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ttU'D  UCI  V  ISSit 


Chicago  men 
\^o^alot 

0u  find  time 
to  read 
magazines 
on  flights 

they  saw'advertised 
in  newspapers. 


New  breakdowns  of  BRI  data  for  Chicago  show  that  an  ad  in  the 
Sun-Times/ Daily  News  adds  261  %  more  gross 
reach  among  the  target  group  for  air  travelers  to  an  ad  in  the  leading  weekly  news 
magazine— 13%  more  than  the  other  Chicago  newspaper  combination. 

in  Chicago  it  takes  newspapers. 

Call  a  Field  Man  for  BRI  information  on  your  product. 


EDITOR  &  PUBLISHER  CALENDAR 

OCTOBER 


JouMioftAni 

■Aimikc 


Announce  your 
awards  for 
newspaper  writing 
or  photography  in 
Editor  &  Publisher 


. . .  and  in  the  E&P  Year  Book! 


If  your  company  or  industry  association 
presents  awards  for  excellence  in 
any  specialized  field  of  newspaper  writing 
or  photography,  we  know  you’ll  want 
to  attract  as  many  entries  as  possible. 

More  newspapermen  will  know  about 
your  competition  if  you  keep  them 
informed  about  the  competition, 
the  prizes,  rules  and  deadline  for  entries, 
with  advertising  announcements  in 
EDITOR  &  PUBLISHER. 


3-5 — New  York  Press  Association  Advertising  Workshop.  Newhouse  Com¬ 
munications  Center.  Syracuse  University. 

3-5 — Interstate  Advertising  Managers  Association.  Pocono  Manor  Inn, 
Pocono,  Pa. 

6-8 — Inter-State  Circulation  Managers  Association.  Holiday  Inn  Atlantic 
C-'v  N.J 

6-9 — Eastern  Region  INPA  Promotion  Conference.  Statler  Hilton  Hotel, 
Baltimore. 

6-12 — National  Newspaper  Week. 

6- 18 — Seminar  for  Women's  Page  editors.  American  Press  Institute,  New 

York. 

7- 8 — UPl  Editors  and  Publishers  Conference.  Statler  Hilton,  Washington. 

9- 12 — National  Newspaper  Association.  Sheraton-Gibson,  Cincinnati. 

1 1-12 — UPl  Southern  California  Editors,  Ojai  Valley  Inn.  Oiai. 

11-13 — Indiana  Associate  Press  Managing  Editors.  Randalls  Inn,  South 
Bend,  Ind. 

11- 18 — Inter-American  Press  Association.  Buenos  Aires. 

12 -  National  Newspaperboy  Day. 

13- 15 — Mid-Atlantic  Circulation  Managers  Association.  Charleston,  S.C. 
13-15 — California  Circulation  Managers'  Association.  Newporter  Inn,  New¬ 
port  Beach.  Calif. 

13-15 — Northern  States  Circulation  Managers  Association.  Winona,  Minn. 

17- 19 — Northwest  Daily  Press  Association.  Kahler  Inne  Towne  Motel,  Min¬ 
neapolis. 

18- 19 — Florida  Newspaper  Advertising  Executives,  Desert  Inn,  Daytona 
Beach,  Florida. 

17-20 — Florida  Press  Association.  Port-O-Call,  St.  Petersburg,  Fla. 

19- 20— New  England  Newspaper  Mechanical  Conference.  Statler-Hilton 
Hotel.  Boston. 

19- 20 — South  Carolina  AP.  La  Tai  Inn,  Fripp  Island,  S.C. 

20- 22 — Ohio  Circulation  Managers'  Association.  Nationwide  Inn,  Columbus. 
20-22 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

20-Nov.  I — Seminar  for  circulation  managers,  American  Press  Institute, 
Columbia  University,  New  York. 

23-24— Audit  Bureau  of  Circulations.  Drake  Hotel.  Chicago. 

23- 25 — Advertising  Media  Credit  Executives  Association.  Stouffers  Inn, 

Louisville,  Ky. 

24- 26 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Hotel, 
Pittsburgh. 

24-26 — New  York  State  Dailies  Advertising  Managers  Bureau.  Dinkier  Motor 
Inn,  Syracuse. 

26- 27 — Associated  Press  Society  of  Ohio.  Dayton. 

27- 29 — Rocky  Mountain  Advertising  Managers.  Hyatt  House,  Denver. 

27- 30 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Leamington 
Hotel,  Minneapolis. 

28- 29 — New  England  Newspaper  Advertising  Executives,  Hotel  Somerset, 
Boston. 

29 -  New  England  Daily  Newspaper  Association,  Statler-Hilton,  Boston. 

3 1 -Nov.  2 — Associated  Collegiate  Press,  Waldorf-Astoria  Hotel,  New  York. 

NOVEMBER 

2- 3 — New  Mexico  AP  Managing  Editor's  Association.  Midtown  Holiday 

Inn,  Albuguergue. 

3- 5 — Texas  Circulation  Managers  Association,  St.  Anthony  Hotel,  San 

Antonio. 

10- 22 — New  Methods  of  Newspaper  Production  seminar  API  Columbia. 

12- 15 — AP  Managing  Editors  Association.  Sheraton-Oklahoma,  Oklahoma 
City. 

13- 15— Pacific  Northwest  Newspaper  Advertising  Executives  Association. 
Olympic  Hotel,  Seattle. 

1 3- 1 6-— National  Conference  of  Editorial  Writers.  Del  Coronado  Hotel, 
San  Diego,  Calif. 

13. 16 — Copley  Newspapers'  1968  seminar  for  Editorial  Executives.  La 
Casa  del  Zorro,  Borrego  Springs,  Calif. 

17-20 — Southern  Newspaper  Publishers  Association.  Boca  Raton  Club,  Boca 
Raton,  Fla. 

20-23 — Sigma  Delta  Chi.  Marriott  Hotel,  Atlanta,  Ga. 

23 — Montana  AP  Editors.  Jorgenson's,  Helena. 

DECEMBER 


Did  you  know,  for  instance,  that 
there’s  a  special  section  in  the  YEAR 
BOOK  on  Journalism  Awards? 


8-20 — Seminar  for  city  editors.  American  Press  Institute,  Columbia  Univ. 
21-23 — Jersey  Press  Association,  47th  annual  Newspaper  Institute.  Morcher 
Inn,  Red  Bank,  N.J. 
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Look  at  the  first 
anniversary  issue  of 

TROPIC 

the  local  rotogravure 
magazine  of 
The  Miami  Herald 


TROPIC,  Part  1 

t 

Biggest  issue  ever  published,  88  pages 
between  two  covers,  ranging  from  o 
controversial  article  on  George 
Smother's  20  years  in  Congress,  to  a 
car  salesman's  tips  on  how  to  buy  a 
new  car,  to  a  Britisher's  View  of 
American  football. 


TROPIC,  Part  2 

MIMMI,  the  Miami  International  Mer¬ 
chandise  Mart  Incorporated,  opens  its 
doors  to  the  fashion  industry  and 
shows  Tropic  readers  an  advance  look 
at  holiday  and  cruisewear.  The  "most 
beautiful  mart  in  the  world"  shows  off 
the  world's  most  beautiful  play  clothes. 


TROPIC  is  the  magazine  South  Floridians  read  all  week  long 
and  TWICE  on  Sunday,  October  6 


It’s  twice  the  magazine 
it  was  a  year  ago! 


TROPI 


★  ★  ★ 


It’s  never  too  early 
to  start  saving  their  hearts 


Help  your  children  form  good  health  habits  now 

to  reduce  risk  of  heart  attack  later: 

•  Encourage  normal  weight;  obesity  in  youth 
may  persist  throughout  life; 

•  Build  body  health  through  regular  physical 
activity; 

•  Serve  them  foods  low  in  saturated  fats; 

•  Teach  them  that  cigarette  smoking  is  haz¬ 
ardous  to  health; 

•  Make  medical  check-ups  a  family  routine. 

Set  a  good  example.  Follow  the  rules  yourself 

and  guard  your  heart,  too. 


GIVE... 

so  more  will  live 


HEART  FUND 


Contributed  by  the  Publisher 
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Compiled 
By  Don  Maley 


AI.AN  BENNETT,  W  EI.E-KNOW  N  MAN-ABOUT-THE-COI  - 
UMNS  in  l.ondon,  has  popularized  the  newest  “Who's  There;*’' 
sort  of  game:  the  lover’s  telephone  code  word.  For  example,  the 
young  exeeutive,  aware  of  flapping  ears,  says  merely  NOKWICH, 
whirli  will  he  understood  at  line's  end  as  “Nothing  On  Heady  When 
1  Come  Home."  A>j<  Statesman  posed  to  its  readers  in  a  recent 
Weekend  Com|)etition  the  suhmission  of  “other  names  of  cities 
that  could  he  used  as  telephone  shorthand  for  lovers,  journalists, 
spies,  literary  agents  etc."  Prizes  are  awarded  for  the  following; 
On  spies — MUNICH — “Micro-film  Up  Nose.  Iron  Clean  Hanky.";  • 
Swan-song  for  unorthodox  lovers:  WINCHESTER — “Weekend  Is 
Now  Cancelled.  Hoping  Eventually  See  The  Encyclical  Revised.”- 
A  distaff  reply  to  NORWICH:  CARDIFF — “Can't  .\ssure  Re¬ 
sponse.  Dammit,  1  Feel  Frightful.”  The  Tittle  W  oman  Tried  One. 
Her  effort — GREAT  NECK — '"Grab  Roughly.  Expediate  And  Then 
Nestle  Exceedingly  Close,  Kid!”  Maybe  she's  trying  to  tell  us 
something  .  .  .  NOBODY,  BUT  NOBODY,  LIKES  A  TYPO- 
especially  us.  We  shuddered  when  we  read  this  head  over  a  recent 
story  we’d  written:  “NEA  SCOUTS  TV  FOR  BE.ST  IN  INTER- 
TAINMENT'’  .  .  .  Bill  Shaffer  of  Shawnee  Mis  sion,  Kansas,  made 
the  Blunder  easier  to  swallow  when  he  wrote:  “Your  ingrossing, 
inticing,  intirely  injoyahle  piece  inahled  me  to  he  iuterlained 
and  inlightened.”  He  signed  himself  “Inviously.”  Tetters  like  that 
make  us  endustrious  .  .  .  .l  AMES  W.  DORAN,  veteran  assistant 
city  editor  of  the  Niagara  Falls  (N.Y.)  Gazette,  re<ently  received 
the  “Most  Respected  Man  in  the  Newsroom''  plaque  inaugurated 
this  year  hy  the  paper’s  summer  interns.  Upon  receiving  the  award 
he  Bellowed  “Where  are  we  going  to  put  this  thing':*''  and  sent  the 
five  interns  who  made  the  award  scurrying  hack  to  their  desks  .  .  . 
DAN  DUFFY,  Tompor  (Calif.l  Record  photographer.  Began  ctd- 
lecting  Armed  Fortes  insignia  patches  13  years  ago.  Recently 
Duffy  (who  retired  from  the  AF  in  1%6)  had  his  $7.1HK)  collection, 
including  Civil  War  naval  ratings,  displayed  as  part  of  an  exhibit 
at  the  Air  Force  Western  Range  H.Q.  at  Vandenherg  AFB,  Calif. 
...  The  Tithonia  (Ga.j  Observer  recently  asked  its  readers  if  they 
knew  any  word  other  than  hijinks  with  three  dotted  letters  in  a 
row  .  .  .  Grit,  a  weekly  supplement,  reran  the  piece  and  drew 
national  reader  response.  A  reader  in  Grand  Island,  Neh.,  came 
up  post  hastes  with  Fiji,  the  islands.  Since  then,  Nijinsky,  the 
Russian  dancer,  Nijinska,  the  Polish  <-oreographer  and  ijithad. 
something  to  do  with  Islamic  law,  have  been  recorded.  .  .  .  FARL 
WILSON  reports  in  his  column  in  the  Neiv  York  Rost  that  Major 
Daley’s  going  on  two  TV  shows;  “Beal  the  Press"  and  “Mace 
the  Nation”  ...  in  the  same  column  he  tells  how  to  spot  Secret 
Service  men:  When  the  benediction  is  given,  they’re  the  only 
ones  who  keep  their  eyes  open  and  they  don’t  how  their  heads.”  .  .  . 


RIM  RIDERS’  LAMENT 

The  usual  city  desk  crotchet 

Is  that  somehow-  Composing  will  botch  it. 

— Bill  Copeland,  author  of  “The  File  On  Charlie” 
*  *  * 

ANYONE  HERE  REMEMBER  our  column  of  Aug.  17,  when  we 
quoted  the  Denver  Rost's  question  regarding  sex  symbols  and  the 
U.S.  going  the  metric  route  (Sfi-S-l  etc.,  becomes  98..S-66.6-98..'i), 
Jabbo  Gordon  of  the  Jacksonville  (Fla.)  Times-Union  writes:  “To 
newspapermen  wbo  think  in  terms  of  picas  those  measurements 
might  be  216-144-216.  And  since  there  are  12  points  to  a  pica,  a 
good  printer  who  appreciates  a  good  layout,  would  figure  her 
statistics  at  2,.S92-l,728-2,.'i92.”  .  .  .  That,  Jabbo,  is  really  getting 
down  to  fine  points  .  .  ,  GOOF-UPS  WERE  the  order  of  the  day 
last  week  .  .  .  The  New  York  Daily  News  ran  a  football  schedule 
thusly:  “Bama  faces  UPI  in  a  night  game  at  Birmingham.”  A 
later  edition  had  VPI  preempting  UPI.  In  a  “Suzy  Says”  column, 
the  News  captioned  a  picture  of  two  mounted  ducks  as  “Nancy 
Sinatra.  Don  Knotts  and  Joanna  Moore.” 

ANSWER  TO  LAST  WEEK’S  QUIZ;  The  world  record  for  hand¬ 
shaking  was  set  by  Teddy  Roosevelt  when  he  shook  hands  with 
8,.'>13  people  at  the  White  House  on  January  1,  1907.  Anybody 
check  Nixon  lately?  NEXT  (JUIZ;  Guess  which  quiz,  published 
in  a  national  magazine,  is  being  dropped  like  a  hot  potato.^  Ansuer 
next  week  .  .  . 
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ing  . . .  Evening . . .  Sunday  A 
ALL  Produce  in  New  Orleans! 

WAREHOUSE  SALE 


STORE  OPENING 


Maison  Blanche,  Greatest  Store  South,  promoted 
its  warehouse  sale  in  both  The  Times- Picayune 
and  States- 1  tern.  Crowds  of  shoppers  purchased  a 
record  amount  of  merchandise.  Robert  I .  Sonfield, 
Executive  Vice  President  and  General  Merchan¬ 
dising  Manager,  said,  . .  we  had  the  largest  sales 
results  for  a  warehouse  sale  in  our  history.” 


More-than-anticipated  response  to  ads  in  TTie 
Times- Picayune  and  States- 1  tern  posed  problems. 
Barker’s  stores,  however,  issued  ‘‘rain  checks” 
entitling  customers  to  purchase  ‘‘sold  out”  items 
later  at  the  Grand  Opening  Sale  prices.  All  3  New 
Orleans  area  Barker’s  stores  (including  the  newly 
opened)  experienced  throngs  of  shoppers. 


BOOKLETS 

DISTRIBUTED 


pmm 


‘2,000  24-page  booklets  distributed  to  home  im- 
provement  prospects!  A  page  ad  in  Dixie  Sunday  ‘ 

Magazine  for  National  Bank  of  Commerce  in  New  Splashing  rains  failed  to  dampen  the  bargain- 

Orleans  drew  respon.se  that  prompted  Robert  hunter-spirit  of  thousands  upon  thousands  of  news- 

I).  Hess,  vice  president,  to  say,  ‘‘This  has  been  paper-alerted  .shoppers  to  this  biannual  event, 

one  of  the  most  successful  newspaper  ads  we  have  Record  sales  were  again  reported  throughout  the 

ever  had.”  metropolitan  area. 

T'he  consistent  responsiveness  of  our  readers  in  the  million-plus-population 
Metro  New  Orleans  area  keeps  our  retail  linage  soaring  .  .  .  makes  this  a  major 
market  for  national  advertisers  too.  Schedule  here  to  profit  soon. 


NEW  ORLEANS 

STATES-ITEM 

WEEKDAY  EVENINGS 
REPRESENTED  BY  MOLONEY,  REGAN  &  SCHMIT 


^l)c  ^imc^'^^ica^unc 

MORNINGS  4  SUNDAY 

A  O' 

1800  HOWARD  AVE.,  NEW  ORLEANS,  LA.  70140 
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Editor  &L  Publisher 

©THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown  James  W.  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959  General  Manager 

Linage  is  up,  not  down 

XcwNpaper  linage  figures  for  al!  (iiies  usiialK  aerepled  1)V  ilte  ailver- 
lisiiig  business  show  a  loss  lor  ilte  liisi  ciglit  inontlis.  Although  tluie 
have  Iteen  gains  registeretl  in  six  of  the  eight  months  tlie  act tnntilaied 
totals  lor  the  Near  have  been  showing  losses  siiue  (an.  I. 

These  figures  althougii  statistically  aittirate  are  inisleatling  anil 
gi\e  an  inacctirate  picture  of  newspa|)er  linage.  I'nlorttinatelv,  the 
losses  have  been  useil  lonipetitively  against  news|)apers. 

Two  major  newspaper  strikes  in  Toledo  and  Detroit  allect  the 
figures.  Both  arc  incitided  in  the  .Media  Records  .52-citv  report. 
'Toledo  newspa|K‘rs  were  closed  ilown  from  Oct.  lil,  lytili,  to  March 
‘J7.  lytiT.  Detroit’s  papers  were  suspended  Irom  \o\.  Iti.  to 

.\ug.  y,  iy(i8. 

Making  adjtistments  lor  these  suspensions,  the  .Media  Reiorils 
figures  lor  eight  months  show  an  ini  lease  in  linage  ol  l.y^Jj,  instead  of 
a  loss  of  .1*',,.  Three  other  liguies  stibstantiaie  this  ailjustment;  The 
linage  figures  releaseil  by  the  New’  ^  l)rk  State  Publishers  .\ssoi  iatioii 
for  5.S  evening.  10  morning,  and  S  Sunday  papers  in  the  state  show 
an  increase  of  .S**',  for  the  eight  months;  The  eight-month  totals  lor 
the  top  10  newspapers  in  linage,  ptiblisheil  elsewhere  in  this  issue, 
show  an  increase  of  slightly  over  .Meilia  Records  totals  for  more 
than  .S50  newspai»ers  in  l.‘f.5  cities,  including  Detroit  and  Toledo, 
show  an  increase  of  1.0' 

NewspajKM  linage  is  showing  gains,  not  losses. 

Vive  la  difference 

In  an  almost  unprecedented  move  the  .\meritan  .Newspaper  Pub¬ 
lishers  .\ssoiiation  has  joined  with  an  important  newspaper  to  bring 
stiit  against  a  government  btireatt  challenging  its  authority  to  issue 
a  regulation  preventing  newspapers  from  separating  ilassilieil  adver¬ 
tisements  tinder  “.Male”  and  “Temale”  headings.  The  .VNP.\  has 
acteil  as  (unicus  ( urine  in  many  important  cases  but  this  is  the  first 
time  it  has  acted  on  its  own  or  with  a  newsjiaper  since  it  challenged 
the  International  Tvpogr;i|)hical  I'nion  in  ly.'il)  lor  reliisal  to  bar¬ 
gain  uiiiler  the  Taft-l lartlev  Law. 

CMassifieil  ail  managers  have  called  the  regulation  of  the  T.ijual 
Tniployment  Opportunity  Commission  effective  Dec.  1  “asinine,” 
“silly,”  “absurd,”  “tinrealistic,”  “a  disservice  to  both  men  and  Nvonien.” 
'Their  comments  (EivP  .\ug.  .^1,  page  11)  are  worth  reading.  'This 
regulation  would  do  irreparable  harm  to  the  classified  ad  pages  of 
neNvspapers  and  the  service  they  jierform  for  readers  ol  both  sexes. 

If  one  government  bureau  is  able  to  declare  there  is  a  connnoti 
labor  market  for  a  common  sex,  some  other  bureati  surely  will  de- 
tlare  there  mtist  be  common  or  ilesegratcd  rest  rooms. 
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Misuse  of  contempt 

When  two  iK*ws|);i|H‘i  icpoiTiTs  ;mil  a  iIcIviim-  altonicy  attempt 
to  iiilonii  the  iommuiiit\  iibout  the  loiulitioiis  of  the  jail  icll  anil 
the  ai raiigi iiients  uiiiler  whiih  a  |)risoner  is  lielil  anil  are  ileilareil 
ill  loiitempl  ol  lourt  for  .illegeillv  \  iolatiiig  a  lourt  oriler  reslrittiiig 
jue-trial  publiiitv  there  is  an  obvious  misuse  anil  abuse  of  the 
eouri’s  authority.  It  substantiates  all  the  fears  editors  have  had 
about  attem])ts  to  lestriit  newspaper  reportage  of  (liminal  pro- 
teeilings. 
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letters 


OM.V  A  1{E(.0>IMEM)ATI0> 

Robert  I’.  Brown  is  in  error  wlien  be 
states  in  tbe  Sept.  14  Editor  &  Piil)lislier 
that  llie  Ameiiean  Civil  I.ilierties  I  nion 
has  ‘Vinltraeed**  a  proposal  that  a  "rinbt 
of  access"  to  tbe  |)ress  sboiibl  be  provided 
through  tbe  courts. 

This  was  a  recominendafion  of  tlu' 
'  biennial  cttnference  of  the  ACl.U  and  is 
not  the  organization’s  inilicy.  Biennial  con¬ 
ference  recommendations  are  referred  to 
the  national  board  of  directors  of  A(B.l  . 
If  the  national  board  approves  tbe  bien¬ 
nial  confereme  recommendation,  it  be¬ 
comes  ACI.l'  policy.  If  the  board  rejects 
a  recommendation,  the  issue  is  referred 
to  a  referendum  vote  of  state  affiliates. 

As  of  this  writing  the  national  board 
has  not  acted  on  the  biennial  conference 
recommendation  on  “right  of  access". 

(ilLlIKKI  CttAMlKKt; 

Edit(trial  Writer 

Des  Moinrs  (loica)  Kcfiistt-r  <rn<l  Tribune 
*  *  * 

ZAPPED! 

Your  August  column  "To  ZIB  or  Not 
to  ZIP"  has  been  brought  to  my  attention. 
I'm  not  (juite  sure  what  to  say. 

On  the  one  hand,  a  letter  that  should 
have  arrived  from  New  York  to  Chicago 
in  less  than  20  hours  took  till  the  next 
morning  and  some  others  with  higher 
postage  for  West  Coast  delivery  took  a 
few  more  hours  than  could  be  expected 
.  .  .  on  the  other  hand,  letters  with  sur¬ 
face  postage  (6  cents  I  were  delivered 
across  the  entire  continent  in  less  than 
a  day  or  two,  which  does  show  pretty 
.  good  service. 

The  answer  to  your  <|uestion  "To  ZIP 
or  Not  to  ZII’"  really  should  be  .  .  .  ZIP. 
Without  the  advent  of  ZIP  Code,  we  never 
would  be  able  to  handle  the  fantastic  mail 
load  .  .  .  more  than  double  that  of  20 
years  ago.  W  itbout  ZIP  Code,  we  couldn’t 
operate  under  the  handica])  of  outdated 
postal  facilities,  many  built  to  process 
half  or  a  third  of  jtresent  volumes,  and 
many  mis-located  buildings  astride  rail¬ 
road  tracks  in  the  center  of  traffic 
clogged  cities. 

There  are  days  during  the  year  when 
we  have  well  over  a  half  billion  pieces 
of  mail  in  transit  to  32,000  post  offices 
and  scores  of  millions  individual  ad¬ 
dresses. 

With  ZIP.  the  mail  gets  delivered. 

With  ZIP,  we  are  able  to  transport  virtu¬ 
ally  all  long  distance  first  class  mail  .  .  . 
carrving  only  the  six  cent  stamp  .  .  . 

by  air.  W  ith  ZIP,  we  are  able  to  speed 

infinitely  more  letters  tban  are  delayed. 

-\nd  wby  are  tbey  delayed':'  I  can’t 
speak  for  each  one.  A  deviation  <»f  only 
about  a  quarter  of  an  inch  by  a  person 
sorting  mail  can  put  a  letter,  inad¬ 

vertently,  in  a  wrong  slot.  A  poor  ad¬ 
dress  can’t  help.  A  missed  transporta¬ 
tion  connection,  a  truck  that  breaks  down, 
a  delayed  train  or  |)lane  can  create  de¬ 
livery  24  hours  later.  A  flu  bug  or  series 
of  colds  in  a  post  office  can  slow  things 
down.  There  are  many  problems.  But  the 


amazing  thing  is  that  the  system  works, 
the  mail  goes  where  it  should. 

The  test  letters  you  sent  out  were  all 
handled  differently  .  .  .  by  different  peo¬ 
ple.  .Svme  went  through  the  meter  sec¬ 
tion,  some  through  the  air  mail  section, 
some  through  the  regular  operation  and 
some  through  special  delivery. 

But  the  ZIP  Code  did  not  hinder  any 
of  the  letters. 

As  the  Advertising  Council  ad  saiil 
"without  ZIP  Code,  the  growing  I'S  mail 
load  would  move  at  a  snail’s  pace-  if  it 
moved  at  all." 

We’d  be  zap|>ed  without  ZIP. 

C.KOKCK  .M.  Kkoi.okk 
Director.  Special  Projei  ts 
Post  Office  Department 
Washington,  I).  C. 

«•  *  * 

BREGER  NOT  ALONE 

In  regards  to  Dave  Breger,  creator  of 
".Mister  Breger"  teaching  cartooning  at 
NYU,  which  began  Sept.  24tb!  (E  &  P. 
Sept.  21). 

It  is  not  tbe  only  live  class  anywhere 
devoted  exclusively  to  cartoon  instruction! 
I’ve  been  an  asst,  professor  at  Macomb 
County  Community  College  in  Warren. 
Mich.,  teaching  classes  devoted  exclu¬ 
sively  to  cartooning  since  1967! 

I'm  also  nationally  syndicated  with  the 
I'omic  strip.  “Wayoiit"  in  over  119  jiapers 
distributed  by  McNaugbt  Syndicate! 

Kk\  .Mi  sk 

Warren,  Mich. 

*  *  * 

I  hope  Dave  Breger  is  better  prepared 
for  his  class  at  New  York  University 
than  he  was  for  Editor  &  Publisher  when 
be  told  your  reporter  his  was  "the  only 
live  class  anywhere  devoted  exclusively 
to  cartoon  instruction."  We've  offered  a 
course — live — in  editorial  cartooning  at 
the  University  of  Oregon  for  years.  .\nd 
so,  1  hear,  has  the  University  of  Illinois. 

Roy  Pai  l  Nelson 
Professor  of  Journalism 
University  of  Oregon 
Eugene,  Ore. 


Short  Takes 

He  said  he  and  his  wife,  their  111 
children  and  two  nephews  had  just  pulled 
away  from  an  overnight  camping  spot. — 
Sun  Frnncinco  Chronicle. 

*  * 

He  is  not  big  as  some  fullbacks  go  for 
he  weighs  but  25  pounds.  But  he  is  a 
workhorse. — The  Hartford  Tiinen. 

*  iic  4t 

The  five  foot,  seven  inch,  12  pound 
beauty  queen  believes  in  America’s 
youth  .  .  .  — Redlandit  (Calif.)  Dailif 
Fact.'t. 

♦  ♦  ♦ 

He  said  that  in  PSEA’s  opinion,  the 
law  is  clear  enough.  “Teachers  are  to  be 
allowed  a  3-minute  duty-free  lunch 
jieriod.” — Harrinburif  (Pa.)  Patriot. 

♦  )|i 

The  girl  was  charged  with  carrying 
a  dangerous  morals  charge. — Xew  York 
Tinieit. 
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GINS 

Re:  your  hand-wringing  at  public  hos¬ 
tility  to  the  press.  I  can  readily  explain 
one  element  of  it — the  almost  unfailing 
blind,  one-sided  treatment  of  this  nation’s 
20  or  30  million  law-abiding  gun  owners 
by  most  major  metro  dailies,  most  non¬ 
outdoors  slick  magazines  and  almost  all 
of  network  T\ . 

As  an  outdoor  writer  reading  a  book 
on  gun  legislation.  I’ve  read,  beard, 
s«-reened  or  otherwise  monitored  thou¬ 
sands  of  news  stories,  written  and  aired, 
since  November,  196.'1.  1  can  just  about 
name  to  you  offband  tbe  sources  of 
stories  that  were  honestly  objective — not 
taking  "my"  side,  necessarily,  but  play¬ 
ing  it  straight  down  the  middle  is  a  ques¬ 
tion  of  great  import  to  millions  of  .\meri- 
cans. 

The  lone  outstanding  story  I  can  recall 
was  in  the  National  Observer  shortly  after 
the  Robert  Kennedy  killing.  Tbe  writer 
juggled  the  constitutional  pros  and  cons 
of  gun-control  legislation  and  frankly  ad¬ 
mitted  what  any  serious  and  reasonably 
honest  student  of  the  issue  will  concede — 
that  no  one  really  knows  what  the  consti¬ 
tutional  verities  on  this  are.  .\nd  even 
that  otherwise  well-done  piece  had  a  cou¬ 
ple  of  significant  sins  of  omission. 

Point  is,  when  you  look  around  in  be¬ 
wilderment  at  public  antagonism,  look 
internally.  Because  a  major  part  of  the 
fault  is  there — with  blatantly  unobjective 
treatment  of  news  and  of  issues  exactly 
as  CB.S,  NBC  and  .\BC  distorted  much  of 
the  background  to  the  Chicago  riots. 

I  find  myself,  after  1.5  years  with  news¬ 
papers  and  two  with  a  magazine,  earnestly 
imping  for  some  kind  of  federal  status  to 
require  a  much  higher  degree  of  accu¬ 
racy  in  reporting — and  with  great  resent¬ 
ment  at  a  press  (written  and  spoken) 
which  zealously  asserts  its  right  to  dis¬ 
pense  news,  yet  chips  away  at  that  cor¬ 
nerstone  of  all  rights,  the  right  of  the 
.American  citizen  to  keep  and  bear  arms 
as  the  ultimate  resort  against  oppression. 

You  cannot  have  selective  objectivity  or 
selective  cherishing  of  constitutional  rights 
without  paying  a  certain  forfeit. 

Bill  R.  Davidson 

Prescott,  .Arizona. 


SECOND  OLDEST  PROFESSION 

A'our  photograjiliy  column  in  the  Sept.  14 
issue,  ("The  Cartoonist's  View  of  the 
Photographer”)  reminded  me  of  a  story 
my  clergyman  told  me  the  other  day  to 
prove  that  journalism  must  be  tbe  second 
oldest  profession. 

He  said  that  it  was  perfectly  obvious 
that  a  photo  journalist  was  present  at  the 
East  .Supper  because  in  any  representation 
he  had  seen  yon  could  just  lu'ar  the  com¬ 
ment  ".All  you  fellows  who  wants  to  be  in 
tbe  picture  get  on  the  other  side  of  the 
table." 

I.VLE  I..  Ekb 

Editor. 

SEMtNAK 

l.a  Jidla,  Calif. 
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The  dose^  Presideiitial  election 

in  ILS.  history 

You  get  outstanding  background  material  on  political  events 
in  The  New  York  Times  on  Microfilm. 


EXTRA. 


FKIOAY,  tl.lRCH  a,  «:30  A. 


eiffiJJpENT. 

The  Great  Contest  in 
Congress  Ended. 


bp  impMHible  to  dia 
wanted  the  Speaker 
A  rambliDe  debate 
of  eaulficld'H.  wha 
by  Fernando  Wood, 
with  interlocutory  inte 
buahwbackem.  O'Bnei 
ton.  This  diaeussioD 
l>erinitted  by  the  Spei 
its  purpose — was  dels] 
on  Caulfield's  qnestir 
saved  oyer  an  hour's  t 
slated  that  the 
not  In  the  posseasii^ 
the  question  involvir 
the  President  of  the 
the  House  had  not  no 
occasion,  however,  t' 
President  of  the  J'-' 
mittin"  the  papry 


Unparalleled  Obstinacy  of 
the  Obstructors. 


Ihe  Final  Joint  Convention  of 
the  Honses. 

Puerile  Attempt  of  the  An¬ 
archists  to  Protest, 

After  a  night  session,  in  which  the  ob- 
.inictors  of  the  Presidential  count  exhausted 
erfT\  pretext,  fair  and  unfair,  of  dtlayin 
reacbiOK  a  vote,  the  House,  at  3:U)  o'clock 
this  iDominE,  voted  not  to  ooout  the  vote  ot 
the  Elector  I'rom  Wisconsin  objected  to 
by  the  Deioorrata  This  terminated  the 
loB£  Btmiceie  to  prevent  the  declaration 
ot  the  election  of  the  Bepoblican  candidate, 
the  Senate  havin£  early  in  the  nicbt  voted  to 
eouiit  the  State  for  Hayes,  and  notioe  was  sent 
tn  that  body  to  meet  the  House  in  joint  con¬ 
vention  te  conlinne  the  count.  The  Senators 
appeared,  the  President  ot  the  Senate  took  the 
ebsir  and  the  actioiuof  the  two  houses  was  an 
Bounced.  Theta^ 


At  thie  point 
fran,  which  cont. 
of  an  hour,  andi 
hibition  of  rowdyii 
die(traced  a  Demoers 
soon  as  the  Speaker  i 
a  number  of  the  filibi 
with  questions  of  or 
O'Brien  was  beard 
directly  in  front 
rerosnised  to  pro 
the  Speaher  mildi; 
quay,  andnotaqit 
ona  questions  pnt 
that  Bolbinf  woa> 
debate  on  objeeth’ 
in  offering  a  subs 
tion  and  ameodi 
jected  pachage 
Officer  of  the  Sena, 
adopted  a  similar  re. 
be  prepared  to  n 
Knott’s  resolution 
paper  parporting 
Electoral  vote  of  '* 
to  the  Electoral 
papera  in  the  eaae. 

It  was  now  1:30; 
to  the  inauguration 
the  objections  1 
Walling,  ot  Ob' 
was  assigned 
Seeing  their 
swept  aar 
-The*  - 


Cries  of  corruption  heated  the  bitterly-contested 
Presidential  election  of  1876.  Samuel  Tilden  was  the 
nation’s  choice  over  Rutherford  Hayes— but  the 
electoral  votes  of  four  Southern  states  were  in  dispute. 
Congress  appointed  a  special  commission.  And,  in 
March  of  1877,  Hayes  was  finally  awarded  the 
Presidency  by  a  single  electoral  vote. 

The  drama  of  the  day ...  the  year . . . 
the  era . . .  are  recaptured  when  you  use  The  New  York 
Times  on  Microfilm. 

Texts  of  speeches,  interviews  and  documents 
plus  day-to-day  coverage  by  reporters  on  the  scene 
combine  to  give  you  an  invaluable  research  tool.  Here 
is  the  detailed,  hard-to-find  information  you  so  often 
need. 

In  the  1877  issues,  for  example,  you  can  read  an 
eyewitness  account  of  the  battle  of  Little  Big  Horn 
by  an  Indian  who  fought  against  Custer. . .  trace  the 
attempt  to  remove  Negro  abolitionist  Frederick 
Douglass  from  his  post  as  U.  S.  marshal . . .  probe  the 
causes  and  events  of  the  Russo-Turkish  War. . .  review 
legal  proceedings  against  New  York’s  embezzling 
“Boss”  Tweed. 

It’s  easy  for  even  a  small  library  to  build  a 
more  outstanding  reference  file.  For  complete  details- 
including  an  illustrated,  20-page  booklet  listing 
major  news  events  covered  by  The  New  York  Times 
since  1851— fill  out  and  mail  the  coupon  below. 


llie  NewVxk limes  UIniii7  Smkes  Department 

I  Box  EPlO-5,  229  W  43d  St,  New  York,  N.Y.  10036 

I  I  I  Please  send  full  details  about  The  New  York  Times 
on  Microfilm,  along  with  your  free,  20-page  book¬ 
let  listing  major  news  events  covered  by  The  Times 

I  since  1851. 

j  I  I  Also  send  us  information  about  The  New  York 
Times  Index— the  guide  to  the  content  and  location 

I  of  significant  stories  covered  by  microfilm  editions 

of  The  New  York  Times. 


Name 


Library  or  Firm 


Address 


L 


state 


Zip 


J 


Stock  not  part  of  proposed  sale 


Times-Mirror  to  sell  Sun 
Papers  to  Gannett  for  cash 


The  cash  purchase  price  of 
The  Sun  Co.,  San  Bernardino, 
Calif.,  rumored  at  about  $24 
million,  will  not  be  disclosed 
until  a  contract  for  the  court- 
ordered  sale  of  the  property  is 
sijfned  by  the  Gannett  Co.,  of 
Rochester,  N.  Y.,  and  the  Times- 
Mirror  Co.,  of  Los  Angeles. 

The  signing  is  expected  to 
come  “in  three  or  four  weeks,” 
according  to  a  statement  issued 
Oct.  2  by  Paul  Miller,  president 
of  the  Gannett  Co.,  owner  of  30 
newspapers  and  nine  television 
and  radio  stations  in  New  York, 
New  Jersey,  Connecticut,  Illinois 
and  Florida. 

Agreement  in  principle  for 
the  sale  of  the  Sun  Co.,  pub¬ 
lisher  of  the  San  Bernardino 
newspapers,  by  the  Times-Mir¬ 
ror  Co.,  publishers  of  the  Los 
Amjeles  Titnes,  to  the  Gannett 
Co.  was  announced  Sept.  27. 
Terms  of  the  sale  which  must 
be  approve<l  by  the  United 
States  District  Court  for  the 
Central  District  of  California 
were  not  disclosed. 

Miller’s  subsequent  clarifying 
statement  said  that  “the  pro¬ 
posed  purchase  would  not  in¬ 
volve  any  stock.  It  would  be  a 
cash  transaction. 

“The  purchase  price  and  other 
terms  will  Ik;  announced  when  a 
final  contract  is  executed,  which 
is  expected  to  l)e  in  three  or  four 
weeks.” 

Miller  said  that  “the  addi¬ 
tion  of  the  San  Bernardino 
papers  would  not  have  any  ma¬ 
terial  effect  on  Gannett’s  earn¬ 
ings  in  1969,  although  we  are 
enthusiastic  about  the  long-term 
potential.” 

Otis  Chandler,  publisher  of 
the  Los  Angeles  Times,  said,  “I 
would  not  wish  to  add  to  any¬ 
thing  Mr.  Miller  has  said  at  this 
time.  He  is  correct  and  has  said 
about  all  that  can  now  be  said 
on  the  sale.” 

Miller  and  Chandler  were  in 
New  York  this  week  for  an 
Associated  Press  Board  meeting. 
Miller  is  AP  president  and 
Chandler  is  a  meml)er  of  the 
board. 

Announcement  of  the  “agree¬ 
ment  in  principle,”  issued  from 
San  Bernardino  by  Franklin  D. 
Murphy,  Times-Mirror  chair¬ 
man,  and  Miller,  had  stated  that 


“the  proposed  transaction  is  sub¬ 
ject  to  preparation  of  a  defini¬ 
tive  agreement  and  approval  by 
the  l)oards  of  directors  of  both 
companies,”  and  that  the  sale 
“also  must  Ik;  submitted  for  ap¬ 
proval  to  the  U.S.  District 
Court.” 

It  was  learned  that  approval 
by  the  two  Iwards  was  “a  mere 
formality,”  according  to  reliable 
authority,  and  that  there  was 
nothing  before  the  court  that 
would  cause  U.S.  District  Judge 
Warren  J.  Ferguson  to  block 
the  proposed  sale. 

The  San  Bernardino  papers, 
the  morning  Sun  and  the  eve¬ 
ning  Telegram,  are  published  by 
the  Sun  Co.,  which  the  Times- 
Mirror  purchased  for  $15  mil¬ 
lion  in  1964. 

Last  Octol)er,  in  an  anti-trust 
suit  brought  by  the  U.S.  De¬ 
partment  of  Justice,  Judge  Fer¬ 
guson  ordered  the  Times-Mirror 


A  consent  judgment  that 
would  require  the  E.  W.  Scripps 
Co.  to  sell  its  58%  stock  inter¬ 
est  in  the  Cincinnati  Enquirer 
within  the  next  18  months  has 
Iwen  proposed  in  settlement  of  a 
Federal  anti-trust  action  against 
an  alleged  monopoly  depriving 
Cincinnati  readers  and  adver¬ 
tisers  of  the  “benefits  of  free 
competition”  in  newspaper  pub¬ 
lishing. 

Terms  of  the  proposed  judg¬ 
ment  were  filed  Sept.  27  in 
United  States  District  Court  for 
the  Southern  District  of  Ohio  at 
Cincinnati. 

The  proposed  judgment,  if 
agreed  to  by  the  Justice  Depart¬ 
ment  within  30  days  of  filing, 
w'ould  also  require  the  Scripps 
Co.  to  abstain  from  purchase  of 
other  newspaper  interest  in  the 
19-county  Cincinnati  area  for 
a  period  of  five  years. 

Attorneys  for  Scripps  said 
the  suggested  settlement  of  the 
law  suit  filed  by  the  government 
on  May  27,  1964,  could  not  be 
regarded  as  binding  until  the 


to  sell  the  papers.  Times-Mirror 
lost  in  appeal  to  the  U.S. 
Supreme  Court,  and  last  July 
Judge  Ferguson  set  a  July  27, 
1969,  deadline  for  Times-Mirror 
to  find  a  buyer  of  the  property. 

The  sale  order  specified  that 
the  buyer  could  not  be  another 
Southern  California  publisher, 
an  official  of  the  Times-Mirror 
Co.,  or  anyone  owning  5%  or 
more  of  Times-Mirror  stock. 
Furthermore,  Times-Mirror  was 
ordered  to  provide  the  court 
with  complete  terms  of  any  sales 
agreement  at  least  60  days 
before  the  transaction  was 
closed,  and  to  keep  the  court 
posted  on  any  and  all  offers 
received. 

At  least  20  newspaper  organi¬ 
zations  are  believed  to  have  been 
interested  in  the  property  with 
offers  ranging  up  to  $24  million. 

Gross  revenues  of  the  Sun  Co. 
in  1967  were  $10  million.  Gross 


Justice  Department  had  rejected 
or  approved  the  proceedings. 
The  tentative  agreement,  how¬ 
ever,  had  l)een  worked  out  by 
lawyers  on  both  sides. 

According  to  papers  filed  by 
the  government,  there  had  been 
three  separately  owned  daily 
newspapers  in  Cincinnati  before 
Scripps  launched  an  expansion 
program  ending  in  the  alleged 
monopoly.  It  was  stated  that  in 
1956  Scripps  bought  more  than 
50%  of  the  stock  of  the  Cincin¬ 
nati  Enquirer,  Inc.,  and  two 
years  later  acquired  the  Times- 
Star.  Scripps  already  owned  the 
Post  and  merged  the  two  to 
form  one  paper,  the  afternoon 
Post  &  Times-Star, 

The  suggested  judgment  would 
require  Scripps  to  “divest  itself 
of  its  entire  equity  interest  in 
the  Enquirer  within  18  months” 
under  terms  that  would  permit 
the  Enquirer  “to  continue  to 
operate  as  a  strong  and  viable 
company.”  Sale  of  the  stock, 
under  terms  similar  to  those  laid 
down  by  the  courts  for  sale  of 


Scripps  Co.  ‘consents’ 
to  sell  Enquirer  stock 
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operating  revenues  for  the  Gan¬ 
nett  Co.  during  the  same  period 
were  also  $10  million. 

The  San  Bernardino  Sun  and 
evening  Telegram  have  a  com¬ 
bined  circulation  of  78,000,  and 
publish  a  weekend  edition,  the 
Sun-Telegram,  with  a  circula¬ 
tion  of  80,000. 

The  Sun  Co.  also  owms:  Acme 
Colorprint  Co.,  which  prints 
Sunday  color  comics  for  52 
western  newspapers;  the  Inland 
Printing  and  Engraving  Co.,  a 
commercial  jobber;  and  substan¬ 
tial  real  estate  in  down  town 
San  Bernardino.  The  city  lies 
60  miles  east  of  Los  Angeles, 
and  is  the  county  seat  of  San 
Bernardino  County,  which  has 
a  population  of  750,000  and  is 
the  largest  in  area  in  the  U.S. 

The  Gannett  “home”  papers 
are  the  Democrat  &  Chronicle 
and  the  Times-Union  of 
Rochester.  Miller  said  the  Gan¬ 
nett  Co.  would  “not  plan  any 
major  policy  changes  or  changes 
in  the  management  which  have 
built  the  San  Bernardino  news¬ 
papers  to  their  present  high 
standing.  This  is  in  line  with 
the  principle  of  local  autonomy 
long  basic  to  the  operation  of  the 
Gannett  Group.” 


the  San  Bernardino  papers  by 
the  Times-Mirror  Co.  in  Cali¬ 
fornia,  would  be  restricted  to 
those  who  had  “no  interest, 
financial  or  otherwise,”  in  the 
E.  W.  Scripps  Co.  or  the  Ed¬ 
ward  W.  Scripps  Trust  estab¬ 
lished  Nov.  23,  1922,  lietween  the 
late  Mr.  Scripps  and  Robert 
Paine  Scripps. 

Scripps  would  also  be  re¬ 
quired  to  seek  bidders  and  keep 
the  court  and  the  Justice  De¬ 
partment  informed  of  proceed¬ 
ings,  together  with  the  names  of 
all  parties  evidencing  interest 
in  the  purchase. 

Last  Monday,  however,  the 
Cincinnati  Enquirer,  Inc.,  filed  a 
separate  motion  in  U.S.  District 
Court,  asking  to  be  consulted 
on  the  disposal  of  the  Scripps 
stock  in  the  newspaper. 

“Since  the  Enquirer  is  the 
subject  of  the  case,  it  is  proper 
for  us  to  be  heard,”  said  the 
Enquirer  president  and  pub¬ 
lisher,  Francis  L.  Dale,  in  the 
brief. 

Robert  J.  Mains,  a  minority 
stockholder  who  filed  a  similar 
motion,  complained  that  the  sug¬ 
gested  terms  under  which 
Scripps  would  divest  itself 
lacked  necessary  safeguards. 
Both  suits  observed  that  neither 
{Continued  on  page  11) 
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ANPA,  Washington  Star  file 
suit  on  classified  ad  rules 


Washington,  I).  C. 

Thp  American  Newspaper 
Publishers  Association  and  the 
W(isliin;/ton  (1).  C.)  Star  filed 
suit  Sept,  .‘to  in  Federal  District 
Court  challenprinp  authority  of 
the  U.S.  K(|Ual  Kmployment  ()})- 
jiortunity  Commission  to  issue 
regulations  which  make  help- 
wanted  classified  advertising 
under  sejiarate  male  and  female 
headings  a  violation  of  Federal 
law. 

The  Commission  has  an¬ 
nounced  such  a  regulation,  effec¬ 
tive  Dec.  1.  The  new  rules  would 
not  only  require  employment 
agencies,  lalwr  organizations, 
and  employers  covered  under  the 
.\ct  to  reorganize  their  current 
methods  of  placing  help-wanted 
advertising,  but  would  also 
force  newspapers  to  reorganize 
their  entire  classified  advertising 
department  operations. 

The  suit  was  filed  in  U.S.  Di.s- 
trict  Court  for  the  District  of 
Columbia  by  ANP.\  General 
Coun.sel  .\rthur  B.  Hanson.  The 
plaintiffs  contend  that  the  Com¬ 
mission  has  e.xceeded  the  author¬ 
ity  granted  it  by  Congress  in  the 
Civil  Rights  .Act  of  IfbM. 

They  ask  the  court  to  declare 
that  the  rule  prohibiting  sepa¬ 
rate  cla.ssified  headings  "does  not 
have  the  foix-e  and  effect  of 
law,’’  “is  unauthorized  and  in¬ 
valid,”  and  seek  a  iiermanent 
injunction  against  it. 

.Although  .ANP.A  has  fre- 
ciuently  entered  imj)ortant  news¬ 
paper  cases  as  n)>iiriif!  curiae, 
only  once  l)efore  has  it  brought 
suit  on  its  own  or  in  conjunc¬ 
tion  with  a  newspaper.  That  was 
its  case  again.st  the  Internation¬ 
al  Typographical  Union  for  re- 
fu.sal  to  bargain  with  AXP.A 
memliers  which  staited  in  P.)47 
with  a  complaint  to  NLRB,  went 
to  the  U.S.  Circuit  Court  and 
then  went  to  the  Supreme  Court 
on  the  issue  of  “lH)gus.” 

The  .ANP.A  and  Star  suit  con¬ 
tends  that  the  Congress  only 
empowered  the  Commission  to 
conciliate  and,  where  necessary, 
to  recommend  that  the  Ju.stice 
Department  jiroceed  against  em¬ 
ployers,  employment  agencies,  or 
lal>or  organizations  which  violate 
the  law. 

‘I  n-iiecdcd  cliaiigcs* 

.ANP.A  General  Manager  Stan¬ 
ford  Smith  em|)hasize(l  that  “the 
E(iual  Employment  Opportunity 
Commission’s  projjosed  new  rules 
would  f()rce  e.xteiisive  changes 
in  the  ojierations  of  thou.sands 


of  companies  which  are  inm>cent 
of  any  form  of  discrimination  in 
their  employment  practices  or  in 
their  advertising.  .ANP.A  and  the 
Star  consider  it  a  duty  to  chal¬ 
lenge  the  authority  of  the  Com¬ 
mission  when  it  so  far  e.xceeds 
the  power  granted  it  by  Con¬ 
gress.  The  use  of  classified  ad¬ 
vertising  to  help  people  find  jobs 
has  proved  effective  over  many 
years.  Hundreds  of  newspapers 
have  told  .ANP.A  they  are  un¬ 
willing  and  their  advertisers  are 
unwilling  to  depart  so  radically 
from  a  successful  system.” 

.ANP.A  is  recommending  to 
daily  newspapers  that  they  con¬ 
tinue  their  present  help-wanted 
advertising  practices. 

Otherwise.  .ANP.A  and  the 
Star  contend,  millions  of  job 
seekers,  male  and  female,  who 
use  classified  advertising  each 
day,  would  be  deprived  of  their 
best  and  simplest  means  of  ob¬ 
taining  employment  liecause  of 
the  illegal  actions  of  the  EEOC. 

The  Commission  held  hearings 
on  the  subject  of  separate  male 
and  female  headings  on  classi¬ 
fied  advertising  in  May  1967,  but 
issued  no  announcement  of  its 
decision  until  .August  6,  1968. 
.At  that  time  the  Commission 
announced  that  the  decision  to 
adopt  the  rule  prohibiting  sepa¬ 
rate  headings  was  by  a  vote  of 
3  to  2  with  EEOC  Vice  Chair¬ 
man  Dr.  Luther  Holcomb 
and  Commissioner  Vicente  T. 
Ximenes  dissenting.  The  EEOC 


Contract  dispute 
is  settled  at 
Providence  J-B 

.A  threatened  strike  of  the 
Provuleuce  (R.  1.)  Journal- 

Ilulletin  by  the  .American  News¬ 
paper  Guild,  local  11,  was  called 
off  on  Sept.  30.  Mediators 
Charles  Brinton  of  the  U.S. 
Mediation  Service  and  Earl 
Greene  of  the  Rhode  Island 
Mediation  Service  had  lieen 
working  with  the  Guild  and 
.I-B  management  for  the  last 
few  weeks  in  an  effort  to  reach 
a  contiact  settlement. 

Negotiations,  descrilied  by  Ed¬ 
win  I’.  Young,  the  paper’s  gen¬ 
eral  manager  as  a  “long  tough 
siege,”  had  b<‘en  going  on  since 
la.st  llecember  31  when  the  con¬ 
tract  exjiired. 


announcement  said  that  votes 
in  favor  of  the  change  had  lieen 
cast  by  Commission  Chairman 
Clifford  L.  .Ale.xander,  Commis¬ 
sioner  Samuel  C.  Jackson  and 
Commissioner  Elizabeth  J.  Kuck. 
However,  the  term  of  office  of 
Commissioner  Jackson  had  ex¬ 
pired  on  June  30,  1968.  The  four 
others  are  named  as  defendants 
in  the  action. 

In  announcing  the  action  Mr. 
Smith  also  stated: 

“Newspapers  throughout  the 
country  regard  the  proposed  new 
lules  as  completely  unworkable 
and  harmful  to  the  millions  of 
people  who  use  classified  adver¬ 
tising  to  find  jobs. 

“Yet,  the  Commission  rules 
would  force  job  seekers,  both 
male  and  female,  to  search 
through  help  wanted  ads  of  no 
interest  to  them,  causing  con¬ 
fusion  and  inconvenience  to  em¬ 
ployers  and  persons  seeking  em¬ 
ployment.  This  is  especially  un¬ 
wise  at  a  time  when  such  strong 
efforts  are  lieing  made  by  gov¬ 
ernment  and  business  to  help 
more  people  find  jobs.” 

Federal  guideline 

The  guideline  which  bans  the 
placement  of  an  employment 
advertisement  by  an  “employer” 
under  either  a  “male”  or  “fe¬ 
male”  heading  in  a  newspaper 
classified  advertising  section, 
unless  sex  is  a  bona  fide  occu¬ 
pational  qualification  for  the 
position  adveitised  says: 


The  settlement,  descrilied  by 
Young  as  “complicated,”  in¬ 
volves  a  “liase  salary”  compiled 
from  salaries  paid  by  “eight  or 
10”  other  papers  of  comparable 
size  and  circulation. 

Future  salaries  will  lie  scaled 
in  accordance  with  a  “salary 
grid,”  containing  a  dozen  jol) 
classifications.  Young  used  as 
an  example  of  the  grid,  the 
paper’s  advertising  department, 
which  has  now  l>een  broken  down 
into  three  separate  divisions: 
national,  local  and  classified.  .All 
receive  different  pay  rates.  “It 
took  us  two  months  to  deter¬ 
mine  who  we  were  talking 
alxmt,”  said  Young  in  explain¬ 
ing  the  complexities  of  the  new 
operation. 

.According  to  the  settlement, 
the  paper  will  use  the  composite 
pay  figure  of  $161  from  which 
it  l>egan  two  years  ago,  moving 
to  $181  over  a  two-year  period, 
which,  according  to  Young,  was 


“There  are  hundreds  of  jobs 
that  are  of  primary  interest  to 
one  sex  or  another,  such  as 
riveters,  plumliers,  brick  layers, 
janitors,  longshoremen,  lieauti- 
cians.  coal  miners,  receptionists, 
telephone  operators,  elementary 
school  teachers,  mail  carriers, 
truck  drivers,  printers,  automo¬ 
bile  mechanics  and  many  others. 

“Part  1601 — Guidelines  on 
Discrimination  Because  of  Sex 
§1601.4  Job  Opportunities  .Ad¬ 
vertising.  It  is  a  violation  of 
Title  VII  for  a  help-wanted 
advertisement  to  indicate  a 
preference,  limitation,  specifica¬ 
tion,  or  discrimination  based  on 
sex  unless  sex  is  a  bona  fide  oc¬ 
cupational  qualification  for  the 
particular  job  involved.  The 
placement  of  an  advertisement 
in  columns  classified  by  pub¬ 
lishers  on  the  basis  of  sex,  such 
as  columns  headed  ‘male’  or  ‘fe¬ 
male’,  will  be  considered  an  ex¬ 
pression  of  a  preference,  limita¬ 
tion,  specification,  or  discrimina¬ 
tion  based  on  sex.” 

The  suit  charges  “it  is  clear 
that  Congress  intended  to  re¬ 
strict  the  Commission’s  regula¬ 
tory  powers  regardless  of  the 
administrative  nomenclature 
used  to  characterize  the  exer¬ 
cise  of  that  power.  In  this  re¬ 
gard,  the  only  statutory’  author¬ 
ity  granted  to  the  Commission 
relates  to  procedural  regula¬ 
tions:  ‘(a)  The  Commission 
shall  have  authority  from  time 
to  time  to  issue,  amend,  or  re¬ 
scind  suitable  procedural  regula¬ 
tions  to  carry  out  the  provisions 
of  this  sulichapter.  Regulations 
issued  under  this  section  shall 
lie  in  conformity  with  the  stand¬ 
ards  and  limitations  of  the  .Ad¬ 
ministrative  Procedure  .Act.’  42 
U.S.C.  §2000  e- 12(a)  (Em- 
jihasis  added)” 


agreed  upon  as  the  base  salary 
for  19()8.  .A  top  of  $200  will  be 
agreed  upon  for  “qualified 
people”  effective  July  1,  1969. 
When  the  paper  negotiates  its 
new  contract  in  197()  it  will  be¬ 
gin  dealing  from  the  $200  base 
and  use  as  a  guide  the  same 
base  salaries  paid  by  the  other 
“eight  or  10”  newspapers. 

Under  the  old  contract,  news¬ 
men  were  paid  a  minimum  of 
$103  a  week,  and  reached  a  top 
minimum  of  $161  after  five 
years. 

Major  issues  jiut  forth  by 
the  newsmen  include  retention 
of  merit  pay,  a  modified  union 
shop  and  improved  fringe  liene- 
fits. 

Under  the  new  agreement  the 
Guild  agreed  to  discuss  at  a 
later  date  and  without  the  right 
to  strike  a  new  pension  jilan. 
The  40-hour  week  remains  the 
same  and  no  severance  pay 
agreement  was  made. 
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>E\^  SPAPERS  TO  APPEAL 

Ray  judge  finds  two 
reporters  in  contempt 


The  two  Memphis  newspapers, 
the  Commercial  Appeal  and  the 
Presn-Schnitar,  intend  to  go  on 
printing  the  news — all  the  news 
— that  pertains  to  the  public 
interest,  in  court  and  out,  until 
higher  authority  steps  in  to 
stop  them. 

This  in  substance  was  the  edi¬ 
torial  reply  to  a  contempt  judg¬ 
ment  leveled  by  a  local  judge 
against  four  people,  two  of  them 
newspaper  reporters,  for  having 
allegedly  violated  a  court  order 
restricting  pre-trial  publicity  in 
the  James  Karl  Ray  case. 

.attorneys  for  the  two  news¬ 
papers  failed  Monday  to  get 
Shelby  County  Criminal  Court 
Judge  W.  Preston  Battle  to  ex¬ 
ecute  the  judgment  he  had 
earlier  passed  on  the  two  re¬ 
porters,  the  attorney  for  Ray 
and  a  private  investigator. 
Judge  Battle,  assigned  to  preside 
at  Ray’s  trial  starting  Nov,  12, 
chose  to  hold  his  judgment  in 
al)eyance,  its  execution  to  de- 
peml  on  the  future  “good”  con¬ 
duct  individually  of  the  two 
reporters,  the  attorney  and  the 
investigator. 

.App«'ul  set 

The  newspapers  said  Tuesday 
(Oct.  1)  that  they  would  appeal 
the  contempt  of  court  convic¬ 
tions.  The  newspapers  said  that 
they  did  not  believe  the  trial 
judge  had  the  power  to  pro¬ 
hibit  the  publishing  of  articles 
al)out  the  impending  trial. 

The  reporters  are  Charles 
Edmundson,  of  the  Commercial 
Appeal,  and  Roy  T.  Hamilton, 
of  the  Prexx-Scimitar.  They  were 
accused  of  having  written  stories 
based  on  information  given  them 
by  .\rthur  J.  Hanes,  Ray’s  at¬ 
torney,  and  Renfro  T.  Hays,  a 
private  detective.  The  stories 
were  about  the  coming  trial  of 
the  accused  killer  of  the  Rev. 
Dr.  Martin  Luther  King,  and 
alwut  how  Ray  is  l)eing  treated 
in  jail. 

The  newspapers,  defending 
their  reporters  in  court  and  edi¬ 
torially,  argued  that  the  judg¬ 
ment  was  a  violation  of  the 
rights  of  free  citizens  and  free¬ 
dom  of  the  press  under  the  First 
and  Fourteenth  amendments  to 
the  Constitution. 

.\rmistead  Clay,  attorney  for 
the  Memphis  Publishing  Com¬ 
pany,  representing  the  news¬ 
papers  and  the  reporters,  said 
the  next  legal  move  was  being 
explored. 


“The  trial  judge,”  he  said, 
“has  decided  not  to  execute  the 
judgment  he  has  pronounced, 
but  to  let  it  stand  as  a  test  of 
the  good  behav’ior  of  those  in¬ 
volved  in  the  order.  He  judged 
but  did  not  pass  sentence.  His 
action  is  therefore  inconclusive. 

“We  want  to  take  his  ruling 
to  a  higher  court.  The  normal 
procedure  would  lie  for  us  to 
appeal  to  the  Tennessee  Supreme 
Court,  and  failing  there  to  take 
it  all  the  way  to  the  U.S. 
Supreme  Court.  But  we  have  got 
to  figure  out  just  what  l)est  we 
can  do  to  clarify  the  situation 
and  get  a  higher  court  ruling 
on  the  law  involved  here.” 

Ezra  K.  Bryan,  the  prominent 
Cleveland  constitutional  lawyer 
the  two  newspapers  brought 
into  the  case  last  Monday  in 
Memphis,  said  the  issue  was 
“very  much  a  dispute  of  law.” 

Court  blamed 

Bryan,  involved  in  the  famous 
Sam  Shepard  case  in  Cleveland, 
upon  which  the  U.S.  Supreme 
Court  wrote  a  l)enchmark  de¬ 
cision  against  “massive  and  per¬ 
vasive  publicity”  in  criminal 
trials,  said  meaning  had  l)een 
read  into  the  Ray  case  which, 
he  l)elieved,  was  unwarranted  in 
light  of  the  Shepard  ruling.  He 
felt,  for  one  thing,  that  Judge 
Battle  had  erred  on  Monday  in 
professing  to  see  “a  conflict  be¬ 
tween  the  First  Amendment  and 
the  Sixth  .\mendment  of  the 
Constitution.” 

“There’s  no  relationship 
here,”  Bryan  said,  “and  I  so 
argued  before  Judge  Battle. 
The  Sixth  Amendment  deals 
only  with  court  administration. 
And  that  gets  us  to  where  most 
of  the  trouble  lies  in  these  com¬ 
plaints  about  abuse  of  defend¬ 
ant  rights  in  criminal  cases. 

“What  they  are  complaining 
about  is  failure  of  court  admin¬ 
istration.  It’s  an  administrative 
failure  and  the  remedy  is  not 
to  abolish  the  office  of  the  prose¬ 
cuting  attorney  and  close  the 
doors  against  the  press.  You 
call  a  new  trial  or  a  change  of 
venue  when  you  find  there  has 
been  prejudice.  Usually  an  of¬ 
ficer  of  the  court,  some  lawyer 
or  a  clerk,  is  directly  to  blame. 
But  you  get  these  committees 
of  lawyers  involved  and  the 
feeling  is  to  pass  it  off  against 
the  newspapers.” 

Bryan  had  reference  to  a  com¬ 
mittee  of  seven  Memphis  law¬ 


yers  headed  by  Lucius  Burch 
Jr.,  who  had  been  selected  by 
Judge  Battle  to  advise  him  on 
pre-trial  publicity  and  proce¬ 
dure.  At  a  hearing  Sept.  27, 
Burch  and  his  committee,  as 
friends  of  the  court,  argued 
that  the  two  reporters  aided  and 
abetted  the  other  two  defend¬ 
ants  by  quoting  them  in  prej¬ 
udicial  statements,  and  that 
under  the  law  they  were  as 
guilty  as  the  men  they  quoted. 

“Burch  hammered  hard  on  this 
l)oint  in  his  arguments,”  said 
the  Press-Scimitar.  “He  also 
maintained  that  the  press  does 
not  have  a  ‘special  license’  to 
print  what  it  chooses  about  the 
case  in  view  of  Judge  Battle’s 
‘anti-publicity’  order.” 

Essence  of  reports 

The  essence  of  the  printed 
stories  was  that  Sheriff  William 
N.  Morris  and  Captain  Billy  J. 
Smith,  in  charge  of  a  special 
detail  of  14  deputy  sheriffs 
guarding  Ray,  had  acknowl¬ 
edged  that  the  prisoner  has 
been  under  constant  sur\’eil- 
lance  since  he  was  placed  in 
the  Shelby  County  Jail  at  about 
4::}0  a.m.  last  July  19,  after  be- 


Consent  to  sell 

(Continued  from  page  9) 


the  government  nor  Scripps 
could  properly  represent  the  En¬ 
quirer’s  myriad  interests. 

Mains  obsers-ed  that  “one 
would  hardly  expect  that  the 
defendant  (Scripps)  will  dili¬ 
gently  seek  to  strengthen  the 
Cincinnati  Enquirer,  Inc.,  or,  if 
it  has  a  choice,  select  as  the 
buyer  the  strongest  possible 
competitor.” 

Joint  stalenicnl  by  S-H 

Charles  E.  Scripps,  Chainnan 
of  the  Board  of  the  E.  W. 
Scripps  Co.,  and  Jack  R.  How¬ 
ard,  President  of  the  Scripps- 
Howard  Newspapers,  issued  this 
joint  statement: 

“We  have  entered  this  consent 
decree  only  after  careful  and 
full  consideration  of  all  aspects 
of  the  case.  With  the  govern¬ 
ment’s  persistent  opposition  to 
Scripps  Howard’s  continued 
ownership  of  an  investment  in¬ 
terest  in  the  Cincinnati  Enquirer 
and  the  developments  in  the  case 
involving  the  newspapers  in  San 
Bernardino,  California,  we  have 
concluded  that  our  l)est  interest 
dictates  liquidation  of  our  in¬ 
vestment  in  the  Enquirer  and 
reinvestment  in  a  property  to 
which  we  can  devote  ourselves 
as  we  lio  our  newspapers. 

“Our  interest  in  the  Enquirer 
has  been  held  solely  as  an  invest¬ 
ment  from  the  time  of  the  initial 
purchase  of  del)entuies  and 


ing  flown  back  to  Memphis  from 
London  where  he  was  earlier 
arrested  as  a  fugitive. 

The  closed-circuit  tv  cam¬ 
eras  are  constantly  focused  on 
the  third-floor  cell  where  Ray 
is  held,  the  stories  said.  A 
microphone  dangles  from  the 
ceiling.  Two  guards  remain  in 
the  cell  with  Ray  at  all  times. 
Eight  189-watt  bulbs  light  the 
cell  and  are  never  turned  off. 
Notes  written  by  Ray  to  his  at¬ 
torney,  and  notes  from  the  at¬ 
torney  to  Ray  w'ere  read  by 
jail  personnel.  But  during  such 
times  when  the  lawyer  was  in 
the  cell  to  talk  with  Ray,  the 
guards  moved  to  the  opposite 
end  of  the  room. 

Ray  complained,  according  to 
the  attorney,  that  all  this  atten¬ 
tion  made  him  nervous. 

Bryan  said,  “What  can  be 
more  fundamental  than  abuse 
of  a  prisoner?  If  you  are  to  be 
l)revented  from  reporting  on 
how  a  prisoner  is  held,  whether 
or  not  he  is  abused,  we  are 
heading  back  to  the  Dark  Ages.” 

The  Memphis  case  involving 
Ray,  he  said,  “is  unique  in  this 
current  assault  on  press  free¬ 
dom.  It  stands  all  alone.” 


stock  in  April,  1956.  At  all 
times  controlling  interest  has 
l)een  deposited  in  a  voting  trust 
controlled  by  trustees,  a  major¬ 
ity  of  whom  represented  the 
Enquirer  management.  That 
management  has  published  the 
Enquirer  in  a  completely  inde¬ 
pendent  manner.  It  has  never 
been  a  Scripps-Howard  news¬ 
paper.” 

The  Enquirer  has  a  week-day 
circulation  of  190,000  and  Sun¬ 
day  circulation  of  306,000.  Court 
records  indicate  that  Scripps’ 
annual  profit  ranged  from  $134,- 
000  to  $590,000  for  its  58  per¬ 
cent  interest  between  1956  and 
1963.  For  its  last  fiscal  year, 
the  Enquirer  earned  $1.9  mil¬ 
lion  and  paid  $1.2  million  in 
dividends  to  more  than  3,000 
stockholders,  including  Scripps. 
• 

N.Y.  Times  stock 
split  4-for-l 

Approval  of  a  proposed  four- 
for-one  split  in  the  common 
stock  of  The  \ew  York  Times 
company  was  voted  by  the 
stockholders  October  1.  The  split 
was  effective  Oct.  3. 

.An  amendment  to  the  certifi¬ 
cate  of  incorporation  was  also 
approved  under  which  class  A 
stock,  which  hitherto  has  had  no 
voting  rights,  will  be  given  the 
right  to  elect  three  of  the  com- 
j)any’s  10  directors  and  the  right 
in  certain  cases  to  vote  with  the 
class  B  stock  on  major  acquisi¬ 
tions  and  on  reservations  of  the 
company  stock  for  options. 
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Ford  Foundation  caUs 
for  press  analysis 


Bv  Nenton  H.  Full>ri"ht 


“The  need  for  analysis  and 
for  reflection  has  never  l*een 
grreater  in  journalism,  and  it 
has  never  Ijeen  harder  to 
achieve.” 

These  words  are  from  a  Ford 
Foundation  report  on  the  money 
the  foundation  is  currently 
spending:  on  graduate  studies  in 
journalism.  The  30-page  report 
also  tells  how  people  in  the 
foundation  hope  to  improve  the 
quality  of  American  journalism 
by  introducing  reporters  and 
editors,  “enriched  and  re-moti¬ 
vated,”  to  “the  needs  of  a  free 
and  djTiamic  society.” 

To  begin  with,  the  foundation 
is  currently  giving  some  $5.2 
million  to  post-graduate  studies 
in  journalism.  But  this  is  not 
all.  A  footnote  remarks:  “Before 
and  since  this  special  series,  the 
foundation  has  assisted  a  variety 
of  other  efforts  in  journalism, 
exceeding  several  times  over  in 
funds  the  programs  described  in 
this  report.” 

The  programs  described  are 
the  Nieman  Foundation  at 
Harvard,  a  similar  one  at  Stan¬ 
ford,  and  the  Columbia  Graduate 
School  of  Journalism — these 
three  principally  along  with  two 
others:  the  .American  Political 
Science  Association  program  of 
government  study  in  Washing¬ 
ton,  and  the  Southern  Regional 
Education  Board’s  programs  for 
Southern  newsmen  at  six  region¬ 
al  universities. 

It  is  interesting  to  learn  from 
the  report  that  the  Nieman 
Foundation  and  its  fellowships 
for  study  at  Har^-ard  was 
originally  regarded  as  “a  very 
dubious  experiment”  by  Dr. 
James  Bryant  Conant  in  1937, 
when  he,  one  of  the  nation’s 
outstanding  educators,  was  pres¬ 
ident  of  the  university. 

The  report  states  that  “Agnes 
Wahl  Nieman,  widow  of  the 
publisher  of  the  Milwaukee 
Journal,  was  leaving  a  per¬ 
cent  interest  in  that  valuable 
paper  to  Han-ard.  Her  purpose 
was  to  ‘promote  and  elevate  the 
standards  of  journalism  in  the 
United  States  and  educate  per¬ 
sons  deemed  especially  qualified 
for  journalism.’  ” 

The  question  before  Harvard 
and  Dr.  Conant  was.  What  can 
Harvard  do  alwut  it?  What,  if 
anything,  could  a  university  do 
with  newspaper  people?  Because 
those  l)enefitting  from  the  sug¬ 
gested  program  were  supposed 
to  come,  aluiut  12  a  year,  from 
the  staffs  of  newspapers. 


Not  wanted 


“Conant,”  says  the  Ford  Foun¬ 
dation,  “did  not  want  a  school  of 
journalism  at  Harvard.  The  Uni¬ 
versity  resisted  new  programs 
directed  at  particular  vocations. 
U  ndergraduate  departments  of 
journalism  enjoyed  no  status  in 
the  humanistic  tradition.  A 
graduate  program  of  journalism 
was  also  rejected  l>ecause  Con¬ 
ant  felt  there  was  not  a  sufficient 
l)ody  of  knowledge  in  journalism 
to  justify  scholarly  research  or 
advanced  study.  After  confer¬ 
ring  with  a  few  thoughtful  men 
in  the  field,  like  Walter  Lipp- 
mann  and  Barry  Bingham,  Con¬ 
ant  decided  he  would  simply  let 
a  numl)er  of  experienced  news¬ 
papermen  come  to  Har\-ard  for 
one  year  and  do  anything  they 
wanted.  He  felt  that  mature 
men  already  immersed  in  their 
work  could  productively  and  in¬ 
telligently  pick  their  own  courses 
and  do  whatever  work  they 
wished  without  needing  to  meet 
formal  course  prerequisites,  take 
examinations,  write  papers,  or 
receive  grades.  When  Conant 
asked  10  publishers  if  they 
thought  these  assumptions  were 
valid,  all  10  said  no.  The  pul>- 
lishers  doubted  the  value  of  a 
purely  academic  experience, 
compared  to  shorter  training  in 
specific  techniques.  The  mood  of 
the  University  also  was  skeptical 
— Conant  confessed  to  a  col¬ 
league  that  his  first  job  was  to 
convince  the  ruling  lx>dy  of  the 
University  ‘that  I’m  not  crazy’ 
to  pay  newspapermen  to  sojourn 
at  a  university  with  no  formal 
requirement  to  study.” 

Another  objection,  this  one 
from  newspapers,  was  that  the 
men  selected  for  a  Nieman 
fellowship  failed  to  return  to 
their  jobs.  They  got  other  jobs. 
Now,  with  Dwight  Sargent,  a 
former  chief  editorial  writer  for 
the  New  York  Herald  Tribune, 
at  the  helm,  and  with  the  Ford 
Foundation  pouring  in  more 
money,  about  $1.2  million  an¬ 
nually  matched  by  an  equal  sum 
from  Har\-ard,  appointees  are 
required  after  their  year  of 
study  to  agree  to  return  to  their 
newspapers. 

Ford  Foundation  grants  have 
enabled  Harvard  to  continue  to 
appoint  12  newsmen  to  Nieman 
Fellowships  each  year,  and  to 
increase  “the  weekly  stipend” 
from  $140  to  $170.  The  Columbia 
University  Graduate  School  of 
Journalism  is  aided  bv  an  an¬ 


nual  $1.0  million  grant;  the  edge  and  emotions  of  the  elec- 
.\merican  Political  Science  As-  toiate,  which  in  turn  are  taken 
sociation  by  $750,000  for  its  into  account  by  leaders  who  form 
Public  Affairs  Reporting  Fel-  public  policy.  By  definition  jour- 
lowships;  the  Southern  Regional  nalism  requires  immediate  re- 
Educational  Board  by  $700,000  porting,  and  the  reporter  who 
for  a  four-year  program,  and  has  not  alieady  paused  and  re- 
the  Stanford  University  “Nie-  fleeted  on  society  is  in  danger  of 
man-like  program”  by  $975,000  using  modern  communications  to 
for  a  four-year  opeiation.  spread  illusion  and  distortion 

In  all  of  these  prog:rams  the  faster  than  ever, 
foundation  says  it  hopes  to  en-  “In  the  United  States  the 
able  promising  reporters  to  press  system  includes  1,750  daily 
broaden  their  view  and  Wome  newspapers,  9,500  weeklies, 
more  useful  to  their  community.  9,000  periodicals,  6,000  radio 
This  could  well  kick  up  an  argu-  stations,  and  686  television  sta- 
ment.  tions.  This  pattern  is  unique 

“The  rising  average  educa-  among  modern  countries.  .  .  .” 
tional  level  of  Americans  and  Yet  Manhattan,  in  the  heart 
the  increasing  complexities  of  of  New  York  City,  has  only  four 
government  both  challenge  jour-  daily  newspapers,  including  the 
nalism  to  look  beyond  the  sur-  Wall  Street  Joitnial,  where,  not 
face  of  public  events,”  the  re-  so  long  ago,  it  had  eight,  in¬ 
port  says,  defining  objectives,  eluding  the  Journal.  Montreal, 
“Yet,”  it  continues,  “the  deeper  a  city  not  near  so  large,  has 
a  reporter  penetrates  inner  coun-  eight,  including  the  F rench 
cils  where  real  explanations  press,  and  Johannesburg,  South 
often  lie,  the  more  he  faces  a  Africa,  still  smaller,  has  five, 
dilemma.  He  must  weigh  his  including  the  Afrikaans  press, 
obligation  to  the  reader  to  This  together  with  press  free- 
render  an  independent  version  dom,  poses  the  biggest  problem 
of  events  against  the  practical!-  facing  the  industry:  how  to  stay 
ties  of  winning  the  confidence  of  in  business.  Possibly  the  indus- 
the  policy-makers  who  work  be-  try  needs  a  well-financed  and 
hind  closed  doors.”  ably  directed  post  graduate 

For  instance  the  APS.4  pro-  school  on  how  to  pay  the  bills 
gram  “permits  a  reporter  (eight  and  help  maintain  the  constitu- 
a  year  currently)  to  drop  his  tional  rights  of  a  free  press  in 
role  of  outside  observer  for  one  a  free  society, 
year  and  become  a  participant  The  Ford  Foundation  report 
in  confidential  decision-making,  views  the  pioblem  “in  less  of 
Since  during  that  time  he  does  individuality  and  the  narrowing 
no  reporting,  he  can  make  of  the  display  of  ideas  available 
pledges  of  secrecy  and  of  part-  to  the  population.” 
nership  with  public  officials  that  “There  already  are  forces 
would  normally  compromise  his  pushing  toward  conformity  and 
professional  canons.  At  the  end  sameness,”  the  report  adds  and 
of  the  year,  he  returns  once  numbers  them  as:  “the  growing 
more  to  observe  from  the  out-  numlier  of  papers  that  are  part 
side,  but  now  with  insight  into  of  chains,  the  reliance  on  stand- 
the  inner  working  of  the  political  ardized  national  news  services 
process.”  which,  though  improving  qual¬ 

ity,  make  papers  similar,  the 
What  to  Focus  On  development  of  news  organiza- 

This  reporter  numbers  a  host  into  conventional  corporate 

of  friends  who  have  been  cover-  structures,  and  the  use  of 
ing  politics  and  public  affairs  on  ‘canned’  editorials  (though  con- 
newspapers  for  years,  and  none  fined  to  small  newspapers), 
is  discernibly  ignorant  or  naive  These  trends  are  driving  the 
about  decision-making  in  poll-  nation’s  press  toward  conven- 
tics.  But  the  Ford  Foundation  tionality  and  predicatability. 
report  on  graduate  school  jour-  The  foundation  desciil)es  its 
nalism  takes  this  view:  aims  in  the  words  of  J.  Russell 

“Reporters  have  always  Wiggins,  editor  of  the  Was/iiriff- 
needed  to  know  what  to  focus  ton  Post,  “urging  his  colleagpies 
on,  to  comprehend  what  they  to  prevent  conformity  from 
saw,  and  to  shift  the  important  taking  over  the  lilx>ral  news- 
from  the  trivial.  But  modern  paper  tradition  of  individuality.” 
communications  have  accelerated  Wiggins  is  quoted  as  saying: 
not  only  the  transmission  of  “[Individuality]  is  not  an  idio- 
sights  and  sounds  but  also  syncrasy  that  directly  adds  to 
society’s  reaction  to  the  news,  the  profits  of  any  publishing 
Today  when  the  moment  of  dra-  establishment.  ...  I  think  the 
matic  upheaval  comes,  it  is  too  owners  of  newspapers  and  those 
late  for  the  reporter  to  acquire  who  work  for  them  are  going 
the  knowledge  needed  to  com-  forward  .  .  with  an  attitude 
prehend  what  he  sees.  toward  individuality  that  holds 

“The  press  earns  its  name  ‘the  little  promise  for  its  preserva- 
fourth  branch  of  government’  tion.” 
because  it  influences  the  knowl-  One  can  always  hope. 
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News  coverage  primary  factor 

Thirty -five  managing  editors  tell 


managing  editor  of  the  Milwau¬ 
kee  Sentinel,  said.  But,  he  added, 
“The  unions  have  the  power  to 
kill  a  newspaper,  no  matter  how 
well  it  covers  news  or  performs 
its  other  functions.” 


why  newspapers  succeed  or  fail 

By  Courtney  R.  Sheldon, 

Managing  Editor  The  r.liristian  Science  Monitor 


Mr.  Sheldon,  a  member  of  the  Journalism 
Research  Committee  of  The  Associated  Press 
Managing  Editors  Association,  conducted  a 
survey  among  APME  members  on  factors  in¬ 
volved  in  the  success  or  failure  of  neus- 
papers.  His  report  folloivs: 


•  Circulation  practices 

•  Editorial-page  policy 

•  Appeal  to  youth 

•  Production  facilities 

•  Subscription  price 

•  Typographical  format 

Editor’s  comments 

The  comments  tell  the  story 
l)etter  than  the  statistics: 


Edward  M.  Miller,  managing 
editor  of  the  Portland  Oregon¬ 
ian,  said:  “Most  successful 
papers  maintain  faithful  reader- 
ship  by  sharing  certain  charac¬ 
teristics.  These  include  aggres¬ 
sive  integrity  in  the  news  col¬ 
umns;  alertness  to  ideas  and 
developments  affecting  the  cir¬ 
culation  area;  an  editorial  page 
offering  community  leadership; 
and  an  appearance,  including 
typography  and  illustrations, 
that  make  for  pleasant  reading. 
Perhaps  the  most  important  of 
these  is  day-by-day  honesty.  It 
isn’t  easy.” 


The  scope  and  (luality  of  news 
coverage  is  the  primary  factor 
in  the  success  or  failure  of  a 
newspaper. 

But  management  gets  exactly 
what  it  asks  for  and  is  willing  to 
support. 

This  is  the  majority  opinion 
in  a  cross-section  sui^’ey  of 
nieml)ers  of  the  Associated  Press 
Managing  Editors  Association. 
The  poll  was  countrj'wide  and 
directed  at  editors  of  papers 
vastly  different  in  size  and 
operation.  Results  are  contained 
in  a  report  of  the  APME  Jour¬ 
nalism  Research  Committee  is¬ 
sued  in  advance  of  the  APME 
Annual  Convention,  Nov.  12-15 
at  Oklahoma  City. 

The  difficulty  in  rating  suc¬ 
cess  factors  from  one  to  10,  as 
the  editors  were  asked  to  do,  is 
obviously  immense,  and  several 
editors  emphasized  this.  Suc¬ 
cesses  and  failures  are  caused 
by  combinations  of  factors. 

Nevertheless,  the  firm  em¬ 
phasis  on  high-quality  news 
coverage  and  the  crucial  role  of 
top  management  was  striking. 

The  insistence  that  top  man¬ 
agement  must  bear  a  heaN-y  re¬ 
sponsibility  was  strongly  under¬ 
lined  in  the  individual  com¬ 
ments.  With  few  exceptions,  the 
editors  who  took  the  time  to 
make  additional  remarks 
stressed  management  involve¬ 
ment. 

Editor  after  editor  commented 
that  management  policies  criti¬ 
cally  affected  ev’erj’  facet  of  the 
newspaper  operation.  Several 
used  the  phrase  “tired  manage¬ 
ment”  to  describe  the  worst  in¬ 
fluence. 

Of  the  35  replies  (40  question¬ 
naires  were  sent  out),  16  said 
the  numl>er  one  cause  of  failure 
was  scope  and  quality  of  news 
coverage ;  eight,  management 
policies;  seven,  relations  with 
unions;  and  four,  competition 
from  other  newspapers. 

When  asked  to  rate  the  num¬ 
ber  one  success  factor,  the  an¬ 


swers  were  in  the  same  vein :  23, 
scope,  and  (juality  of  news  cover¬ 
age;  nine,  management  policies; 
three,  competition  weak  or  non¬ 
existent;  one,  relations  with 
unions. 

Far  down  on  almost  everyone’s 
list  as  causes  for  either  success 
or  failure  were  subscription 
prices,  typographical  format, 
appeal  to  youth,  and  production 
facilities. 

Well-trained  personnel  was 
rated  high  as  a  success  factor 
(seven  placed  it  second  and 
eight  named  it  third). 

Relations  with  unions  was  a 
very  close  third  in  causes  of 
failure.  Several  who  made  this 
selection  did  so  very  emphati¬ 
cally,  apparently  from  their  own 
intimate  knowledge  of  union  re¬ 
lations  and  an  awareness  of 
failures  in  their  cities  or  neigh¬ 
boring  communities. 

Failure  causes  were  placed 
roughly  in  this  order: 

•  Scope  and  quality  of  news 
coverage 

•  Management  policies 

•  Relations  with  unions 

•  Competition  from  other 
newspapers 

•  Well-trained  personnel 

•  Number  and  quality  of 
features,  comics,  etc. 

•  Editorial-page  policy 

•  TV  competition 

•  Promotion  programs 

•  Production  facilities 

•  Typographical  format 

•  Subscription  prices 

•  .Appeal  to  youth 

•  Competition  from  maga¬ 
zines 

Success  factors  were  listed  in 
this  order: 

•  Scope  and  quality  of  news 
coverage 

•  Management  policies 

•  Well-trained  personnel 

•  Competition  weak  or  non¬ 
existent 

•  Relations  with  unions 

•  Number  and  quality  of 
features,  comics,  etc. 

•  Promotion  practices 


“In  my  view,”  said  Frank 
.Angelo,  managing  editor  of  the 
Detroit  (Mich.)  Free  Press, 
“newspaper  success  or  failure 
depends  entirely  on  management 
policies.  If  a  management  de¬ 
cides  it  wants  quality  in  its  edi¬ 
torial  product  and  then  provides 
the  manpower  to  achiev’e  that 
goal ;  if  it  establishes  sound  fiscal 
policies  and  fair,  firm  attitudes 
in  its  labor  relations,  I  would 
think  it  almost  impossible  to 
fail.” 

“In  each  demise  a  different 
combination  of  factors  has  con¬ 
tributed  to  the  death  of  a  news¬ 
paper.  Extravagant  union  de¬ 
mands  could  administer  the  coup 
de  grace  in  some  cases,  tired 
management  in  others.  I  would 
guess  that  management,  being  in 
charge,  inevitably  has  to  take  the 
rap  for  failure,”  said  Fred 
Heal)erlin,  Executive  Editor  of 
the  St.  Paul  (Minn.)  Dispatch 
&  Pioneer  Press. 

Charles  L.  Bennett,  managing 
editor  of  the  Oklahoma  City 
Oklahoman  and  Times,  observed: 
“Efficient  management  and  oper¬ 
ation  of  all  departments  and  an 
effective  cooperation  among  all 
of  them  hold  the  key  to  success¬ 
ful  and  continuing  operation.” 

“In  general,”  said  .Arville 
Schaleben,  associate  editor  of  the 
.Milwaukee  (Wis.)  Journal, 
“positive,  not  negative  factors, 
decide  a  newspaper’s  fate.  The 
first  essential  is  good  manage¬ 
ment,  balanced  throughout  the 
major  divisions  of  the  paper 
(advertising,  production,  circu¬ 
lation)  applied  to  a  thorough, 
honest,  solid  news  coverage, 
locally,  nationally,  internation¬ 
ally.” 

“The  great  newspapers  of  this 
country  have  always  been  the 
ones  which  did  a  good  job  of 
covering  the  news,  whatever  else 
they  may  have  done.  The  news¬ 
papers  that  have  failed  gener¬ 
ally  have  done  something  less 
than  an  outstanding  job  in  this 
area,”  Harry  L.  Sonneborn, 


From  Charles  T.  Hubbs,  man¬ 
aging  editor  of  the  Cincinnati 
(Ohio)  Enquirer:  “I  think  you 
must  make  news  coverage  your 
first  priority.  With  this  as  your 
l»eacon,  you  may  even  overcome 
loose  management  and,  in  time, 
train  up  personnel  to  the  caliber 
you  must  want.  .  .  .  Manage¬ 
ment  support  should  furnish  the 
auxiliary  assists  in  aggressive 
circulation  effort,  promotion  and 
typographical  craftsmanship.” 

“Generally,  where  papers  do  a 
good  job  of  discharging  their 
responsibilities,  they  prosper,” 
Robert  Haiman,  managing  editor 
of  the  St.  Petersburg  Times 
said. 

Donald  C.  Wilder,  managing 
editor  of  the  Quincy  (Mass.) 
Patriot  Ledger,  observed;  “If  a 
paper  fails  because  of  a  sloppy 
news  operation  or  succeeds  be¬ 
cause  of  a  good  one,  the  ulti¬ 
mate  responsibility  rests  with 
top  management  for  condoning 
the  sloppy  operation  in  one  case 
or  for  insisting  on  the  good 
operation  in  the  other.  Rela¬ 
tions  with  unions  are  important 
but  I  don’t  believe  that  high 
costs  of  themselves  can  kill  a 
good  newspaper  with  a  resource¬ 
ful  management.  ...  You  can 
put  out  the  best-edited  paper  in 
the  world  but  if  you  do  not  have 
the  facilities  to  get  it  printed 
and  into  the  hands  of  your 
readers  at  the  time  they  want 
to  read  it,  you  are  just  wasting 
your  efforts.” 

In  the  opinion  of  Ernest 
Chard,  managing  editor  of  the 
Portland  (Me.)  Press  Herald  & 
Express,  “The  downward  spiral 
l)egins  with  the  deterioration  of 
the  product.  When  the  product 
becomes  less  attractive  to  sub¬ 
scribers  and  advertisers  and  they 
generate  less  revenue,  the  prod¬ 
uct  becomes  less  competitive.” 

No  Substitute 

Robert  G.  Fichenberg,  execu¬ 
tive  editor  of  the  Albany  (N.  Y.) 

(Continued  on  page  53) 
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Russ  Wiggins  named 
to  United  Nations  post 

By  laitlier  A.  Huston 


Washington 

Th**  (lay  aft«*r  the  sur])rise 
appointment  of  James  Russell 
Wigpins  to  lie  Ambassador  to 
the  United  Nations  was  an¬ 
nounced  by  President  Johnson, 
the  Wdi^liingfon  Eveninfj  Star 
ran  a  cartoon  on  its  editorial 
page  showing  a  startled  figure 
with  an  enormous  glolie  for  a 
head  and  the  letters  "U.N.”  on 
a  sort  of  William  J.  Bryan 
shirt-front  and  underneath  a 
caption  that  said  “J.  Russell 
who?” 

Perhaps  a  lot  of  diplomats  at 
the  U.N.  might  have  asked  “who 
he?”  when  they  heard  that  Russ 
Wiggins  was  to  join  their  peri- 
jtatetic  circle  but  very  few  news¬ 
men  would  have  asked  the  <jues- 
tion.  Russ  has  lieen  known  to 
reporters,  editors,  publishers — 
and  even  some  cartoonists — since 
he  liegan  a  career  in  journalism 
moi-e  than  in  years  ago.  The 
career  liegan  very  much  at  the 
grassroots  and  ended  with  the 
top  editoiial  job  on  the  Wash- 
in;/ton 

“Great  A^lba^^ado^“ 

Other  newsmen  have  lieen  ap¬ 
pointed  by  other  presidents  to 
high-ranking  posts  in  govern¬ 
ment  and  diplomacy  but  Presi¬ 
dent  Johnson  is  the  only  one  who 
turned  an  editor  into  a  diplomat 
virtually  between  editions. 
George  Ball  offered  his  resigna¬ 
tion  as  ambassador  to  the  U.N. 
on  Wednesday  and  the  same  day 
President  Johnson  telephoned 
Wiggins  who  was  at  his  sum¬ 
mer  home  in  Maine  and  offered 
him  the  job.  Wiggins  flew  to 
Washington  on  Thur.sday,  con¬ 
ferred  with  the  President  and 
the  F'liday  morning  edition  of 
the  Post  announced  that  journal¬ 
ism  had  lo.st  an  editor  and  di¬ 
plomacy  had  a  recruit  whom 
Katharine  Graham,  President  of 
the  Washington  Post  Company, 
(iredicted  would  be  “a  great  am¬ 
bassador.” 

Russ  dcx'sn’t  like  to  l»e  called 
James  Rus.sell  and  he  particu¬ 
larly  doesn't  want  to  l)e  J.  Rus¬ 
sell,  no  matter  if  the  head  of 
the  FBI  is  called  J.  Edgar,  and 
a  certain  Senator  from  Arkan¬ 
sas  is  J.  William.  On  the  ma.st- 
head  of  The  Post,  until  his  name 
came  off  a  few  days  ago,  he  was 
J.  R.  Wiggins,  vicepresident  and 
editor.  To  thousands  who  know 
him  he  is  “Russ”. 

Although,  since  he  started  out 
in  Luverne,  Minn.,  in  l!f22,  Russ 


has  climlied  every  steji  of  the 
journalistic  ladder,  he  never 
ascended  to  the  ivor>’  tower.  A 
.shirt-sleeve  newsman;  not  an 
egghead,  although,  despite  the 
fact  that  he  never  graduated 
from  the  University  of  Minne¬ 
sota,  he  is  an  honorary  Phi  Beta 
Kap))a  from  the  University  of 
Maine. 

When  Russ  came  to  Washing¬ 
ton  in  1933  as  correspondent  of 
the  St.  Paul  Pioneer  Press  the 
big  news  for  any  reporter  from 
the  midwest  was  farm  news.  He 
liecame  as  familiar  with  the 
depression-bred  pioblems  of 
agriculture  and  the  Roosevelt 
administration’s  plans  and 
policies  for  dealing  with  them 
as  any  correspondent  in  Wash¬ 
ington  at  that  time.  As  a  one- 
man  bureau,  however,  he  had  to 
know  about  other  things  that 
were  going  on  in  Washington 
so  when  he  went  back  to  St. 
Paul  in  1938  as  managing  editor 
he  knew  what  was  news  in 
Washington  and  what  was  not 
and  later  when  he  liecame  editor 
of  the  Pioneer  Press  he  could 
draw  upon  a  five-year  back¬ 
ground  in  Washington  for  help¬ 
ful  knowledge  to  communicate 
to  readers  of  the  editorial  page. 

Five  years  in  Washington  is 
likely  to  give  anyone  “Potomac 
fever”  and  whether  or  not  Wig¬ 
gins  was  so  afflicted  he  landed 
back  in  Washington,  after  a 
brief  detour  as  assistant  to  the 
publisher  of  the  A'ew  York 
Times,  as  managing  editor  of 
The  Post.  From  1947  until  that 
September  aftei  noon  when  Pres¬ 
ident  Johnson  draped  him  in 
a  diplomatic  mantle  his  was  the 
jiredominant  voice  in  the  news 
and  editorial  councils  of  The 
Post. 

In  an  editorial.  The  Post  said 
that  Russ  had  lieen  “a  creative 
and  critical  force  foi’  good  on 
this  newspaper”  and  through¬ 
out  his  career  had  exercised  “a 
powerful  impact  for  good  on  his 
jirofession.” 

ncfcndor  of  Prc*s 

“Press  fieedom  has  had  no 
stouter  defender;  the  integrity 
of  the  press  has  no  more  elo¬ 
quent  or  energetic  champion ; 
sloppy  or  slanted  or  dishonest 
news  rejiorting  has  known  no 
fi('rcer  fo«‘,”  The  Post  declared. 

.\t  the  hearing  on  his  con¬ 
firmation,  J.  Russell  Wiggins 
sjiarred  with  Senator  J.  William 
F'ulbright  al)out  whether  the 


appointment  of  newsmen  to 
government  posts  was  not  really 
a  threat  to  freedom  of  the  press. 
Fulbright  questioned  how  crit¬ 
ical  indeiiendent  newspapers 
might  become  if  their  “leading 
executives  came  to  lie  recruited 
for  executive  positions  in  the 
government.” 

Wiggins  said  he  would  hate  to 
think  that  other  public  activity 
was  proscrilied  just  liecause  a 
man  was  engaged  in  the  news¬ 
paper  profession.  He  turned  the 
((uestion  back  on  Fulbright  by 
suggesting  that  the  country 
might  have  suffei'ed  a  loss  if  the 
Senator  had  lieen  defeated  lie- 
cause  his  family  owned  a  paper 
in  Arkansas.  The  Senator  was 
president  of  the  Fayetteville 
.Arkansas  Times  until  its  sale  to 
Thomson  Newspapers  in  .April. 

Senator  Karl  Mundt  of  South 
Dakota  asked  Wiggins  what  the 
situation  would  lie  if  he  was 
required,  as  ambassador  to  the 
U.N.,  to  carry  out  policies  he  had 
opposed  as  an  editor.  Russ  re- 
jilied  that  it  would  “give  me 
infinite  pain”  but  tru.sted  that 
he  would  survive  it. 

As  an  editor,  Wiggins  sup¬ 
ported  the  Vietnam  policies  of 
President  John.son.  He  told 
Senator  Fulbright  that  he  did 
not  have  a  solution  for  Vietnam, 
or  know  how  the  U.N.  could  lie 
employed  to  terminate  the  war. 

Wiggins  will  bring  to  the 
U.N.  a  skill  in  debate  that  may 
surprise  some  of  the  diplomats 
and  a  knowledge  of  international 
affairs  gained  from  reading  and 
writing  aliout  them  untrammeled 
by  State  Department  formality 
could  at  times  confound  col¬ 
leagues  who  practice  diplomacy 
strictly  by  the  book.  That  doesn’t 
mean  that  Russ  will  lie  the  wild 
horse  of  U.  Thant’s  stable  but 
there  may  lie  times  when  he  will 
take  the  bit  in  his  teeth.  He 
knows  how  to  use  forceful  lan¬ 
guage  with  a  Minnesota  accent. 

Ideal  JoiiriialiM 

In  a  recent  spei^ch,  Russ  stated 
his  concept  of  the  requirements 
of  a  dedicated  journalist. 

“The  ideal  journalist,  the  ideal 
newspaperman,”  he  said,  “is  a 
man  who  never  forgets  which 
side  of  the  footlights  he  is  on, 
who  never  forgets  that  he  is  a 
rejiorter,  a  i*ecounter,  a  nar¬ 
rator  and  not  an  actor,  who 
never  forgets  that  he  is  an 
obsen’er  and  not  a  mover  and 
shaker.” 

At  the  U.N.  he  will  lie  on  the 
other  side  of  the  footlights;  he 
may  have  to  do  a  little  moving 
an(I  shaking.  Pending  confirma¬ 
tion  by  the  Senate,  he  refrained 
from  discussing  any  of  the 
aspects  of  his  new  job,  but 
newsjiapermen  in  Washington 
and  elsewhere  who  have  known 
him  many  yeais  are  sure  that 


he  will  explain  with  clarity  and 
defend  with  vigor  the  policies 
of  his  government  as  he  did  the 
policies  and  opinions  of  his 
newspaper. 

Russ  was  getting  ready  to 
quit  anyway.  He  will  lie  G,7  in 
December  and  had  planned  to 
retire  then.  He  owns  a  weekly 
newspaper  at  Ellsworth,  .Maine, 
and  intended  to  become  a  small¬ 
town  instead  of  a  big-time  editor. 

The  fortunes  of  politics  may 
dictate  that  Russ’s  diplomatic 
career  may  be  brief  and  his 
ab.sence  from  journalism  not 
prolonged.  But  until  he  ceases 
to  be  an  ambassador  and  lie- 
comes  an  editor  again  it  will  not 
be  necessary  for  diplomats — or 
cartooni.sts — to  ask  who  he  is. 
They  will  very  soon  find  out. 

• 

Balliiiiort'  paper 
regimes  puhlieation 

Baltimork,  Md. 

The  Italtimore  Xeu\s-.\meri- 
can  resumed  publication  Thurs¬ 
day  after  a  federal  judge  is- 
.sued  a  temporary  restraining 
order  against  the  Washington- 
Baltimore  Local  of  the  Amer¬ 
ican  Federation  of  Television 
and  Radio  Artists,  ending  a 
one-day  woik  stojipage  at  the 
Hearst-owned  newspaper. 

It  was  the  second  time  the 
.Ah'TR.A  jiickets  had  halted 
work  at  the  News- .American, 
the  fir.'it  on  Sejtt.  23,  blocking 
one  edition. 

Printers  and  newsmen  re¬ 
mained  on  the  job  Thursday 
but  publication  was  halted 
when  members  of  five  craft 
unions  refused  to  cross  the 
AFTRA  picket  line  set  up  in 
connection  with  a  wage  dispute 
with  WBAL  and  WB.AL-tv, 
Hearst-owned  radio  and  tv  sta¬ 
tions.  The  court  held  that  the 
newspaper  and  the  radio  and  tv 
stations  were  under  separate 
corporate  management  and  that 
there  were  legal  grounds 
against  the  right  to  picket. 

• 

Tuinliiisoii  elerled 
.4P  treasurer 

James  F.  Tomlinson  was 
elected  Oct.  1  as  treasurer  of 
the  Associated  Press  by  the 
Board  of  Directors.  He  suc¬ 
ceeds  Roliei  t  R.  Booth,  who  re¬ 
tired  after  33  years  service. 

Tomlinson,  42,  has  been 
deputy  AP  treasurer  .since  last 
Novemlier.  Previously  he  was 
business  news  editor. 

• 

(Canada  to  stop 
Saturday  mail 

The  Canadian  Postmaster 
General  Sept.  28  announced 
Canada  will  halt  Saturday  mail 
delivery  and  close  post  offices 
on  Saturdays  effective  Feb.  1. 
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Editor  urges  an  end 
to  ‘petty  feuding’ 


Kansas  City,  Mo. 

A  city  editor  looked  at  the 
newsjjaper  production  depart¬ 
ment  and  production  men  at  the 
recent  Mid-America  Newspaper 
Mechanical  Conference  and 
urged  that  the  humanistic  ap¬ 
proach  between  “people  who 
gather  news  and  the  people  who 
produce  the  newspaper  must  not 
be  lost.” 

Dale  Freeman,  city  editor  of 
the  Springfield  (Mo.)  Leader  & 
Prens,  kept  a  first  day  session 
of  the  conference  alternately  in 
good  humor  and  in  serious  vein 
as  he  advised:  “Let’s  stop  the 
bombing.  If  there  are  any  prob¬ 
lems  in  newspaper  departments 
they  are  human  rather  than  me¬ 
chanical  and  it  may  help  us  to 
know  more  about  you  just  as  it 
will  help  you  to  know  more 
about  us  on  the  news  side.” 

Freeman,  declaring  that  he 
doesn’t  charge  for  making 
speeches,  said  the  conference 
was  “going  to  get  its  money’s 
worth,”  and  titled  his  talk  rath¬ 
er  than  the  programmed  “Pro¬ 
duction  problems — present  and 
future — as  viewed  by  a  city  edi¬ 
tor  of  a  metropolitan  newspa¬ 
per,”  “The  damndest  thing  hap¬ 
pened  to  me  on  the  way  to  the 
composing  room.” 

He  said  that  newsmen  are 
well  aware  there  are  going  to 
be  technical  changes  in  the 
newsroom  and  it  is  to  be  hoped 
“none  of  us  will  ever  stop 
learning.” 

Kevolution  In  Industry 

He  mentioned  two  revolu¬ 
tions,  “one  is  the  world  revolu¬ 
tion  and  the  other  is  the  one 
within  our  own  industry'. 

“We  newsmen  know  we’re 
going  to  have  to  change  our 
ways.  There’ll  be  changes  in 
copy  flow,  makeup,  layout,  dead¬ 
lines  and  while  many  are  fight¬ 
ing  it  we  are  going  to  have  to 
start  realizing  that  it  is  coming. 

“Changes  in  personalities  are 
the  things  that  will  make  tech¬ 
nological  changes  work.” 

Freeman  said  it  was  going 
to  l)e  necessarj’  to  make  sacri¬ 
fices  on  both  sides — production 
and  news — “and  there  shouldn’t 
be  any  thin  skins  on  either 
side”  because  petty  differences 
that  break  down  operations  in 
any  department  “are  the  w'orst 
of  all.” 

Maybe,  Freeman  speculated, 
it  would  be  advisable  to  give 
newsmen  short  courses  in  news- 
pajjer  i)roduction  “for  you 
would  be  amazed  at  what  news¬ 


men  don’t  know  about  produc¬ 
tion.  But  looking  around  the 
room  I  can  see  that  you  aren’t 
amazed. 

"Conversely,  production  peo¬ 
ple  could  learn  something  about 
the  news  operation.” 

Freeman  said  he  viewed  the 
newspaper  industry  as  under¬ 
going  a  rebirth  and  that  every¬ 
one  concerned  should  be  infused 
with  a  fierce  pride  in  the  fin¬ 
ished  product. 

“With  the  new  machinery 
available  and  being  installed  in 
newspaper  plants  across  the 
country  we  can  no  longer  ac¬ 
cept  reduced  quality  in  our 
products. 

“Actually  we  are  all  students 
again  but  the  advantageous 
thing  is  that  we  are  our  own 
teachers  and  we  can  work  in 
our  own  classrooms.” 

John  Peck,  a  representative 
of  Fairchild  Corporation’s  press 
division,  cautioned  that  care 
and  maintenance  of  web  offset 
presses  is  “more  than  just  an 
oiling  job.” 

In  the  case  of  four  press  units 
printing  5,000  newspapers  a 
day,  he  said  it  is  an  absolute 
must  to  clean  the  blankets  after 
each  run  plus  a  complete  lubri¬ 
cation  job.  He  cautioned  against 
letting  ink  dry  on  blankets  over¬ 
night  and  advised  washing  of  all 
rollers  at  the  end  of  the  day. 
Water  trays  should  also  be 
cleaned  daily.  Other  advice: 

Take  one  unit  ever>’  third 
week  and  clean  out  ink  foun¬ 
tains,  putting  in  new  ink.  Ad¬ 
just  all  ink  holders  and  do  the 
same  with  the  water  system. 
Change  blankets,  make  all  ad¬ 
justments  and  then  make  a  com¬ 
plete  maintenance  check.  This 
way  each  unit  has  been  com¬ 
pletely  gone  over  once  ev’ery 
three  months. 

Process  Color  Discussion 

Discussing  process  color  for 
offset  newspapers,  Rick  Gard¬ 
ner,  Eastman  Kodak  Company, 
advised  that  use  of  direct 
screening  from  color  transpar¬ 
encies  is  the  fastest  because 
there  is  no  necessity  for  touch- 
up.  This  process  requires  pur¬ 
chase  of  an  enlarger  but  it  is 
the  most  .satisfactory,  in  Gard¬ 
ner’s  opinion. 

Asked  about  the  best  of  the 
various  methods  of  laying  down 
offset  color,  Gardner  said  it 
must  first  be  determined  what 
type  of  copy  is  available,  the 
equipment  in  the  plant  and 
quality  of  the  photo  personnel. 


Speakers  for  lAPA 
announced  by  Hills 

President  Lee  Hills  of  the 
Inter  American  Press  Associa¬ 
tion  announced  this  week  a 
speech  by  President  Juan  Carlos 
Ongania  of  Argentina,  a  panel 
discussion  on  the  viewpoints  of 
youth  about  the  society  today, 
and  a  session  on  “The  Magazine 
and  Newspaper  of  the  Future — 
Some  recent  advances  in  the 
editing  and  printing  of  news¬ 
papers  and  magazines”  will  be 
highlights  of  the  XXIV  .Annual 
.Assembly  of  the  LAPA  to  be  held 
in  Buenos  .Aires,  .Argentina, 
October  14-18. 

Other  speakers  during  the 
.Assembly  will  be: 

Rol)ert  S.  McNamara,  presi¬ 
dent  of  the  International  Bank 
for  Reconstruction  and  Develop¬ 
ment  and  former  U.S.  Secretary 
of  Defense,  on  “Latin  America: 
The  World  Rank  Looks  .Ahead”; 

Dr.  Carlos  Sanz  de  Santa- 
maria.  Chairman  of  the  Inter- 
.American  Committee  on  the 
.Alliance  for  Progress,  al)out 
“Economic  and  Social  Develop¬ 
ment  of  the  Latin  .American 
Countries  and  the  Participation 
of  the  Information  Media”;  and 

The  Mayor  of  Buenos  Aires, 
General  Manuel  Iricibar. 

Hills,  who  is  president  of 
Knight  Newspapers,  said  that 
membership  applications  to  l)e 
considered  by  the  Board  of 
Directors  in  Buenos  .Aires  will 
raise  the  numl)er  of  I.AP.A- 
affiliated  publications  and  indi- 


Harold  Roberts,  mechanical 
superintendent  of  the  Creston 
(la.)  Xewit-Advertiffer,  talking 
al)out  computerized  tape  said 
some  plants  have  to  cope  with 
“people  problems — they  fight 
the  equipment — and  some  have 
claimed  that  the  equipment  is 
reading  the  tape  wrong.” 

But,  he  said,  the  checking  of 
raw’  tape  in  the  majority  of 
cases  has  proved  that  the  com¬ 
puter  was  doing  only  what  it 
was  told  to  do  by  the  perfor¬ 
ator  operator. 

Roberts  said  he  had  been  ad¬ 
vised  by  Tom  Lansfortl,  produc¬ 
tion  manager  of  the  St.  Paul 
(Minn.)  Pioneer-Press  &  Dis¬ 
patch,  that  in  regard  to  com¬ 
puter  typesetting  the  personnel 
should  always  be  aware  of 
“what  you  are  checking  so  they 
know'  when  an  error  is  dis¬ 
covered  and  will  be  alert  the 
next  time  a  similar  situation 
arises.” 

M.  Fax’  Cowman,  mail  room 
superintendent,  Omaha  (Neb.) 
World-Herald,  was  elected 
president  of  the  conference  for 
1968-1969  and  Mrs.  Louise 
Bowker,  secretary-manager  of 
the  Arkansas  Press  Association, 
was  elected  vicepresident  of 
Mid-.America,  a  group  of  pro- 
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viduals  to  more  than  1,000  for 
the  first  time  in  the  Association’s 
history’. 

The  XXIV  .Assembly’,  he 
added,  may  also  be  the  best  at¬ 
tended  meeting  so  far  held  by 
the  I.AP.A.  As  of  September  26 
a  total  of  476  individuals  had 
registered  for  the  .Assembly,  in¬ 
cluding  198  representatives  of 
.Active  and  Corporate  meml)ers, 
two  Honorary  members,  34  As¬ 
sociate  members,  20  guests,  173 
ladies  and  49  observers. 

Outstanding  representatives 
of  the  young  generation  in  the 
.Americas  will  be  meml)ers  of  the 
panel  in  the  session  on  the  view’- 
points  of  youth  about  today’s 
society’,  October  17  in  the  morn¬ 
ing.  The  moderators  will  be 
Harris  Wofford,  President  of  the 
State  University  of  New  York 
at  Old  Westhury,  Long  Island, 
and  Mrs.  Eulalia  Lobo,  Profes¬ 
sor  of  History’  of  the  .Americas 
at  the  Federal  University  of 
Rio  de  Janeiro. 

.At  its  October  14-15  session, 
the  Committee  on  Freedom  of 
the  Press  will  examine  the  state 
of  the  press  in  all  the  countries 
of  the  .Americas  in  order  to  pre¬ 
pare  its  report  to  the  .Assembly, 
which  will  discuss  it  Octol)er  18. 

Chairman  Tom  C.  Harris  said 
he  would  bring  before  the  Com¬ 
mittee  the  possibility  of  a  new 
threat  to  freedom  of  the  press 
stemming  from  the  student  and 
other  riots  which  have  taken 
place  in  the  United  States,  Bra¬ 
zil,  Mexico,  Uruguay  and  else¬ 
where. 

duction  men  in  newspapers  in 
Nebraska,  Iowa,  Kansas,  Mis¬ 
souri,  Oklahoma  and  .Arkansas. 


$18  weekly  raise 
ends  3  day  strike 

Sl’KINGFIELD,  Ohio 

Circulation  employes  ended  a 
three-day  strike  against  the 
Springfield  Newspapers,  Inc.,  by 
ratifying  a  new  two-year  con¬ 
tract. 

The  vote  came  Sept.  17  after 
union  and  management  repre¬ 
sentatives,  meeting  with  federal 
mediator  Wesley’  Vanover, 
reached  agreement  on  a  con¬ 
tract.  The  new  pact  provides 
staggered  wage  increases  total¬ 
ing  $18  a  week. 

Seventeen  circulation  depart¬ 
ment  employees  began  picketing 
the  newspapers — the  afternoon 
Xews  and  morning  Sun — after 
their  contract  expired  at  mid¬ 
night  Sunday.  The  strike  did 
not  disrupt  publication  of  the 
papers. 

The  workers  are  represented 
by  the  International  .Association 
of  Machinists  and  .Aerospace 
Workers  Local  148. 
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HEAD  TABLE — Robert  U.  Brown,  editor  and  publisher  of  E&P,  standing,  greets  the  more  than  300  advertisers,  agency  executives  and  newspaper  repre-  ; 
sentatives  in  the  Starlight  Ballroom  of  the  Waldorf-Astoria  Hotel.  Others  seated  ar  the  head  table,  are  I  to  r:  George  Wilt,  E&P;  Joe  O'Hara,  Kantas  City  ; 
Star;  Ed  MacFarland,  J.  Walter  Thompson;  Melvin  E.  Tharp,  Columbui  Dhpafch  and  Cifiien-Journal;  Brown;  Stan  Bestys,  Shannon  &  Cullen;  Hal  Les- 


sersohn,  Nelson  Roberts;  Bob  Bair,  Julius  Mathews;  and  Jack  Cady,  This  Week. 


Looking  at  some  of  the  exhibits 
of  color  ads  that  hung  in  the  re¬ 
ception  rooms  are,  left  to  right: 
Bob  Furth,  Key  Market  Newspaper 
Representatives;  Joe  L.  Laube, 
Grey  Advertising;  and  Jim  Gedi- 
man.  Key  Market  Newspaper 
Representatives. 

6 


Dan  Flaherty,  Foss  Furniture  Com¬ 
pany,  left,  and  Bob  Nisbet,  ad 
director,  Portland  (Me.)  Herald- 
Express-Telegram,  receiving  trophy 
and  plaque  for  top  retail  crea¬ 
tivity  in  under  100,000  circulation 
category. 
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Ed  Comisky,  American  Airlines' 
national  advertising  manager, 
center,  shows  the  winning  ad  to 
Jeff  Millstein,  left,  and  Ralph 
Gustavsen,  right,  both  with  Doyle 
Dane  Bernbach. 


Philip  Ross,  president,  Philip  I. 
Ross  ad  agency  checks  a  color  ad. 


Color  winners  feted  at  luncheon 


“The  future  of  ROP  color  is 
rosy,”  Melvin  E.  Tharp,  adver- 
tisiiijr  director  of  the  CohimbuH 
(O.)  IH'iinitcIi  and  Citizen- 
Journal,  told  sliphtly  over  ildO 
advertisers,  newspaper  repre- 
.sentatives,  advertisinjr  apency 
people  at  the  12th  annual  E«li- 
tor  &  Publisher  Color  Awards 
luncheon  last  Friday  (Sept.  27). 

Tharp  was  the  featured 
speaker  at  the  affair  in  which 
winners  of  the  E&P  color  coni- 
I)etition  for  reproduction  and 
creativity  (E&P,  Sei)t.  28)  were 
presented  with  their  awards. 
The  ceremony  was  co-sponsored 
by  the  American  As.sociation  of 
Newspaper  Representatives. 

“If  1  have  any  fear  at  all 
based  on  our  own  problems,” 
Tharj)  said,  “it  would  be  that 
the  (iemand  for  ROP  color  on 
the  part  of  our  customers  would 

I 


exceed  the  ability  of  the  aver¬ 
age  newspaper  to  j)rint  it.” 

With  better  use  of  pre.sent 
an<l  new  equipment,  Tharp  said 
newsi)aj)ers  will  eventually  find 
some  way  to  satisfy  the  de¬ 
mand  for  newspaper  color  in 
advertising. 

At  the  conclusion  of  the 
luncheon,  Hal  Lessersohn,  pres¬ 
ident  of  the  New  York  Chapter, 
American  As.sociation  of  News- 
))ai)er  Representatives,  pre¬ 
sented  a  set  of  golf  club  woods 
to  George  Wilt,  promotion  man¬ 
ager  and  assistant  to  the  pub¬ 
lisher  of  Editor  &  Publisher. 
Lesser.sohn  said  the  presenta¬ 
tion  was  to  exi)ress  the  news- 
pai)er  representatives’  appreci¬ 
ation  for  the  fine  work  George 
Wilt  has  done  in  making  the 
color  contest  and  the  awards 
lunch  a  success. 


Mr.  &  Mrs.  Golden  L.  Faris,  me¬ 
chanical  superintendent,  Indianap¬ 
olis  Star  and  News,  accepted  his 
paper's  award  for  reproduction. 


Jim  McLean,  Moloney,  Regan  & 
Schmitt,  left,  and  Daniel  Scarpone, 
J.  Walter  Thompson  discuss  new 
developments  in  color  advertising 
production. 


Ed  Moran,  National  Electrotype, 
right,  discusses  plastic  printing 
plate  process  with  Ivan  Glick, 
Marschalk  Co.,  left,  and  Irwin 
Reich,  Pritchard-Wood  Co.,  center. 


Robert  U.  Brown,  E&P,  presents 
awards  to  Chicago  Tribune  and 
Main  Line  Bank  for  best  repro¬ 
duction  in  the  over  250,000  cir¬ 
culation  class.  Accepting  are, 
left  to  right:  Ed  Corboy,  Chicago 
Tribune,  Sydney  Taylor,  president 
of  the  bank;  and  Bill  Small,  Mc- 
Cann-Erickson. 


Why  *  Action  Line  ^columns 
are  important  to  business 


AUGUST  &  FIRST  EIGHT  MONTHS  1968-1967 

(14  City  Total — 6  and  7  Day  Basis)  Media  Records 


GENERAL 

AUGUST 

1968  vs  1967 
%  %  of 

FIRST  EIGHT 
MONTHS 

1968  vs  1967 
%  %  of 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages 

—  28.3 

5.3 

—  13.1 

6.3 

Foods  . 

—  11.2 

8.8 

—  6.8 

9.2 

Baby  Foods  . 

■F  1.2 

0.2 

—  5.0 

0.2 

Baking  Products  . 

-1-  34.6 

0.5 

•F  14.0 

0.8 

Beverages  . 

—  31.4 

1.6 

—  10.5 

1.5 

Cereals  &  Breakfast  Foods  .  . 

+  66.0 

0.2 

—  13.8 

0.3 

Condiments  . 

-1-  33.9 

l.l 

—  4.3 

0.9 

Dairy  Products 

—  14.2 

l.l 

—  8.5 

1.3 

Frozen  Foods 

—  47.0 

0.5 

—  4.6 

1.0 

Meats  &  Fish  . 

—  9.7 

l.l 

—  8.8 

0.9 

Industrial  . 

+  29.9 

1.2 

-F  14.1 

1.8 

Insurance  . 

—  31.2 

1.4 

+  22.5 

1.9 

Medical  . 

—  17.0 

l.l 

-F  4.7 

1.2 

Public  Utilities  . 

—  12.3 

3.3 

—  13.4 

2.9 

Publishing  &  Media  . 

+  5.9 

9.5 

—  3.9 

9.1 

Radio,  TV  &  Phonographs  .... 

—  51.4 

1.3 

—  25.5 

1.8 

Sporting  Goods,  Cam.  &  Photo 
Suppl.  .  . 

—  62.3 

0.1 

—  3.2 

0.8 

Tobacco  . 

—  8.2 

2.2 

-F  36.7 

2.3 

Toilet  Requisites  . 

+  21.3 

1.9 

-F  23.9 

2.0 

Dentifrices  .  .  . 

-FI  30.7 

0.4 

-F  20.6 

0.3 

Men's  Toiletries  . 

+  49.4 

0.3 

-F  51.7 

0.5 

Perfumes  &  Cosmetics  . 

—  0.8 

0.6 

-F  15.0 

0.7 

Toilet  Soaps  . 

-F  8.1 

0.2 

+  5.1 

0.1 

Transportation  . 

—  3.2 

10.6 

-F  7.0 

12.4 

Airways  . 

—  6.8 

7.0 

-F  8.6 

8.6 

Bus  Lines  . 

■F  1.4 

0.6 

—  1.8 

0.5 

Railroads  . 

—  42.9 

0.3 

—  28.2 

0.5 

Steamships  . 

-F  7.1 

1.2 

+  8.8 

1.2 

Tours  . 

-F  18.4 

1.3 

+  18.7 

1.5 

Wearing  Apparel  . 

—  8.3 

3.1 

—  9.7 

1.4 

AUTOMOTIVE 
(Selected  Classifications) 
Gasolines  S  Oils . 

—  39.4 

1.2 

+  2.5 

1.7 

Passenger  Cars — New  . 

-F  65.9 

14.6 

+  9.6 

14.8 

Tires  &  Tubes . 

+  37.7 

5.0 

+  17.9 

3.2 

Trucks  Ik  Tractors 

—  79.4 

0.1 

-F  15.2 

0.5 
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TOTAL  GENERAL  . 

—  4.7 

57.5 

—  5.0 

60.8 

TOTAL  AUTOMOTIVE  . 

■I-  19.5 

42.5 

-F  6.9 

39.2 

TOTAL  GENERAL  AND 
AUTOMOTIVE  . 

-F  4.3 

100.0 

—  0.6 

100.0 

By  ThomaH  D.  Murray 
Senior  Vice  I’rrsident 
C.umpbell-Esvald  Co. 

One  of  the  most  popular  fea¬ 
tures  of  the  newspapers  is  a  col¬ 
umn  in  which  the  paper  tries  to 
right  the  wrongs  that  life  has 
dealt  to  the  paper’s  readers. 

The  columns  are  called  by 
various  names,  ACTION  LINE, 
and  CONTACT  10  being  the  two 
I  am  most  familiar  with,  but  all 
seem  to  be  basically  the  same  in 
form  and  content. 

I  am  a  most  avid  reader  of 
these  columns,  and  on  many 
days  I  find  myself  sitting  there 
cheering  as  the  weight  and  force 
of  a  mighty  newspaj)er  cuts 
through  the  red  tape  and  bu¬ 
reaucratic  layers  to  free  a 
puppy  from  the  pound,  find  a 
house  for  a  family  that  is  sleep¬ 
ing  in  its  car,  or  take  a  child  to 
meet  the  mayor. 

Unfortunately,  a  great  num¬ 
ber  of  incidents  have  nothing  to 
do  with  governments,  but  rather 
with  some  kind  of  malpractice, 
mi.streatment,  or  insensitive 
handling  of  a  situation  by  a 
businessman,  a  small  company, 
or  a  large  corporation. 

Surface  Frolli 

While  their  reaction  to  the 
newspaper’s  interference  is  al¬ 
most  always  a  magnanimous 
gesture  that  rej)laces  the  prod¬ 
uct  or  cancels  the  bill  or  returns 
the  purchase  price  or  invites  the 
wronged  customer  to  lunch  with 
the  president,  one  gets  the  im¬ 
pression  such  actions  are  merely 
surface  froth,  whipped  up  by 
the  winds  of  publicity. 

If  I  were  the  manager  of  the 
local  loan  office  or  the  president 
of  IBM  or  A  &  P  or  American 
Airlines  or  U.  S.  Steel  or  Mont¬ 
gomery  Ward  or  any  other  com¬ 
pany  in  the  world,  I  think  I 
would  do  some  serious  thinking 
about  the  number  and  kind  of 
impressions  my  comi)any  is 
making  on  peoi)le. 

Then  I  think  I  would  try  to 
imagine  how  many  jjeople,  both 
prospects  and  customers,  in 
some  way,  come  in  contact  with 
some  people  or  some  part  of  my 
company  each  day — each  month 
— each  year.  And  when  I  had 
done  that,  whether  I  guessed 
that  the  answer  was  five  hun¬ 
dred  or  five  million  or  fifty  mil¬ 
lion,  I  think  I’d  seriously  won¬ 
der  what  kind  of  an  impression 
my  company  is  making  on  them. 
I’d  wonder  how  many  of  those 
l)eople  would  have  a  reason  to 
write  to  an  Action  Line 


about  some  error,  some  act  of 
indifference,  some  humanless 
treatment  that  had  befallen 
them  at  the  hands  of  my  com- 
I)any. 

Uherk  Leller  File 

I  would  do  this  by  asking  the 
.sales  department  or  service  de¬ 
partment  to  show  me  the  last 
hundred  letters  they’ve  received 
from  customers. 

Conversely,  I  would  search 
those  letters  to  see  how  many 
Action  Line  type  goodwill 
gestures  my  comi)any  has  made 
in  the  last  year  or  so — to  see 
how  many  times  someone  in  my 
company  has  gone  out  of  their 
way  to  bend  a  little  rule,  to  lis¬ 
ten  to  a  customer,  or  simply  to 
exte!)d  a  helping  hand  above 
and  beyond  the  call  of  duty  in 
order  to  help  him. 

After  doing  all  that,  unless  I 
could  very  honestly  and  objec¬ 
tively  assure  myself  that  my 
company  committed  very  few 
sins  against  its  customers,  sins 
of  omission  as  well  as  commis¬ 
sion,  then  I  think  I  would  start 
ringing  the  buzzers  of  the  ex¬ 
ecutives  who  are  in  charge  of 
the  peoide  who  talk  to  and  write 
to  and  deal  with  our  cu.stomers. 

I  would  a.sk  them  to  start 
reading  Action  Line  or  the 
equivalent  in  their  newspapers. 
I’d  ask  them  to  a.sk  their  people 
to  start  reading  these  columns, 
and  to  remember  that  the  worhl 
is  not  about  our  company  or  any 
company,  but  about  people.  Peo¬ 
ple  who  may  never  ever  trust  us 
again,  even  if  we  make  some 
grand  gesture  under  pressure  of 
Action  Line.  For  people  know 
the  ti'ue  test  of  the  good¬ 
ness  of  a  company  is  not  how  it 
reacts  when  the  advertising  or 
public  relations  sjjotlight  is 
upon  it,  but  when  it  is  standing 
absolutely  alone  with  a  single 
customer. 

If  I  were  the  presi«lent,  I 
might  even  appoint  an  ACTION 
LINE  vice  president  within  the 
comi)any,  so  that  I  could  see 
what  and  where  my  problems 
were. 

For  the  Action  Lines  of 
this  country,  which  concentrate 
their  efforts  on  helping  the  little 
peojde  confront  the  organiza¬ 
tional  giants,  can  also  do  a  great 
job  for  the  Goliaths,  by  teach¬ 
ing  them  and  reminding  them 
that  they  are  not  selling  to  mar¬ 
kets  or  market  stati.stics.  They 
are  selling  to  people. 


Toronto  Star  fills 
riroulatioii,  ad  posts 

Toronto 

Beland  H.  Honderich,  presi¬ 
dent  and  publisher  of  Toronto 
Star  Limited,  has  announced 
the  appointment  of  Murray  Tur¬ 
ner  as  vicepresident  and  director 
of  advertising  and  of  Stewart 
A.  Woods  as  director  of  circu¬ 
lation  and  transportation. 

These  appointments  follow 
the  election  of  Turner  and 
Woods  to  the  Toronto  Star 
Limited  hoard  of  directors  in 
.April  of  this  year. 

Turner  joins  the  management 
of  the  Toronto  Star  from  Cock- 
field,  Brown  &  Company  Ltd. 
where,  since  1966,  he  has  held 
the  position  of  executive  vice- 
president. 

A  member  of  the  Toronto  Star 
organization  for  34  years, 
Woods  progressed  through  many 
supervisory  posts  in  the  circula¬ 
tion  department  and,  for  several 
years,  was  responsible  for  or¬ 
ganizing  and  operating  distribu¬ 
tion  systems  for  the  Star  Weekly 


in  Western  Canada,  Quebec  and 
the  United  States.  In  1963, 
Woods  was  appointed  circula¬ 
tion  manager  (Country)  and 
then,  three  years  later,  was 
named  general  manager-adver¬ 
tising  and  circulation  of  Toronto 
Star  Limited. 

•  - 

Newsman  is  bank’s 
information  manager 

Demont  Roseman  Jr.  has 
joined  North  Carolina  National 
Bank  in  the  newly  created  posi¬ 
tion  of  public  information  man¬ 
ager,  NCNB  Public  Relations 
Director  J.  Kenneth  Clark  an¬ 
nounced. 

Roseman  has  been  assistant 
news  bureau  director  and  public 
information  officer  for  the  divi¬ 
sion  of  Health  Affairs  at  the 
University  of  North  Carolina  at 
Chapel  Hill  since  1963.  Before 
that  he  worked  as  medical 
writer  for  the  Charlotte  News, 
business  editor  of  the  Charlotte 
Observer,  and  reporter  and  edi¬ 
tor  for  the  Rocky  Mount  Eve- 
niny  Telegram. 
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Ads  in  thin  issues  found 
to  have  better  readership 


A  study  on  newspaper  reader- 
ship  by  a  University  of  Ken¬ 
tucky  instructor  indicates  that 
advertising  gets  better  reader- 
ship  when  it  appears  in  smaller 
editions. 

The  study  by  David  E.  Carter, 
director  of  educational  television 
and  instructor  in  advertising  at 
Ashland  Community  College  of 
the  University  of  Kentucky,  was 
conducted  in  a  market  of  about 
65,000  population  that  is  served 
by  a  7-day,  20,000  circulation 
evening  newspaper. 

His  findings,  which  were  pub¬ 
lished  in  the  Septeml)er  issue  of 
the  Journal  of  Advertising  Re¬ 
search,  shows  that  as  the  num- 
l»er  of  pages  in  an  issue  in¬ 
creased,  the  average  number  of 
minutes  spent  reading  per  page 
decreased  (see  table  1). 

Applying  this  to  advertising. 
Carter  found  that  two  adver¬ 


tisers,  who  used  only  the  small 
Saturday  edition,  had  much 
Ijetter  efficiency  index  scores 
than  competing  advertisers  who 
ran  ads  in  the  weekday  and 
Sunday  editions  (see  tables  2 
and  3). 

Carter,  who  is  preparing  a 
book  on  retail  advertising,  notes 
that  local  merchants  who  depend 
upon  newspaper  ads  to  produce 
sales  the  following  day  can 
profit  little  from  the  study,  for 
they  cannot  always  advertise  in 
smaller  Saturday  evening  edi¬ 
tions. 

However,  he  points  out  that 
the  findings  offer  interesting 
implications  for  indirect-action 
advertisers.  Users  of  national 
and  institutional  advertising,  he 
states,  may  be  able  to  get  better 
readership  by  placing  adver¬ 
tising  in  issues  with  fewer 
Images. 


Table  1 

AVERAGE  READERSHIP  PER  PAGE 
WEEKDAY,  SATURD.W,  AND  SUNDAY 


.1 verage 

Average 

\u  mher 

Number 

Minutes 

Minutes 

Spent 

Average 

Spent 

Reading 

Xu  mber 

Reading 

Paper 

Pages 

Per  Page 

Weekday 

29.8 

24 

1.21 

Saturday 

14.1 

8 

1.76 

Sunday 

63.8 

64 

0.99 

Linage  Leaders . 

1968 


First  8  Months 

1967 


Morning 


Morning 


Loi  Angelti  Titnts 

Miami  Harald  . 

Washington  Post  . 

Chicago  Tribune  . 

New  York  Times . 

San  Jose  Mercury 

New  Orleans  Times-Picayune 

Houston  Post  . 

Dallas  News  . 

Santa  Ana  Register  . 


43, m, 71 1  Los  Angeles  Times  . 

34,115,074  Washington  Post  . 

32,788,SI4  Miami  Harald  . 

31,589,43?  Chicago  Tribune  . 

28,424,016  New  York  Times  . 

27,286,809  New  Orleans  Times-Picayune  .. 

25,354,413  San  Jose  Mercury  . 

24,200,162  Dallas  News  . 

24,026,135  Phoeni*  Republic  . 

23,306.697  Santa  Ana  Register  . 


Evening 


Evening 


Houston  Chronicle  ... 

San  Jose  News  . 

Milwaukee  Journal  ... 

Atlanta  Journal  . 

Dallas  Times-Herald 
Montreal  La  Presse 
Fort  Lauderdale  News 

Cleveland  Press  . 

Toronto  Star  . . 

Denver  Post . 


28,076,406  Milwaukee  Journal  . 

27,260,327  Houston  Chronicle  . 

26,709,937  San  Jose  News  . . 

25,048,128  Detroit  News  . 

24,980,751  Dallas  Times  Herald  . 

24,621,827  Cleveland  Press  . 

24,606,291  Ft.  Lauderdale  News  . 

24,504,380  Denver  Post  . 

23  913,316  Minneapolis  Star  . 

23,512  598  Atlanta  Journal . 


39.642.208 

33.082.872 

32.766.852 

29,751,654 

26,000,581 

25,880.200 

25.547.585 

23,205,878 

22,731,054 

22,037,497 


26,312,298 

25,753,418 

25,345,462 

25,099,127 

24.066.006 

24,370,317 

23,485,171 

23,199,893 

23,092,946 

22,744,474 


Sniulay 


Los  Angeles  Times  .  28,277,584 

New  York  Times . 26,689,602 

Philadelphia  Inquirer  .  16,837,130 

Chicago  Tribune  15,478,535 

New  York  News  .  14,991,009 

Milwaukee  Journal  .  14,129,791 

Miami  Herald  .  13,754,684 

Cleveland  Plain  Dealer  .  13,640, 5M 

Boston  Globe  .  13,420,246 

Minneapolis  Tribune  .  12,790.975 


Suiuluy 


New  York  Times  .  26,948,087 

Los  Angeles  Times  .  26,328,652 

Philadelphia  Inquirer  .  16,103,343 

Chicago  Tribune  .  15,321,354 

New  York  News  .  13,832,950 

Milwaukee  Journal  .  13,772,398 

Boston  Globe  .  13,528,612 

Washington  Post  .  13,132,691 

Miami  Herald  .  13,082,904 

Baltimore  Sun  .  12,821,126 


Six  and  Seven-Day  Totals 


Los  Angeles  Times  MS  .  71,471,297 

New  York  Times  MS  .  55.115.618 

Miami  Herald  MS  .  47,869,758 

Chicago  Tribune  MS  .  47,067,974 

Washington  Post  MS  .  45,343,922 

Milwaukee  Journal  ES  _  40,839.728 

Houston  Chronicle  ES  .  38,402,218 

Minneapolis  Star  t  Tribune  ES  36,268,018 
Cleveland  Plain  Dealer  MS  36,176,221 

Columbus  Dispatch  ES .  35,593,204 


Six  and  Seven-Day  Totals 


Los  Angeles  Times  MS  65,970,860 

New  York  Times  MS  52,948,648 

Washington  Post  MS  .  44,215.543 

Miami  Herald  M5  45,849,754 

Chicago  Tribune  MS  .  45,073,008 

Milwaukee  Journal  ES  .  40.084,696 

Detroit  News  ES  .  37,241,208 

Houston  Chronicle  ES  .  35,540,910 

Minneapolis  Star-Tribune  ES  35,510,981 

New  Orleans  Times-Picayune  MS  35,109.324 


Source:  Media  Records 


Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PI  BLISHEK  from  Media  Records— 32  Cities  Reporlt 

Gain  *E&P 

Classification  196S  19157  Loss  %  Index 


Table  2 

FEDERAL  SAVINGS  AND  LOAN  ASSOCIATION 
ADVERTISING 


vertiser 

Total 

('olunin 

Inches 

Number 
H7io  Recalled 
(150  Base) 

'■f  Who 
Recalled 

Etficieii 

Index- 

♦A 

160 

23 

15.3 

6.95 

B 

240 

22 

14.7 

10.45 

C 

128 

O 

2.0 

42.67 

1) 

180 

7 

4.7 

25.71 

*  Uses  small  Satui’day  edition  only, 
t  Low  score  indicates  higher  efficiency. 


Retail  (Including 
Dept.  Stoi’e) 


August 

158,595,000 

159,241,000 

99.6 

109.6 

July 

135,720,000 

136,008,000 

99.8 

107.5 

Year  to 

date 

1,187,386,000 

1,198,748,000 

99.1 

107.7 

Department 

Stores 

100.2 

.August 

52,124,000 

55,282,000 

94.3 

July 

41,711,000 

45,669,000 

91.3 

99.3 

Year  to 

date 

383,325,000 

410,456,000 

93.4 

100.4 

General 

96.8 

August 

18,059,000 

18,950,000 

95.3 

July 

18,584,000 

17,823,000 

104.3 

99.2 

Year  to 

date 

180,628,000 

190,054,000 

95.0 

97.4 

■Vutomotive 

.August 

13,337,000 

11,163,000 

119.5 

107.1 

Julv 

13,604,000 

11,922,000 

114.1 

84.7 

Year  to 

date 

116,646,000 

109,066,000 

106.9 

105.5 

Financial 


Table  3 


PHARMACY  ADVERTISING 


Total 

Number 

Coin  tnn 

Who  Recalled 

%  Who 

E  fficienc’j 

Advertiser 

Inches 

(150  Base) 

Recalled 

Indexf 

•A 

200 

25 

16.7 

8.00 

R 

360 

35 

23.3 

10.28 

C 

704 

34 

22.7 

20.70 

D 

528 

29 

19.3 

18.20 

E 

60 

5 

.3.3 

12.00 

F 

112 

11 

7.3 

10.18 

G 

128 

10 

6.7 

12.80 

Augu.st 

4.122,000 

4,218,000 

97.7 

101.6 

July 

6.860,000 

5,784,000 

118.6 

113.6 

Year  to  date 

46,696,000 

44,925,000 

103.9 

107.5 

Total  Display 

August 

194,113,000 

193,572,000 

100.3 

108.0 

.Tuly 

174,768,000 

171,5.37,000 

101.9 

106.7 

Year  to  date 

1,531, .3.56,000 

1,542,793,000 

99.3 

106.1 

Classified 

Augu.st 

83,77.3,000 

76,262,000 

109.8 

111.9 

Julv 

75,172,000 

74,855,000 

100.4 

104.5 

A’ear  to  date 

609,354,000 

599,934,000 

101.6 

107.2 

Total  .Advertising 

Augu.st 

277,886,000 

269,8.34,000 

10.3.0 

109.1 

Julv 

249,940,000 

246,392,000 

101.4 

105.9 

Year  to  date  2,140,710,000 
*Thr  K&P  Index  is  an  averace  of  the  past 

2,142,727,000 
five  years. 

99.9 

106.3 
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The  Money  Tree 


The  Money  Tree 


A  new  feature,  "The  Money  Tree"  was  launched  as  a  syndicated 
column  last  April.  Its  unique  character  has  propelled  it  within  six 
months  into  a  number  of  leading  newspapers,  among  them: 


Chicago  Sun-Times 
Cleveland  Press 
Houston  Chronicle 
Fort  Worth  Star-Telegram 
Rochester  Post-Bulletin 
Birmingham  News 

Here's  what  it  is  all  about: 


Dayton  Journal-Herald 
Arizona  Republic 
Buffalo  Evening  News 
Indianapolis  News 
Pacific  Business  News 
San  Francisco  Chronicle 


THE  MONEY  TREE  is  the  first  newspaper  column  to  deal  openly 
with  the  operations  of  business  in  language  that  every  reader 
can  understand. 

THE  MONEY  TREE  names  names  —  the  brand  names  that  are 
familiar  to  millions  of  consumers  across  the  country. 

THE  MONEY  TREE  deals  with  business  as  it  is.  This  means  report¬ 
ing  the  business  world  the  way  the  sports  world  is  covered  — 
both  the  winners  and  the  losers,  with  the  accent  on  conflict. 

THE  MONEY  TREE  is  written  by  Milton  Moskowitz,  a  veteran  New 
York-based  business  reporter.  He  has  done  75  columns  so  far 
and  he's  just  warming  up.  What  have  your  readers  been  miss¬ 
ing? 

THE  MONEY  TREE  is  available  three  times  a  week. 


The  Money  Tree 


£l)ronide  ^Features  ^fyndicate 

555  SUTTER  STREET  •  SAN  FRANCISCO  •  CALIFORNIA.  94102 


The  Money  Tree 


Public  Relations  Appointments 


Todd  A.  Hanson  has  joined 
the  public  relations  department 
of  Lewis  &  Gilman,  Ine.,  Phil¬ 
adelphia  advertising  and  public 
relations  firm.  Hansen  was  Pub¬ 
lic  Relations  Representative  for 
“Teflon”  of  the  Plastics  Depart¬ 
ment  of  E.  I.  du  Pont  de  Nem¬ 
ours  and  Co.  in  Wilmington, 
Del.,  prior  to  joining  Lewis  & 
Gilman. 

«  «  « 

The  National  Secretaries  As¬ 
sociation  (International),  with 
headquarters  in  Kansas  City, 
Mo.,  the  worhl’s  leading  secre¬ 
tarial  association,  has  assigned 
its  public  relations  account  to 
Mekler  Ansell  Associates,  Inc. 
Fran  KiU-y,  who  has  handled 
NSA’s  public  relations  program 
since  19(31  will  be  Account  Sup- 
er\isor. 

«  *  * 

Announcement  has  been  made 
of  the  appointments  of  Mrs. 
Ruth  Krause  Jacobson  as  di¬ 
rector  of  special  events  and 
Raymond  R.  Molitor  as  senior 
con.sultant  for  Fleishman,  Hill¬ 
ard,  Wilson  and  Ferguson,  Inc., 
of  St.  Louis,  public  relations 
consultants. 

*  *  * 

John  .M.  Carlson,  deskman  for 
the  Waterburif  (Conn)  Repub¬ 
lican,  apj)ointed  director  of  com¬ 


munity  communications  at  Uni¬ 
versity  of  Minnesota,  Minneap¬ 
olis. 

*  ^  ♦ 

Jack  R.  Harned.  formerly  a 
reporter  on  the  U’wcoHsin  State 
Journal  and  jjress  ai<le  to  Sen. 
William  Proxmire  of  Wisconsin, 
has  joined  the  Washington  pub¬ 
lic  lelations  staff  of  General 
Motors. 

%  4:  * 

William  I).  Bird  has  been 

named  public  I'elations  super¬ 

visor  for  Canadian  Park  &  Til- 
ford  Distilleries  Ltd.  North  Van 
couver,  B.C.  He  will  be  respon¬ 
sible  for  communications  on  The 
Park  &  Tilford  Gardens;  the 
Park  and  Tilford  Trophy  for  In- 
tlustrial  Beautification;  and  like 
community  projects  l)eing  under¬ 
taken  by  the  company. 

*  *  * 

Memory  Minder,  Inc.,  Chi¬ 
cago,  supplier  of  consumer  and 
industrial  computerized  remind¬ 
er  services,  has  named  The 
Rockwell  Group,  Inc.,  Chicago 

based  agency,  to  handle  adver¬ 
tising  and  i)ublicity  activities. 

*  *  * 

John  Dreiske,  Jr.  has  joined 

Harshe-Rotman  &  Druck,  Inc.  as 
an  account  executive  and  Marc 
Nathanson  as  an  editorial  as¬ 


sistant,  both  in  the  company’s 
Chicago  office. 

*  *  « 

The  Vermont  Development 
Board  today  named  William  1. 
Norton  as  the  department’s 
chief  of  promotion  and  travel. 
Donald  A.  Lyons,  director  of  in¬ 
formation  and  travel  develop¬ 
ment,  said  that  Norton  will  man¬ 
age  the  state’s  public  relations 
and  travel  marketing  programs. 

*  * 

Norman  L.  Braun  has  been 
named  as  a  product  information 
spf'cialist  in  the  public  relations 
dej)artnient  of  PPG  Industries. 
He  has  been  with  United  Press 
International  for  12  years,  most 
recently  as  Eastern  Division 
News  Editor,  lie  began  his 
jouinalism  career  as  state  edi¬ 
tor  for  the  East  Liverpool 
(Ohio)  Review  in  1952. 

♦  *  * 

Charles  F.  Janovsky  has 
joined  the  advei  tising-sales  pro¬ 
motion-public  relations  depart¬ 
ment  of  The  Goss  Company,  di¬ 
vision  of  Miehle-Goss-Dexter, 
Inc.,  (MGD),  Chicago.  He  previ¬ 
ously  was  a  reporter  for  Life 
Newspapers,  Beivvyn,  Ill. 

«  4:  4: 

William  A,  I.,.  Guest  has 
joined  N.  W.  Ayer’s  public  rela¬ 
tions  division  in  the  advertising 
agency’s  New  York  Office. 

*  4c  4; 

Nancylee  Mallory  of  Ellis  As¬ 


sociates  New  York  office  has 
been  named  as  an  account  ex¬ 
ecutive,  on  the  staff  developing 
the  nationwide  program  for  the 
Commemoration  of  the  .‘350th 
Anniversary  of  the  Landing  of 
the  Pilgrims  at  Plymouth, 
Ma.ss. 

*  * 

Fred  E.  Fogarty,  real  estate 
editor  of  the  Miami  Herald  for 
five  years,  has  joined  American 
Properties  Management  Lim¬ 
ited,  Inc.,  as  vicepresident  in 
charge  of  communications.  The 
company  .serves  as  real  estate 
consultant  for  Gramco  Interna¬ 
tional,  manager  of  an  interna¬ 
tional  real  estate  mutual  fund. 

4t  4(  4i 

Katharine  A.  Mahon  has  been 
appointed  national  public  rela¬ 
tions  director  of  Girls  Clubs  of 
Ameiica,  Inc. 

«  *  >•< 

Col.  Jes.se  E.  Stay,  U'SAF 
(Ret.),  has  ben  appointed  to  as¬ 
sistant  to  the  president  for  Pub¬ 
lic  Affairs  at  The  Church  Col¬ 
lege  of  Hawaii.  Col.  Stay  has 
had  11  years  of  public  affairs 
exjjerience  as  an  officer  in  the 
Air  F'orce.  Eight  of  these  have 
been  in  the  offices  of  the  Sec¬ 
retaries  of  the  Air  Force  and 
Defense  where  he  worked  with 
Pentagon  correspondents  for  na¬ 
tional  news  agencies  and  radio 
and  television  networks. 


ART  IT  AIN’T. 

JUST  AS  ALU 
YELLOW  EARTH  MOVING 
mACHlNES  AREN'T 

necessarily 

IV\A0E  BY 

caterpillar. 


ACTUALLY,  THESE  INCLUDE 

CATERPILLAR®  WHEEL  AS 

AND  CAT®  ARE  WELL  AS 

REGISTERED  TRADE-  TRACK-TYPE 
mARKS  OF  MACHINES. 

CATERPILLAR 
TRACTOR  CO. 

AND  SHOULD  BE 
USED  TO  IDENTIFY 
ONLY  PRODUCTS* 

WE  MAKE. 


IF  YOU'VE  EVER  BEEN 
CAUGHT  IN  A  MISTAKEN 
IDENTITY,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 

C«ttrpiN«r  C«t  «rt  Rcgntercd  cH  C«l«rpilUr  TtAdor  Co 


♦Wheel  and  Track-Type  Tractors 
Loaders  «  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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Many  a  girl  looks  up  to  a  towering 
sports  star  like  the  Washington 
Senators’  Frank  Howard.  But  in 
Anne  Gillespie’s  case  it  isn’t  hero 
worship— it’s  her  job. 

The  pert,  brunette  Miss  Gillespie 
—all  4  feet,  11  inches  of  her— is  a 
bona  fide,  full-time  sports  reporter 
for  The  Minneapolis  Star.  She  finds 
neither  her  sex  nor  size  a  handicap 
in  her  work. 

No,  she’s  never  been  in  a  men’s 
locker  room.  But  in  three  years  on 


the  sports  scene,  she’s  ducked  wild 
tee  shots  at  a  golf  tournament, 
waded  an  overflowing  pool  to  inter¬ 
view  a  swimming  coach  and  scram¬ 
bled  smartly  away  from  footballers 
spilling  over  the  sidelines.  Anne 
gets  her  story  and  gets  it  right. 

Because  she  isn’t  “one  of  the 
boys’’,  Anne’s  questions  to  coaches 
and  athletes  are  unusual  and  un¬ 
expected;  her  stories,  far  from  the 
usual  run-of-the-sports-page  fare. 
Sports  reporting,  Anne  Gillespie 


style,  has  a  slant  that 
appeals  to  both  men 
and  women.  It’s  the 
type  of  journalism  that 
builds  readership. 

A  willingness  to 
break  with  tradition,  ciiiespi* 
to  bring  readers  a  fresh  perspec¬ 
tive  on  the  news  is  one  more  reason 
why  The  Minneapolis  Star  and 
The  Minneapolis  Tribune  are  the 
most  influential  medium  in  the 
Upper  Midwest. 


WHAT  MAKES  A  NEWSFAPER  GREAT? 


THE  Minneapolis 


iSTAR  Chf  fflinncapolis  (IDnbune 

EVfNINC  J _ WOtMING _ SUWOAT 

670,000  SUNDAY  •  535.000  COM  BINKO  DAILY 


JOHN  COWLES.  JR.,  Pmidrnt 


Ads  in  thin  issues  found 
to  have  better  readership 


A  study  on  newspaper  reader- 
ship  by  a  University  of  Ken¬ 
tucky  instructor  indicates  that 
advertising  gets  better  reader- 
ship  when  it  appears  in  smaller 
editions. 

The  study  by  David  E.  Carter, 
director  of  educational  television 
and  instructor  in  advertising  at 
Ashland  Community  College  of 
the  University  of  Kentucky,  was 
conducted  in  a  market  of  about 
65,000  population  that  is  served 
by  a  7-day,  20,000  circulation 
evening  newspaper. 

His  findings,  which  were  pub¬ 
lished  in  the  September  issue  of 
the  Journal  of  Advertising  Re¬ 
search,  shows  that  as  the  num¬ 
ber  of  pages  in  an  issue  in¬ 
creased,  the  avfTage  number  of 
minutes  spent  i*eading  per  page 
decreased  (see  table  1). 

Applying  this  to  advertising. 
Carter  found  that  two  adver¬ 


tisers,  who  used  only  the  small 
Saturday  edition,  had  much 
better  efficiency  index  scores 
than  competing  advertisers  who 
ran  ads  in  the  w’eekday  and 
Sunday  editions  (see  tables  2 
and  3). 

Carter,  who  is  preparing  a 
book  on  retail  advertising,  notes 
that  local  merchants  who  depend 
upon  newspaper  ads  to  produce 
sales  the  following  day  can 
profit  little  from  the  study,  for 
they  cannot  always  advertise  in 
smaller  Saturday  evening  edi¬ 
tions. 

However,  he  points  out  that 
the  findings  offer  interesting 
implications  for  indirect-action 
advertisers.  Users  of  national 
and  institutional  advertising,  he 
states,  may  be  able  to  get  better 
readership  by  placing  adver¬ 
tising  in  issues  with  fewer 
pages. 


Table  1 

AVERAGE  READERSHIP  PER  PAGE 
WEEKDAY,  SATURDAY,  AND  SUNDAY 


Average 

Average 

Number 

Number 

Minutes 

Minutes 

Spent 

Average 

Spent 

Reading 

Number 

Reading 

Paper 

Pages 

Per  Page 

Weekday 

29.8 

24 

1.21 

Saturday 

14.1 

8 

1.76 

Sunday 

63.8 

64 

0.99 

Table  2 

FEDERAL  SAVINGS  AND  LOAN 

ASSOCIATION 

ADVERTISING 

Total 

Number 

Column 

Who  Recalled 

%  Who 

Efficiency 

Advertiser 

Inches 

(150  Base) 

Recalled 

Indexi 

♦A 

160 

23 

15.3 

6.95 

B 

240 

22 

14.7 

10.45 

C 

128 

3 

2.0 

42.67 

D 

180 

7 

4.7 

25.71 

*  Uses  small 

Satunlay  edition  only. 

t  Low  score  indicates  higher  efficiency. 

Advertiser 

Table  3 

PHARMACY  ADVERTISING 

Total  Number 

Column  Who  Recalled  %  Who 
Inches  (150  Base)  Recalled 

Efficiency 

Index\ 

•A 

200 

25 

16.7 

8.00 

B 

360 

35 

23.3 

10.28 

C 

704 

34 

22.7 

20.70 

D 

528 

29 

19.3 

18.20 

E 

60 

6 

3.3 

12.00 

F 

112 

11 

7.3 

10.18 

G 

128 

10 

6.7 

12.80 

Linage  Leaders 

1968 


Morning 

Lot  AngoUt  Timoi  . 

Miami  Harald  . 

Washington  Pott  .  32,788,514 

Chicago  Tribuna  . 

Now  York  Timat  . 

San  Join  Marcury  . 

Now  Orlaant  Timai-Pieayuna  ..  25,354,413 

Houston  Pott  .  24,200,142 

Dailat  Nawt  .  24,024,135 

Santa  Ana  Ragittar  .  23,304,477 

Evening 

Houston  Chronicia  .  28,074,404 

San  Josa  Nawt  .  27,240,327 

Milwaukaa  Journai  .  24,707,737 

Atlanta  Journal  .  25,048,128 

Dailat  Timat-Harald  .  24,780,751 

Montraal  La  Pratta  .  24,421,827 

Fort  Laudardala  News  .  24,404,271 

Clavaland  Pratt  .  24,504,380 

Toronto  Star  .  23,713,314 

Danvar  Post  .  23,512,578 

Sunday 

Los  Angalas  Timas  .  28,277,584 

Naw  York  Timas  .  24,487,402 

Philadalphia  Inquirar  .  14,837,130 

Chicago  Tribuna  . r  15,478,535 

Naw  York  Nawt  .  14,771,007 

Milwaukaa  Journal  .  14,127,771 

Miami  Harald  .  13,754,484 

Clavaland  Plain  Daalar  .  13,440,554 

Boston  Globa  .  13,420,244 

Minnaapolis  Tribuna  .  12,770,775 

Six  and  Savan-Oay  Totals 

Lot  Angalas  Timas  MS  .  71,471,277 

Naw  York  Timat  MS  .  55,115,418 

Miami  Harald  MS  .  47,847,758 

Chicago  Tribuna  MS  .  47,047,774 

Washington  Post  MS  .  45,343,722 

Milwaukaa  Journal  ES  .  40,837,728 

Houston  Chronicia  ES  .  38,402,218 

Minnaapolit  Star  R  Tribuna  ES  34,248,018 
Clavaland  Plain  Daalar  MS  ..  34,174,221 
Columbus  Dispatch  ES  .  35,573,204 


•  First  8  Months 

1967 

Morning 


Lot  Angalas  Timat  .  37, 

Washington  Post  .  33 

Miami  Harald  .  32, 

Chicago  Tribuna  .  37, 

Naw  York  Timat  .  34, 

Naw  Orlaant  Timas-Picayuna  ..  35, 

San  Josa  Marcury  .  25, 

Dailat  Nawt  . 

Phoanix  Rapublic  .  “ 

Santa  Ana  Ragittar  .  22 

Evening 

Milwaukaa  Journal  .  24, 

Houston  Chronicia  .  25, 

San  Josa  Nawt  .  25, 

Datroit  Nawt  .  25, 

Dallas  Timat  Harald  .  24, 

Clavaland  Pratt  .  24, 

R.  Laudardala  Nawt  .  23 

Danvar  Pott  .  23 

Minnaapolit  Star  .  U 

Atlanta  Journal  .  22 


,442,208 

,082,872 

,744,852 

.751,454 

,000,581 

,880,200 

.547,585 

.205,87( 

,731,054 

,037,477 


312,278 

753,418 

345,442 

077,127 

044,004 

370,317 

,485,17? 

177,873 

,072,744 

,744,474 


Sunday 


Naw  York  Timat  . 

Los  Angalas  Timat  .  24,328,4w 

Philadalphia  Inquirar  . 

Chicago  Tribuna  . 

Naw  York  Nawt  .  13,832,750 

Milwaukaa  Journal  .  I3,7p,37t 

Boston  Globa  . 

Washington  Pott  .  .J'iH'Sl 

Miami  Harald  . 

Baltimora  Sun  .  12,821,124 

Six  and  Savan-Day  Totals 

Lot  Angalas  Timat  MS  .  45,770,640 

Naw  York  Timat  MS  .  52,748,441 

Washington  Pott  MS  .  44,215,543 

Miami  Harald  MS  . 

Chicago  Tribuna  MS  .  45,073,000 

Milwaukaa  Journal  ES  . 

Datroit  Nawt  ES  .  37,241,201 

Houston  Chronicia  ES  .  35,540,710 

Minnaapolit  Star-Tribuna  ES  ..  35,51^.781 

Naw  Orlaant  Timat-Picayuna  MS  _  35,107,324 
Source:  Media  Recc^d! 


Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PUBLISHER  from  Madia  Reeorda 


Classification  1968  1967 

Retail  (Including 
Dept.  Store) 

August  .  168,596,000  159,241,000 

July  .  136,720,000  136,008,000 

Year  to  date  1,187,386,000  1,198,748,000 

Department  Stores 

August  .  62,124,000  65,282,000 

July  .  41,711,000  45,669,000 

Year  to  date  383,326,000  410,466,000 

General 

August  .  18,069,000  18,960,000 

July  .  18,684,000  17,823,000 

Year  to  date  180,628,000  190,064,000 

Automotive 

August  .  13,337,000  11,163,000 

July  .  13,604,000  11,922,000 

Year  to  date  116,646,000  109,066,000 

Financial 

Augu.st  .  4,122,000  4,218,000 

July  6,860,000  6,784,000 

Year  to  date  46,696,000  44,926,000 

Total  Display 

August  .  194,113,000  193,672,000 

July  .  174,768,000  171,637,000 

Year  to  date  1,631,356,000  1,642,793,000 

SI  SSI  li  fs/l 

August  .  83,773,000  76,262,000 

July  .  76,172,000  74,866,000 

Year  to  date  609,364,000  699,934,000 

Total  Advertising 

August  .  277,886,000  269,834,000 

July  .  249,940,000  246,392,000 

Year  to  date  2,140,710,000  2,142,727,000 

*Tlie  E&P  Index  ii  an  averaxe  of  the  past  five  years. 


52  Cities  Report) 

Gain/ 

•F^P 

Loss  % 

Indei 

99.6 

109.« 

99.8 

107.! 

99.1 

107.'i 

94.3 

lOOJ 

91.3 

99.! 

93.4 

lOO.i 

96.3 

96.! 

104.3 

99j 

96.0 

97.i 

119.6 

107. 

114.1 

84. 

106.9 

105.! 

97.7 

101. 

118.6 

113. 

103.9 

107.1 

100.3 

108. 

101.9 

106. 

99.3 

106. 

109.8 

111. 

100.4 

104. 

101.6 

107. 

103.0 

109. 

101.4 

106. 

99.9 

106. 
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The  Money  Tree 


^1^^  I 


The  Money  Tree 


A  new  feature,  "The  Money  Tree"  was  launched  as  a  syndicated 
column  last  April.  Its  unique  character  has  propelled  it  within  six 
months  into  a  number  of  leading  newspapers,  among  them: 


Chicago  Sun-Times 
Cleveland  Press 
Houston  Chronicle 
Fort  Worth  Star-Telegram 
Rochester  Post-Bulletin 
Birmingham  News 

Here's  what  it  is  all  about: 


Dayton  Journal-Herald 
Arizona  Republic 
Buffalo  Evening  News 
Indianapolis  News 
Pacific  Business  News 
San  Francisco  Chronicle 


THE  MONEY  TREE  is  the  first  newspaper  column  to  deal  openly 
with  the  operations  of  business  in  language  that  every  reader 
can  understand. 

THE  MONEY  TREE  names  names  —  the  brand  names  that  are 
familiar  to  millions  of  consumers  across  the  country. 

THE  MONEY  TREE  deals  with  business  as  it  is.  This  means  report¬ 
ing  the  business  world  the  way  the  sports  world  is  covered  — 
both  the  winners  and  the  losers,  with  the  accent  on  conflict. 

THE  MONEY  TREE  is  written  by  Milton  Moskowitz,  a  veteran  New 
York-based  business  reporter.  He  has  done  75  columns  so  far 
and  he's  jus.t  warming  up.  What  have  your  readers  been  miss¬ 
ing? 

THE  MONEY  TREE  is  available  three  times  a  week. 


The  Money  Tree 


Telephone  collect,  or  write  for  sample  columns. 
The  number  is:  Area  code  415,  GA  1-1111. 


2^l)ronide  Jratures  (fyndicate 

555  SUTTER  STREET  •  SAN  FRANCISCO  •  CALIFORNIA.  94102 


The  Money  Tree 


Public  Relations  Appointments 


Todd  A.  Hansen  has  joined 
the  public  relations  department 
of  Lewis  &  Gilman,  Inc.,  Phil¬ 
adelphia  advertising  and  public 
relations  firm.  Hansen  was  Pub¬ 
lic  Relations  Representative  for 
“Teflon”  of  the  Plastics  Depart¬ 
ment  of  E.  I.  du  Pont  de  Nem¬ 
ours  and  Co.  in  Wilmington, 
Del.,  prior  to  joining  Lewis  & 
Gilman. 

*  *  « 

The  National  Secretaries  As¬ 
sociation  (International),  with 
headquarters  in  Kansas  City, 
Mo.,  the  world’s  leading  secre¬ 
tarial  association,  has  assigned 
its  public  relations  account  to 
Mekler/Ansell  Associates,  Inc. 
Fran  Riley,  who  has  handled 
NSA’s  public  relations  program 
since  1961  will  be  Account  Sup¬ 
ervisor. 

*  •  • 

Announcement  has  been  made 
of  the  appointments  of  Mrs. 
Ruth  Krause  Jacobson  as  di¬ 
rector  of  special  events  and 
Raymond  B.  Molitor  as  senior 
consultant  for  Fleishman,  Hill¬ 
ard,  Wilson  and  Ferguson,  Inc., 
of  St.  Louis,  public  relations 
consultants. 

•  *  * 

John  M.  Carlson,  deskman  for 
the  Waterbury  (Conn)  Repub¬ 
lican,  appointed  director  of  com¬ 


munity  communications  at  Uni¬ 
versity  of  Minnesota,  Minneap¬ 
olis. 

*  *  « 

Jack  R.  Harned,  formerly  a 
reporter  on  the  Wisconsin  State 
Journal  and  press  aide  to  Sen. 
William  Proxmire  of  Wisconsin, 
has  joined  the  Washington  pub¬ 
lic  relations  staff  of  General 
Motors. 

*  *  * 

William  D.  Bird  has  been 

named  public  relations  super¬ 

visor  for  Canadian  Park  &  Til- 
ford  Distilleries  Ltd.  North  Van 
couver,  B.C.  He  will  be  respon¬ 
sible  for  communications  on  The 
Park  &  Tilford  Gardens;  the 

Park  and  Tilford  Trophy  for  In¬ 
dustrial  Beautification;  and  like 
community  projects  being  under¬ 
taken  by  the  company. 

*  *  * 

Memory  Minder,  Inc.,  Chi¬ 
cago,  supplier  of  consumer  and 
industrial  computerized  remind¬ 
er  services,  has  named  The 
Rockwell  Group,  Inc.,  Chicago 
based  agency,  to  handle  adver¬ 
tising  and  publicity  activities. 

*  *  * 

John  Dreiske,  Jr.  has  joined 

Harshe-Rotman  &  Druck,  Inc.  as 
an  account  executive  and  Marc 
Nathanson  as  an  editorial  as¬ 


sistant,  both  in  the  company’s 
Chicago  office. 

*  *  * 

The  Vermont  Development 
Board  today  named  William  I. 
Norton  as  the  department’s 
chief  of  promotion  and  travel. 
Donald  A.  Lyons,  director  of  in¬ 
formation  and  travel  develop¬ 
ment,  said  that  Norton  will  man¬ 
age  the  state’s  public  relations 
and  travel  marketing  programs. 
*  *  * 

Norman  L.  Braun  has  been 
named  as  a  product  information 
specialist  in  the  public  relations 
department  of  PPG  Industries. 
He  has  been  with  United  Press 
International  for  12  years,  most 
recently  as  Eastern  Division 
News  Editor.  He  began  his 
journalism  career  as  state  edi¬ 
tor  for  the  East  Liverpool 
(Ohio)  Review  in  1952. 

*  *  * 

Charles  F.  Janovsky  has 
joined  the  advertising-sales  pro¬ 
motion-public  relations  depart¬ 
ment  of  The  Goss  Company,  di¬ 
vision  of  Miehle-Goss-Dexter, 
Inc.,  (MGD),  Chicago.  He  previ¬ 
ously  was  a  reporter  for  Life 
Newspapers,  Berwyn,  Ill. 

*  «  « 

William  A.  L.  Guest  has 
joined  N.  W.  Ayer’s  public  rela¬ 
tions  division  in  the  advertising 
agency’s  New  York  Office. 

*  *  « 

Nancylee  Mallory  of  Ellis  As¬ 


sociates  New  York  office  has 
been  named  as  an  account  ex¬ 
ecutive,  on  the  staff  developing 
the  nationwide  program  for  the 
Commemoration  of  the  350th 
Anniversary  of  the  Landing  of 
the  Pilgrims  at  Plymouth. 
Mass. 

*  •  * 

Fred  E.  Fogarty,  real  estate 
editor  of  the  Miami  Herald  for 
five  years,  has  joined  American 
Properties  Management  Lim¬ 
ited,  Inc.,  as  vicepresident  in 
charge  of  communications.  The 
company  serves  as  real  estate 
consultant  for  Gramco  Interna¬ 
tional,  manager  of  an  interna¬ 
tional  real  estate  mutual  fund. 

«  *  * 

Katharine  A.  Mahon  has  been 
appointed  national  public  rela¬ 
tions  director  of  Girls  Clubs  of 
America,  Inc. 

*  *  * 

Col.  Jesse  E.  Stay,  USAF 
(Ret.),  has  ben  appointed  to  as¬ 
sistant  to  the  president  for  Pub¬ 
lic  Affairs  at  The  Church  Col¬ 
lege  of  Hawaii.  Col.  Stay  has 
had  11  years  of  public  affairs 
experience  as  an  officer  in  the 
Air  Force.  Eight  of  these  have 
been  in  the  offices  of  the  Sec¬ 
retaries  of  the  Air  Force  and 
Defense  where  he  worked  with 
Pentagon  correspondents  for  na¬ 
tional  news  agencies  and  radio 
and  television  networks. 


ART  IT  AIN’T. 

JUST  AS  ALL 
/ELLOW  EARTH  MOVING 
mACHINES  AREN'T 
NECESSARILY 
IV\A0E  BY 
CATERPILLAR. 


ACTUALLY, 

CATERPILLAR® 

AND  CAT®  ARE 
REGISTERED  TRADE- 
mARKS  OF 
CATERPILLAR 
TRACTOR  CO. 

AND  SHOULD  BE 
USED  TO  IDENTIFY 
ONLY  PRODUCTS* 

WE  mAKE. 


THESE  INCLUDE 
WHEEL  AS 
WELL  AS 
TRACK-TYPE 
MACHINES. 


IF  YOU'VE  EVER  BEEN 
CAUGHT  IN  A  MISTAKEN 
IDENTITY,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 
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Reg.  U.S.  Pat.  Off. 

*Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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WHAT  MIWES  A  NEWSim 


Many  a  girl  looks  up  to  a  towering 
sports  star  like  the  Washington 
Senators’  Frank  Howard.  But  in 
Anne  Gillespie’s  case  it  isn’t  hero 
worship— it’s  her  job. 

The  pert,  brunette  Miss  Gillespie 
—all  4  feet,  11  inches  of  her— is  a 
bona  fide,  full-time  sports  reporter 
for  The  Minneapolis  Star.  She  finds 
neither  her  sex  nor  size  a  handicap 
in  her  work. 

No,  she’s  never  been  in  a  men’s 
locker  room.  But  in  three  years  on 


the  sports  scene,  she’s  ducked  wild 
tee  shots  at  a  golf  tournament, 
waded  an  overflowing  pool  to  inter¬ 
view  a  swimming  coach  and  scram¬ 
bled  smartly  away  from  footballers 
spilling  over  the  sidelines.  Anne 
gets  her  story  and  gets  it  right. 

Because  she  isn’t  “one  of  the 
boys’’,  Anne’s  questions  to  coaches 
and  athletes  are  unusual  and  un¬ 
expected;  her  stories,  far  from  the 
tisual  run-of-the-sports-page  fare. 
Sports  reporting,  Anne  Gillespie 


style,  has  a  slant  that 
appeals  to  both  men 
and  women.  It’s  the 
type  of  journalism  that 
builds  readership. 

A  willingness  to 
break  with  tradition,  ciiietpie 
to  bring  readers  a  fresh  perspec¬ 
tive  on  the  news  is  one  more  reason 
why  The  Minneapolis  Star  and 
The  Minneapolis  Tribune  are  the 
most  influential  medium  in  the 
Upper  Midwest. 


THE  MlNNL^POLIS  STAR  “ 
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PROMOTION 

It’s  your  big  day, 
Mr.  Newspaperboy! 

By  George  Wilt 


Newspaperboys  take  the  cen¬ 
ter  of  the  stage  during  the 
coming  week  when  the  industry 
celebrates  National  Newspaper 
Week  and  Newspaperboy  Day. 

On  September  14,  this  column 
told  of  the  efforts  of  Hickey- 
Mitchell  Co.  on  behalf  of  the  oc¬ 
casion,  and  lest  it  appear  that 
we’ve  overlooked  other  activities 
in  this  area,  here’s  a  rundown 
on  some  other  promotions  for 
the  annual  event: 

ICMA  has,  as  usual,  gone  all 
out  for  the  celebration,  with  a 
complete  package  of  promotional 
material,  with  individual  mate¬ 
rial  provided  by  many  organiza¬ 
tions  and  individuals.  For  in¬ 
stance,  a  Newspaperboy  Kit 
from  Newspaperboys  of  Amer¬ 
ica,  Inc.,  has  been  distributed. 

1.  A  U.S.  Treasury  Depart¬ 
ment  mat  on  an  ad  featuring 
testimony  from  Rafer  Johnson, 
well-known  Olympic  athlete  and 
member  of  the  ICMA  Hall  of 
Fame. 

2.  Proofs  of  a  full-color  News¬ 
paperboy  Day  ad  were  made 
available  by  Sta-Hi  Color  Serv¬ 
ice. 

3.  Many  syndicates  have  pro¬ 
vided  editors  with  stories  and 
articles  to  be  used  during  the 
1968  observation. 

4.  Sunday  supplements  have 
prepared  special  material  for 
publication  in  their  issues  during 
that  weekend. 

5.  State  and  sectional  circula¬ 
tion  organizations  have  made 
special  arrangements  with  gov¬ 
ernors  for  proclamations,  for 
distribution  in  their  areas. 

Two  young  carriers  have  l)een 
named  to  represent  the  news¬ 


paperboys  of  America,  and  will 
be  honored  by  President  Lyndon 
B.  Johnson  in  ceremonies  at  the 
White  House.  They  are  Benja¬ 
min  Preston,  of  the  West  Palm 
Beach  (Fla.)  Post  and  Times, 
and  Harry  L.  Ward  Jr.,  of  the 
Binghamton  (N.  Y.)  Press. 

(Both,  incidentally,  were  on 
Parade’s  “Young  Columbus” 
trip  last  year.)  With  the  coop¬ 
eration  of  the  Gannett  News¬ 
papers  and  Parade  Magazine, 
both  boys  are  being  flown  to 
Washin^on  for  ceremonies,  and 
thence  to  New  York  for  an  ap¬ 
pearance  on  the  Ed  Sullivan 
Show. 

Other  activities  planned,  ac¬ 
cording  to  Derek  Dunn-Rankin, 
circulation  manager  of  the 
Greensboro  (N.  C.)  News- 

Record,  ICMA  Newspaperboy 
Day  Committee  chairman,  are: 

•  315  carriers  from  around 
the  New'  York  state  area  are 
being  entertained  at  a  country 
club  luncheon  in  Syracuse,  fol¬ 
lowed  by  the  Syracuse-UCLA 
football  game. 

•  Jim  Bonneau,  Tampa,  Flor¬ 
ida,  reports  that  a  new  scholar¬ 
ship  program  is  being  kicked 
off,  with  promotion  in  full  color 
on  page  one,  in  cooperation  with 
Dick  Kearly,  circulation  direc¬ 
tor  of  the  Daytona  Beach  (Fla.) 
News-Journal. 

•  Citations  from  governors 
have  been  reported  in  Nevada, 
Virginia,  Oklahoma,  North  Caro¬ 
lina,  Illinois,  Missouri,  Pennsyl¬ 
vania,  Michigan,  Connecticut, 
Rhode  Island,  New  Jersey,  and 
several  other  states.  Many  have 
planned  special  trips  to  the 
state  capital,  governor’s  man- 
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NEWS-JOURNAL  PAPERS 

Saturate  entire  Delaware  market 
— 9SX  of  New  Castle  County 
homes,  of  state.* 

Sell  successfully— income/hshld. 
S1S.476,  1S.3X  above  averaie.t 
SINGLE -RATE  PLAN  provides 
same  low  rate  for  all  advertisers. 

NEWS-JOURNAL  PAPERS 

Rfilmincton,  Delaware 
or  Story  A  KeUy-Smrtli.  Inc. 


'let  the  punishment 
fit  the  crime” 

Ah,  that  it  were  so.  But  in  cases  of  libel, 
slander,  piracy,  plagiarism,  invasion  of 
privacy  or  copyright  violations  it  just 
may  not  happen  that  way.  As  a  matter  of 
fact,  juries  sometimes  decide  in  favor  of 
the  underdog  simply  because  he  is  the 
underdog.  You  don't  have  to  be  a  “lop 
dog"  to  be  hit  with  a  damage  suit,  you 
just  have  to  be  part  of  the  communica¬ 
tions  industry.  Solution?  An  Employers 
Special  Excess  Insurance  Policy.  De¬ 
cide  what  you  can  afford  in  case  of  a 
judgment  against  you,  and  we'll  cover 
any  excess.  For  details  and  rates,  write 
to:  Dept.  D,  EMPLOYERS  REIN¬ 
SURANCE  CORP.,  21  West  lOth, 
Kansas  City,  Mo.  64105;  New  York. 
Ill  John;  San  Francisco,  220  Mont¬ 
gomery;  Chicago,  175  W.  Jackson; 
Atlanta.  .34  Peachtree,  N.E. 


sions,  for  luncheons,  dinners  and 
other  ceremonies. 

Hall  of  Fame 

Three  new  nominees,  former 
newspaperboys,  have  been  named 
to  the  Newspaperboy  Hall-of- 
Fame,  according  to  George  W. 
Hicks,  Columbus  (O.)  Dispatch, 
ICMA  committee  chairman. 
Nominees  are:  His  Eminence, 
Richard  Cardinal  Cushing,  Bos¬ 
ton,  Mass.;  Judge  Richard  S. 
Kaplan,  judge,  Gary  (Ind.)  City 
Court;  and  Crowdus  Baker,  vice 
chairman  of  the  board.  Sears 
Roebuck  and  Co, 

Recipients,  according  to  the 
rules  for  the  competition,  must 
have  been  bona  fide  carriers  of 
a  home  delivered  newspaper; 
must  have  achieved  a  position  of 
national  prominence  in  a  busi¬ 
ness  or  profession,  or  an  out¬ 
standing  success  in  business; 
and  must  express  a  belief  in 
the  modern  concept  of  an  in¬ 
dependent  contractor  or  little 
merchant  plan,  newspaper  route 
management  as  a  w’orthwhile 
activity  for  boys,  and  the  ideals 
of  ICMA ;  and  must  be  willing  to 
be  quoted  in  behalf  of  ICMA  in 
an  expression  of  these  beliefs. 

Among  the  72  prominent  past 
nominees  are  Dwight  D.  Eisen¬ 
hower,  Herbert  C.  Hoover,  Walt 
Disney,  Eddie  Cantor,  Bing 
Crosby,  Arthur  Godfrey,  Jack 
Dempsey,  Capt.  Eddie  Ricken- 
backer,  J.  Edgar  Hoover,  Carl 
Sandberg,  Bob  Considine,  and 
Francis  Cardinal  Spellman. 

The  object  lessons  to  today’s 
carriers  is  rather  obvious.  If 
you  do  a  good  job  today,  you 
might  get  named  Newspaperboy 
of  the  Year,  with  a  trip  to  visit 
the  President,  and  Ed  Sullivan. 

And,  when  you  get  to  be  presi¬ 
dent  yourself,  you  might  get 
named  to  the  Hall  of  Fame. 

WWW 

SENIOR  CITIZENS— Inter¬ 
esting  and  creative  works  of  art 
will  'appropriately  describe  the 
attractions  to  be  found  at  the 
Senior  Citizens  Arts  &  Crafts 
Exhibit  being  held  at  the 
Detroit  Historical  Museum, 
October  11  through  Nov.  3, 
under  the  sponsorship  of  the 
Detroit  News,  Detroit  Archdio¬ 
cesan  Council  of  Catholic 
Women,  and  the  Detroit  Histor¬ 
ical  Museum.  Among  the  handi¬ 
crafts  exhibited  are  embroidered 
tablecloths,  taxidermy,  bed¬ 
spreads,  metalwork,  hand 
towels,  woodcraft,  and  other 
types  of  artwork. 

«  *  * 

ELECTIONS  —  A  booklet, 
“Twenty  Presidential  Elections 
— 1888-1964”  showing  coverage 
of  the  elections  in  the  San  Jose 
(Calif.)  Mercury  with  selected 
coverage  since  the  days  of  Ben¬ 
jamin  Harrison.  Copies  are 
going  to  major  advertisers,  and 


to  each  of  the  500  school  prb 
cipals  in  the  Mercury  and  Nevi 
area. 

*  *  * 

SOUTH  BEND— The  hi^ 
degree  of  industrial  diversity  in 
South  Bend,  Indiana,  is  showi 
in  All-American  Market,  tin 
new  market  data  book  just 
leased  by  the  South  Bend  (Ind) 
Tribune.  Listed  in  the  book  aw 
the  names  and  products  of  614 
manufacturers  in  the  Souti 
Bend  area  with  25  or  more  em¬ 
ployees. 

^blished  annually  by  Tht 
Tribune,  All-American  Market 
contains  complete,  detailed,  cur¬ 
rent  information  about  the 
South  Bend  market.  Much  of 
the  information  contained  in  the 
book  is  not  available  elsewhere, 

All-American  Market  shows 
that  South  Bend’s  two-countj 
Standard  Metropolitan  Arej 
ranks  in  the  nation’s  top  IW 
markets  in  many  important  re¬ 
tail  sales  classifications. 

Sections  of  the  82-page  bool 
are  devoted  to  income  and  buy¬ 
ing  power,  retail  sales,  medii 
coverage,  distribution,  market¬ 
ing  cooperation,  advertising 
linage  and  10-year  trends  it 
population,  income  and  sales. 

«  •  * 

TEMPO — With  the  creatiot 
Sept.  12  of  the  Tempo  News 
Council,  the  Fort  Worth  (Tex.) 
Star-Telegram  officially  opened 
its  “two-way  street”  to  commu 
nications  with  teens. 

Tempo  is  the  weekly  tabloid 
section  published  in  each  Frv 
day  evening’s  edition  by  tht 
Star- Telegram. 

Eighteen  high  school  teen¬ 
agers,  one  from  each  of  the  li 
public  schools  and  three  private 
schools  in  Fort  Worth,  have  beet 
invited  to  participate  in  a  learn 
ing-and-doing  council  which  wil 
meet  monthly  during  the  school 
year. 

Teens  will  write  at  least  one 
story  during  the  year  for  pub¬ 
lication,  and  will  report  weekly 
on  the  news  from  their  school. 

In  the  monthly  meetings,  top 
reporters  and  editors  for  the 
Star-Telegram  will  be  the 
speakers,  talking  from  their  own 
experiences  and  answering  ques¬ 
tions  on  careers  and  other 
matters. 

Jack  Butler,  Star-Telegrair 
editor,  spoke  last  Friday  at  the 
organizational  meeting  of  the 
Tempo  News  Council.  Speak¬ 
ing  on  the  necessity  for  good 
communications,  he  pointed  out 
that  Tempo  ’68  came  into  being 
after  a  panel  of  teen-agers  dis¬ 
cussed  changes  that  they  would 
like  to  see  in  the  Star-Telegp'aiiJ 
teen  section.  I 

A  Nielson  survey  last  Octoborl 
bore  out  the  validity  of  thfl 
changes,  show’ing  high  reader! 
ship,  he  said.  I 
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Please 
don’t  turn 
this  page 
until  you 
check the 
facts  below 
which  prove 

Metro  San  Jose 

has  replaced  San  Francisco  as 
Northern  California's  No.  1  Market! 

If  you  sell  or  advertise  anything  in  the  Bay  Area  these  latest  stats 
clearly  indicate  the  size  and  quality  of  the  Metro  San  Jose  market 
when  compared  to  San  Francisco. 


METRO  SAN  JOSE 

(SANTA  CLARA  COUNTY) 

SAN  FRANCISCO  I 

,  _!  (SAN  rRJWCISCO  COUNTY)  J 

POPULATION 

1,011,900 

748,700 

EFFECTIVE  BUYING 

INCOME  PER  HOUSEHOLD 

$11,711 

$8,925 

FAMILIES  WITH  INCOMES  ^  ^ 

OF  f 10, 000  AND  OVER 

119,192 

70,301 

FAMILIES  WITH  INCOMES  ^ 

OF  $15,000  AND  OVER 

48,655 

29,299 

TOTAL  Nir  EFFECTIVE 

BUYING  INCOME 

$3,379,694,000 

$2,592,591,000 

These  are  the  reasons  we  repeat  —  "Keep  your  eye  on  Metro  San  Jose" 


CIRCULATION 


-IT-  •’•••VIP 


DONT  FORBET  THE 


PUEBLO 


MANOUntUmiLUKii  WLSunmyNiws 


SHOW  YOUR  SUPPORT 
SEND  IN  FOR  ONE  OF  THESE 
FREE  BUMPER  STICKERS  TODAY 

OUT  OF  STATE  MAILINGS  PLUSt  CNCLOSI 
1S«  PER  SUMPER  STICKER 


★ 

★ 

★ 


ette«UTIOH  MANAMI 
MAMCMtSTM  VWOM  llAMt 
n  AMMIIST  ST. 

MAMCNISni  M.  M.  um 


New  Hampshire  papers 
‘Remember  the  Pueblo’ 


Manchester,  N.H. 

The  Manchester  Union  Leader 
and  New  Hampshire  Sunday 
News  have  been  campaigning 
vigorously  via  its  editorial  col¬ 
umns  for  public  support  in  an 
effort  to  activate  the  federal 
government  into  positive  action 
in  obtaining  a  release  of  the 
USS  Pueblo  and  her  crew  from 
the  North  Koreans. 

On  a  daily  basis  these  papers 
run  a  one  column,  four  inch  box 
on  the  front  page  calling  to  the 
attention  of  readers  the  inci¬ 
dent  and  the  number  of  days  the 
Pueblo  and  crew  have  been  held 
captive.  On  a  daily  basis  a 
bumper  sticker  offer  also  runs. 

Publisher  William  Loeb  has 
underwritten  the  cost  of  the 
specially  designed  bumper  stick¬ 
er  and  to  date  more  than  2,000 
requests  have  been  received. 

To  receive  a  bumper  sticker 
readers  forw'ard  a  self-ad- 
dressed  stamp  free  envelope. 
Out  of  staters  have  been  asked 
to  pay  15t  per  sticker  while 
New  Hampshire  residents  re¬ 
ceive  the  sticker  at  no  cost. 

Requests  numbering  thou¬ 
sands  have  been  received  from 
ail  over  the  country  and  from 
servicemen  with  A.P.O.  address¬ 
es. 

Veterans  and  civic  organiza¬ 
tions  have  also  offered  support 
in  distribution. 


9  Manchatter,  N.  H. 

^  Manahattar  Unlan  Laadtr 


*  Don't  Forget  I 
I  The  Pueblo  ■ 

■  On  Jan.  23,  1968,  the  i 
g  USS  Pueblo  with  83  men  | 

aboard  was  hijacked  in  - 
i  the  Sea  of  Japan  by  P 
P  North  Korean  Commu-  ■ 

■  nist  gunboats  and  was  i 
g  taken  to  Wonsan,  North  g 
_  Korea.  The  United  States  ^ 
"  has  not  secured  the  re-  S 
P  lease  of  either  the  ship  P 

■  or  men,  and  it  now  has  i 

g  been  g 

*  234  Days  * 


Sept.  13,  1968 


Sister  papers,  the  Vermont 
Sunday  News,  St.  Albans  (Vt.) 
Messenger  and  the  Connecticut 
Sunday  Herald,  Bridgeport, 
have  now  joined  the  program 
with  distribution  of  the  Pueblo 
stickers  in  their  states. 


This  promotion  makes 
YOUR  NEWSPAPER 
your  community's 


I  FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE,  SPECIALLY  PRICED 

3  T  5  Ti^or  bunt  ATLAS  FLAG  KIT 

ing.  stripes-  2-dc. 

olntrd  6’  Dole  ftnd  all  -  ♦  «  ; 

atlas  flag  cqrp.  of  America 

•  .:Fi  S3.50  n-a. -d.  Bf.TO',  ILL  .■12  •  TfL  2' 

BERKLEY  SMALL.  INC.  •  P.O  BOX  6526,  MOBILE.  ALA.  36606 


Success  formula 
for  papers  found 

Winter  Park,  Fla. 

Paul  Douglass,  director  of  the 
Center  for  Practical  Politics, 
Rollins  College,  recently  con¬ 
ducted  a  study  here  he  called 
“The  Life  and  Death  of  News¬ 
papers.”  In  the  scholastic  study, 
Douglass  identifies  some  inviola- 
able  principles  to  show  why  some 
publications  succeed  and  others 
fail.  Newspapers  which  succeed 
employ  the  following  techniques : 

♦They  pursue  news  relentless¬ 
ly  and  display  it  appealingly 
with  easy  readability  and  lively 
interest. 

♦They  establish  an  emotional 
fellowship  with  readers  who  feel 
that  “their”  newspaper  makes 
their  own  ideas  articulate  in  an 
effective  bond. 

♦They  champion  ascendant 
causes  which  succeed. 

♦They  place  emphasis  on  a 
concern  for  life. 

“As  an  example  of  the  relent¬ 
less  pursuit  of  news,”  said  Doug¬ 
lass,  “may  I  cite  James  Kelly  of 
the  Chicago  Tribune  who  said 
that  the  tuned-in  editor  knows 
‘where  hell  will  break  loose  next 
and  has  a  man  on  the  spot  ahead 
of  time.’  ” 

Douglas  quotes  Rollo  Ogden  of 
the  New  York  Times  as  saying 
an  editor  must  “give  back  a 
shower  what  he  gains  in  a  mist.” 
This  he  cites  as  an  example  of 
“emotional  fellowship.” 

“Behind  the  life  and  death  of 
every  newspaper,”  says  Doug¬ 
lass,  “there  exists  an  Idea  behind 
the  news  which  creates  its  style 
and  defines  its  policy.  This  idea 
selects  the  basic  problems,  sorts 
the  kind  of  news  and  emphasis 
which  appeal,  and  articulates  the 
felt  reaction  of  readers.  Because 
with  each  daily  publication  the 
reader  gfrows  and  becomes  differ¬ 
ent,  so  the  idea  behind  the  news 
must  gn^>w  likewise  or  the  read¬ 
ers  will  out  grow  it.” 

The  study  also  compares  Co¬ 
lonial  American  to  contemporary 
metropolitan  newspapers. 

• 

Buys  Oklahoma  paper 

Okmulgee,  Okla. 

Purchase  of  the  Okmulgee 
County  News  by  Bob  Scully, 
former  associate  publisher  of 
the  Henryetta  (Okla.)  Daily 
Free-Lance,  has  been  announced. 
Joehugh  Mansfield  has  been  the 
owner. 

Scully,  formerly  an  adver¬ 
tising  salesman  for  Amarillo 
(Texas)  News-Globe  and  an 
advertising  manager  for  Sears 
Roebuck  and  Co.,  also  is  owner 
of  the  Okemah  (Okla.)  News- 
Leader  and  the  Weleetka 
(Okla.)  American. 


CM  says 
industry  in 
good  shape 

Milwauk 

The  newspaper  industry 
stronger  now  than  ever  befo 
according  to  Arno  R.  Fisch 
vicepresident  and  circulati 
manager  of  the  Milwaukee  Jo\ 
nal  and  Sentinel,  in  a  spe« 
before  150  daily  newspaper  c 
culation  managers  of  the  0 
tral  States  Circulation  Ma 
agers’  association  51st  anni 
meeting  in  Milwaukee,  Septe 
ber  23.  Fischer  is  president 
the  association. 

“Today  there  are  1,749  da 
newspapers — up  15  over  196' 
with  a  total  circulation  in  exci 
of  63  million  for  1968,”  si 
Fischer. 

“Every  day  the  people  of  1 
United  States  plunk  down  mo 
than  $4  million  for  daily  nev 
papers  or  more  than  $1,700,00 
000  a  year.  And  this  year, 
every  year  in  the  past,  advi 
tisers  of  America  placed  mo 
money  in  newspapers  than 
radio,  magazines  and  televisi 
advertising  combined,”  Fiscl 
said. 

The  origin  and  growth  of  t 
youth  newspaper  market  ta 
detailed  at  the  meeting. 

Harvey  W.  Schwandner,  edit 
of  the  Sentinel,  said  that  1 
Sentinel’s  “Young  Ameri( 
program  was  based  on  the  bel 
that  “young  readers  are  the  k 
to  the  newspaper’s  future.” 
spoke  at  the  association’s  luni 
eon. 

Schwandner  said  that  the  i 
sign  of  The  Sentinel’s  “You 
America”  program  stressed  t 
good  work  of  young  people  a 
treated  them  as  “serious, 
sponsible,  dignified  members 
society.” 

“We  developed  a  ‘You 
America’  symbol  which  gj 
identity  to  our  stories,”  he  sa 
“We  also  used  stories  ab 
young  Americans  on  page  ( 
and  in  other  parts  of  the  nei 
paper,”  Schw'andner  added. 

As  a  result  of  the  “You 
America”  program  for  the  yoi 
newspaper  market,  the  Sentini 
circulation  and  advertisi 
linage  has  increaised  steadi 
according  to  Schwandner. 

• 

Connecticut  paper 
raises  rates 

WiNSTED,  Col 

The  Winsted  Evening  Citii 
has  boosted  its  news  stand  pi 
from  seven  to  ten  cents,  ma 
ing  its  first  increase  since  195 
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so  we  can 
give  you 
the  market 
comparisons 
of 


Metro  San  Jose 


OAKLAND 


While  people  living  in  Oakland  enjoy  higher  earnings  on  the  average 
than  those  living  in  San  Francisco,  their  annual  income  per  house¬ 
hold  is  almost  $2500  below  the  average  in  Metro  San  Jose.  The  stats 
below  confirm  Metro  San  Jose  is  the  TOP  market  in  the  Bay  Area, 


POPULATION 

EFFECTIVE  BUYING 
INCOME  PER  HOUSEHOLD 

FAMILIES  WITH  INCOMES 
OF  $10,000  AND  OVER 

FAMILIES  WITH  INCOMES 
OF  $15,000  AND  OVER 

TOTAL  NET  EFFECTIVE 
BUYING  INCOME 


1,011,900 

$11,711 

119,192 

48,655 

$3,379,694,000 


1,069,900 

$9,308 

92,778 

34,908 

$3,210,451,000 


Metro  San  Jose  ...the  market  for  higher  sales . . .  greater  profits 


LAYOUT  AND  DESIGN 


The  four- foot  test 


iUhr  Capppr  (Cauutii 


Hot  Debate;  Will  Oldest  Courthouse  Be  Coldest? 


Tax  appeal 
backfires  on 
Lapeer  plant  ^ 


^  3*barr«Ud  blast 
^  stuns  taxpaytrs 


County  is 
hip  deep  o 


(  PmtrtitanU  to 


By  Howard  B.  Taylor 


the  start  of  the  type,  between  lines  of  heads,  be¬ 
tween  heads  and  leads,  above  and  below  by-lines, 
between  parag^raphs  and  at  the  termination  of 
stories. 

All  of  this  enables  the  page  to  breathe.  Too  many 
papers  cram  these  elements  in  with  a  greased  shoe¬ 
horn.  They  seem  to  feel  that,  this  being  a  newspaper, 
every  nook  and  cranny  must  be  loaded  with  type. 

A  novel  device  is  used  in  place  of  a  30-dash.  It’s 
a  small,  neat  triangle — in  case  it  shows  up  in  the 
reproduction  of  the  page. 

Purists  may  object  that  the  head  using  the 
Excedrin  headache  gpmmick  is  an  affectation  to  be 
shunned.  Maybe  it’s  justified,  however,  because  the 
story  deals  with  the  taxpayer  who  had  but  one  in¬ 
come  tax  to  pay  last  year  but  who  has  four  to  pay 
in  this  year  of  1968. 

Mr.  Fitzgerald  remarks  that  he  likes  to  make  the 
pages  look  a  little  different.  That  he  does,  and  with¬ 
out  using  heads  that  scream  at  you. 

“I  like  to  have  a  little  fun  with  them  and,  most 
important,  make  them  appear  as  interesting  from 
four  feet  away  as  they  are  when  read  word  by  word,” 
he  says. 

“I  find  pasting  more  agonizing  than  playing  with 
type — and  I  do  only  a  few  pages  myself — but  I’ll 
take  offset  everytime  because  of  those  lovely  cuts. 

“Also,  the  six-column  format  is  marvelous.  Twenty 
years  from  now  there  won’t  be  many  of  the  skinny 
eight-column  papers  left.” 

Who  else  can  pass  the  four-foot  test? 


The  Lapeer  (Mich.)  County  Press  is  only  128 
years  old,  but  it  already  has  done  pretty  well.  It’s 
famous  throughout  Michigan  and  well  known 
throughout  the  Uriited  States. 

A  fat  weekly,  running  40,  42  pages.  About  every 
time  it  enters  a  contest,  it  wins.  The  score  to  date  is 
40  first-place  awards. 

Time  was  when  it  used  a  nine-column  format  on 
most  inside  pages  and  ran  eight-column  on  page  1 
and  in  special  sections. 

Now  it’s  six-column  throughout,  except  in  classi- 


The  old  look  (upper  left)  was  superlative.  Sunken 
column  rules  and  sunken  cutoffs.  Beautiful  white 
space  resulted. 

Body  type  is  symmetrical  rectangles,  basically 
horizontal,  inviting  reading.  Each  comer  contained 
a  strong  accent.  Pains  with  these  two  factors  always 
gets  you  off  to  a  good  start. 

The  paper  was  doing  well.  So,  why  change? 

“My  theory,”  says  Jim  Fitzgerald,  County  Press 
editor,  “is  that  we  might  as  well  do  with  offset  what 
we  couldn’t  do  with  letter  press.” 

He  sent  the  tearsheets.  New  look,  upper  right. 

It’s  a  big  sheet.  It’s  95  picas  wide  and  is  shot 
without  reduction  on  the  camera.  Columns  are  an 
easy  reading  15  picas.  That’s  probably  a  shade 
better,  for  readability,  than  the  14  picas  or  14.9 
picas  customarily  us^  in  the  six-column  format. 
But  the  difference  isn’t  worth  making  an  FBI  case 
about  it. 

As  easy  to  read  as  the  old  look  was,  the  new  look 
is  incomparably  more  attractive.  Heads  in  the  all¬ 
down  style  help,  too. 

White  space  is  squirted  in  in  the  minute  areas  that 
make  a  telling  difference:  Beneath  nameplate,  above 
and  below  the  top  cutoff  in  the  dateline  and  above 
and  below  the  bottom  cutoff,  between  the  cutoff  and 


(Mr.  Taylor  is  Editorial  Consultant  to  the  (k>pley 
International  Corporation,  an  aflBliate  of  the  Copley 
Newspapers.  He  writes  this  feature  on  newspaper 
layout  and  design  especially  for  E&P.) 
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Facts  prove 

letro  San  Jose 

is 

Northern 
California’s 
No.1  Market 


With  its  population  now  in  excess  of  1  million,  the  affluent 
families  of  Metro  San  Jose  should  be  of  special  interest 
to  those  responsible  for  any  sales  or  advertising  in 
Northern  California.  This  is  especially  tme  for  those 
who  service  automotive,  liquor  and  travel  accounts. 
Today,  rich  Metro  San  Jose  tops  all  metro  markets  in 
California  in  Effective  Buying  Income.  Nationally, 
it  ranks  7th.  The  way  to  reach  the  families  living  in  this 
rich.  Ixwming  market  is  through  the  pages  of  the  San  Jose 
Mercurv’  and  News  which  happily  go  into  2  out  of  3 
homes.  Outside  newspapers  baraly  reach  1  in  7. 


CRESMER,  WOODWARD. 
O'MARA  A  ORMSBEE,  INC. 
and  THE  UEONARO  CO. 


sov»ces  ^ 


MERCURY 
is  NEWS 

San  Jose, California 


The  nation's  newest  million  population  market! 


The  Weekly  Editor 

PINCH  HITTER 
By  Rick  Fricflinan 

Ever  so  often  we  couie  across  a  piece  in  a  weekly  newspaper 
which  humorously  documents  the  life  and  times  of  the  people  who 
put  out  such  publications.  Below  is  such  a  piece.  It  was  written 
for  the  Sentinel  Publishing  Company’s  three  newspapers  and  six 
editions  around  New  Brunswick,  N.  J.,  by  one  of  their  featured 
columnist,  Louise  Saul.  (Mrs.  Saul  was  the  subject  of  an  E&P 
Weekly  Editor  Sept.  30,  1967,  page  78.)  When  Roy  Smith,  who 
covered  East  Brunswick  for  the  Sentinel  newspapers  for  11  years, 
resigned  to  become  vicepresident  at  Union  College,  Cranford, 
N.  J.,  he  rattled  off  a  sheaf  of  notes  for  his  successor,  Mrs.  Saul. 
In  her  personal  column  at  the  end  of  that  hectic  week,  Mrs.  Saul 
reciprocated  in  kind.  Her  column  follows: 


To  Roy  Smith: 

It’s  great  that  you’re  going 
to  be  vicepresident  of  Union 
College.  And  pinch-hitting  for 
you  as  East  Brunswick  editor 
has  been  a  wonderful,  awful, 
frustrating,  rewarding  thing. 

I  have  followed  some  of  your 
tips  and  a  few  blind  alleys  of  my 
own. 

First,  I  spent  a  few'  hours 
in  the  office  of  the  Township 
assistant  administrator.  I  think 
she  must  be  the  busiest  w’oman 
I  know'  except  for  my  friend 
Marie  who  has  six  children  in 
five  different  schools  with  four 
different  starting  times.  Well, 
she  show'ed  me  how  we’re  trying 
to  get  all  that  money  out  of  the 
state  and  federal  governments. 
As  a  taxpayer,  I  can  tell  you, 
I  was  enthralled. 

That  night  I  told  my  husband 
we  could  plan  on  a  big  expensive 
vacation  next  year  since  our 
taxes  would  no  doubt  be  going 
down.  A  man  who  never  under¬ 
stands  all  the  secret  informa¬ 
tion  a  i-eporter  has,  he  simply 
laughed  cynically  from  behind 
his  bank  statement. 

A  Culvert? 

Oh  yes,  I  think  you  might  like 
to  know'  that  the  township  en¬ 
gineer  has  real  reason  to  mourn 
your  leaving.  First,  it’s  hard  to 
discuss  engineering  projects 
with  someone  who  doesn’t  know 
what  a  culvert  is — and  then  I 
think  I  made  a  mistake  like 
this: 

Two  lovely  women  walked  into 
the  office  last  Friday  w'ith  pic¬ 
tures  of  some  trenches  near 
their  homes  caused  by  poor 
drainage.  Well,  there  I  was  in 
the  middle  of  a  telephone  con¬ 
versation  with  the  township  en¬ 
gineer  w'hen  they  arrived.  It 
seemed  expedient  to  turn  the 
phone  over  to  the  women  and 
let  them  settle  the  drainage 
problem  between  them.  Even 
now.  I’m  not  exactly  sure  how 
it  happened.  But  I  guess  the 
truth  is  that  hell  hath  no  fury 
like  a  w'oman  afraid  for  her 


HOV  a  NAnON.4L  ^UCiAaNF:  wa.s  K(K:kEI)  lo  its 
FOLNDATIOINS  BY  MY  FAILURE 
TO  RENEW  A  SUBSCRIPTION 


I've  always  considered  myself  an  averafe  guy. 
I’ve  been  livtng  out  here  on  the  East  End.  pub¬ 
lishing  my  newspaper,  minding  my  own  small 
,  businem.  It  has  never  occured  to  me  that  what  I 
might  do.  or  might  not  do,  could  in  any  way 
[  affect  the  tides  and  fortunes  of  a  national  maga* 


children’s  .safety.  That  lovely 
little  woman  turned  into  a  tiger 
on  the  phone.  Three  minutes 
later,  she  had  the  engineer  in 
such  a  wringer  that  he  agreed 
to  inspect  the  site  within  the 
hour. 

I  know  it  had  its  effect  on  him 
because  now  when  I  call  for 
routine  information  the  conver¬ 
sation  goes  something  like  this. 
‘  Hello,  this  is  Louise  Saul  of 
the  Spokesman  .  .  .” 

“Who’s  there  with  you?” 

“Well,  there  are  two  re¬ 
porters,  a  managing  editor,  a 
photographer  and  .  .  .” 

“When’s  Rov  Smith  coming 
back?” 

“He  isn’t.” 

“Are  you  sure  you  haven’t 
anyone  else  there?” 

•‘Of  course.  Now  if  you  could 
just  explain  what  paving 
around  an  inlet  means  .  . 

It  will  be  a  long  time  before 
he  trusts  me  again  but  I’m 
trying  hard.  I  have  to  since  I’m 
not  sure  about  a  culvert. 

‘Inside’  Politics 

Now  I  tracked  dow'n  that 
political  thing.  Off  the  record, 
I  got  some  pretty  startling 
revelations  from  an  ‘informed 
Republican.’  He  knew'  every¬ 
thing — w'ho  was  going  to  throw 
in  with  whom,  which  candidate 
would  withdraw,  where  the  ax 
w'as  coming  down. 

Only  thing  is,  I  talked  with 
the  candidates  and  w'hat  they 
told  me  didn’t  jibe  with  his  in¬ 
side  information.  Oh  yes,  I  did 
see  the  mayor  when  I  took  a 
w'alk  Sunday.  He  was  packing 
the  car  and  I  thought  I  had 
really  hit  on  something  big. 
Turned  out  he  was  taking  his 
daughter  off  to  college  in 
Boston.  I  know  he  was  deeply 
moved  by  your  leaving.  In  fact 
he  could  hardly  believe  it.  He 
kept  mumbling  something  that 
sounded  like,  “Oh  my  G^,  be¬ 
fore  election?”  and  “You’re  not 
really  taking  over,  are  you?” 

On  Saturday  a  former  mayor 
delivered  my  eggs  (fresh  from 


pn  np 

X — 

/  rrrM'f  \ — 1 
.  -  ■  (  ntdot  ss-  y  I 

1  1  J 


'tuntur  m.  /ftrtwffJ  \ 
nmu  n  mertetm  m  i 

fmu  fteun.  y- 


□ar 


□  □□□ 

□  □□□ 


sm%.  > 


his  farm,  reasonably  priced). 
He  gave  me  some  jazz  about 
the  pen  being  mightier  than  the 
sword  and  told  me  about  “one 
helluva  drainage  problem  at  the 
Grange  Hall  on  Dunham  Corner 
road.” 

I  toyed  with  the  idea  of  pass¬ 
ing  the  information  on  to  the 
engineer,  but  thought  better  of 
it.  Besides,  my  husband  says 
the  next  time  I  make  a  pitch 
for'  a  road,  I  should  remember 
the  pock-holed  monstrosity  in 
front  of  our  house.  Since  the 
mayor  himself  drives  over  this 
mess  every  day,  I  don’t  think 
there’s  much  hope.  Besides  it’s 
probably  unethical  to  say  any¬ 
thing  about  my  own  particular 
eyesore  while  I’m  doing  this  job. 
Maybe  the  week  before  I  re¬ 
sign.  .  .  . 

I  have  had  invitations  to 
lunch  with  one  of  the  candi¬ 
dates,  the  Superintendent  of 
Schools  (he’d  send  out  for  sand¬ 
wiches),  and  someone  who  liked 
my  editorial  but  thinks  I’m 
really  on  the  wrong  track  and 
could  benefit  from  sound  thought 
(I  figure  I  could  get  fat  in  one 
to  three  months). 

Oh  yes,  my  husband  keeps 
wondering  when  your  replace¬ 
ment  will  come.  I  have  never 
seen  him  so  interested  in  the 
paper.  (The  truth  is  I  haven’t 
EDITOR  &  PU 


had  the  courage  to  tell  hi 
your  replacement  is  here.) 

I’ll  call  you  tomorrow  f 
further  tips  and  then  may 
you  can  tell  me  how  you  used 
get  through  to  the  high  schc 
principal.  Louise 


One  of  the  great,  little-tc 
stories  about  E&P  is  what  ha 
pens  to  people  who  let  th( 
subscriptions  to  our  magazi 
lapse.  When  this  happei 
George  McBride,  our  circulate 
manager,  sends  out  a  series 
clever  light-hearted  letters  fre 
himself  and  supposedly  ( 
writes  them  all)  from  su 
people  as  our  executive  edit 
and  general  manager.  If  tl 
doesn’t  work,  George  real 
pours  it  on,  finally  sending  Iw 
the  wrapper  without  the  mag 
zine  and  then  the  subscribe 
mailing  nameplate. 

Alas,  a  subscriber  has  stru 
back!  Dan  Rattiner,  editor  ai 
publisher  of  the  Monte 
(N.Y.)  Pioneer,  a  sumn 
weekly,  not  only  printed  J 
Bride’s  letters  but  came  up  wi 
the  cartoon  shown  with  tl 
column  to  describe  what  his  o 
single  cancellation  suppose* 
had  wrought. 

BLISHER  for  October  5.  H 
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Beginning  October  6,  THE  MRMINGHAM  NEWS 
introduces  a  completely  new  concept,  A  WINNING 
WEEKLY,  in  Sunday  supplements  .  .  .  combining  the 
leading  syndicated  supplement,  "THIS  WEEK,"  and 
its  own  lecaly-edited  Sunday  rote  mogaiine  into 
one  larger,  brighter  puMkatien. 
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JOURNALISM  EDUCATION 

Temple  U.  dedicates  new 
communications  school 


Philadelphia 

Annenberg  Hall,  which  houses 
the  journalism,  radio,  television 
and  film  departments  of  Temple 
University’s  School  of  Communi¬ 
cations  and  Theater,  was  for¬ 
mally  dedicated  Thur^ay,  Sept. 
19. 

Taking  part  in  the  ceremonies 
were  Walter  H.  Annenberg,  edi¬ 
tor  and  publisher  of  the  Phila¬ 
delphia  Inquirer;  Governor  Ray¬ 
mond  P.  Shafer;  and  Charles 
Klein,  president  judge  of  Or¬ 
phans  Court  and  chairman  of 
Temple’s  board  of  trustees. 

The  new  facility  was  fur¬ 
nished  and  equipped  with  a 
$500,000  gift  from  Annenberg 
on  behalf  of  the  M.  L.  Annen¬ 
berg  Foundation  and  Triangle 
Publications,  Inc. 

3-Bldg.  Complex 

The  hall  is  part  of  the  three- 
building  complex  which  consti¬ 
tutes  the  university’s  Center  for 
the  Performing  Arts  and  Com¬ 
munications.  Dr.  Paul  R.  Ander¬ 
son,  Temple  president,  presided 
at  the  dedication,  and  Dr.  Mil¬ 
lard  E.  Gladfelter,  university 
chancellor,  delivered  the  dedica¬ 
tion  prayer. 

Governor  Shafer  presented 
the  symbolic  key  to  the  building 
to  Judge  Klein,  who  turned  the 
key  over  to  Dr.  Kenneth  Har¬ 
wood,  dean  of  the  School  of  Com¬ 
munications  and  Theater. 

Annenberg’s  interest  in  the 
development  of  Temple’s  Center 
for  the  Performing  Arts  and 
Communications  goes  back  to 


1947,  when  his  efforts  insured 
the  formation  and  equipment  of 
the  radio-television  department. 

In  1948,  he  was  the  recipient 
of  the  Russell  H.  Conwell  Award 
for  outstanding  service  to  the 
university.  In  1951,  Temple 
awarded  him  an  honorary  de¬ 
gree  of  Doctor  of  Journalism. 

The  dedication  ceremonies 
were  conducted  on  the  first  floor 
of  Annenberg  Hall.  This  floor  is 
the  audio-visual  department  con¬ 
taining  film-processing  labora¬ 
tories,  facilities  for  silk  screen 
work  and  classrooms. 

Tv  Studios 

There  are  three  television 
studios  in  the  center  of  the  build¬ 
ing,  one  a  large  color  studio  to 
serve  graduate  students  and  ad¬ 
vanced  production  classes.  The 
two  others  are  for  general  in¬ 
struction. 

Each  studio  has  an  auditorium 
giving  view  to  the  interiors.  The 
large  one  will  seat  90  persons 
and  the  smaller  ones  will  ac¬ 
commodate  40  persons  each. 

The  building  also  contains 
four  radio  studios,  each  with  its 
own  control  room  for  classwork. 
The  broadcast  section  of  the 
radio  facilities  is  assigned  to 
WRTI,  the  university’s  fm  sta¬ 
tion. 

The  department  of  journalism, 
with  faculty  offices,  two  labora¬ 
tories,  four  classrooms  and  the 
William  Blitman  Memorial 
Reading  Room,  is  on  the  third 
floor. 


With  hit  wit*  at  hit  tid*,  Walter  H.  Ann*nb*rg,  editor  and  pub- 
lither  of  the  Philadelphia  Inquirer,  participatet  in  the  dedication 
of  Annenberg  Hall  at  Temple  Univertity't  School  of  Communica- 
tiont  and  Theater.  Furnithingt  and  equipment  were  a  gift  of  the 
M.  L  Annenberg  Foundation.  In  the  background  are  Dr.  Paul  R. 
Anderton  (left),  pretident  of  the  univertity,  and  Dr.  Millard  E. 

Gladfelter,  chancellor. 


U.  of  Iowa  names 
Gallup  ‘J’  professor 

Ames,  Iowa 
The  appointment  of  Lee 
Thayer  as  professor  and  new 
holder  of  the  George  Gallup 
Chair  in  Quantitative  Research 
in  Journalism  at  The  University 
of  Iowa,  Iowa  City,  was  ap¬ 
proved  by  the  State  Board  of 
Regents  on  Sept.  12. 

Thayer  comes  to  the  Iowa 
School  of  Journalism  from  the 
University  of  Missouri,  Kansas 
City,  where  since  1964  he  has 
been  on  the  faculty  in  the  School 
of  Administration. 

As  holder  of  the  Gallup  Chair, 
Thayer  will  concentrate  on  the 
development  of  scientific  re¬ 
search  programs  in  mass  com¬ 
munications  and  on  the  expan¬ 
sion  of  present  programs  in 
quantitative  research. 

The  Gallup  Chair  was  estab¬ 
lished  in  1962  as  a  tribute  to 
Dr.  George  H.  Gallup  through  a 
10-year  grrant  from  the  Quill 
and  Scroll  Foundation.  Dr. 
Gallup,  a  native  of  Jefferson, 
earned  his  B.A.,  M.A.  and  Ph.D. 
Degrees  from  the  U  of  Iowa. 


The  only  previous  holder  of 
the  chair  was  Malcolm  S.  Mac- 
Lean,  who  became  director  of 
the  School  of  Journalism  last 
year. 

A  native  Kansan,  Professor 
Thayer  earned  bachelor’s  and 
master’s  degrees  from  Wichita 
State  University  and  a  Ph.D. 
Degree  at  the  University  of 
Oklahoma,  Norman. 

Besides  his  professorship  in 
administration  at  Missouri. 
Thayer  directed  the  Center  for 
the  Advanced  Study  of  Com¬ 
munication  and  the  international 
Symposia  on  Communication 
Theory  and  Research.  He  war 
also  Director  of  Research  and 
Special  Programs  in  the  School 
of  Administration. 

Thayer  will  continue  to  direct 
the  Center  for  the  Advanced 
Study  of  Communication,  which 
will  now  be  located  in  the  U  of  I 
School  of  Journalism. 

During  the  spring  semester  of 
last  year  Thayer  was  a  visiting 
professor  in  the  department  of 
communication  at  the  Univer¬ 
sity  of  Wisconsin,  Milwaukee 
He  has  also  held  faculty  posi¬ 
tions  at  Wichita  State  and  the 
University  of  Oklahoma. 


Indiana  teacher  feted 


by  Newspaper  Fund 


Princeton,  N.J. 

The  High  School  Journalism 
Teacher  of  the  Year  is  Mrs. 
Ruth  Marie  Griggs  of  Broad 
Ripple  High  School,  Indianap¬ 
olis,  Ind. 

Mrs.  Griggs  teaches  acceler¬ 
ated  English  and  Journalism 
classes  and  is  adviser  of  Ripar¬ 
ian  Publications,  the  newspaper 
and  the  yearbook,  as  well  as  the 
school  news  bureau.  She  is  being 
honored  by  The  Newspaper 
Fund  for  exceptional  accom¬ 
plishments  with  student  Jour¬ 
nalists  during  the  1967-68 
school  year.  Mrs.  Griggs  will 
receive  an  award  of  $1,000. 

Indianapolis  becomes  the  first 
city  in  the  nation  in  which  two 
teachers  have  received  this  hon¬ 
or.  Miss  Mary  Benedict,  publi¬ 
cations  adviser  at  Arlington 
High  School,  received  the 
Teacher  of  the  Year  award  a 
year  ago. 

Thirty-five  other  teachers  also 
were  honored  in  this  eighth  an¬ 
nual  program  to  recognize 
strong  teaching  performances 
and  extra-curricular  contribu¬ 
tions  on  behalf  of  young  people 
interested  in  Journalism.  They 
teach  in  22  states  and  the  Dis¬ 
trict  of  Columbia. 

Three  runners-up  received 
awards  of  $500  each  for  out¬ 
standing  journalistic  perform¬ 
ance.  They  are: 


Laurence  D.  Christman, 
Journalism  teacher  and 
newspaper  adviser  at  Con¬ 
cord  High  School  in  Con¬ 
cord,  Calif.  The  award  is 
based  on  his  performance 
during  the  1967-68  school 
year  at  Mt.  Diablo  High 
School  in  Concord. 

Homer  L.  Hall,  Journal¬ 
ism  teacher  at  North  Kirk¬ 
wood  Junior  High  School 
in  Kirkwood,  Mo.,  and  ad¬ 
viser  to  the  Northern 
Lights. 

Mrs.  Kathleen  O’Toole 
Zellmer,  Journalism  teacher 
at  Eastern  High  School  in 
Washington,  D.C.,  and  ad¬ 
viser  to  The  Easterner. 
More  than  4,900  teache: 
were  eligible  for  the  compe  , 
tion.  All  have  received  summd 
study  grants  from  The  Fun 
and  all  are  participating  in  i 
long-range  program 
strengthen  the  quality  of  schi 
lastic  Journalism  and  to  es’ 
courage  careers  in  the  profe| 
sion. 

The  Newspaper  Fund,  whi 
makes  the  awards,  is  suppork, 
by  gifts  from  Dow  Jones  &  C(^ 
Inc.,  publishers  of  the  W  , 
Street  Journal.  In  10  years,  thj 
foundation  has  awarded  $2! 
million  in  grants  for  fellowshi 
and  special  programs. 
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AT  SPARROWS  POINT,  near  Baltimore,  high-efficiency  venturi  scrubbers  backed  up  by  water  cyclones  and  thickeners 
are  recovering  better  than  99^  of  the  fine  fume  particles  from  the  Basic  Oxygen  Furnaces.  Left  photo  shows  how  the  fumes 
would  pour  from  the  stacks  if  the  control  system  had  not  been  installed.  Right  photo  shows  the  stacks  when  the  ^rubbers 
are  in  operation. 


HERE’S  HOW 
WE  REDUCE  r; 
AIR  POLLUTION 


Bethlehem  Steel  has  invested  $120-million  in  pollution- 
wlr  control  equipment  in  the  last  20  years.  And  we  expect  to 
spend  many  more  millions  in  the  years  ahead  to  equip 
*  our  plants  with  systems  that  will  equal  or  exceed  govem- 

i  ment  requirements. 

Qyj.  objective  is  quite  simple.  We  want  to  be 
a  good  neighbor  wherever  we  operate.  And  our 
efforts  to  keep  the  environment  clean  is  one  way  we  do  our  part. 


BETHLEHEM  STEEL 


AT  LOS  ANGELES  the  "baghouse”  dust-collecting  system  is  one  of  our  recent  contributions  to  Southern  California’s  anti¬ 


smog  campaign.  Left  photo  shows  how  the  smoke  would  pour  out  if  there  were  no  control  system.  Right  view  shows  the  same 


building  when  the  baghouse  is  in  operation.  This  system  removes  about  120  tons  of  dust  every  week. 


JOURWAUSM  RESEARCH 

Newspapers,  fiction, 
fact  in  an  election  year 

By  Jack  B.  Haskins,  Ph.  D. 

John  Ben  Snow  Reaearch  Profeaaor 
Newhonae  Conununicationa  Center 
Syracnae  Univeraitjr 

There’s  a  grreat  deal  that  we  don’t  know  about  people,  news¬ 
papers  and  voting,  but  there  are  a  few  thingps  that  we  can  believe 
with  a  fair  amount  of  confidence.  Just  for  fun,  you  might  want 
to  try  out  some  of  these  true-false  questions  on  your  associates. 
The  answers,  based  on  the  evidence  from  numerous  surveys  and 
experiments,  are  given  at  the  end  of  this  item  (no  fair  peeking!). 

TRUE  FALSE 

1.  In  the  pre-nomination  period  of  a  national 

election,  a  great  many  people  wait  for 
information  about  candidates,  issues  and 
parties  before  they  make  their  voting  de¬ 
cision.  -  - 

2.  Most  people  tend  to  seek  out  opposing 
points  of  view  during  the  pre-election 

period.  -  - 

3.  More  people  will  read  and  be  influenced 
by  a  rational,  factual,  objective  article 
about  politics  than  by  an  emotional 

approach.  -  - 

4.  People  who  are  highly  exposed  to  news¬ 
papers,  and  to  political  news  in  news¬ 
papers,  tend  to  have  low  exposure  to  radio, 
television  and  to  political  news  in  those 

media.  -  - 

6.  People  with  the  least  information,  and 
those  who  don’t  have  their  minds  made  up, 
are  more  likely  to  expose  themselves  to 
pertinent  newspaper  articles  and  editorials 
than  are  informed  people  and  those  with 
their  minds  made  up.  -  - 

6.  The  mass  media  are  more  influential  than 
any  other  factor  in  the  voting-decision  of 

the  individual.  -  - 

7.  In  converting  Democrats  to  vote  pro- 

Republican,  an  editorial  campaign  telling 
the  good  points  about  Republicans  only 
will  be  more  effective  than  an  editorial  cam¬ 
paign  telling  the  good  points  of  both  Demo¬ 
crats  and  Republicans.  -  - 

8.  In  any  newspaper  editorial  campaig^i,  an 
anonymous  unsigned  editorial  will  be  more 
effective  than  an  editorial  signed  or  with 

the  byline  of  a  well-known  person.  -  - 

9.  During  the  course  of  a  political  pre-elec- 

election  period,  most  people  tend  to  become 
more  flexible,  open-mind^  and  less  sure  of 
their  position  due  to  the  volume  of  com¬ 
peting  information  and  communication.  -  - 

10.  Conversion  from  one  point  of  view  to  an¬ 
other  is  more  likely  to  occur  on  major  issues 

than  on  minor  issues.  -  - 

The  bulk  of  the  evidence  regarding  the  statements  above  can 
be  found  neatly  summarized  in  such  books  as: 

Human  Behavior,  Bernard  Berelson  and  Gary  Steiner; 
Voting:  A  Study  of  Opinion  Formation  in  a  Presidential 
Campaign,  Bernard  ^relson  and  Others; 

Attitu^  Change  and  Social  Influence,  Arthur  Cohen; 
Communication  and  Persuasion,  Carl  Hovland  and  Others; 
Persuasion,  Herbert  Abelson; 

The  American  Voter,  Ang;us  Campbell  and  Others. 

Just  to  save  you  the  trouble  of  looking  it  up,  however,  all  the 
ten  numbered  statements  above  are  false. 

Editorial  Endorsements 

The  only  real  way  to  measure  the  effect  of  editorial  endorse¬ 


ment  of  a  political  candidate  or  issue  would  be  via  controlled  field 
experiment.  Take  a  homogeneous  group  of  newspapers,  randomly 
separate  them  into  say  three  groups — Group  I  would  support 
Candidate  A,  Group  II  would  support  Candidate  B,  Group  III 
would  support  neither;  from  an  analysis  of  survey  questions  and 
behavior,  one  could  get  a  clear  determination  of  the  effects,  if 
any. 

However,  such  an  experiment  to  my  knowledge  has  never  been 
done.  And  possibly  never  will  be,  since  it  is  much  easier  simply  to 
make  pronouncements  about  the  power  of  editorials  rather  than 
really  find  out. 

Lacking  the  time,  money  or  inclination  to  perform  a  con¬ 
trolled  field  experiment,  the  next  best  kinds  of  evidence  come 
from  laboratory  experiments  and  from  sample  surveys.  Each  of 
these  methods  has  limitations,  but  they  are  better  than  no  evi¬ 
dence  at  all. 

Max  McCombs,  a  researcher  at  the  University  of  North  Caro¬ 
lina,  has  done  a  particularly  ingenious  job  of  analyzing  some 
survey  results  to  show  the  maximum  possible  effect  one  can  ex¬ 
pect  from  editorial  endorsement  of  a  candidate.  Max  has  re¬ 
ported  on  a  study  of  Los  Angeles  voters  during  the  1966  electioni 
for  California  state  officers.  In  the  race  for  California  governor, 
he  found  that: 

73%  had  made  their  voting  decision  before  exposure  to 
editorials  agreeing  with  their  voting  choice; 

18%  made  their  voting  decision  after  exposure  to  editorials 
agreeing  with  their  eventual  voting  choice; 

9%  data  not  reported 

Thus,  in  the  race  for  California  governor,  the  maximum  pos¬ 
sible  number  of  persons  that  could  be  affect^  by  editorials  was 
18%;  of  that  number,  some  would  have  voted  as  they  did  any¬ 
way.  For  state  senator,  the  maximum  possible  effect  from  news¬ 
paper  editorials  was  about  4%.  Now  while  these  figures  certainly 
don’t  reflect  accurately  other  candidates,  times  and  places,  they 
certainly  give  one  pause  for  thought  about  the  maximum  possible 
effect  from  editorial  endorsement. 

Other  pertinent  comments  by  Prof.  McCombs  include  the 
following: 

Examination  of  mass  media  use  during  political  campaigns 
reveals  little  evidence  of  direct  influence  on  behavior  in  thi 
voting  booth.  Not  only  is  a  greater  influence  attributed  to 
inter-personal  communication,  but  the  use  of  mass  com¬ 
munication  appears  to  be  highly  selective  .  .  . 

.  .  .  the  media,  especially  newspapers,  do  make  direct,  overt 
attempts  at  influencing  the  behavior  of  the  audience.  Thk 
clearly  is  the  purpose  of  editorial  endorsements  of  candy 
dates  during  political  campaigns.  At  the  national  level  these 
attempts  at  persuasion  show  little  success. 

His  article  entitled  “Editorial  endorsements:  a  study  of  in¬ 
fluence’’  (Autumn  1967  Journalism  Quarterly)  contains  more 
details  on  the  analysis.  He’ll  probably  send  you  a  reprint  if  yon 
write  him  at  Chapel  Hill. 

Maxime  Effect 

Despite  all  the  evidence  about  the  small  effects  a  newspaper 
editorial  campaign  can  reasonably  hope  to  achieve,  the  editor  or 
publisher  may  still  conclude  he’s  going  to  come  out  for  Candidate 
Zilch  by  God  anyway  and  the  devil  take  all  researchers,  surveys, 
experiments,  etc.,  etc.,  etc. 

In  that  case,  let  me  submit  one  last  batch  of  recoirunendationi 
on  how  to  get  the  most  effects  from  a  persuasion  attempt. 

Should  he  use  the: 

— one-sided  approach  (i.e.,  talk  only  about  Candidate  Zilch)! 
— two-sided  approach  (i.e.,  talk  about  both  Zilch  and  hi) 
rascally  opponent)? 

Well,  the  experimental  evidence  is  that  the  one-sided  approach 
is  best  only  when  the  audience  is  already  in  agreement  with  you 
(in  which  case  you  don’t  need  to  convince  them)  or  when  the 
opposing  candidate  is  unknown  and  not  likely  to  be  known  in  the 
future  (clearly  unrealistic)  or  when  the  audience  is  unfamiliar 
with  the  issue  (also  unrealistic).  The  two-sided  argument  is  best 
in  situations  where  the  audience  will  be  exposed  to  the  other  side 
later  anyway,  or  when  the  audience  initially  disagrees  with  your 
point  of  view,  or  when  the  facts  on  both  sides  of  the  question  are 
well  known. 

It  seems  clear  that  the  two-sided  approach  in  newspaper  edi¬ 
torials  endorsing  a  political  candidate  or  issue  has  a  better  chance 
of  success. 

(Continued  on  page  40) 
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j  join  f \^iRoiNiA  ICcYf  news  editor  on 

c  w  w  ,  1  Troy  (Ala.)  Messenger — re- 

ol  Long  Island  L.  to  take  the  position  of 

Two  magazine  editors  and  a  Troy  city  librarian, 
newspaperman  have  joined  the  *  •  * 

faculty  of  the  Department  of  Bill  Taylor,  onetime  assist- 
Journalism  at  Long  Island  Uni-  ant  sports  editor  of  the  Beaver 
versity  in  Brooklyn  as  adjunct  Falls  (Pa.)  News  Tribune — to 
assistant  professors  to  help  pre-  sports  information  director  of 
sent  the  largest  academic  pro-  Georgetown  University, 
gram  in  the  department’s  his-  ♦  *  * 

tory.  Carl  T.  Rowan — to  be  pre- 

Rick  Friedman,  of  Editor  &  sented  the  1968  Elijah  Parish 
Publisher,  has  organized  and  is  Lovejoy  Award  by  Colby  Col- 
teaching  the  new'  photojoumal-  lege  on  Nov.  14. 

ism  course;  Roger  Kahn,  editor-  *  *  • 

at-large  for  the  Saturday  Eve-  James  C.  Lewis,  formerly 
ning  Post,  is  giving  magazine  courts  reporter  for  the  Stockton 
editing,  and  Michael  Kaufman,  (Calif.)  Record — to  general  as- 
rewrite  man  for  the  New  York  signment  reporter  for  the 
Times,  supervises  the  news  re-  Seattle  Post-Intelligencer. 
porting  program.  ♦  *  • 

Journalism  classes  and  work-  Hooding  Carter  III,  editor 
shops  this  semester  are  •  being  and  publisher  of  the  Delta 
conducted  for  the  first  time  in  (Miss.)  Democrat-Times  — 
the  new,  prize-winning  Human-  named  to  receive  the  first  Law- 
ities  Building,  which  provides  rence  A.  Appley  Youth  Leader- 
the  department  with  facilities  ship  Award  at  American  Man- 
that  are  more  than  double  those  agement  Association  convention, 
it  has  utilized  over  the  past  Sept.  27. 
decade.  *  *  * 

•  Herrick  Jackson — joined  the 

Charles  Fry,  former  Miami  staff  of  the  New  Haven  Register 
Herald  State  circulation  man-  and  Journal-Courier  as  assistant 
ager — named  Miami  News  cir-  production  manager.  He  is  the 
culation  manager,  replacing  grandson  of  the  late  John  Day 
Earl  Zalesky.  Jackson,  for  many  years  pub- 

*  *  *  li.sher  and  editor  of  the  New 

Lyle  E.  Nelson,  director  of  newspapers. 

Stanford  University  relations — 
assumed  additional  responsibili¬ 
ties  as  executive  head  of  the 
School  of  Communications.  He 
succeeds  Clifford  F,  Weigle,  who 
was  named  earlier  to  professor¬ 
ship  memorializing  Paul  C.  Ed¬ 
wards,  veteran  Scripps-Howard 
editor. 


AIR  MEDAL — Marina  stafF  sergeant  John  R.  King,  right,  received 
Air  Medal  trotn  Lt.  Col.  Richard  S.  Stark,  of  the  Marine  Corps  In¬ 
formation  Office,  New  York.  King  was  decorated  for  service  as  a 
helicopter  aerial  gunner,  flying  41  combat  missions  against  North 
Vietnamese  forces.  In  civilian  life.  King  is  a  news  editor  with  the 
Bergen  (NJ.)  Evening  Record.  He  volunteered  for  2  years  active 
duty  and  was  expected  to  return  to  reserve  status  on  or  about 
Sept.  30. 

AIarty  Ralbovsky — from  as- 

. _  ...  sistant  sports  editor  of  the 

resigns  position  Sdienectady  (N.  Y.)  Union- 

Fostoria,  Ohio  Star  to  NEA  Service,  Cleveland. 
John  Stratton,  57,  editor  of  ♦  ♦  * 

the  Fostoria  Review-Times  for  Charles  C.  Nieiiuis,  former 
the  past  eight  years,  has  re-  bureau  manager  for  Grand 
signed  that  position  effective  Junction  (Colo.)  Daily  Sentinel 
Oct.  3.  and  later  editor  of  A  rizona  Wild- 

Stratton  came  to  Fostoria  in  life  Sportsman — to  staff,  Scotts- 
1960  after  service  on  newspapers  dale  (Ariz.)  Arizonian. 
in  New  Philadelphia,  Dover,  and  *  •  * 

Dennison,  Ohio.  He  is  a  veteran  CRAIG  BoATE — from  makeup 
of  35  years  in  the  newspaper  editor  on  Fort  Worth  (Tex.) 
profession.  Star-Telegram  to  news  editor  of 

He  declined  to  disclose  his  the  Temple  (Tex.)  Telegram. 
future  plans,  but  did  say  that  *  *  • 

he  is  going  to  a  larger  new’s-  Harold  T.  P.  Hayeis,  editor  of 
paper  and  that  he  w’ill  stay  in  Esquire — elected  chairman  of 
Ohio,  although  he  is  leaving  the  the  American  Society  of  Maga- 
northwestern  Ohio  area.  zine  Editors. 


Don  Bauerle,  a  makeup  edi¬ 
tor  for  the  Wall  Street  Journal 
at  its  offset  plant  in  Highland, 
Ill. — joining  the  copydesk  of  the 
Dow  Jones  News  Service  in  New 
York. 


Joe  Broady,  for  8  years 
amusements  and  music  editor, 
Oklahoman  and  Times  in  Okla¬ 
homa  City — resigned  to  do 
writing  w’ork  in  California. 


liUTifER  Emery,  managing 
editor  of  the  Massillon  (Ohio) 
Evening  Independent  —  named 
editor,  succeeding  Fred  J. 
Bex’KER,  who  has  retired.  Her¬ 
bert  J.  Nolt — to  managing  edi¬ 
tor. 


Jack  Britten,  most  recently 
general  manager,  Hollywood 
(Calif.)  Citizen-News  and 
North  Hollywood  Valley  Times 
— named  publisher  of  the  Aber¬ 
deen  (Wash.)  Daily  World  and 
the  Centralis-Chehalis  Chronicle 
to  succeed  the  late  Richard 
Lafromboise. 


Robert  Hull,  a  copy  editor  of 
the  Duluth  (Wis.)  Herald  and 
News-Tribune  —  elected  mode¬ 
rator  for  the  Presbytery  of 
Chippewa. 


T.  Ballard  Watters,  pub¬ 
lisher  of  the  weekly  Marshfield 
(Mo.)  Mail — elected  president 
of  the  State  Historical  Society 
of  Missouri. 


Jeanne  Gold  Hull,  former 
reporter  with  the  Orlando 
(Fla.)  Sentinel-Star — to  the 
Vermont  Sunday  News  as  fea¬ 
ture  writer. 

*  *  *  Roger  Yockey,  labor  news  re- 

Ray  Webster — named  to  the  |)orter  for  the  St.  Louis  Globe- 
advertising  staff  of  the  Ana-  Democrat — resigned  to  accept  a 
darko  (Okla.)  Daily  News;  pre-  position  with  department  of 
viously  in  the  savings  and  loan  journalism.  University  of 
association  business.  Seattle. 
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Patterson  joins 
Washington  Post; 
Bradiee  to  Exec 

Washington,  D.  C. 
Benjamin  C.  Bradiee,  has  been 
named  vicepresident  and  execu¬ 
tive  editor  of  the  Washington 
Post. 

Eugene  C,  Patterson,  who  re¬ 
signed  as  editor  of  the  Atlanta 
Constitution,  was  named  man¬ 
aging  editor  to  succeed  Bradiee. 

The  announcements  were 
made  by  Katharine  Graham, 
president  of  the  Washington 
Post  Company.  They  came  a  day 
f,  after  President  Johnson  named 
^  James  Russell  Wiggins,  editor  of 
the  Washington  Post,  to  the 
post  of  Ambassador  to  the 
I  United  Nations. 

Bradiee,  a  graduate  of  Har¬ 
vard,  was  a  Post  reporter  from 
k  1948-51,  press  attache  at  the 
’  American  Embassy  in  Paris 
t  from  1951-53,  correspondent  and 


f  John  Auble,  a  reporter  for 
the  St.  Louis  Globe-Democrat — 
L  to  on-the-air  feature  reporter 
fl  for  KSD-tv,  an  NBC  affiliate  in 
F  St.  Louis. 

•  •  ♦ 

I  ^  Robert  S.  Babcock  Jr.,  for- 
'  j  merly  on  the  Rutland  (Vt.) 
Herald  editorial  staff — has  be¬ 
come  a  government  and  political 
i  reporter  for  the  Burlington 
I  (Vt.)  Free  Press.  His  father  ran 
r  for  governor  of  Vermont  in  1960. 

L  ♦  ♦  * 

I 

James  W.  Sterling — from 
farm  editor  of  the  Altoona  (Pa.) 
I  Mirror,  to  Advisory  Officer-Ex- 
i  tension  with  the  information 
i  section  of  the  New  Zealand  De¬ 
ll  partment  of  Agriculture,  Wel- 
Kj  iington,  N.  Z. 

■  *  *  * 

I  Robert  Dietrich,  retired 
1  Master  Chief  Journalist,  Am- 
3  phibious  Forces,  Pacific  Fleet — 
i  to  general  assignment  reporter, 
1  San  Diego  (Calif.)  Tribune. 

1  *  *  * 

.  Lee  Silberman,  former  bank- 

I  ing  editor  for  the  Wall  Street 
1  Journal — to  Shearson,  Hammill 
i  &  Co.  as  vicepresident  and  direc- 
i  tor  of  publications  in  the  firm’s 
I  research  department. 

1  *  *  « 

.  Dave  Lipman,  assistant  sports 

editor  since  1966 — to  news  editor 
of  St.  Louis  Post-Dispatch.  Jim 
Creighton,  named  assistant 
sports  editor.  He  has  been  copy 
editor  since  1963  in  charge  of 
the  first  edition  of  sports. 


bureau  chief  for  Newsweek  from 
1953  until  he  rejoined  the  Post 
as  deputy  managing  editor  in 
August,  1965.  He  became  man¬ 
aging  editor  in  November,  1965. 
• 

Wyckofif  to  Gannett 
from  Intertype  Co. 

Plainfield,  N.  J. 

Richard  E.  Wyckoff,  for  four 
years  production  manager  of  the 
Dow  Jones  plant  in  Cleveland 
and  for  the  last  two  years  an 
executive  with  Intertype  Co., 
has  been  named  assistant  to  the 
publisher  of  The  Courier-News, 
a  Gannett  evening  newspaper. 

Earlier  this  year,  C-N  Pub¬ 
lisher  Thomas  P.  Dolan  an¬ 
nounced  a  decision  to  construct 
a  $4-million  newspaper  plant 
equipped  with  offset  printing 
equipment  on  a  10-acre  tract 
several  miles  from  Plainfield. 

Since  January,  Wyckoff  has 
been  systems  marketing  man¬ 
ager  for  Intertype  Co.,  special¬ 
izing  in  computerized  phototype¬ 
setting  systems. 


Norman  H.  Dohn,  former 
Ohio  newspaperman  and  tv 
newscaster — named  professor  of 
journalism  and  special  assistant 
to  the  director  of  broadcasting 
for  news  and  public  affairs  at 
Ohio  University. 

*  «  * 

Roger  N.  Cote,  for  past  10 
years  on  advertising  staff, 
Washington  (D.  C.)  Daily 

News — to  the  newly  created 
capacity  of  general  advertising 
manager,  Winsted  (Conn.)  Eve¬ 
ning  Citizen. 

*  *  * 

J.  Howard  Wood,  chairman  of 
the  board  of  Tribune  Company 
and  publisher  of  the  Chicago 
Tribune — elected  “Press  Veteran 
of  1968’’  by  Chicago  Press  Vet¬ 
erans  Association. 


B.  K.  Howard 
elected  to 
chief  exec 

The  board  of  directors  of 
Field  Enterprises  Inc.  has  an¬ 
nounced  the  election  of  Bailey  K. 
Howard,  president,  to  chief  ex¬ 
ecutive  officer  of  the  corpora¬ 
tion,  effective  Oct.  1  upon  the  re¬ 
tirement  of  George  B.  Young, 
chairman  of  the  board.  In  addi¬ 
tion,  Howard  will  continue  as 
president  of  the  Newspaper  Di¬ 
vision. 

Young,  55,  will  remain  a 
member  of  the  board  of  direc¬ 
tors  on  which  he  has  served 
since  1953.  Chairman  and  chief 
executive  officer  of  Field  Enter¬ 
prises  Inc.  since  Oct.  1,  1966, 
Young  was  president  from  Oct. 
1,  1964,  to  September  30,  1966. 
He  had  previously  held  the  of¬ 
fices  of  executive  vicepresident, 
vicepresident  and  secretary. 

Howard  has  announced  the 
board  of  directors  has  elected 
thre  senior  vicepresidents  to  the 
Corporate  Division. 

Those  elected  corporate  sen¬ 
ior  vicepresidents  are; 

Marshall  Field,  who  is  a  sen¬ 
ior  vicepresident  of  the  Newspa¬ 
per  Division;  John  G.  Trezevant, 
recently  elected  executive  vice- 
president  of  the  Newspaper  Di¬ 
vision;  Russ  Stewart,  vicepresi¬ 
dent  of  the  Corporate  Division, 
who  as  senior  vicepresident  will 
assume  additional  duties  as  di¬ 
rector  of  community  relations,  a 
newly  created  post  in  the  Cor¬ 
porate  Division.  He  remains  a 
vicepresident  of  the  Newspaper 
Division. 

Howard  also  announced  that 
Alexander  Hehmeyer,  corporate 
executive  vicepresident,  will  be¬ 
come  general  counsel  of  Field 
Enterprises  Inc.,  co-ordinating 
all  legal  affairs  of  the  corpora¬ 
tion  and  its  19  subsidiary  com¬ 
panies. 

James  Fletcher  continues  as 


corporate  executive  vicepresi¬ 
dent-finance,  directing  the  finan¬ 
cial  operations  of  the  corpora¬ 
tion,  and  its  subsidiaries  in  the 
fields  of  communications,  educa¬ 
tional  publishing,  educational 
insurance  and  paper  manufac¬ 
turing. 

Howard,  president  of  the 
Newspaper  Division  which  pub¬ 
lishes  the  Chicago  Sun-Times 
and  the  Chicago  Daily  News, 
announced  the  election  of  Wil¬ 
liam  P.  Steven  as  a  staff  vice- 
president  for  the  Newspaper  Di¬ 
vision.  Steven  has  been  vice- 
president  of  the  Chicago  Daily 
News. 

• 

Raymond  V.  McNamara,  pub¬ 
lisher  for  the  past  8  years  of 
The  Haverhill  (Mass.)  Gazette 
— retired  Oct.  1.  He  will  con¬ 
tinue  to  counsel  Gazette  owner¬ 
ship  and  retain  personal  invest¬ 
ment  therein. 

*  «  « 

Albert  M.  Efner,  editor  and 
publisher,  Ottumwa  (la.)  Cour¬ 
ier — feted  by  Iowa  Daily  Press 
Association  on  his  62nd  birth¬ 
day,  Sept.  6  by  employes  on 
his  40th  anniversary  as  an  em¬ 
ploye  of  the  newspaper.  Sept.  16. 
«  «  * 

Charles  S.  Dudley,  who  is 

observing  his  69th  year  as  a 

reporter  and  his  50th  anniver¬ 
sary  with  the  Colorado  Springs 
Gazette  Telegraph  —  honored 
at  an  open  house  at  the  news¬ 
paper  offices  Sept.  27. 

«  *  « 

Gene  Roguski  —  appointed 
city  editor  of  Chicago’s  Amer¬ 
ican.  He  was  central  division 
manager  in  Chicago  of  Interna¬ 
tional  News  Service  when  it  was 
absorbed  by  United  Press  Inter¬ 
national. 

*  «  « 

Jesse  H.  Merrel,  onetime  city 
editor  of  the  Hopewell  (Va.) 
News  and  state  editor  of  the 
Charlottesville  (Va.)  Daily 
Progress — appointed  associate 
editor  of  Transport  Topics, 
owned  by  American  Trucking 
Association. 


EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 

Nearly  all  of  the  nation's  principal  newspapers  subscribe 
to  these  services,  and  nearly  all  colleges  and  universities 
and  a  growing  number  of  high  schools  use  derivatives  of 
this  same  material  for  teaching  purposes. 
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DALE  HOFFMAN 


Reporter  knocked  out 
by  alleged  informer 


Dayton,  Ohio 

Dale  Huffman,  a  reporter  for 
the  Dayton  Daily  \ewit,  has  a 
habit  of  (getting  involved. 

The  latest  incident  came  Sept. 
25  when  Huffman,  who  recently 
co-authored  a  series  on  condi¬ 
tions  at  the  Ohio  State  peniten¬ 
tiary,  was  beaten  by  a  man  who 
had  offered  information. 

Charges  of  participation  by 
prison  guards  in  the  August  riot 
at  the  Ohio  State  penitentiary 
and  indiscriminate  shooting  of 
inmates  by  policemen  are  being 
investigated  by  the  FBI  under  a 
refjuest  by  the  Justice  Depart¬ 
ment. 

Tell  You  Everything 

Huffman  was  telephoned  in 
Columbus  by  a  man  who  said, 
“I  want  to  tell  you  everything.” 
Waiting  downtown,  he  heard 
someone  say,  “Don’t  turn  around 
— I’ve  got  a  gun.”  The  man 
forced  Huffman  to  walk  several 
blocks  to  an  empty  building 
where  he  said,  “You’re  going  for 
a  little  ride.  Some  people  want 
to  talk  to  you  about  what  you’ve 
I»een  writing.” 

When  he  tried  to  blindfold  the 
reporter,  Huffman  broke  away. 


In  the  ensuing  fight,  Huffman 
was  knocked  out.  He  later  re¬ 
ported  the  incident  to  Columbus 
l)olice. 

Huffman  seems  to  turn  up  at 
just  the  precise  moment  to  get 
his  story. 

While  covering  a  riot  for  a 
Cincinnati  television  station,  he 
was  dragged  from  his  car, 
Iwaten  and  finally  rescued  by 
pol  ice. 

In  July,  when  the  Dayton 
Daily  News  sent  him  to  cover  a 
suburban  bank  robbery,  he  not 
only  got  his  story  but  found  the 
$14,000  loot  hidden  in  a  home 
near  the  bank.  “This  is  the 
greatest  thing  since  Jesse 
James,”  the  housewife  told  him. 

Then,  in  August,  he  chased  a 
fur  thief  down  a  Dayton  street, 
jumping  a  fence  and  finally 
losing  the  fugitive.  But  he  re¬ 
covered  the  $1,700  fur. 

• 

lAmgetil  strike  settled 

A  57-day  strike  against  four 
English-language  newspapers 
was  called  off  on  Sept.  18  by 
union  leaders  in  New  Delhi, 
India.  The  strike,  longest  in  In¬ 
dian  press  history,  was  settled 
with  a  new  wage  agreement. 


Newsmen  top 
$240  in  hike 


Oakland,  Calif. 

The  reporter  top  minimum  at 
the  Oakland  Tribune  will  go  up 
$40.75,  to  $240.75,  in  a  new 
32^  month  contract  negotiated 
on  the  pattern  that  settled  this 
year’s  San  Francisco  newspaper 
strike. 

The  settlement  provides  for  a 
wage-fringe  package  ranging  up 
to  $44.25  to  match  the  San  Fran¬ 
cisco  package,  largest  ever  won 
by  the  San  Francisco-Oakland 
Newspaper  Guild. 

The  settlement  provides  for  a 
common  expiration  date  with 
other  Tribune  unions  and  those 
at  the  San  Francisco  papers — 
Feh.  28,  1971.  The  Guild’s  old 
contract  had  been  scheduled  to 
expire  Oct.  16,  but  initial  wage 
increases  under  the  new  con¬ 
tract  will  be  retroactive  to  June 
17. 

The  increase  in  the  reporter 
top  minimum  for  the  28%-month 
period  following  expiration  of 
the  old  contract  averages  $17.16 
a  year,  one  of  the  largest  in 
recent  Guild  settlements.  In  ad¬ 
dition,  the  contract  provides  for 
$3.50  in  pensions  and  hospitali¬ 
zation  insurance. 

The  $40.75  reporter  top, 
matching  the  highest  in  any 
Guild  contract  outside  New’ 
York,  will  be  reached  through 
successive  increases  of  $13.83 
retroactive  to  June  17,  $12.33 
next  March  31,  and  $14.59 
March  2,  1970, 

As  in  San  Francisco,  all 
minimums  will  l)e  increased 
slightly  less  than  seven  percent 
the  first  and  second  years  and 
slightly  more  than  eight  percent 
the  third,  less  the  $3.50  set  aside 
for  pensions  and  health  and  wel¬ 
fare.  Tjie  company’s  pension  con¬ 
tribution  will  be  increased  a 
total  of  $2  a  week,  to  $11.50, 
and  its  health  and  welfare  con¬ 
tributions  $1.50  to  $6.70. 

A  formula  in  the  old  contract 
under  which  a  successively 
larger  number  of  reporters 
reached  the  top  minimum  over 
the  contract  term  will  disappear 
after  Oct.  15.  A  vestige  will  re¬ 
main  until  then  in  the  form  of 
a  proviso  putting  at  least  75 
percent  of  experienced  reporters 
at  the  new  $213.83  top  as  of 
June  17,  with  100  percent  reach¬ 
ing  that  figure  Oct.  15. 

The  contract,  which  covers 
only  editorial  and  promotion 
employes,  increases  the  top  mini¬ 
mum  for  telephone  operators 
and  clerk-stenographers  by 
$20.44,  to  $128.69. 

The  swingmen’s  differential  is 
increased  $2.50  a  week,  to  $10, 
and  the  mileage  allowance  is 


raised  one  cent,  to  11  cents  and 
the  weekly  car  allowance  by  $1, 
to  $21,  employes  called  to  jury 
duty  will  be  paid  up  to  15  days’ 
pay  when  called  for  jury  duty. 

The  contract  also  reduces  the 
lobster  shift  from  7%  hours  to 


Wilkes-Barre  Prospers 

Prosperity  is  returning  to 
Wilkes-Barre,  Pa.,  after  20 
years  of  hard  times  due  to  the 
collapse  of  the  hard  coal  min¬ 
ing  and  gradual  conversion  to 
other  types  of  industry  and 
the  affluence  has  rubbed  off  on 
the  city’s  two  newspapers,  the 
Record  and  Times-Leader,  New’s. 

As  a  result,  after  labor  con-  I 
tract  negotiations,  some  124  local  | 
members  of  the  American  News-  | 
paper  Guild  will  receive  average  J 
weekly  increases  of  $33.50,  pro-  I 
rated  over  a  two-year  period,  f 
Management  said  the  terms  had  ' 
been  agreed  to  but  that  some  de¬ 
tails  remain  to  be  ironed  out.  ^ 
The  Guild  members  must  then 
ratify  the  contract,  replacing  one  ^ 
that  expires  Oct,  6.  j 

The  agreed  increase  will  raise  | 
key  minimums  to  $199.75,  an  j 
average  hike  of  $16.75.  I 

Employees  earning  $120  and 
over  will  receive  increases  of 
$10  on  Oct.  6,  and  $6.50,  $10  and 
$7  at  successive  six  month  inter¬ 
vals.  Those  earning  under  $120 
will  get  $7.50,  $3.75,  $7.50  and 
$4,  for  a  total  of  $22.75. 

The  top  minimum  for  copy- 
readers  was  increased  $33.50,  to  i 
$204.75;  outside  classified  sales-  i 
men  the  same  amount,  bringing  S 
them  to  $175.50.  Employees  I 
working  as  city  editors  will  get 
$4  to  $5  more  of  the  increase 
than  copy  readers,  and  city  desk  i 
assistants  w’ill  be  upped  $3.25  to  ^ 
$4  above  copyreaders.  Double 
time  for  all  employees  will  begin 
after  two  hours  instead  of  four, 
and  requirements  for  a  four- 
week  vacation  were  reduced 
from  15  years  to  10. 

• 

Korean  paper  starts 

Washington  | 
Korea  Week,  which  describes 
itself  as  an  “independent  news¬ 
paper”  and  is  believed  to  be  the 
only  English-language  news¬ 
paper  devoted  to  U.S.-Korea 
affairs,  has  made  its  appearance 
in  Washington. 

It  is  a  four-page  tabloid  size 
publication  on  slick  paper,  I 
carrying  diplomatic  news  re-  f 
lating  to  Korea,  reports  on  the  f 
Korean  economy  and  a  small 
amount  of  advertising  by  Korean  1 
firms.  I 

Po  Sung  Philip  Kim  is  editor  i 
and  publisher.  He  was  a  Reuter  H 
correspondent  from  1950-1961,  ri 
and  director  of  the  Korean  In-  | 
formation  Offlce  in  Washington,  i 
1961-1968. 
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Our  ney/v  tape  perforator. 

Kruns 

hot  and  cold. 


Now  you  can  perforate  tape  for  hot 
metal,  phototype,  or  computer  type¬ 
setting  on  one  machine:  the  new 
8204  Tape  Perforator  by  Friden, 


The  8204  is  programmable.  It  fea¬ 
tures  a  removable  program  panel 
that’s  wired  to  your  particular  tape 
perforating  needs.  In  effect,  this  lets 
you  buy  a  custom-made  perforator 
at  a  price  that's  comparable  to  mass- 
produced  machines. 

The  8204  is  also  fast.  It  is  designed 
to  help  close  the  gap  that  exists 
between  the  high  speed  of  modern 
typesetting  methods  and  the  rela¬ 


tively  low  speed  of  ordinary  tape 
perforators. 

There’s  no  more  groping  for  keys. 
All  function  and  control  keys  are 
within  easy  reach  of  the  keyboard. 

You  can  select  any  of  four  fonts 
directly  from  the  keyboard.  Two  es¬ 
capement  control  panels,  each  con¬ 
trolling  two  122-character  fonts,  can 
be  in  the  machine  at  all  times. 

You  receive  hard  copy  along  with 
your  tape,  so  you  can  catch  errors 
before  they’re  set  in  type. 

A  non-escape  switch  lets  you 
punch  corrections  without  affecting 
unit  count  for  line  length.  Other 
switches  can  be  custom-wired  for 
operations  not  contained  in  the  pro¬ 
gram  panel. 

Both  the  tape  punch  and  the  tape 
reader  can  be  adapted  for  6,  7,  or  8 
channel  tape.  In  addition  to  updating 


tapes,  they  can  be  used  for  format 
control  and  to  reproduce  repetitive 
matter. 

If  extensive  format  directions  are 
necessary,  they  can  be  automated 
with  our  8214  SELECTADATA* 
selective  reader.  It  searches  a 
punched  tape  containing  dozens  of 
frequently  used  code  sequences; 
selects  the  proper  sequence;  then 
causes  the  8204  to  punch  the  codes 
onto  your  tape. 

The  8204  is  built  by — and  serviced 
by — Friden.  If  your  typesetting  re¬ 
quirements  change  (like  changing 
from  hot  to  cold  type)  your  nearest 
Friden  office  can  make  all  the  nec¬ 
essary  machine  and  program  modi¬ 
fications. 

Call  them  for  a  demonstration.  Or 
write  Friden,  Inc.,  San  Leandro,  Cali¬ 
fornia  94577. 


{ 


Friden 

DIVISION  OF  SINGER 


•  ATNADEMAMK  Of  FfttOCN,  INC. 


PHOTOGRAPHY 

A1  Resch’s 


Late  in  March,  1931,  Bill 
Brooks,  then  feature  editor  for 
the  Associated  Press  called  a 
young,  confident,  F.  A.  (Al) 
Resch,  into  his  office.  Four  years 
out  of  the  University  of  Illinois, 
Resch  then  was  reading  copy  on 
the  AP  feature  desk  in  New 
York. 

“I  want  you  to  go  to  Chicago 
and  take  over  as  feature  editor 
for  the  Central  Division,” 
Brooks  announced. 

“Good,  thank  you,  w’hen  do  I 
start?”  asked  Resch. 

“Today’s  Thursday,”  was  the 
reply.  “Get  out  there  over  the 
weekend.  You  can  start  Mon¬ 
day  morning.” 

“And,  oh  yes,”  Brooks  added, 
“there’s  a  little  picture  business 
in  Chicago.  You’ll  have  to 
handle  that,  too.” 

That  “little  picture  business,” 
which  Resch  dabbled  in  37  years 
ago,  was  to  lead  to  one  of  the 
top  jobs  in  the  expanding  field 
of  photojournalism.  In  1938  he 
was  named  executive  newsphoto 
editor  of  the  Associated  Press. 

On  Oct.  1,  1968,  Re.soh  left 
the  post  after  30  years  as  one 
of  the  leading  architects  in  the 
development  of  AP’s  vast  world 
picture  network.  He  retired  to 
his  137-acre  farm  near  Chester, 
Vermont,  where  he’ll  watch 
things  grow  and  catch  a  few 
trout  in  his  pond. 

No  Camera 

He’ll  also  take  a  few  pictures 
with  a  camera  given  him  by  the 
Associated  Press  Managing  Ed¬ 
itors  Association.  The  editors 
w’ere  astounded  last  year  when 
they  learned  that  one  of  the  men 
responsible  for  much  of  the  AP 
picture  growth  in  the  past  three 
decades  did  not  own  a  camera. 
They  sat  him  onstage  for  a 
“This  is  Your  Life”  presentation 
at  their  annual  convention  in 
Chicago  and  at  the  end  gave  him 
a  camera. 

Right  before  he  retired,  Al 
selected  for  E&P  a  dozen  “mem¬ 
orable  wire  photos”  which 
passed  across  his  desk  in  30 
years.  Six  are  showm  on  these 
two  pages  with  his  own  com¬ 
ments  under  them.  (Six  more 
will  be  shown  next  week.)  Resch 
emphasizes  that  they  are  not 
all  selected  as  “best.”  Some  are 
great  shots,  but  others  are  part 
of  his  selection  because  of  some 
incident  or  anecdote  connected 
with  them. 

The  National  Press  Photo¬ 
graphers  Association  in  June, 
1960,  named  Resch  “Editor  of 


^most  memorable^  dozen  photos 

(first  of  two  parts) 


the  Year.”  The  citation  said  the 
award  was  made  “in  recognition 
of  his  outstanding  contributions 
to  the  cause  of  photojournalism, 
for  administration  of  the  world¬ 
wide  staff  of  Associated  Press 
Photos  in  establishing  modem 
photographic  techniques,  as  a 
tribute  to  the  consistent  excel¬ 
lence  of  Associated  Press  news 
photography,  and  in  admiration 
of  his  personal  qualities  of  in¬ 
tegrity  and  leadership.” 

Wes  Gallagher,  AP  general 
manager,  said  “Al  Resch’s  con¬ 
tribution  to  photojournalism  is 
enormous,  as  countless  photo  ed¬ 
itors  can  testify.” 

Printer’s  Devil 

Resch  has  known  little  but 
news  and  photos  throughout  his 
career.  He  was  bom  in  Chicago 
May  17,  1906.  He  delivered 
newspapers  at  the  age  of  five, 
and  was  a  printer’s  devil  on 
newspapers  in  Sycamore,  Ill.  At 
12  he  wrote  a  column  for  the 
Sycamore  Tribune  called  “The 
Man  About  Town,”  and  at  15  he 
was  operating  a  Linotype  and 
feeding  several  types  of  presses. 

(Continued  Next  Week 


RESCH;  Back  in  1938  the  AP  paid  a  fancy  price  for  a  roll  of  undeveloped 
35mm  film  taken  at  night,  during  the  major  naval  battle  of  the  Spanish 
civil  war  .  .  .  this  was  one  of  the  memorable  exposures  .  .  .  the  Baleares, 
prize  vessel  of  the  Spanish  insurgent  Beet,  on  its  way  to  the  bottom. 


RESCH:  Perhaps  the  best-remembered  picture  from  the  Pearl  Harbor  > 
disaster  of  December,  1941  .  .  .  the  battleship  Arizona  after  it  was  hit\ 
by  Japanese  bombs. 
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RE5CH:  Never  before,  and  never  tince,  has  any  American 
industrial  magnate  been  carried  out  of  his  plant  by 
soldiers  ...  it  happened  in  Chicago,  April,  1944,  when 
Sewell  Avery  of  Montgomery  Ward  was  carried  out  after 
he  refused  to  cooperate  with  gavernment  officials  wha 
toak  over  firm  during  World  War  II.  By  AP  photographer 
Harry  Hall. 


RESCH:  Probably  the  most  perfectly  UNposed  picture  taken  by  any  newsphotog- 
rapher  in  our  time  .  .  .  the  1945  Iwo  Jima  flag  raising  picture  by  Joe  Rosenthal. 


REjCH:  An  unforgettable  picture,  taken  during  an 
Atlanta,  Go.,  hotel  fire  by  an  amateur  who  wasn't  sure 
whether  it  was  developer  or  hypo  when  he  souped  his 
film  ..  .  fortunately,  it  was  developer  ...  by  Arnold 
Hardy,  then  a  student  at  Georgia  Tech,  in  December,  1946. 


RESCH:  No  caption  was  needed  .  .  .  Ike's  eyes  told  the  story  of  his  reaction  in 
1951  when  he  was  told  Gen.  Douglas  MacArthur  had  been  relieved  by  President 
Truman  as  U.N.  commander  in  the  Far  East.  His  memorable  comment  was,  "Well, 
I'll  be  darned."  A  Stars  S  Stripes  picture. 
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Obituary 


B.  P.  (Jack)  Lynch,  73, 
former  mana^ng  editor  of  the 
Arizona  Republic  and  Phoenix 
Gazette;  Sept.  10. 

*  *  « 

Dwight  K.  Grady,  74,  one¬ 
time  city  editor  of  the  Manilla 
(P.I.)  Titnen  and  Shanghai 
China  Press  and  later  an  official 
of  the  Dried  Fruit  Association 
and  California  Fig  Institute; 
Sept.  10. 

*  * 

Roswkll  H.  Cochran,  73, 
son  of  Marble  Falls,  Texas  pub¬ 
lisher  who  became  vicepresident 
of  McCann-Erickson  and  was 
known  as  the  dean  of  West 
Coast  advertising:  Sept.  17. 

*  «  « 

M0.1RIS  Rosknfeld,  83,  pho¬ 
tographer  and  one  of  the 
founders  of  the  Press  Photog¬ 
raphers  Association;  Sept.  21. 

•  *  * 

Roy  Cl’RTIS,  61,  editor,  For¬ 
ney  (Tex.)  Messenger,  a  week¬ 
ly,  and  the  father  of  Gene  Cur¬ 
tis,  news  editor,  Tulsa  (Okla.) 
Daily  World;  Sept.  18. 

*  *  • 

Robf:rt  Lord,  47,  Episcopal 
priest,  who  was  city  hall  re¬ 
porter  for  the  Phoenix  Gazette 


Ijefore  he  resigned  in  1958  to 
attend  divinity  school;  Sept.  18. 

*  ♦  * 

Joseph  J.  Dougan,  61,  subur¬ 
ban  editor.  Record  newspaper 
in  Hackensack,  N.J.;  Sept.  2. 

*  *  * 

James  A.  Parham,  87,  re¬ 
tired  senior  associate  editor  of 
the  Charlotte  (N.C.)  Observer; 
Sept.  17. 

*  *  « 

Mrs.  John  H.  Wolpehs,  82, 
publisher  of  the  Poplar  Bluff 
(Mo.)  Daily  American  Repub¬ 
lican;  Sept.  16. 

*  *  * 

Harold  Cail,  66,  retired 
theater  critic  and  writer  for  the 
Guy  Bannett  Publishing  Com¬ 
pany;  July  31. 

*  *  * 

Msgr.  John  M.  Kelly,  49, 
editor  of  the  World,  official 
newspaper  of  Chicago  Roman 
Catholic  Archdiocese;  Sept.  18. 

*  *  if 

Walter  R.  Butler,  64,  wire 
editor  of  Everett  (Wash.)  Her¬ 
ald,  who  was  due  to  retire  next 
year  after  44  years  service; 
Sept.  9. 

♦  ♦ 

Bentley  Stegnek,  59,  a  re- 
writeman  and  “My  Night  Out” 
columnist  for  the  Chicago  Sun- 
Times;  September  3. 


dial 

a 

dot 


A  halftone  is  only  as  good  as  its  weakest  dot  —  and  you  need  proper 
developer  replenishment  to  get  consistent  quality  halftone  dots.  This 
familiar  red  dial,  an  exclusive  on  all  LogEflo  Graphic  Arts  Film  Proc¬ 
essors,  is  the  control  device  for  producing  the  finest  dots  available. 

For  more  information  on  LogEflo  Film  Processors,  fill  in  this  coupon 
and  drop  it  in  the  mail. 


□  Model  LD-24  for  24"  wide  halftone  and  line  film, 
n  Model  C-24  for  24"  wide  continuous-tone  film. 

□  Model  LD-42  for  42"  wide  halftone  and  line  film. 


logf/rontesiric. 


7001  Loisdale  Road,  Springfield,  Va.  22150  •  (703)  971-1400 


James  Moroney 
dies  in  Dallas 

Dallas,  Tex. 

James  M.  Moroney,  board 
chairman  emeritus  of  the  Dallas 
Morning  News,  died  September 
23  in  a  hospital  here.  He  was  74. 

His  family  had  been  promi¬ 
nent  in  Dallas  business,  civic 
and  society  circles  since  1875. 
Moroney  had  worked  wdth  most 
of  the  civic  organizations  in 
Dallas  and  had  headed  many  of 
them  at  one  time  or  another. 

Once  president  of  a  pioneer 
Dallas  hardware  firm,  he  had 
been  an  executive  for  34  years 
of  the  A.  H.  Belo  Corporation, 
parent  firm  of  the  Dallas  Morn¬ 
ing  News  and  WFAA  Radio  and 
Television.  In  1917  he  had  mar¬ 
ried  Maidie  Dealey,  daughter  of 
G.  B.  Dealey,  who  had  estab¬ 
lished  the  Dallas  News  for  the 
A.  H.  Belo  Corporation  and  had 
later  liecome  its  owner.  In  1934 
Moroney  joined  the  executive 
department  of  the  News,  of 
which  his  father  had  lieen  one 
of  the  original  stockholders. 

He  was  director  and  acting 
treasurer  from  1935  to  1938  and 
for  several  years  was  an  official 
of  the  broadcasting  wing  of  the 


company.  He  was  made  secre¬ 
tary-treasurer  of  the  company 
in  1938,  vicepresident  and  secre 
tary  in  1940,  senior  vicepresi¬ 
dent  in  1954,  vicechairman  of 
the  board  in  1960  and  chairman 
of  the  board  in  1964.  He  became 
chairman  of  the  board  emeritus 
in  1968. 

Moroney  is  survived  by  his 
widow.  He  also  leaves  three 
children,  Mrs.  George  Nors- 
worthy,  Mrs.  James  J.  Laney 
and  James  M.  Moroney  Jr., 
vicepresident  and  treasurer  of 
the  News,  nine  grandchildren 
and  five  great-grandchildren. 


Canadian  Press  adds 
member:  total  101 

Halifax 

The  Daily  Citizen  of  Thomp¬ 
son,  Manitoba,  an  evening  paper 
with  a  circulation  of  about  2,400 
became  the  101st  member  of  The 
Canadian  Press,  the  national 
news-gathering  co-operative,  on 
Sept.  25. 

The  new  membership  was  ap¬ 
proved  at  a  meeting  of  the  CP 
i)oard  of  directors  in  the  name 
of  publisher  Grant  Wright. 

The  Citizen  was  established 
in  1960  and  has  been  a  daily 
since  1965. 


Journalism  Research 

(Co7itimied  from  page  32) 

!  Now  there  are  .several  variations  of  the  two-sided  approaches 
j  that  one  might  employ: 

I  (a)  the  Damnation-with- faint-praise  two-sided  approach: 

I  mention  good  points  of  both  Zilch  and  his  opponent, 

making  sure  that  Zilch  comes  out  smelling  best. 

(h)  the  praise-u'ith-faint-damnation  approach:  otherwise 
known  as  the  two-sided  self-directed  approach,  mention 
I  .some  of  Zilch’s  shortcomings  as  well  as  his  strong 

1  points,  making  sure  that  the  latter  outweigh  the  former. 

If  our  man  Zilch  has  at  some  time  in  the  past  been 
'  well-known  as  a  complete  stinker,  this  can  be  souped  up 
into  the  reformed-rake  approach.  Particularly  useful 
when  you  feel  the  opposition  is  about  to  reveal  some¬ 
thing  about  Zilch  anyway. 

(c)  the  fallen-angel  two-sided  approach:  discuss  Zilch’s  op¬ 
ponent  in  reganl  to  his  sterling  qualities  of  some  yean 
back  but  emphasize  (sadly)  his  recent  falls  from  grace 
in  as  many  respects  as  possible. 

All  three  of  those  variations  on  the  two-sided  approach,  plus 
j  combinations  of  them,  should  maximize  the  possible  conversion 
effects  to  be  expected  from  an  editorial  campaign  for  our  man 
,  Zilch. 

I  To  be  avoided  like  the  plague  is  the  beauty-and-th e-beast  two- 
'  sided  approach,  in  which  only  Zilch’s  good  points  and  his  op¬ 
ponent’s  bad  points  are  stressed  The  only  chance  to  gain  the  at¬ 
tention  of  and  convert  opposition  voters  is  to  say  something  nice 
about  their  candidate.  The  only  way  to  convince  to  your  point  of 
view  the  undecided  segment  of  the  voters  is  to  demonstrate  tha 
i  you  are  reasonably  objective,  impartial,  and  have  considered  t’ 
i  whole  picture. 

Used  correctly,  the  two-sided  approach  has  a  good  chance  _ 
j  being  effective  among  at  least  a  small  segpnent  of  the  votin 
I  group.  The  one-sided  approach  has  little  if  any  chance.  (Arth 
Cohen’s  book,  previously  mentioned,  has  a  good  discussion  of  tl 
and  other  persuasion  techniques.) 
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Linage 


If68  lf«7 

AKRON.  OHIO 

Baacon  Journal-*  . 2,ni,34f  2,5IMI0 

§B*acon  Journal-S  ....  1,057,711  947,287 


Grand  Total  .  3,809,080  3,485,897 

ALBANY  N.Y. 

*Knick*rbocl(*r-N*ws-*'  I,'l97,872  1,270,758 

Timas  Union-m  .  1,184,288  1,170,870 

§Tim*s  Union-S  .  779,319  832,227 


Grand  Total  .  3,181,479  3,273,853 

ALBUQUERQUE.  N.M. 

Journal-m  .  2,044,371  1,928,984 

SJournal-S  .  574,347  524,754 

Tribuna-a  .  1,977,844  1,943,331 


Grand  Total  .  4,598,582  4,397,049 

ATLANTA.  GA. 

Constitution-m  .  2,938,351  2,442,825 

Journal-*  .  3,429,841  3,071,798 

Journal  t  Constitution  s  1,359,127  1,182,275 


Grand  Total  .  7,n5,ll9  8,898,918 

NOTE:  Part  run  advartising  includad; 
Journal-*  1988—3,429,841  includas  101,488 
linas;  (1987)  3,071, 7H  includas  83,907  linas. 

BALTIMORE,  MD. 

§N*ws-Am*rican-S  ....  885,559  839,049 

Naws-Amarican-a  .  1,414,038  1,413,794 

Sun-m  .  1,393,871  1,420,184 

Sun-*  .  2,048,885  2,141,817 

tSun-S  .  1,519,793  1,448,215 


Grand  Total  .  7,039,928  7,080,859 


BANGOR.  ME. 

.  1,112,374  1,018,988 


BATON  ROUGE.  LA. 
Advocat*  (sa*  not*)  ,.  2,132,275 
fAdvocata-S  .  491,885 


G-and  Total  .  2,824,140  . 

NOTE:  Stata-Timas-a  t  Advocat*-m  sold 
in  combination.  Linag*  of  on*  ad  tion,  Ad¬ 
vocat*  m  is  shown. 


HELP  YOUR 
CLASSIFIED 
ADVERTISERS 
BUILD  IDENTITY, 
GET  BEnER 
RESULTS! 

Provide  them  with  pack¬ 
aged,  continuity  ad  pro¬ 
grams,  a  monthly  exclu¬ 
sive  with  the  MacDonald 
Classified  Service 


Harrison  C.  MacDonald 
&  Sons  Inc. 

P.  0.  Bex  22S  Lafayette,  Ind. 

Sarvrng  nawtpapar  CfossMad 
Advartisinf  line*  1927 
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1988  1987 

BINGHAMTON.  N.Y. 

Prass-a  .  1,479,308  1,494,275 

IPrass-S  .  403,479  418,173 

Sun-Bull*tin-m  .  478,742  535,898 

Grand  Total  .  2,381,529  2,448,344 

BIRMINGHAM,  ALA. 

Post-Harald-m  .  1,114,189  1,005,800 

Naws-a  .  2,022,882  1,948,048 

)News-S  .  982,132  887,159 

Grand  Total  .  4,098,983  3,840,807 

NOTE:  Part  run  advartising  includad; 
Naws-a  (1988  )  2,022,882  includas  52,782 
linas;  (1987)  1,948,048  includas  87,807  linas. 

BOSTON.  MASS. 

Racord  Am*rican-d  ...  858,781  850,038 

Advartisar-S  .  385,714  388,184 

Globa-a  .  1,488,012  1,873,004 

Glob*-m  .  1,589,885  1,827.589 

§Glob*-S  .  1,828,820  1,532,895 

Harald  Trav*l*r-m  ....  1,083,338  1,325,841 

tHarald  Trav*l*r-S  ....  811,152  803,222 

Grand  Total  .  7,801,500  7,998,333 

BUFFALO.  N.Y. 

Couriar  Eipr*ss-m  _  1,157,984  1,120,293 

ICouriar  Eipr*ss-S  ...  988,032  1,004,235 

tEvaning  Naws-a  .  3,084,539  2.905,144 

Grand  Tatal  .  5,208,555  5,029,872 

NOTE:  Part  run  advartising  includad; 
Couriar  Expr*ss-S  (1988)  988,032  includas 

28,800  linas;  (1987)  1,004,235  includas  38.- 
800  linas.  Evaning  Naws-a  (1988)  3,084,- 
539  includas  174,315  linas;  (1987)  2.905.144 
includas  108,324  linas. 

CAMDEN,  N.J. 

Couriar-Post-a  .  1,932,892  1,849,800 

CHARLOTTE.  N.C. 

Naws-a  .  1,847,084  1,559,817 

Obs*rv*r-m  .  2,514,739  2,212,181 

tObs*rv*r-S  .  1,082,724  829,508 

Grand  Total  .  5,224,527  4,401,484 

CHICAGO,  ILL. 

Tribun*-m  .  3.915.238  3,838,291 

Tribuna-S  .  1,851,408  1,703,728 

tDaily  Naws-a  .  2,013,380  1,891,713 

Amarican-a  .  978,198  1,105,310 

Am*rican-S  .  432,935  555,445 

Sun-Tim*s-m  .  2,181,542  2,077,952 

tSun-Timas-S  .  1,098,799  1,020,581 

Grand  Total  . 12,471,498  ll,9?l,050 

NOTE;  Part  run  advartising  includad; 
Tribun*-m— 1988— 3,915,238  includas  814,- 
202  linas;  1987-3,838.291  includas  578,523 
linas;— $—1988—1,851,408  includas  378,448 
linas;  1987-1,703.728  includas  338,157  linas. 
Daily  Naws-a— 1988— 2,013,380  includas  53,- 
913  linas.  Sun-Timas-S — 1988 — 1.098,799  In¬ 
cludas  188,020  linas;  1987—1,020,581  in¬ 
cludas  187,158  linas. 

CINCINNATI.  OHIO 

Enguirar-m  .  2,399,888  2,237,075 

tEnquirar-S  .  1,379,554  1,295,889 

Post  B  Tim*s-Star-a  ....  2,258,351  2,399,829 

Grand  Total  .  8,035,791  5,932,773 

NOTE:  Part  run  advartising  includad; 
Post  B  Timas-Star-a  1988—2,258,351  in¬ 
cludas  28,240  linas;  1987-2,399,829  in¬ 
cludas  47,432  linas. 

CLEVELAND.  OHIO 

Plain  Daalar-m  .  2,827,294  2,724,184 

Plain  Daalar-S  .  1,838,908  1,520,004 

Prass-a  .  3,039,098  3,157,377 

Grand  Total  .  7,503,298  7,401,585 

NOTE:  Part  run  advartising  includad; 
Plain  Daalar-m  1988—2,827,294  includas 

82,700  linas.  Plain  Daalar-S  1988  — 

1,838,908  includas  119,087  lines;  1987 
— 1,520,004  includas  41,053  linas.  Prass-a 
1988-3.039,098  includas  887,422  linas;  1987 
-3,157.377  includas  518,878  lines. 

COLUMBUS,  OHIO 

Dispatch-*  .  3,003,535  2,792,895 

Dispatch-S  .  1,524,928  1,410,892 

Citiz*n-Journal-m  .  1,080,775  1,085,039 

Grand  Total  .  5.809,238  5.288,428 

IMPORTANT  NOTICE 

Th*  linag*  tabulation  shown  har*  hava 
baen  compiled  by  Media  Records,  Inc.  for 
axclusiv*  publication  by  Editor  B  Pub¬ 
lisher.  They  may  not  b*  printed  or  pub¬ 
lished  in  any  form  without  explicit  per¬ 
mission  from  Madia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  th*  following  footnotes  apply 
to  Media  Records.  August  1988  Linages 
’Includes  34,118  linas  FAMILY  WEEKLY 
(Includas  25,431  linas  THIS  WEEK 
$lnclud*s  27.901  linas  PARADE 
#lnclud*s  28,345  linas  WEEKEND. 


1988  1987 

DALLAS,  TEX. 

N*ws-m  .  3,154.182  2,988.815 

tN*ws-S  .  873,489  878,024 

Timas-Harald-a  .  3,149,558  3.129,875 

§Tim*s  H*rald-S  .  1,090,228  1,001,504 


Grand  Total  .  8,287,433  8,004,018 

NOTE:  Part  run  advartising  includad; 
N*ws-m  (1988)  3,154,182  includas  110,480 
linas;  (1987)  2,988,815  includas  190,150  linas. 
N*ws-S  (1988)  873,489  includas  17,900  linas; 
(1987)  878,024  includas  52,498  linas.  Timas- 
Harald-a  (1988)  3,149,558  includas  110,588 
linas;  (1987)  3,129,875  includas  283,141  linas. 
Tim*s-H*rald-S  (1988)  1,090,228  includas 

78.380  linas;  (1987)  1,011.504  includas  78.- 
284  linas. 

DAYTON,  OHIO 

Journal-H*rald-m  .  2,582,488  2,498,548 

Naws-a  .  2,522,355  2,599,895 

§N*ws-S  .  731,087  880,149 


1988 

FORT  WORTH.  TEX. 

Star-T*l*gram-m  .  1,514,885 

Star-Talagram-a  .  2,479.584 

§St*r-T*l*gram-S  .  948.973 

Prass-a  .  4U.888 

Prass-S  .  141.057 


1987 

1,243.187 

2,111.757 

754,821 

518,813 

I82.77t 


r 


Grand  Total  .  5,544,945  4.791,401 

NOTE:  Press-*  published  5  days  a  week 
only. 

FRESNO.  CALIF. 

B*e-a  .  1.488.457  1,481,931 

§B**-S  .  407,597  544,031 


Grand  Total  .  2,274,054  2,245,971 

GARY.  IND. 

Post-Tribuna-a  .  1,711,451  1,782,911 

Post-Tribun*-S  .  530.934  540,315 


Grand  Total  .  5,835,930  5,778,392 

NOTE;  Journal-Harald  did  not  publish 
August  25,  1987  du*  to  strike  conditions. 

DENVER,  COLO. 

Rocky  Mt.  Naws-m  ...  2,499,313  2,474,307 
IRocky  Mt.  N*ws-S  ...  483,182  530,484 

Post-*  .  3,014,928  3,081,038 

Posts  .  1,075,470  1,030,832 

Grand  Total  .  7.272,891  7,094,441 

NOTE:  Part  run  advartising  includad; 
Post-*  1988 — 3,014,928  includas  185,852  linas; 
1987—3,081.038  includas  243,953  linas. 

DES  MOINES,  IOWA 

R*gist*r-m  .  875,884  459,231 

Tribuna-a  .  1,302,431  1,207,953 

tR*gist*r-S  .  548,978  803,808 

Grand  Total  .  2,547,493  2,470,790 

NOTE:  Part  run  advartising  includad; 
Tribuna-a  1988—1,302.831  includas  22,440 
lines;  1947 — 1,207,953  includas  44,734  linas. 
R*gist*r-S  1988—588,978  includas  112,720 
linas;  1987—803.808  includas  180,212  linas. 

DETROIT,  MICH. 

Fra*  Pr*ss-m  .  1,137,081  1,783,848 

§Fr**  Prass-S  .  402,448  507,713 

Naws-a  .  2,035.873  3,200,019 

tN*ws-S  .  924,724  1,480,204 


Grand  Total  .  2,242,387  2,323,313 

NOTE:  Part  run  advartising  includad; 
Post-Tribuna-a  1948 — 1,711,451  includas  83.. 
200  linas;  1987—1,782,918  includas  27,150 
linas. 

GLENS  FALL.  N.Y. 

Post-Star  (Sa*  Not*)..  895,807  818,571 

NOTE:  Post-Star-m  sold  In  combinatio* 
with  Timas-a.  Linag*  of  on*  edition.  Post- 
Star-m  is  shown. 

GRAND  RAPIDS,  MICH. 

Press-*  .  2.937,318  2,748,000 

t  Prass-S  .  747.975  442.  IB 


Grand  Total  .  3,885,293  3.410.123 

HACKENSACK.  N.J. 

Racord-a  .  2,408,424  2,321,011 

NOTE:  Part  run  advartising  included; 
1988—2,408,428  includas  350,504  linas;  IW 
-2.321,041  includas  374,984  linas. 

HARTFORD,  CONN. 

Courant-m  .  I,5W,49I  1,832,235 

§Courant-S  .  934,882  857,511 

iTimas-a  .  2,048,932  2,I39,0« 


Grand  Total  .  4,500,104  8,951,784 

NOTE:  Part  run  advartising  includad: 
Fra*  Prass-m  1988—1.137,081  includas  10.- 
958  linas;  1987—1,783,848  includas  108,805 
linas.  Fra*  Prass-S  1988—402,448  includas 
18,889  linas;  1987—507,713  includas  50,389 
lines.  Naws-a  1988—2,035,873  includes  48,757 
linas;  1987-3,200.019  includes  301,357  linas. 
N*ws-S  1988—924,724  includas  77,951  linas; 
1987—1.480,204  includas  158,539  linas. 

NOTE:  Fra*  Press  not  published  August 
I  through  9,  1988;  News  August  I  through 
8,  1988  du*  to  strike  conditions. 


DULUTH,  MINN. 

Harald  *  .  843,398 

N*ws-Tribun*-m  .  818,555 

N*ws-Tribun*-S  .  538,384 


Grand  Total  .  4,599,305  4,428,811 

HONOLULU,  HAWAII 

Adv*rtis*r-m  .  2.257,934  1,928,57! 

Star-Bullatin-a  .  2,301,294  2,218,101 

tStar-Bullatin  B 

Adv*rtis*r-S  .  438,750  53 1, OB 

Grand  Total  .  5.197.980  4,478,421 

HOUSTON,  TEX. 

Chronicla-a  .  3,819,287  3.320.511 

Chronicla-S  .  1.404,138  I.I89,M! 

Post-m  .  3,434,743  2.842,111 

Post-S  .  1,007,534  948,111 

Grand  Total  .  9,449.704  8,320,711 

NOTE:  Part  run  advartising  includad; 
Chronicla-a  1988-3.819,287  includes  440.HI 
linas;  1987-3,320,510  includes  293.851  linas 
Chronicla-S  1988—1,408,138  includas  212,251 
linas;  1987— i, 189,885  includas  184,371  lints 
Post-m  1988  —  3,438.743  includas  489,851 
linas;  1987—2,842,410  includas  204,817  lints 
Post-S  1988—1,007,538  includas  119,288  lints 
1987-988,181  includes  158,858  linas. 

INDIANAPOLIS.  IND. 

Naws-a  .  2,181,149  2,074,451 

Star-m  .  2,282.484  2.I43,0» 

Star-S  .  1,339,199  I.I28,»| 

Grand  Total  .  5,803,032  5,385,15!, 

JACKSON,  MISS.  ,  L 

Clarion  L*dg*r-m  .  1,344,454  l,485,8Sfl 

SCIarion  Laogar  B  ■ 

N*ws-S  .  394,344  42l,2lf 

_  _  Daily  Naws-a  .  1,323.274  1,441 

Grand  Total  .  3,420,257  3,452,030  ©rand  Total  .  3,044,074  3,358,n| 

ERIE,  PA. 

Timas-a  .  1,375,378  1,547,324 

§Tim*s-N*w$-S  .  520,753  4<0.2I7 


Grand  Total  . 2,218,317  . 

ELMIRA.  N.Y. 

Star  Gazatta.d  .  1.018,429  944,233 

•Talegrhm-S  .  334,359  294,881 


Grand  Total  .  1,354,788  1,241,114 

EL  PASO.  TEX. 

Timas-m  .  1,849,882  1.827,081 

ITimas-S  .  448,880  415,547 

Harald-Posf-a  .  1,521,715  1,409,402 


Grand  Total  .  1,898,131  2,007,541 

NOTE:  N*ws-m  B  Timas-a  ar*  sold  in 
optional  combination.  Linage  of  on*  edi¬ 
tion,  Timas-a  is  shown. 

EVERETT,  WASH. 

Harald-a  .  1,735,904  1,542,794 

FORT  LAUDERDALE.  FLA. 

Naws-a  .  2,423,924  2.453.775 

tN*ws-S  .  943,734  827,599 

Naws-sat .  519,443  350,708 

Grand  Total  .  3,907,101  3,832,080 

NOTE:  Naws-a  published  5  days  a  weak 
only. 

FORT  WAYNE.  IND. 

Journal  Gaz*tt*-m  ....  1,534,234  1,549,895 
iJournal  Gazatta-S  ....  827.247  572,811 

News  Santinal-a  .  2,082,184  2.137.589 
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Grand  Total  .  4,223,845  4,280,095 
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JACKSONVILLE,  FLA.  _ 

Tim*s-Union-m  .  2,357,914  2, 352, SB 

Times-Union-S  .  801,250  714,!^ 

Journal-*  .  1,190,991  1,058,1 

Grand  Total  .  4,350.157  4.125,1 

JERSEY  CITY,  N.J. 

Jersey  Journal-*  .  1,334,538  I,I87,1_ 

NOTE:  Part  run  advartising  includHS 
Jarsay  Journal-*  1948 — 1,334,538  includt" 

82,870  linas;  1987—1,187,323  includas  K 
787  linas. 

KANSAS  CITY,  MO. 

Timas-m  .  2,425,347  2.240,'^ 

Star-*  .  1,823,310  1,499,® 

tStar-S  .  993,394  873’* 

Grand  Total  .  5,242,071  4,813, «| 

KNOXVILLE,  TENN.  ^  . 

JournaUm  .  878,605  72t.^ 

Naws-Santinal-a  .  1,279,983  1 .208,® 

§N*ws-S*ntin*l-S  .  473,554  387," 

Grand  Total  .  2.432.124  2^ 

(Continued  on  page  43) 
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LAWRENCE,  MASS. 

Eagl*-Tribun*-d  .  I.ISS.MI  I.Mf.ISI 

LITTLE  ROCK.  ARK. 

Arkantai  6az«tt*-m  ..  I. $41,404  1,426,371 
lArkantas  Gaiatta-S  ..  478,612  47T,408 

Arkantat  Damocrat-a  . .  TSf,0SI  851,706 
fArkansai  Damocral-S.  360,817  2M,IT6 

Grand  Total  .  3,33f,884  3,023,688 

LONG  REACH,  CALIF. 

Indepandant-m  .  2,584,089  2,418,057 

lindapandant  Pratt 

Talag^ram-S  .  780,833  657,178 

Pratt  Talagram-a  .  2,190,540  2,418,057 

Grand  Total  .  5,555,462  5,493,292 

NOTE:  Part  run  advartUing  includad; 
Indaoandant-m  1968  —  2,584,089  includat 

247,788  linat;  1967—2,418,057  includat  261.- 
139  linat.  Pratt  Talagram-a  1968 — 2.I90,5M 
includat  247,788  linat;  1967—2,418,057  in- 

cludat  261,839  linat. 

LONG  ISLAND,  N.Y. 

Nawsday  Suffolk-a  ....  2,627,149  2,484,931 
Nawsday  Nattau-a  ...,  2,711,601  2,539,247 

Grand  Total  .  5,338,750  5,024,178 

LOS  ANGELES,  CALIF. 

Timat-m  .  5,702,854  5,375,372 

Timat-S  .  3,462,187  2,909,765 

Harald  Examinar-a  .,.  1,285,128  1,992,243 
Harald  Examinar-S  ...  427,257  567,382 

Grand  Total  . 10,877.426  10.844,762 

NOTE:  Part  run  advartiting  includad; 
Timat-m  1968—5.702.854  includat  1,000,827 
linat;  1967 — 5,375,372  includat  921,416  linat. 
Timat-S  1968—3.462.187  includat  1,353,042 
linat;  1967 — 2,909,765  includat  8M,949  linat. 

LOWELL,  MASS. 

Sun-a  .  1,028,793  1,035,081 

•Sun-S  .  410,251  301,278 

Grand  Total  .  1,439,044  1,336,359 

LYNN.  MASS. 

Itam-a  .  731.188  802,519 

MANCHESTER.  N.H. 

Union  Laadar-d  .  784,148  832.728 

•Nawt-S  .  231,050  219,998 

Grand  Total  .  1,015,198  1,052,726 

NOTE:  Sunday  Nawt  It  told  in  optional 
combination  with  tha  following  Monday 
Union  Laadar, 

MEMPHIS,  TENN. 

Commarclal  Appaal-m.  2,192,216  2,145,426 
Commarcial  Appaal-S.  975,786  841,693 

Pratt-Scimitar-a  .  1,544,835  1,595,023 

Grand  Total  .  4,712,837  4,582,142 

NOTE:  Part  run  advartiting  includad; 
Pratt-ScImitar-a  1968—1,544,835  includat 
i2.864  linat;  1967—1,595.023  includat  65.- 
593  linat. 

MIAMI.  FLA. 

Harald-m  .  4,276,822  3,962,190 

Harald-S  .  1,677,057  1,309.637 

Nawi-a  .  1,797,569  1,598.143 

Grand  Total  .  7,751,448  6,869,970 

NOTE:  Part  run  advartiting  includad; 
Harald-m  1968-^,276,822  includat  125,286 
linat;  1967—3,962.190  includat  141,311  linat. 
Harald-S  1968—1,677,057  includat  49,975 
linat;  1967-1,309,637  Includat  60,530  linat. 
Nawt-a  1968—1.797.569  includat  52,920  linat; 
1967—1,598,143  includat  57,960  linat. 

MILWAUKEE.  WIS. 

Santinal-m  .  1,760,021  1,497,963 

Journal-a  .  3,358,556  3,453,047 


1968  1967 

MONTREAL,  CAPUDA  ,  ^ 

itstar-a  .  2,549,908  2,376.7M 

Gazatta-m  . 

La  Pratta-a  .  2,983,840  2,430,294 

Grand  Total  .  6.881,046  6.188.576 

NOTE:  Star-a  includat  Waakand  Maga- 
zina  linaga. 

MORRISTOWN.  N.J.  . 

Racord-a  .  829,583  760.068 

MUNCH,  IND. 

Pr,.,.,  954,211  885.611 

Star-m  .  WJ.M7  846,224 

iStar-S  .  3M,082  256.8M 

Grand  Total  .  2,232,280  1,988,701 

NASHVILLE.  TENN. 

Bannar-a  .  2,043, W 

Tannattaan-m  .  2,096.994  l•T*j.2JJ 

Tannattaan-S  .  728,086  631,922 

Grand  Total  .  4,868,324  4,557,907 

NEW  HAVEN,  CONN. 

Journal  Couriar-m  ....  1,018,676  989,477 

Raglttar-a  .  1.649,097  l.7«,637 

Ragittar-S  .  907,802  881,080 

Ragittar  8  Journal-  mx 

Couriar-tat .  144,616  105.884 

Grand  Total  .  3.720.191  3,752,078 

NOTE:  Journal  Couriar-m  8  Ragittar-a 
publlthad  5  dayt  a  waak  only. 

NEW  ORLEANS.  LA. 

Timat-Picayuna-m  .  3.278,131  3.274,271 

Timat-PIcayuna-S  .  1.208,074  1,125,751 

Statat  8  Itam-a  .  1,829,846  1,812,728 

Grand  Total  .  6,316,051  6,212.750 

NEW  YORK,  N.Y. 

Timat-m  .  3,079,122  3,000,044 

Timat-S  .  2.918,423  2,884,637 

Nawt-m  .  2,004.294  1,964.461 

N,wi-s  .  1,708,265  1,611,133 

Pott-a  .  1,140,993  1,105,334 

Grand  Total  . 10,851.097  10.565,609 

NOTE:  Part  run  advartiting  includad; 

Nawt-m  1968—2,004,294  includat  921,725 
linat;  1967—1,964.461  includat  953,356  linat. 
Nawt-S  1968—1,708,265  includat  1.008.898 
linat;  1967—1.611,133  includat  989,619  linat. 

NEW  YORK  (9UEENS),  N.Y. 

Long  Itland  Pratt-a  ..  1,356,248  1,308,287 
tILong  Itland  Pratt-S..  540,721  584,251 

Grand  Total  .  1.896.969  1.892,538 

NEW  YORK  lEL  DIARIO-LA  PRENSA), 
N.Y. 

El  Diario-La  Pranta-m..  372.571  339,861 

El  Diario-La  Pranta-S..  79,529  77,411 


NOTE:  Part  run  advartiting  Includad;  §Eagla-S  .  455,527  392,811 

Oklahoman-m  1968—1.556,852  Includat  188,-  _____  _____ 

305  liMt;  1967—1.439.323  includat  209.946  Grand  Total  .  1640  423  1,647  533 

^at.  Timat-a  I94^l,«l  317  includat  152,-  NOTE:  Eagla-a  8  Timat-m  told  in  cim- 
9^  linat;  1967—1,323,842  includat  I45,0M  bination,  Linaga  of  ona  ^ition  Eagla-a 

it  shown. 


Grand  Total  .  452.100  417.272 

NEWRURGH,  N.Y. 

Nawt-a  .  TM.TIS  969.273 

NEWPORT  NEWS.  VA. 

Pratt-m  .  1,672,602  1.424.714 

sPr,is-S  .  547,198  482.991 

Timat-Harald-a  .  1,376,110  1,248,382 

Grand  Total  .  3,596.110  3,156,087 

NIAGARA  FALLS.  N.Y. 

GazaHa-a  .  998,210  1.069,190 

•Gazatta-S  .  297,196  272,777 


OMAHA.  NRRR. 

World-Harald-d  .  1.720.755  1,596.05$ 

World-Harald-S  .  974,500  U5.67I 

Grand  Total  .  2.69$.2$5  2,461,726 

NOTE:  World-Harald  told  In  combina¬ 
tion  mSa,  linaga  of  ona  aditlon  a  it  thown. 

ORLANDO,  FLA. 

Santinal-m  .  2,491,200  2,782,413 

ISantinat-S  .  800,156  820,936 

St*r-a  .  2,385,128  2,720,067 

Grand  Total  .  5.676  484  6,323.416 

NOTE:  Part  run  advartiting  includad; 
Santinal-m  1968—2.491.200  includat  578,504 
linat;  IH7— 2,782,413  Includat  773,383  linat. 
Santinal-S  1968—800,156  Includat  153,169 
linat;  IH7— 820.9U  Includat  248,161  linat. 
Star-a  1968—2.385.128  includat  492  250  linat; 
1967-2.720.167  Includat  637.45$  linat. 

PALO  ALTO.  CALIF. 

Timat-a  .  1,901,570  1.956.338 

PASADENA,  CALIF. 

Star-Nawt-a  .  1,005,284  1,129.709 

{Indapandant.Star 

Nawi-S  .  330,575  302,722 

Indapandant-m  .  941,734  1,094,418 

Grand  Total  .  2,277,593  2.526.849 

PATERSON.  NJ. 

Call-m  .  966,306  882,280 

PAWTUCKET,  R.  I. 

Timai.a  .  880,315  921.818 

PEORIA.  ILL. 

Journal  Star  (Saa  Nota)  1,651.281  1,717,473 

^Journal  Star.S  .  497,706  520,924 

Grand  Total  .  2,148,987  2.238.397 

NOTE:  Journal  Star-m  8  Journal  Star-a 
told  in  combination.  Linaga  of  only  ona 
adition — Journal  Star-a  It  thown. 

PHILADELPHIA.  PA. 

Bullatin  a  .  2.477.751  2,405,823 

fBullatin-S  .  963.968  921,427 

Inguirar-m  .  1,955,935  1,801.332 

Inguirar-S  .  1,980,687  1,851,786 

Nawt  a  .  1,048,510  960,123 

Grand  Total  .  8,436,851  7,940,491 

NOTE:  Part  run  advartiting  includad; 
Bullatin-a  1968-2,477,751  includat  491,206 
linat;  1967—2.405,823  Includat  339,199  linat. 
Bullatln-S  1968—963.968  includat  390.115 
linat;  1967—931.427  includat  280,829  linat. 
Inguirar-m  1968-1.955,93$  includat  245.823 
linat;  1967— 1,801,332  Includat  193.035  linat. 
Inguirar-S  1968 — 1,980,687  inclurtat  650,697 
linat;  1967— 1,851,786  Includat  531,59$  linat. 

PHOENIX.  ARIZ. 

Rapubl'c-m  .  3,142,602  2.82I.8U 

Rapublic-S  .  934,743  739,011 

Gazatta-a  .  3,032,215  2,839,956 

Grand  Total  .  7,109,560  6,400,835 

PITTSBURGH.  PA. 

Pott-Gaz.  a  Sun-Tal.-m  1,212.375  1.238,827 

Pratt-a  .  2,270,902  2.408.222 

fPratt-S  .  1,240,152  1,209.256 


Grand  Total  .  1,295,406  1.341,967  Total  .  4,723,429  4,856,305 


NORFOLK.  VA. 

Ladgar-Star-a  .  2,017,734  2.033.984 

VirgTnian-Pilot-m  .  2,607,510  2,508,138 

tVirginian-Pilot  8 

Star-S  .  992,984  880,964 

Grand  Total  .  5,618,228  5.423,086 

NOTE:  Part  run  advartiting  includad; 
Ladgar-ttar-a  1968—2,017,734  includat  436,- 


To*-'  . ‘784.864  6,542,783  cjuda^  4M!8M^in«.•Virg'inu7-^iil?t  ^ 


MINNEAPOLIS,  MINN.  _ aartaza  inriiiHnc  izflfla?  linat 

Tribuna-m  .  1,975,844  1,812,660  '"dudat  160,887  linat. 


S  1968—992,984  includat  152,630  linat;  1967 


Star-a  . . . 
(Tribuna-S 


Grand  Total  ... 


••  ?  ?  NORWALK.  CONN. 

..  1,624,022  1,515,756  Hour-a  .  1,361,961  1,182,394 


6,584,337  6,187,440 


OAKLAND.  CALIF. 


NOTE:  Part  run  advartiting  includad;  Tribuna-a  . .'.  2.170,025  2,397.076 

§Tribuna-S  .  892,891  817,123 

1967—2,859,024  includat  428,322  linat.  _  _ 


MODESTO,  CALIF. 

8ta  e  .  1,098,192  1,068,809  OKLAHOMA  CITY,  OKLA. 

§8aa-S  .  245,144  210.316  Oklahoman-m  .  1,556,852  1,439,323 

-  -  Oklahoman-S  .  648,788  578,995 

Grand  Total  .  1.343,336  1,279,125  Timat-a  .  1,441,317  1,323,842 

NOTE;  Baa-a  publlthad  5  dayt  a  waak  - 

only.  Grand  Total  .  3,646,957  3,342,160 

editor  sc  publisher  for  October  5,  1968 


Grand  Total  .  3,062.916  3,214,199 


PLAINFIELD,  N.J. 

Couriar-Nawt-a  .  1,281,565  1,222,128 

PONTIAC,  MICH. 

Pratt-a  .  2,473,655  2,171,262 

PORTLAND,  ORE. 

Oragonian-m  .  2,823,402  2,688,310 

SOragonian-S  .  997.966  951,494 

Oragon  Journal-a  .  878,026  865,622 

Grand  Total  .  4.699,394  4,505,426 

NOTE;  Part  run  advartitii^  includad; 
Oragon  Journal-a  1968 — 878,026  Includat 

70,355  linat;  1967—865,622  Includat  U,4$l 
linat. 

PROVIDENCE.  R.  I. 

Bullatin-a  .  1,915,779  1,868,717 

Journal-m  .  1,820,636  1,799,834 

tJournal-S  .  953,122  823,905 

Grand  Total  .  4,689.537  4,492,456 

9UINCY,  MASS. 

Patriot  Ladgar-a  .  I.I64.3U  . 

NOTE:  Patriot  Ladgar-a  1968—1,164,366 
includat  29,507  linat  of  part  run  advartii- 
ing. 

READING.  PA. 

Eagla  (Saa  Nota)  .  1,184.896  1,254,722 


RIVERSIDE,  CALIF. 

Pratt- Enlarprita 

(Saa  Nota)  .  1,869,298  1,757.271 

§Pratt-Entarprita-S  ....  414,866  376,838 

Grand  Total  .  2,284,164  2,134,109 

NOTE:  Entarprita-m  8  Pratt-a  told  in 
combination.  Linaga  of  ona  adition,  En¬ 
tarprita-m  it  thown. 

NOTE:  Part  run  advartiting  includad; 
Pratt-anfarprita  1968  —  l.869,2n  includat 
33,939  linat;  1967— 1.757.271  includat  24,- 
046  linat. 

ROANOKE,  VA. 

TImat-m  .  1,374.812  1.442.173 

ITimat-S  .  391,332  383,952 

World-Nawt-a  .  1.364.759  1.374.218 

Grand  Total  .  3,130,903  3.200.343 

ROCHESTER.  N.Y. 

Damocrat  8 

Chronicla-m  .  1,708,211  1,705,309 

tOamocrat  8 

Chronicla-S  .  954,987  HI, 200 

•Timat-Union-a  .  1,983,679  2,137,045 

Grand  Total  .  4,646,877  4,803.554 

ROCKFORD.  lU. 

Star  (Saa  Nota)  .  1,562.653  1.367.215 

Star-S  . $78,261  493,802 

Grand  Total  .  2.140,914  I.MI,0I7 

NOTE:  Star-m  8  Ragittar-Rapubllc-a 
told  in  combination.  Linaga  of  only  ona 
adition  Star-m  it  thown.  Star-m  publlthad 
fiva  waak  dayt  only,  axcluding  Monday. 

SACRAMENTO,  CAUF. 

Baa-a  .  2.407,197  2.247.123 

IBaa-S  .  734.425  672,260 

Union-m  .  I.IHMI  1,108,162 

•Union-S  .  226,239  163,265 

Grand  Total  .  4,562,512  4,190,810 

ST.  LOUIS.  MO. 

Globa-Damocrat-m  ...  I,420,3N  1,553,316 

fGloba.Oamocrat-wa  539,118  556,399 

Pott-Ditpatch-a  .  2,567,352  2.633,271 

$Pott-Ditpatch-S  .  I.5H.076  1,431,527 

Grand  Total  .  6122,876  6.174.513 

NOTE:  Part  run  advartiting  includad; 

Globa-Damocrat-m  1968—1,420,330  Includat 
231,918  linat;  IH7— 1.553.316  Includat  351.- 
380  linat.  Pott-Ditpatch-a  1968—2.567.352 
includat  319,528  linat;  1967-2,633.271  in¬ 
cludat  369,$^  linat.  Pott-Ditpatch-S  1968 
— I.5H.076  includat  2,380  linat. 

NOTE;  Globa-Damocrat-m  publlthad  5 
waak  dayt  only. 

ST.  PAUL.  MINN. 

Pionaar  Pratt-m  .  1,198,898  1,016,29] 

tPionaar  Pratt-S  .  906,326  859,700 

bitpatch-a  .  2,076,805  I.974.BM 

Grand  Total  .  4,182,029  3.850.837 

NOTE:  Part  run  advartiting  ItKiudad; 

’  Diipatch-a  1968—2.076  805  includat  2U.8I3 
linat;  IH7— 1,974,836  includat  241.105  linat. 

ST.  PETERSBURG,  FLA. 

Timat-m  .  2,553,586  2,278.347 

STimat  S  .  747816  703,053 

indapandant-a  .  I,3H,338  1,053,168 

Grand  TotJI  .  4,699.740  4,034.568 

NOTE;  Part  run  advartiting  Includad; 
Timat-m  IH8— 2.5$3.$M  includat  271,739 
linat;  1967—2,278,347  includat  249,147  linat. 
Timat-S  1968—747,816  includat  71,050  linat; 
1967-703.053  includat  83.M4  linat. 

SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  2,250,667  2,121. 2M 

STribuna-S  .  715,823  691,312 

Datarat  Nawt-a  .  2.222,070  2,147.745 

Grand  Total  .  5,188.560  4,960,322 

SAN  ANTONIO,  TEX. 

Exprati-m  .  2.159.678  l.»S.*5 

(Expratt-NawvS  .  841,324  723,245 

Eipratt-Nawt-tat .  377,792  272,BW 

Nawt-a  .  2,024.047  1.791.478 

Light-a  .  2,260,560  2,045.908 

ILight-S  .  ♦I2.T5*  •*«  *<>* 

LIgfil-tat .  261,515  171,522 

Grand  Total  .  8.837,872  7.691.243 

NOTE:  Eipratt-m,  Nawt-a  8  LIght-a  pub- 
lithad  5  dayt  a  waak  only. 

SAN  BERNARDINO.  CAUF. 

Sun-m  .  1,971,510  1,935.258 

(Continued  on  juigt  44) 


{('iiiilimi)  il  Irniii  {xij/e  4;{) 

I9i8  I9&7 

$Sun-Telegrdm-S  497.190  44I.SI3 

Grand  Total  2.4&8.700  2,378.771 

NOTE:  Part  run  advertising  included; 
Sun-m  1988 — 1.971. 510  includes  83.881  lines; 

1987— 1.935.258  includes  58.881  lines.  Sun-S 

1988— 497,190  includes  13.751  lines;  1987 — 
4)1,513  includes  13,893  lines. 

NOTE:  Sun-m  8  Telegram-e,  are  sold 
in  combination.  Linage  of  one  edition. 
Sun-m  is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  . .  2,025,890  1,929,952 

§Union-S  .  944,928  944  98) 

Tribune-e  2,883,845  2.889,997 

Grand  Total  5,834,483  5,544.913 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,013,798  2,085,852 

Eeaminer-e  .  2,038,588  2,129,925 

Eiaminer  t  Chronicle-S  942,339  1,020,394 

Grand  Total  4.992,725  5,215,971 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,532,879  3,311,088 

News-e  3,494,912  3,299.928 

t§Mercury-News-S  938,838  841,033 

Grand  Total  7,984,427  7,452,045 

NOTE:  Part  run  advertising  included; 
Mercury-m  1988—3  532.879  includes  243,010 
lines;  1987 — 3,311,088  includes  271,980  lines. 
News-e  1988—3,494,912  includes  243,010 
lines;  1987—3,299,928  includes  271.980  lines. 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1.854.980  1,803.489 

SANTA  ANA.  CALIF. 

Register  (See  Note)  .  3,104,303  2,991,090 
(Register-S  .  829,848  750,772 

Grand  Total  3,933,949  3,741,882 

NOTE:  Register-e  ft  Register-m  sold  in 
combination.  Linage  of  one  edition 

Register-e  is  shown. 

SCHENECTADY.  N.Y. 

Gaiette-m  .  1,490.778  1,382,880 

•Union  Star-e  .  1,034,243  943,122 

Grand  Total  2,525,019  2,325,782 

SEATTLE,  WASH. 

Post-Intelligencer-m  ...  1,959,582  1,873  183 
§Post-lntelligencer.S  578,382  518.971 

Times-e  2,910,224  2,589471 

TImes-S  1,089,859  903,322 

Grand  Total  8.515,827  5.<84,947 

SHREVEPORT,  LA. 

Journal-e  1.174,518  I  032,821 

Times-m  .  1.594,973  1,397,727 

TImes-S  597,143  584,830 

Grand  Tctal  3,388,832  2.995,378 

SOUTH  BEND.  IND. 

Tribune-e  .  1,888,920  1,888.851 

Tribune-S  831,939  825,548 

Grand  Total  2,298,859  2.312,399 

SPOKANE.  WASH. 

Spokesman-Review  -m  1,028,001  957.324 

tSpokesman-Review-S  478,842  498  525 

Chronicle-e  1,134.884  1.133.844 

Grand  Total  2,837,527  2,587,893 

STOCKTON.  CALIF. 

Record-e  1,875,949  1.774.594 

SYRACUSE.  N.Y. 

Herald-Journal-e  1,721,815  2,029.118 

§Herald-American-S  595,751  830  834 

Post-Standard-m  877.558  898,295 

Grand  Total .  3,194.924  3.558,047 

TACOMA,  WASH. 

News-Tribune-e  1,835,883  1,784,149 

News-Tribune-S  597,088  572,758 

Grand  Total  2  432  789  2  338,907 

TAMPA,  FLA. 

Tribune-m  2,311,348  2,204,293 

tTribune-S  788,252  735,842 

Times-e  1,831,105  1,499,388 

Grand  Total  .  4,710,705  4,439.521 

NOTE:  Part  run  advertising  included; 
Tribune-m  1988— 2.31 1 .348  includes  159.310 
lines;  1987 — 2,204,293  includes  118.489  lines. 

TOLEDO.  OHIO 


Times-m  .  832,722  831,415 

Blade-e  .  2,023,709  2,138,085 

Blade-S  .  932,145  730,084 

Grand  Total  .  3,588,.78  3.499.544 
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1988  1987 

NOTE:  8lade  not  published  August  8  ft 
7,  1987.  Times  not  published  August  7, 
1987,  due  to  strike  conditions. 


TORONTO, 

CANADA 

Globe  ft  Mail-m  . 

.  1,399,099 

1,404,092 

^Teleqr4m-e  . 

.  2,345,773 

2,231,199 

star-e  . 

.  2,924,403 

2,585,414 

Grand  Total 

8,889,275 

8  200,705 

NOTE:  Telegram-e 

includes 

Weekend 

Magazine  linage,  and 

Star-e  ft 

Globe  ft 

MaiUm  include  rotogravure  section  linage. 

TRENTON,  N.J. 

Evening  Times-e  . 

.  1,177,550 

1,148,958 

*Times  Advertiser-S 

.  703,071 

718,370 

Trentonian-m  . 

.  1,017,150 

884,313 

Grand  Total  . 

2,897,771 

2,751,578 

NOTE:  Times-e  published  5  days  a  week 

only. 

TROY. 

N.Y. 

Record  (See  Note)  . 

1,214,473 

1,173,283 

NOTE;  Record-m  ft 

Times-Record-e  sold 

in  combination.  Linage  of  one  edition 

Record*m  is  shown. 

TULSA. 

OKLA. 

Tribune-e  . 

1,815,292 

1,877,338 

World*m  . 

1,882.989 

1 ,879,875 

World-S  . 

877,502 

828,487 

Grand  Total  . 

4,375,783 

4,383,500 

UNION  CITY,  N.J. 

Hudson  Dispatch-m 

.  770,027 

707,329 

UTICA. 

N.Y. 

Observer  Dispatch-e  . 

.  949,219 

— 

*Observer  Dispatch-S  . 

.  427,820 

— 

Press-m  . 

1,321,243 

— 

Grand  Total  . 

2,898,282 

— 

NOTE:  All  newspapers  did  not  publish 

August  1  through  August  31,  1 

1967,  due 

to  strike  conditions. 

WASHINGTON.  D.C. 

News-e  . 

.  1,311,810 

1,413,015 

Post-m  . 

4.318.822 

4,118,013 

§Post-S  . 

1,585.3)2 

1,538,187 

Star-e  . 

.  2,390,470 

2,484,572 

(Star-S  . 

.  943,104 

919,958 

Grand  Total  . 

10.527,348 

10.489.725 

WATERBURY.  CONN. 

American-e 

1,334,278 

1,422,382 

Republican*S  . 

548,723 

530,718 

Grand  Total  . 

.  1.883,001 

1,953,078 

NOTE:  American-e 

&  Republican-m. 

sold  in  combination.  Linage  of  American-e 

only  is  shown. 

WATERLOO,  IOWA 

Courier-e  . 

.  1,089,312 

— 

•Courier-S  . 

358,858 

Grand  Total  . 

1,427,188 

— 

NOTE;  Courier-e  published  5 

days  a 

week  only. 

WEST  PALM  BEACH,  FLA. 

Post-m  . 

.  1,885,454 

— 

Times-e  . 

.  1,827,034 

— 

§Post-Times*S  . 

.  831.970 

“ 

Grand  Total  . 

4,144.458 

_ 

NOTE:  Times-e  published  5 

days  a 

week  only. 

WESTCHESTER-ROCKLAND  GROUP, 

N.Y.  (10 

CITIES) 

Mamaroneck  Times-e  . 

.  1,009,845 

958.383 

Mount  Vernon  Argus-e  1.037,895 

1,018,580 

New  Rochelle 

Standard-Star-e  ... 

1,078,875 

1 ,027,035 

Ossining  Citizen- 

Register  . 

e  1,043,830 

1,000,821 

Peekskill  Star-e  . 

739,572 

802,553 

Port  Chester  Item-e  . 

.  1,125,939 

1,045,094 

Tarrytown  News-e  ... 

.  1,005,375 

925,701 

Yonkers  Herald 

Statesman-e  . 

1,289,181 

1,215,571 

White  Plains  Reporter 

Dispatch-e  . 

.  1,343,904 

1,288,404 

News-e  . 

.  1,213,878 

1,032,845 

Rockland  Journal 

Grand  Total  . 

10,885,894 

10,290,947 

WICHITA 

,  KANS. 

Eagle-m  . 

.  1,992,820 

1,900,718 

Beacon-e  . 

.  1,004,994 

1,289,203 

(Eagle  ft  Beacon-S  . 

.  541.203 

498,588 

Grand  Total  .  3,538,817  3,888,487 

NOTE:  Beacon-e  published  5  days  a 
week  only.  Effective  July  13,  1988.  NOTE: 
Part  run  advertising  included;  Eagle-m 
1988-1,992.820  includes  18.915  lines;  1987— 
1,900,718  includes  41,887  lines.  Eagle  ft 


1988  1987 

Beacon-S  1988—541.203  includes  29,920 
lines;  1987—498.588  includes  39,475  lines. 

WILLOUGHBY,  OHIO 
News-Herald-e  .  929,349  — 

WORCESTER,  MASS. 

Tetegram-S  .  853,215  574,818 

Telegram-m  .  928,875  947,238 

Gaiette-e  .  1,114,088  1,180,834 

Grand  Total  .  2,893,958  2,702,488 

NOTE;  Part  run  advertising  included; 
Telegram-m  1988 — 928,875  includes  48,387 
lines;  1987-947,238  includes  82,721  lines. 
Gaiette-e  1988—1,114,088  includes  43,720 
lines;  1987 — 1,180,834  includes  88,104  lines. 

YOUNGSTOWN.  OHIO 


Vindicator^e  .  1,777,787  1,809,779 

§Vindicator-S  .  978.034  998,214 

Grand  Total  .  2,755,801  2,807,993 

.  line: 


A.L.S.  REPORT 


BLUEFIELD. 

1988 

W.  VA. 

1987 

Telegram-m  . 

532,803 

501,429 

Telegraph-S  . 

191,357 

174.541 

Grand  Total . 

724,180 

875,970 

Telegraph-S  includes 

FAMILY 

WEEK 

33,859  lines  (1988);  24,115  lines  (1987). 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA.  S.C. 

State-m  .  1,470,410  1,455,573 

State-S  .  588,317  498,272 

Record-e  .  1,355,894  1,132,429 

Grand  Total  .  3.412,821  3,088.274 

State-S  includes  THIS  WEEK  24.513  lines 
(1988);  15,720  lines  (1987). 

PASSAIC,  N.J. 

Herald-News-e  .  1,054.143  1.081,045 

PATERSON.  N.J. 

News-e  .  1,214,872  1,239,407 

SCRANTON.  PA. 

Tribune-m  .  502,858  478,077 

Scrantonian-S  .  503,708  418, M7 

Times-e  .  1.122,901  1,037,503 

Times-S  .  188,308  122,595 

Grand  Total  .  2,317,573  2,053,122 

Scrantonian-S  includes  PARADE  29,825 
lines  (1988);  22,728  lines  (1987).  FAMILY 
WEEKLY  Times-S  includes  33.859  lines 
(1988);  24,115  lines  (1987). 

WILKES-BARRE,  PA. 


Record-m  .  849,921  552,173 

Times- Leader-e  .  1,218,383  1,180,285 

Independent-S  .  548.948  521. 800 

Grand  Total  .  2,413,232  2,254,258 


Independent-S  includes  PARADE  29,905 
lines  (1988);  FAMILY  WEEKLY  24,115  lines 
(l«7). 


FIGURES  SUPPLIED  BY 
PUBLISHERS 


ABERDEEN.  S.D. 

American-News-e  .  437,380  437,318 

American-News-S  .  179,398  193,998 

Grand  Total  .  818,758  831,318 

ALTOONA.  PA. 

Mirror-e  .  1,380,785  1,257,501 

APPLETON<NlffNAH>ftlKNASHA.  WIS. 

Post-Cre$cent-e  .  1.198,394  1.135,540 

Post-Cre$cent-S  .  359,198  320,382 

Grand  Total  .  1,558,592  1,455,902 

BLOOMINGTON.  ILL. 

Pantagraph-AII  Day-S  .  1,583,832  1,498,152 
NOTE:  FAMILY  WEEKLY  linage  not  in- 
eluded  either  year. 

BURLINGTON.  VT. 

Free  Press-m  .  1,087,802  988,480 

CARBONDALE-HERRIN-MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  ..  487,118  487.830 

Southern  Illinoisan-S  ..  133,478  124,842 

Grand  Total  .  820,592  812,472 

NOTE:  Does  not  include  FAMILY  WEEK¬ 
LY. 

CHAMBERSBURG.  PA. 

Public  Opinion-e  ....  807,288  704,151 

EDITOR  &.  PU 


1988  1987 

CHAMPAIGN-URBANA,  ILL. 

Courier-me  .  595, 182  893,994 

Courier-S  .  230,822  287' 134 

Grand  Total  .  825,804  981,128 

CHARLESTON.  W.  VA. 

Gaiette-m  .  1,218,978  1,085,490 

Mail-e  .  1,211,714  I,I70'974 

Gazette  Mail-S  .  400,344  417,494 

Grand  Total  .  2,829,038  2.873,958 

NOTE:  Above  figures  do  nof  include 
PARADE  magazine  and  pre-printed  insert 
sections. 

CHILLICOTHE,  OHIO 

Gazette-e  .  1,004.003  1.030,918 

CORPUS  CHRISTI.  TEX. 

Caller-m  .  1,852,970  1,878,308 

Times-e  .  1,788,410  1,879,174 

Caller-Times-S  .  488,144  455,182 

Grand  Total  .  4,087,524  3,812.882 

COVINGTON.  KY. 

Kentucky  Post  ft 

Times-Star-e  .  841,980  819,714 

DANBURY,  CONN. 

News-Times-e  .  1,137,278  1,055.348 

DAVENPORT,  IOWA 

Times-Democrat-m  _  1,138,170  1,083,880 

T'mes-Democrat-e  1,371,118  1,348,508 

Times-Democrat-S  497,322  434,434 

Grand  Total  .  3,004,810  2,884,820 

DAYTONA  BEACH.  FLA. 

News-e  .  871,115  794,973 

News-Journal-S  .  208,845  177,015 

Journal-m  .  981,939  881,438 

Grand  Total  .  2,081,899  1,833,428 

DECATUR.  ILL. 

Herald  ft  Review-me  ..  1,028,850  972,104 

Herald  ft  Review-S  .  314,180  300,902 

Grand  Total  .  1,342,810  1,273,008 

EAST  ST.  LOUIS.  ILL. 

Journal-e  .  480.802  483,728 

Journal-S  .  200,808  152,138 

Grand  Total  .  881,408  835,888 

NOTE:  Does  not  include  FAMILY  WEEK¬ 
LY. 

EDWARDSVILLE.  ILL. 

Intelligencer-e  .  218,180  238,898 

FALL  RIVER,  MASS. 

Herald-News-e  1,089,075  1,097,930 

FORT  MYERS.  FLA. 

News-Press-mS  .  1,334,583  1,298,329 

GAINESVILLE.  FLA. 

Sun-eS  ex  sat  .  1,095,882  998.102 

GRAND  FORKS,  N.D. 

Herald-eS  .  935,3)0  938,754 

HAGERSTOWN.  MD. 

Herald-m  .  1.175,328  987,879 

Mail-e  . 1,214,185  1,018,199 

Grand  Total  .  2,389,513  2,005,878 

HARRISBURG,  PA. 

Patriot-m  .  1,484,882  1,388,414 

Patriot- News-S  .  497,028  492.298 

Grand  Total  .  1.981.890  1,858,710 

NOTE;  Patriot-News-S  does  not  include 
PARADE  linage. 

HAVERHILL.  MASS. 

Gazette-e  .  747,898  724,710 

HUNTINGTON.  W.  VA. 

Advertiser-e  .  970,953  1,108,154 

Herald-Dispatch-m  .  948,077  1,088,407 

Herald  Dispatch 

ft.  Adv.-SAT  .  112,522  . 

Herald-AdvertlserS  ...  319,114  284,329 

Grand  Total  .  2,350,888  2,458,890 

HUNTSVILLE,  ALA. 

Times-e  .  1,278,170  1,387,282 

Times-S  .  *424,723  *403.740 

Grand  Total  .  1,700,893  1,771,022 

NOTE:  *lncludes  PARADE. 

HYANNIS,  MASS. 

Capa  Cod  Standard- 
Tlmes-S  .  100,282  122.710 

Times-e  .  859.558  730,730 

Cape  Cod  Standard- 

Grand  Total  .  959.840  853,440 

{Continued  on  juiye  45) 

B  L  I  S  H  E  R  for  October  5,  1968 


(Continued  from  pnye  44) 


1968 

1967 

JOHNSON 

CITY,  TENN. 

Pr*ss-Chronicl*-d  .. 

....  613,942 

591,584 

Pr*M-Chronicl*-S  .. 

....  246.883 

239.148 

Grand  Total  .... 

. .  860,825 

830,732 

LOCKPORT,  N.Y. 

Union-Sun  A  Journal-*  Ml, 276 

LORAIN,  OHIO 

Journal-*  .  1,617,74? 

Journal-S  .  68,627 


Grand  Tofal 


1,706,376 


MIDDLETOWN,  N.Y. 

Timas  H*rald-R*cord-m  1,051,736 


World-m  . . 
N*ws-Star-* 
World-S  , . 


NOTE;  Includas  33,915  linas  (1968);  24,- 
041  linas  (1967)  FAMILY  WEEKLY. 

KENNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City-Harald-a  .  812,441  752,402 

Tri-City-H*rald-S  .  185,850  163,548 

Grand  Total  .  998,291  915,950 

NOTE:  Doas  not  includ*  FAMILY 
WEEKLY. 

KENOSHA.  Wise. 

Naws-a  .  1,370,516  1,377,068 

KINGSTON.  N.Y. 

Fraaman-a  .  1,041,992  1,023,932 


KOKOMO,  IND. 

Tribuna-a  .  1,240.144 

Tribun*-S  .  285,405 


1,151,654 

233,464 


Grand  Total  .  1,525,549  1,385,118 

NOTE:  Doas  not  includ*  33,830  linas 
(1968);  33,579  linas  (1967);  FAMILY  WEEK¬ 
LY. 

LAKELAND.  FLA. 

Ladqar-a  5  ft  sat  m  ..  1,096,732  1,209,460 

LANCASTER.  PA. 

Naw  Era-*;  Intalligancar 

Journal-m  .  1,299.824  1,254,645 

N*ws-S  .  378,199  309,720 


Grand  Total  1,676,023  1,564,365 

NOTE:  N*ws-S  doas  not  includ*  FAM¬ 
ILY  WEEKLY. 

LA  SALLE,  lU. 

N*vs-Tribun*-a  .  825,436  803,114 

LINCOLN.  NEtR. 

Star-m  .  1,107,692  1,230,086 

Journal  *  .  1,035,024  1,222,512 

Journal  ft  Star-S .  411,444  441.371 


Grand  Total  .  2,583,130  2.916.937 

Includas  PARADE  28.970  linas  (1968);  22,- 
968  linas  (1967). 


699,258 

1,575,378 


LOUISVILLE.  KY. 

Couriar- Journal-m  ....  1.647,824  1,500,384 
Couriar- Journal  ft 

Timas-S  .  988.676  892,555 

Timas-a  .  2,209,964  2,111,158 


Grand  Total  .  4,846.464  4,504,097 

NOTE:  Abova  linag*  is  actual  linag* 
convartad  to  8-column  basis.  ROP  display 
is  publishad  on  6-column  basis  and  classi- 
fiald  on  9-column  basis. 

MADISON,  Wise. 

Capital  Timas-a  .  1,647,205  1,685,145 

Stata  Journal-m  .  1,673,539  1,729,560 

Stata  Journal-S  .  *532,644  *454,790 


Grand  Total  .  3,853,388  3,869,495 

NOTE:  *lnclud*s  PARADE  28,364  linas 
(1968);  21.042  linas  (1967). 

MERIDEN,  CONN. 

R*cord-m  .  984,060 

Journal-*  .  863,240 


867,762 

815,358 


1,847,300  1,683,120 
895,944 

MOLINE-ROCK  ISLAND,  ILL. 

Argus*  .  1,233,736  1,424,941 

Dispatch-*  .  1,393,560  1,442,028 

MONROE.  LA. 

.  1,170,614  1.004,184 

.  1,102,705  995,276 

.  310,381  262.372 


Grand  Total  .  2,583,700  2,261,832 

MORGANTOWN.  W.  VA. 

Post-*  .  503,258  473.648 

Dominion-N*ws-m  .  503,258  473,648 

Dominion-Post-S  .  203,197  192,260 


Grand  Total  .  1,209,713  1,139,556 

NOTE;  Dominion  Post-S  includas  FAM¬ 
ILY  WEEKLY. 

NEWARK.  OHIO 

Advocata-a  .  1,365,644  1,230,740 


1968 

1967 

NEW  REDFORD.  MASS. 

Standard-Times-*  . 

1,076.656 

1.071,182 

Standard-Tim*s-S  . 

299,936 

283,178 

Grand  Total  . 

1,376,592 

1,354,360 

NEW  RRITAIN,  CONN. 

Harald-a  . 

828,307 

929,184 

NEW  LONDON,  CONN. 

Day-a  . 

1,365,668 

1,184,176 

NORRISTOWN.  FA. 

Timas-Harald-a  . 

933,532 

1,077,089 

NORTH  PLATTE,  NERR. 

Talagraph-a  . 

579,936 

575.498 

OGDEN.  UTAH 

Standard-Examinar-a 

1,193,110 

1,243,522 

Standard-Examinar-S  .. 

*396,008 

*350,938 

Grand  Total  . 

1.589,118 

1,594.460 

NOTE:  *lnclud*$  FAMILY  WEEKLY  34,- 

048  linas  (1968);  24.052  linas  (1967). 

OIL  CITY.  FRANKLIN,  PA. 

D*rrick-m  . 

660.605 

579,989 

Naws-Harald-a  . 

538.503 

498,631 

Grand  Total  . 

1,199,108 

1,078,611 

ONEONTA. 

N.Y. 

Star-m  . 

587,496 

540,778 

PADUCAH 

,  KY. 

Sun-Damocrat-a  . 

858,803 

912,534 

Sun-D*mocrat-S  . 

259,476 

230,566 

Grand  Total  . 

1,118,279 

1,143,100 

PINE  RLUFF 

,  ARK. 

Commarcial-a  . 

743.260 

706,272 

Commarcial-S  . 

212,506 

171,402 

Grand  Total  . 

955,766 

877,674 

NOTE;  Doas  not  includ*  33,488  linas 

FAMILY  WEEKLY. 

PITTSFIELD, 

MASS. 

Barkshir*  Eagla-a  . 

1,128,260 

1,126,552 

PLATTSBURGH,  N.Y. 

Pr*ss-Rapublican-m 

581,168 

608,958 

PORT  JERVIS.  N.Y. 

Union-Gaiatta-a  . 

280,616 

232,806 

PORTLAND 

,  ME. 

Prass  H*rald-m  . 

980,384 

989,333 

Exprass-a  . 

864,167 

951,664 

Tai*gram-S  . 

420,042 

357,646 

Grand  Total  . 

2,264,593 

2,298,643 

POTTSTOWN.  PA. 

M*rcury-m  . 

1,160,586 

1 ,023,470 

POUGHKEEPSIE,  N.Y. 

Journal-*  . 

1,138,315 

1,187,893 

Journal-S  . 

*475,219 

*396,959 

Grand  Total  . 

1,613,534 

1,584,852 

NOTE;  *lnclud*s  FAMILY  WEEKLY  34,- 

467  linas  (1968);  24,041  1 

inas  (1967). 

QUINCY, 

ILL. 

Harald-WhIg-a  . 

668,990 

696,682 

H*rald-Whig-S  . 

301,896 

261,128 

Grand  Total  . 

970,886 

957,810 

RAPID  CITY.  S.D. 

Journal-*  . 

856,660 

910,280 

Journal-S  . 

247,422 

259,994 

Grand  Total  . 

1,104,082 

1,170,274 

RENO.  NEV. 

Journal-m  . 

1,017,422 

1,172,500 

Journal-S  . 

300.524 

310,422 

Gazatta-a  . 

1,163,582 

1,367,254 

Grand  Total  . 

2,481.528 

2,850,176 

RICHMOND,  VA. 

Tim*s-Dispatch-m  . 

1,807,700 

1,598,297 

Naws  Laadar-a  . 

1,811,980 

1,681,849 

Tim*s-Dispatch-S  . 

922,552 

897,441 

Grand  Total  . 

4,542,232 

4,177,587 

RUTLAND.  VT. 

H*rald-m  . 

722,845 

705,905 

SALEM,  < 

ORE. 

Stat*sman-m  . 

1,277,291 

1,182,649 

Statasman-S  . 

277,950 

245,134 

Capital  Journal-*  . 

1,412,503 

1,325,268 

Grand  Total  . 

2,967,944 

2,753,051 

SALISBURY 

.  N.C. 

Post-*  . 

730,282 

729,372 

Post  s  . 

193,900 

175,126 

1968 

1967 

SANTA  BARBARA.  CALIF. 

N*ws-Prtss-«  .... 

.  1,559,355 

1,470,735 

N*ws-Pr*ss-S  . . 

.  474,306 

462,371 

Grand  Total  .. 

.  2,033,661 

1,933,106 

SIOUX 

FALLS.  S.D. 

Argus- Laadar-a 

.  822,304 

888,384 

Argus- L*ad*r-S 

.  293,482 

314,790 

Grand  Total  .. 

.  1,115,786 

1,203,174 

STROUDSBURG.  PA. 

Pocono  R*cord-m 

.  642,054 

639.660 

SUPERIOR,  Wise. 

Telagram-a  . 

.  474,418 

516,964 

TERRE 

HAUTE.  IND. 

.  974,946 

881,090 

Tribuna-a  . 

.  1,021,188 

1,001,910 

Tribune-Star-S  ... 

.  546.420 

467.054 

Grand  Total  .. 

.  2.542.554 

2,350,054 

TOPEKA.  KANS. 

Capital-m  . 

.  1,336.587 

1,222,473 

State  Journal-e  . 

.  1,113.469 

995,046 

Capitai-Journal-S 

.  437,773 

329,567 

Grand  Total  .. 

.  2,887,829 

2.547,086 

TUCSON.  ARIZ. 

.  1,942,010 

1,857,793 

.  390.705 

386,138 

Citiian-a  . 

2.069.501 

Grand  Total  . . 

.  4,483.465 

4.313.432 

NOTE;  Star-S  includas  PARADE. 
VICTORIA,  TEXAS 

Advocat*-m  .  7M,I42  693,306 

Advocata-S  .  201,852  184,002 

Grand  Total  .  959,994  877,310 

WILMINGTON.  DEL. 

N*w$-Journal-m*  .  2.009,715  1,840,586 

WINSTON-SALEM.  N.C. 

Journal-m  .  1,597.974  1,522,850 

Santinal-a  .  1,367,702  1,377,838 

Journal  ft  S*ntin*l-S  ..  571,634 


Grand  Total 


458,766 
3,537,310  3,359,454 


WOONSOCKET,  R.l. 

Call-*  .  875,247  868,764 

CANADA 

CALGARY.  ALTA. 

Harald-a  .  2,234,543  2,096,480 

EDMONTON.  ALTA. 

Journal-*  .  2,080,522  1,977,259 

HAMILTON.  ONT. 

Spactator-a  .  2,162,802  2.130.476 

KITCHENER-WATERLOO,  ONT. 
Racord-a  .  1,752,045  1,704,501 

LETHIRIDGE,  ALTA. 

Harald-a  .  890,475  623,269 

LONDON.  ONT. 

Fraa  Prass-m*  .  1,982,224  1,882.388 


NORTH  RAY,  ONT. 
Nuggat-a  .  597,  W I 


Citiian-a  . 
La  Droit-a 


542,741 


OTTAWA.  ONT. 

.  2,001,863  1,979,815 

.  1,057,966  976,479 


Grand  Total  .  924,182 
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REGINA,  SASK. 

Laadar-Post-a  .  1,401,933  1,362,304 

PUEREC.  pUE. 

La  Solail-a  .  1,945,909  1,758,093 

SASKATOON.  SASK. 

Star-Pho*ni>-*  .  1,000,677  1,042,741 

SIDNEY,  NOVA  SCOTIA 
Cap*  Braton  Post*  ...  866,528  823,636 

VANCOUVER.  R.C. 

Sun  *  .  2,805,272  2,601,332 

Provinc*-m  .  1,294,728  1,317,616 

NOTE;  Sun-a  includas  WEEKEND  MAG¬ 
AZINE  34,615  linas  (1968);  28,106  linas 
(l«7). 

WINNIPEG,  MAN. 

Tribuna-a  .  1,459,636  1,392,336 

• 

A  Gigantic  Sun 

Largest  regular  issue  in  the 
history  of  the  Vancouver  (B.  C.) 
Sun  was  issued  Sept.  25  and 
comprised  106  full  size  pages. 
Previously  there  have  Iteen 

larger  issues  but  these  included 
tabloid  sections,  supplements. 


SREB  seminar 
slated  for  October 

Atlanta 

A  group  of  Southern  journal¬ 
ists  will  attend  a  Southern 
Regional  Education  Board 
seminar  on  “Physicians  and 
Patients  in  the  2ist  Century,” 
October  7-10,  at  the  Carnahan 
House,  University  of  Kentucky 
Conference  Center,  Lexington. 
Projections  for  the  future  of 
medicine  and  its  role  in  society 
will  receive  special  attention  as 
participants  and  leading  medical 
authorities  review  changing  pat¬ 
terns  in  medical  care  and  the 
education  of  physicians  and 
allied  health  personnel. 

The  list  of  participating  jour¬ 
nalists  was  announced  by  Reed 
Sarratt,  SREB  Journalism 
Project  director. 

Those  who  will  attend  are: 
Pat  Atkinson,  Tuha  (Okla.) 
Daily  World;  Richard  C.  Bayer, 
\orfolk  (Va.)  Ledger-Star; 
Christena  Bledsoe,  Atlanta 
(Ga.)  Journal;  Herbert  C.  Brad¬ 
shaw,  Durham  (N.  C.)  Morning 
Herald;  Eve  Breck,  Raleigh 
Register,  Berkley,  W.  Va.; 
Henry  Cox,  Central  Record,  Lan¬ 
caster,  Ky. ;  Jean  Culbertson, 
Clarion-Ledger,  Jackson,  Miss.; 
Maggie  Dromgoole,  Fort  Worth 
(Texas)  Star-Telegram;  Katie 
Ferguson,  KS.4T-TV,  San  An¬ 
tonio,  Texas;  Margie  Fisher, 
Roanoke  (Va.)  World-Xews; 
Joe  T.  Gilliland,  Tullahoma 
(Tenn.)  News;  Willard  M. 
Lewis,  Arkansas  Gazette,  Little 
Rock;  Robert  J.  Paddock,  WLAP 
Radio,  Lexington,  Ky. ;  Virginia 
Page,  Logan  Leader,  Russell¬ 
ville,  Ky.;  A1  Pagel,  Miami 
(Fla.)  Herald;  Stephen  Palmer, 
Lexington  (Ky.)  Leader;  Ed¬ 
ward  Peeks,  Charleston  (W. 
Va.)  Gazette;  Joan  Riehm, 
Louisville  (Ky.)  Courier-Jour¬ 
nal;  Anita  Smith,  Birmingham 
(.41a.)  News;  J,  Lynn  Stephens, 
Punta  Gorda  (Fla.)  Herald- 
News;  Lillian  Swartz,  Arkansas 
Gazette,  Heber  Springs,  Ark.; 
Nell  Vaughn,  Lexington  (Ky.) 
Leader;  Wayne  M.  Welch, 
Louisville  (Ky.)  Times. 


Paul  Sroll  Mowrer 

N.  H.  ‘Poet  Laureate’ 

Concord,  N.H. 

Paul  Scott  Mowrer,  Pulitzer 
Prize  winning  former  editor  of 
the  Chicago  Daily  News,  now 
retired,  and  in  iY»cent  years  a 
frequent  contributor  to  the  Man¬ 
chester  (N.H.)  Union  Leader 
and  New  Hampshire  Sunday 
News,  has  been  appointed  by 
Gov.  John  W.  King  as  New 
Hampshire’s  first  “Poet  Laure¬ 
ate,”  a  new  position  created  by 
the  1967  Legislature. 
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VIn  accepted  American  social  tradition  ’ 

Violence  in  comics  discussed 
by  NCC:  findings  incomplete 

Itv  Don  Malev 


On  St‘pt.  2(>  a  panel  discussion 
on  ‘V^iolencp  in  the  Comics’  was 
presented  at  a  meeting  of  the 
Newspaper  Comics  Council  at 
the  RCA  Exhibition  Hall  in  New 
York.  Nine  panel  members,  in¬ 
cluding  cartoonist  Milton  Caniff 
and  King  Features  Comics  Edi¬ 
tor  Sylvan  Byck  took  part  in 
the  talk.  Speakers  were  Dr. 
Joyce  Brothers  and  .Arnold 
.Arnold,  both  syndicated  column¬ 
ists. 

Dr.  Biothers,  whose  columns 
are  distributed  by  the  Bell-AIc- 
Clure  Syndicate,  was  the  kick¬ 
off  speaker. 

"The  problem  is  not  to  deny 
violence,”  she  said,  “but  to  con¬ 
trol  it  and  express  it  in  ways 
that  do  not  destroy  the  self, 
some  other  person,  or  a  part  of 
society.” 

Dr.  Brothers  pointed  out  that 
.America  is  a  violent  country, 
"more  so  than  most  in  the  West¬ 
ern  world,  and  has  always  been. 


Violence  is  an  accepted  Amer¬ 
ican  social  tradition,”  she  said. 
-As  examples  of  internal  violence 
in  our  nation  she  cited:  the  mas¬ 
sacre  of  Indian  women  and  chil¬ 
dren  “as  brutal  as  anything 
Hitler’s  bullyboys  did — though 
admittedly  on  a  smaller  scale”; 
slavery;  segregation;  internal 
.American  wars;  the  labor  move¬ 
ment  (with  its  own  history  of 
bloodshed  and  destruction),  and 
women’s  suffrage. 

The  petite  psychologist  dis¬ 
closed  that  at  a  recent  meeting 
of  the  .American  Psychiatric  .As¬ 
sociation,  313  psychiatri.sts  were 
at  opposite  poles  when  trying  to 
determine  if  picturization  of 
violence  (e.g.  comics)  teaches 
violence. 

When  asked  if  ‘fictional’  vio¬ 
lence,  portrayed  in  such  things 
as  comic  strips,  tv  shows,  and 
movies  teach  actual  violence, 
30 said  yes,  21%  said  “fiction¬ 
al  violence  dissipates  aggres¬ 


sion,”  while  the  rest  were  un¬ 
decided. 

More  heat  lliun  light 

“What  is  the  relationship  l)e- 
tween  comic  strip  picturization 
of  violence  and  violent  be¬ 
havior?”  she  asked,  and  added 
“There  has  been  more  heat  than 
light  on  the  subject.” 

Dr.  David  Manning  White  of 
Boston  University,  co-author 
of  ‘The  Funnies — An  Amer¬ 
ican  Idiom,’  points  out,  accord¬ 
ing  to  Dr.  Brothers,  that  this 
question  has  not  l)een  explored 
in  any  controlled  manner  by 
i-esearchers.  “Possibly  one  rea¬ 
son  it  has  not  absorl)ed  re¬ 
searchers,”  she  said,  “is  the  diffi¬ 
culty  of  controlling  experimental 
conditions.  It  may  take  as  much 
as  six  weeks  for  plot  develop¬ 
ment  in  an  action  strip  and  there 
are  so  many  variables  that  can 
intervene  in  that  time.  Possibly 
it  is  lK*cause,  according  to  Dr. 
Edwaid  Robinson,  most  people 
today  turn  to  comics  for  fun 
rather  than  the  violent  action 
they  may  contain.” 

She  cited  a  survey  made  by 
Dr.  Robinson,  in  which  he  found 
that  only  13%  of  males  used 
violence  as  a  way  of  achieving 
goals  and  of  females.  “He 
points  out,”  she  said,  “that  not 
since  World  War  Two  has  a  new 
action-adventure  strip  made  the 
top  of  the  most  popular  lists. 
.Another  important  reason  may 
lie  the  extensive  self  censorship 
that  most  comic  strips  go 
through  today.  The  artists  them¬ 
selves  have  a  highly  developed 
sense  of  social  responsibility  and 
although  there  is  a  considerable 
adult  readership  they  are  aware 
of  their  considerable  obligation 
to  their  young  readers.” 

Despite  the  many-sided  ex¬ 
periments  and  the  varied 
opinions  of  i)sychological  re¬ 
searchers.  one.  Dr.  Bruno  Bettel- 
heim,  wrote,  according  to  Dr. 
Brothers,  “I  am  convinced  that 
neither  comics,  nor  tv,  nor  even 
James  Bond  corrupts  children 
despite  all  the  warnings  that 
these  media  are  ‘seducing  the 
innocent.’  He  feels  that  we  sow 
the  seeds  of  delinquency  when 
we  fail  to  acknowledge  that  ag¬ 
gression  is  a  part  of  each  of  us, 
and  choose  to  remain  ignorant 
of  its  nature  rather  than  learn¬ 
ing  to  cope  with  it.” 

Dr.  Brothers  stated  that  an¬ 


other  researcher.  Dr.  Fredric 
Wertham,  said  that  “there  is  no 
shred  of  clinical  evidence  for 
the  idea  that  seeing  a  lot  of 
murder  and  other  violence  on 
tv  or  in  stories  or  movies  will 
enable  a  youngster  to  get  rid  of 
pent-up  aggression  vicariously.” 

.Another  researcher  quoted  by 
Dr.  Brothers  was  Dr.  Wilbur 
Schramm,  director  of  Stanford 
University’s  Institute  for  Com¬ 
munication  Research.  “He 
found,”  said  Dr.  Brothers,  “that 
children  are  less  affected  by  the 
violence  they  witness  on  their 
tv  screens  than  they  are  by  their 
parent’s  attitudes  toward  vio¬ 
lence.  They  have  internalized 
these  attitudes  even  before  they 
settle  down  in  front  of  the  pic¬ 
ture  tul)e  at  the  tender  age  of  4 
or  5.  .And  these  attitudes,  not  the 
violence  they  see,  determine  their 
reactions  and  their  l)ehavior.” 

“If  they  are  happy,  healthy 
children  with  loving  parents,” 
said  Dr.  Brothers  in  her  closing 
remarks,  “then  their  minor  an¬ 
noyances  will  lie  forgotten  or 
dissipated  as  they  watch  the 
struggle  l)etween  hero  and  vil¬ 
lain  on  tv.  If  they  are  mal¬ 
adjusted,  ncglecte<l,  mistreated 
or  underprivileged,  the  violence 
they  watch  can  add  to  their  frus¬ 
tration  and  find  outlet  in  anti¬ 
social  action.” 

The  following  speaker,  .Arnold 
.Arnold,  author  of  “Parents  and 
Children,”  distributed  by  the 
National  Newspaper  Sjmdicate, 
said  that  “the  question  of 
whether  or  not  violence  in  news- 
|)ai)er  comics  is  damaging  can¬ 
not  l)e  answered  by  a  simple 
negative  or  affirmative.” 

He  went  on  to  say  that  “as 
for  violence  in  newspaper  comics 
that  does  exist,  there  is  no  re¬ 
search,  according  to  the  Secre- 
taiy  of  the  Newspaper  Comics 
Council,  that  could  show  its 
potential  damage — or  lack  of 
damage — to  children.” 

In  searching  for  “clues”  that 
might  throw  some  light  on  the 
subject,  .Arnold  pointed  out  that 
Dr.  Lovibond,  an  .Australian  re¬ 
searcher,  published  a  report  in 
last  year  on  the  effect  of  ex¬ 
amples  of  violence  in  children. 

“His  findings,”  said  .Arnold, 
“coincide  with  those  of  Drs. 
Bandura,  Lovaas,  Siegel,  Berko- 
witz,  and  the  summaries  of  re¬ 
search  assembled  by  the  com¬ 
puter  of  the  National  Clearing¬ 
house  for  Mental  Health  at 
Bethesda,  Md.  .And  a  current, 
but  as  yet  incomplete,  U.S.  study 
on  the  effect  of  models  of  violent 
l)ehavior  on  primates  seems  to 
indicate  potentially  similar 
findings.  Of  some  35  such  studies 
— not  a  large  numl)er  compared 
to  research  in  other  fields — only 
one,  by  Dr.  Freshbach,  comes  to 
an  opposite  conclusion.  The  rest 
(Continued  on  page  48) 
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If  you  think  you  know  all  about 
Curtiss-Wrigbt  because 
youve  read  about  the 

first  transatlantic  flight.,. 


On  a  May  morning  in  1919  the  U.S.Navy 
seaplane  NC-4,  piloted  by  Lt.  Comdr. 
Albert  Cushing  Read,  lifted  off  from  the 
waters  of  Newfoundland.  It  was  bound 
for  England,  with  stops  at  the  Azores 
and  Portugal.  By  completing  the  first 
flight  across  the  Atlantic,  the  Navy 
demonstrated  the  range  of  its  Curtiss 
flying  boats,  and  proved  the  potential  of 
Naval  air  power. 

Today,  the  U.S.  Navy  depends  on 
Curtiss-W right  for  vital  components  in 


its  nuclear  submarines:  systems  for  the 
measurement  and  control  of  nuclear 
reactors  which  enable  the  subs  to  cruise 
on  global  patrol  for  months  at  a  time; 
structural  T-bars  and  bulkheads  to  with¬ 
stand  the  crushing  pressure  of  ocean 
depths;  extruded  periscope  housings; 
nuclear  valves;  and  the  Polaris  missile 
room  and  control  simulator  for  training 
of  crews.  For  the  aircraft  carrier  U.S.S. 
John  F.  Kennedy,  high-strength  steel 
deck  beams.  And  for  advanced  Navy 


missiles,  steering  control  actuators. 

Curtiss-W right  and  the  United  States 
Navy:  partners  in  pioneering. 


I 


CURTISS 

Wood  Riagt.  New  Jtrstf 


Facilities  located  in:  Caldwell,  East  Paterson  and  Wood-Ridge,  N.J.  •  Buffalo,  Hempstead  and  Long  Island  City,  N.Y.  •  Cleveland,  Ohio  •  St.  Louis,  Mo.  •  Toronto,  Can. 
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Comic  violence 

iCoutinued  from  pnge  46) 

demonstrate  the  potentially  dam¬ 
aging  effect  on  children  of  vio¬ 
lent  models  of  liehavlor  to  which 
they  are  exposed.  This  does  not 
mean  that  as  a  single  or  even 
occasional  exposure  of  children 
to  violent  examples  will  lead 
them  into  lives  of  crime.  Yet  all 
hut  one  of  these  studies  suggest 
that  a  constant  and  unrelieved 
bombardment  of  children  by 
media — or  any  other — examples 
of  violence  will  tend  to  pi  oduce 
an  increase  in  their  hostile  and 
violent  responses,  if  the  condi¬ 
tions  are  l  ight.” 

“Seen  against  a  background 
of  multi-channel  tv  violence,”  he 
concluded,  “movie  brutality,  and 
all  the  other  hostile  examples  to 
which  our  children  are  exposed, 
and  a  lessening  of  mediating 
family  and  other  ethical  influ¬ 
ences,  coupled  with  the  frustra¬ 
tions  of  our  time,  then  news¬ 
paper  comic  violence,  where  it 
exists,  adds  to  our  violence-in¬ 
spiring  atmosphere.” 

Examples  stimulate 

Arnold  pointed  out  that  al¬ 
though  more  research  is  needed 
to  shed  more  light  on  the  sub¬ 
ject,  “enough  exists  to  demon¬ 
strate  that  violent  examples  tend 
to  stimulate  and  escalate  a  cli¬ 
mate  of  violence.” 

Probably  the  most  enlighten¬ 
ing  piece  of  information  came 
from  Milton  Caniff,  whose 
“Steve  Canyon”  strip  employs 
plenty  of  “biff,”  “bam,”  and 
“powie,”  when  he  said  that  “the 
whole  thing’s  blown  way  out  of 
propoi’tion.  Sure  violence  exists 
and  it  has  for  ages.  Let’s  face 
it,  kids  are  little  animals  and 
take  delight  in  l)eating  each 
other  up.” 

Caniff  didn’t  think — nor  did 
the  majority  of  the  panel — that 
“violence  in  the  comics”  had 
any  adverse  effect  on  America’s 
youth.  There  was  violence  long 
l)efore  there  were  any  comics 
and  indicting  the  comics  for 
the  spread  of  violence  in  our 
society  is  illogical.  According  to 
Caniff  it’s  a  “schlufflng  off  of 
responsibility  on  long-suffering 
comic  liook  artists.”  He  said 
it  was  a  matter  of  “people  look¬ 
ing  for  easy  answers  to  compli¬ 
cated  sociological  problems.” 

Boyd  Lewis,  president  and 
editor  of  Newspaper  Enterprise 
Association  said  that  the  last 
time  his  syndicate  had  a  problem 
with  violence  “was  when 
Freckles  (one  of  their  comic 
characters)  fell  off  his  bicycle.” 

“We  grew  up  with  violent 
comic  strips,”  said  Lewis, 
“  ‘Desperate  De.smond’  used  to 
saw  the  comic  heroines  in  half. 


But  after  reading  ‘Desperate 
Desmond’  we  didn’t  go  out  and 
saw  up  anybody.” 

Before  declaring  that  it  was 
a  “misdemeanor  accusing  comic 
aitists”  of  today’s  violence, 
Lewis  told  the  audience  of  his 
syndicate’s  recent  biennial  sur¬ 
vey  of  usage  and  interests 
among  its  clients. 

“We  threw  in  a  question  alwut 
color  for  daily  comics,”  he  said. 
“Out  of  approximately  500  re¬ 
plies,  exactly  five  editors  said 
they  would  l)e  interested  in  get¬ 
ting  their  daily  strips  in  black 
and  one  color.” 

“Needless  to  say  we  do  not 
interpret  this  as  a  gi’oundswell 
of  .support  for  issuing  color 
plates  with  the  daily  NE.A 
comics.  In  fact  this  is  hardly 
a  ripple  of  interest,”  he  said, 
adding: 

“I  call  this  bad  news  for 
newspapers.” 

Lewis  thinks  it  is  bad  news 
because  newspapers  “fail  to  re¬ 
spond  to  the  challenge  of  a  poly¬ 
chromatic  world — tv,  magazines, 
nature  itself!” 

“Color  capacity,”  said  Lewis, 
“is  there  to  use  if  we  would 
use  it  effectively  in  most  cases. 
There  has  been  a  sharp  increase 
in  use  of  color  in  adv’ertising 
and  I’un  of  the  paper  pictures. 

Sunday  comics  grow 

“There  has  been  a  virtual 
rush  to  add  week-end  or  Sunday 
comic  sections,  not  only  among 
the  ad-fat  medium  sized  papers 
but  in  some  rather  small  ones. 

“During  the  past  36  months, 
31  newspapers  have  added  Sun¬ 
day  comic  sections  from  my  own 
organization,  NE.A.  .Another 
half  dozen  that  we  know  about 
have  negotiated  independently 
with  a  printer  for  Sunday 
readyprints.  So  that  works  out 
almost  evenly  to  one  new  Sunday 
color  section  a  month,  which  is 
steady  if  not  sensational  prog¬ 
ress  on  that  front.” 

Lewis  said  that  21  out  of  the 
31  were  papers  under  2.5,()0() 
circulation. 

“We  have  evidence  in  our  own 
organization  of  growing  use  of 
run-of-the-paper  color.  Our  NEA 
News-In-Color  ser\'ice  now  goes 
automatically  to  more  than  100 
papers  and  most  offers  draw 
individual  requests  for  mats  or 
proofs  from  an  additional  100  to 
200.” 

“So  the  capacity  is  there,”  he 
concluded,  “but  editors  just  don’t 
seem  to  feel  it  is  neces.«ary  to 
color  their  comic  pages.” 

• 

.4P  cxteiiils  wirepliolo 

The  .Associated  Press  extended 
its  North  .American  Wirephoto 
network  to  Mexico  City. 

The  wire  link  put  Mexico  City 
newspapers  on  the  same  net¬ 
work  as  U.S.  papers. 


16  editors 
nominated 
to  AP  board 

Sixteen  managing  editors 
have  l)een  nominated  to  fill  eight 
positions  on  the  board  of  direc¬ 
tors  of  The  .Associated  Press 
Managing  Editors  .Association. 

The  election  will  be  held  dur¬ 
ing  the  APME  convention  at 
the  Sheiaton-Oklahoma  in  Okla¬ 
homa  City  Nov.  12-15.  Ballots 
will  lie  cast  thei-e  by  those  at¬ 
tending.  Editors  who  have  qual¬ 
ified  for  APME  membership  by 
attending  a  convention  in  the 
last  three  years  may  vote  by 
proxy.  Forms  will  be  mailed 
soon  to  those  eligible. 

Ted  D  u  r  e  i  n,  Monttrey 
(Calif.)  Penhiimla  Herald,  is 
chairman  of  the  .APME  nomi¬ 
nating  committee.  Committee 
members  are:  John  S.  Chand- 
ley,  Kannas  City  Times;  Leon¬ 
ard  E.  Gilbert,  Bridgeport 
(Conn.)  Post;  Arville  Schale- 
ben,  Milwaukee  Journal;  Dean 
Stone,  Maryville- Alcoa  (Term.) 
Times. 

Their  nominees  from  the 
memljership  at  large,  seven  to 
be  elected:  James  P.  Brown,  Jr., 
Saginaw  (Mich.)  S’ews;  Don 
Carter,  The  Record,  Hacken¬ 
sack,  N.J.;  Ernest  Chard,  Port¬ 
land  (Maine)  Press  Herald; 
Thomas  F.  Fergu.son,  Manches¬ 
ter  (Conn.)  Herald;  Thomas 
Fesperman,  Charlotte  (N.C.) 
Ohserver;  Roliert  Fichenberg, 
.Albany  (N.Y.)  Knickerbocker 
\ews;  Donald  R.  Geggie,  San 
Bernardino  (Calif.)  Sun;  Dal¬ 
las  C.  Higbee,  Charleston  (W. 
Va.)  (iazette;  Larry  Jinks,  Mi¬ 
ami  (Fla.)  Herald;  Edward  G. 
Miller,  Portland  (Ore.)  Ore¬ 
gonian;  Jack  Powers,  South 
Bend  (Ind.)  Tribune;  Thomas 
Reay,  Rockford  (Ill.)  Register 
Republic;  William  Ware,  Clece- 
land  (Ohio)  Plain  Dealer;  Don¬ 
ald  C.  Wilder,  Quincy  (Mass.) 
Patriot  Ledger;  Ferguson  and 
Fesi)erman  and  Reay  are  in¬ 
cumbents. 

Nominated  to  represent  cities 
of  less  than  50,000  population, 
one  to  be  elected:  Clarence 
Burgeson,  Austin  (Minn.)  Her¬ 
ald;  and  Joe  Smyth,  Delaware 
State  Sews,  Dover,  Del. 

• 

!\relicent  Perkins  dies 

Miss  Melicent  Perkins,  88,  an 
employe  of  the  Seio  Brunswick 
(N.  J.)  Home  Sews  for  68 
years  and  secretary-treasurer  of 
the  corporation  died  Sept.  21. 
Miss  Perkins  joined  the  news¬ 
paper  as  a  stenographer  for  the 
late  William  B.  Boyd,  father  of 
Hugh  N.  Boyd,  the  publisher. 
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These  people  need  your  help. 


You  may  have  seen  them  before.  You’ll 
see  these  ads  often  this  year  in  national 
media  space  contributed  to  the  cause  of 
traffic  safety. 

They’re  trying  to  keep  your  employees 
alive  and  healthy.  By  encouraging  them 
to  use  safety  belts,  both  in  their  private 
driving  and  on  the  job  for  you. 

But  they  can’t  succeed  all  by  them¬ 
selves.  And  that’s  where  you  come  in. 

You  can  encourage  every  one  of  your 
employees  to  use  safety  belts  regularly. 


Warn  about  the  lethal  danger  of  making 
excuses.  Remind  them  that  7000  people 
died  last  year  because  they  weren’t 
wearing  safety  belts  when  they  ran  into 
trouble. 

If  you  do  your  part,  you’ll  be  helping 
your  employees  stay  alive  and  well.  And 
on  the  job  for  you. 

If  you  don’t  .  .  .  what’s  your  excuse? 


Advertising  contributed  for  the  public  good. 


For  free  single  copies  of  this  ad  write  to  the  National  Safety  Council,  Public  Information  Department,  425  North  Michigan  Ave.,  Chicago,  III.  60611. 


Arguments 

H.R.19123 


\VaSH1NGT(»N.  I).  C. 

Sp<»ke^inlen  for  the  American 
Newspaper  Guild  and  the  Inter¬ 
national  Typographical  Union 
urged  the  House  Judiciary  Anti¬ 
trust  SulK'ommittee  to  reject  the 
\ewspa|)er  Preservation  Act 
which  would  exempt  joint  oper¬ 
ating  agreements  Itetween  news¬ 
papers  from  the  provision  of 
the  antitrust  laws. 

William  J.  Farson,  exe<utive 
vice  president  of  the  Guild,  and 
John  J.  Pilch,  president  of  the 
Typographical  organization,  tes¬ 
tified  at  a  hearing  on  H.R.19123. 
The  pilot  of  l.j  identical  bills  in¬ 
troduced  in  the  house,  H.R.19123 
is  vii  tually  identical  with  S1312. 
A  bill  on  which  a  senate  judici¬ 
ary  sultcommittee  held  22  hear¬ 
ings  but  has  not  reported  out. 
Originally  introduced  in  the 
senate  as  “The  Failing  News¬ 
paper  .Act,”  the  bill  is  now 
known  in  both  hou.ses  as  “The 
Newspaper  Preseivation  .Act.” 
Pilch  said  that  “desjjite  its  new 
look  and  new  title,  H.R.19123 
is  basicallv  the  same  bad  bill 
and  has  the  same  ((uestionable 
objectives  as  the  original  S1312.” 

The  Typographical  Union  “is 
not  opposed  to  joint  operating 
arrangements  as  such,”  Pilch 
stated.  “It  is  the  |)redatory  prac¬ 
tices  and  unhealthy  monopolistic 
operating  arrangements  to 
which  the  ITU  is  strongly  op- 
pos«*d  and  about  which  all 
-Americans  should  l)e  gravely 
concerned.” 

When  publishers  use  joint  op- 
eratihg  arrangements  “for  the 
purpose  of  establishing  a  busi¬ 
ness  operation  that  is  undeni¬ 
ably  predatory  and  viciously 
monopolistic  they  deserve  no 
protection  from  the  antitrust 
laws  or  any  other  statutes,” 
Pilch  asserted. 

Farson,  who  had  oppo.sed  the 
legislation  l)efore  the  Senate 
Committee,  said  that  the  revi.sed 
bill  “would  make  j)rice  and  rate 
fixing  and  market  splitting”  a 
|)art  of  joint  operating  arrange¬ 
ments. 

“This,  it  seems  to  us,  would 
give  parties  to  such  j)artial 
mergos  piactically  insurmount¬ 
able  power  to  wield  against  pres¬ 
ent  or  poUmtial  competitors,” 
Far.son  .said.  He  added  that  he 
could  see  joint  arrangements, 
as  defined  in  H.R.19123,  l)eing 
u.sed  to  force  adverti.sers  to  buy 
space  in  both  newspapers  and 
t)eing  used  to  “force  |)urchase  of 
(•(mibination  newspaj)er  space 
and  tv  or  radio  time  where  a 


against 
bill  heard 


newspaper  also  controls  a  local 
tv  or  radio  station. 

“We  feel,”  Farson  said,  “that 
the  Newsj)a))er  Presentation  bill 
like  the  Failing  Newspaper  bill 
would  cieate  for  the  newspaper 
industry  a  very  special  position 
under  the  antitrust  laws — a  po¬ 
sition  devoid  of  any  regulation 
— a  position  enjoyed  by  no  other 
industry  in  the  nation  and  one 
not  ju.stified  for  an  industry 
that,  by  its  own  admission,  is 
one  of  the  nation’s  healthiest.” 

Farson  said  that  “maximiza¬ 
tion  of  profit,”  rather  than  fi¬ 
nancial  distress  had  con.stituted 
the  motive  for  many  joint  agree¬ 
ments  and  “where  papers  have 
travelled  the  financial  toboggan, 
it  has  often  l)een  their  own 
fault.” 

Rol)ert  M.  Shaw,  on  behalf 
of  the  Minnesota  Newspaper 
Association,  of  which  he  is 
manager,  said  that  the  pro¬ 
posed  legislation  was  “vague, 
self  serving,  and  intentionally 
designed”  to  get  i)ublishers  who 
are  parties  to  joint  agreements 
“off  the  h(M)k.”  He  thought  the 
44  Ti'^wspapers  that  are  parties 
to  joint  agreements  had  “blun¬ 
dered  into  violations  of  the 
Federal  Antitrust  Laws  but 
the  way  out  of  this  mess  most 
certainly  is  not  to  allow  this 
small  group  of  j)ublishers  to  be 
exempt  from  laws  which  are 
generally  regarded  as  basically 
good.” 

NN’A  Posiliiui 

Three  spokesmen  for  the  Na¬ 
tional  Newspaper  .Association 
voiced  the  NN.A’s  official  posi¬ 
tion  in  oj)position  to  “any  sta¬ 
tutory  exemj)tion  from  the  oper¬ 
ation  and  effect  of  the  antitrust 
laws  of  the  United  States  for 
newsj)apers  and  their  pub¬ 
lishers.”  NN.A  af)proves  joint 
production  and  distribution 
operations  but  opposes  arrange¬ 
ments  involving  combination 
advertising  rate  fixing  and  allo¬ 
cation  of  markets. 

Paul  Conrad,  general  counsel 
of  NN.A,  offered  a  plan  by  which 
newspapeis  could  retain  the 
economies  of  joint  production 
and  distribution,  “including  the 
use  of  the  .same  ads  in  both 
newspapers,”  without  violating 
the  antitrust  pro.scription 
against  price-fixing.  He  called 
it  “brokering.” 

“By  brokering  space  in  the 
competing  newsi)aper,  each  pub¬ 
lisher  in  a  joint  newsj)aper  oper¬ 
ation  can  offer  his  advertisers 


a  combination,  or  ‘run-over’ 
rate  without  engaging  in  price¬ 
fixing,”  Conrad  said.  “In  the 
usual  joint  newspaper  operation, 
the  publi.shers  set  up  a  single 
advertising  sales  staff  represent¬ 
ing  both  papers.  Some  offer 
only  a  combination  late;  the 
advertiser  has  no  choice  but  to 
run  his  ad  in  both.  The  others 
offer  each  newspaper  singly ;  but 
also  offer  a  combination  rate  at 
so  little  more  than  either  pur¬ 
chased  singly,  that  an  adver¬ 
tiser  would  be  foolish  not  to  buy 
both. 

Conrad’s  plan  would  have  one 
of  the  parties  to  the  joint  agree¬ 
ment  purchase  advertising  space 
in  the  competing  paper  and  sell 
it  to  advertisers  “at  a  profit,  at 
his  cost,  or  even  at  a  loss.” 

“The  publishers  selling  the 
space  would  l)e  expected  to  offer 
the  same  volume  discount  to  his 
competitor  as  he  offers  to  the 
other  space  purchasers,”  Con¬ 
rad  said.  “In  addition,  it  would 
Ik*  appropriate  to  add  a  discount 
reflecting  the  savings  involved 
in  receiving  the  advertisement 
already  compo.sed,  jjioofed,  cor¬ 
rected,  pre-sold,  and  billed  for 
without  credit  risk  to  the  j)ub- 
lisher.” 

J.  M.  Cornwell,  publisher  of 
the  Murray  (Utah)  Murray 
Kayle,  appeared  as  the  top 
sjjokesman  for  NN.A,  of  which 
he  is  treasurer.  He  said  that 
“the  newspapers  of  the  nation 
are,  on  the  whole,  very  healthy 
and  in  no  need  of  si)ecial  anti¬ 
trust  legislation.” 

Cornwell  said  that  the  anti¬ 
trust  exemption  i)roposed  in 
H.R.19123,  and  its  Senate  com- 
f)anion,  would  legalize  price¬ 
fixing  and  joint  sales  and  “while 
l)reserving  the  weak  sister  of 
the  joint  oi)eration,”  would 
“close  the  gate  and  pull  up  the 
drawbridge  to  anyone  else  who 
would  like  to  enter  the  market,” 

The  section  of  H.R.19123  that 
adjures  predatory  and  unfair 
business  practices,  implies,  ac¬ 
cording  to  Cornwell,  that  a 
“competing  newspaper  which 
feels  these  barriers  have  been 
transgressed  may  seek  ju.stice 
through  the  courts.”  He  re¬ 
garded  this  as  a  “hollow  guar¬ 
antee”  f)ecause  by  the  time  the 
case  could  l>e  processed  in  the 
courts  “it  is  (|uite  probable  the 
victim  would  have  expired  and, 
although  justice  may  eventually 
be  done,  injustice  will  have 
alieady  j)revailed.” 

Louis  A.  Lerner,  executive 
vicepresident  and  geneial  man- 
agei-  of  Lerner  Home  News- 
l)apers,  Chicago,  testified  that 
the  41  community  and  suburban 
newspapeis  his  company  pub¬ 
lished  in  the  Chicago  metropoli¬ 
tan  area  was  the  largest  single 
group  of  uiban  and  suburban 
newspapers  in  the  United  States. 
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He  recounted,  as  he  had  be¬ 
fore  to  the  Senate  committee, 
methods  used  by  the  Chicago 
Daily  AVit’.s,  the  Chicago  Smi- 
Timcft,  and  the  Chicago  Trihuve 
to  invade  the  suburban  field  by 
e.stablishing  new  suburban 
dailies  and  zoning  their  adver¬ 
tising  into  the  north,  south,  west 
and  northwest  areas  of  the  city 
and  suburbs. 

These  zoned  .sections,  Lerner 
declared,  take  advertising  out  of 
the.se  areas  but  put  no  local 
news  back  into  the  communities. 

Bruce  Sagan,  president  of 
Southtown  Economist  Inc., 
which  publishes  weekly  and  bi¬ 
weekly  newspapers  in  Chicago, 
and  bi-weekly  city  and  suburban 
newspapers  in  San  Diego,  Cal., 
told  the  committee  that  the 
“argument  that  this  bill  will 
preserve  a  comjietitive  press  is 
liased  on  a  misunderstanding  of 
the  changes  that  are  occurring” 
in  the  press  of  the  United  States. 

“The  nature  of  newspaper 
competition  is  changing,”  Sagan 
said.  “Large  center  city  dailies 
are  dying  and  smaller  suburban 
dailies  and  weeklies  are  grow¬ 
ing.” 

Smaller  newspajiers  have 
grown  at  the  expense  of  the 
metropolitan  dailies,  according 
to  Sagan,  who  said  he  could 
“understand  the  concern  of  cer¬ 
tain  publishers  who  wish  to  re¬ 
tain  their  monopoly  position.” 

.An  outstanding  result  of  the 
growth  of  suburban  papers, 
Sagan  said,  was  that  editorial 
competition  “is  growing  and 
will  continue  to  grow.”  He  added 
that  joint  operating  agreements 
are  not  necessary  to  preserve 
editorial  competition.  But  the 
joint  agreements  afford  compe¬ 
titive  advantages  by  permitting 
profit  i)ooling  and  advertising 
rate  arrangements  which,  ac¬ 
cording  to  Sagan,  “make  it  im¬ 
possible  for  new  competition  to 
develop.” 

“There  appears  to  Ik*  no  rea¬ 
son  for  the  pas.sage  of  this  hill 
but  to  make  possible  the  preser¬ 
vation  of  monopoly  situations 
for  central  city  dailies,”  Sagan 
said. 

‘Blind  to  Geugrupliy' 

The  third  NN.A  spokesman, 
Heniy  Hogan,  publisher  of  the 
liirmiugham  (Mich.)  Eccentric, 
.said  that  the  bills  were  “blind 
to  geography”  and  ignored  time. 
The  legislation,  he  said,  could 
be  interpreted  as  “committing 
the  government  to  the  preserva¬ 
tion  of  newspapers  in  only  cer¬ 
tain  geographic  areas  and  not 
others.”  Once  the  initial  “fail¬ 
ing”  requirement  was  met,  he 
aclded,  “a  joint  operation  pre¬ 
sumably  can  continue  forever, 
regardless  of  the  subsequent 
fortunes  of  the  two  publishers.” 
tVovtivued  on  next  page) 
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Promoters  advised  to  focus 
more  attention  on  retail 


(Continued  from  page  50) 

“What  at  the  outset  was  justi¬ 
fied  to  save  a  floundering  news¬ 
paper  can  and  almost  certainly 
will  l)ecome  a  harrier  protecting 
two  very  prosperous  publishers 
from  the  intrusion  of  newcomers 
into  their  market,”  Hogan  de¬ 
clared. 

Otis  Brumby,  Jr.,  testified  as 
publisher  of  the  Marietta  (Ga.) 
Journal,  and  as  spokesman  for 
the  Georgia  Press  Association. 
He  said  that  the  Association, 
“made  up  of  nearly  all  Georgia 
newspapers  both  daily  and 
weekly,  has  gone  on  record  op¬ 
posing  the  .so-called  ‘Failing 
Newspaper  Bill”  as  neither  nec- 
e.ssary  nor  desirable.” 

Brumby  a.s.serted  that  “the 
joint  o|)eration  forms  an  eco¬ 
nomic  monolith  virtually  imper¬ 
vious  to  competition.  To  the  ex¬ 
tent  that  H.R.19123  would  erect 
barriers  against  new  entrants 
through  artificial  support  of 
joint-operation  combinations,  it 
violates  the  spirit  of  the  First 
Amendment.” 

Stuart  R.  Paddock  Jr.,  presi¬ 
dent  of  Paddock  Publications 
Inc.,  Arlington  Heights,  111., 
testified  as  a  spokesman  for  the 
Newspaper  Committee  for  a 
P'ree  and  Competitive  Press 
representing  several  hundred 
newspaper  publishers  interested 
in  “protecting  and  preserving 
the  small  and  independent  edi¬ 
torial  voices  of  rural  and  sub¬ 
urban  America.”  These  pub- 
li.shers.  Paddock  said,  were  the 
“glass  roots  of  America”  and 
their  economic  survival  was  de¬ 
pendent  upon  defeat  of  the 
pemling  legislation. 

.Arthur  P.  Cook,  president  and 
publisher  of  the  Sun  Papers 
Inc.,  Birmingham,  .Ala.,  told  the 
committee  of  his  difficulties,  as 
publisher  of  four  separate 
weekly  suburban  papers  sendng 
Metropolitan  Birmingham,  in 
competition  for  advertising  with 
the  IlimungUani  S'ewK,  a  mem- 
lier  of  the  S.  I.  Newhouse  chain, 
and  the  liirmingham  Pont-Her- 
ald,  of  Scripps-Howard. 

The  News  and  the  Post-Her¬ 
ald,  although  separately  owned, 
offer  what  Cook  called  “monop¬ 
oly  cut-rate  daily  advertising 
rates.”  The  rate  in  the  News, 
he  said,  is  $.5.04  per  inch  and 
the  Post-Herald  $2.75  per  inch, 
or  $7.79  for  the  combination. 
When  the  87  cents  per-inch  dis¬ 
count  rate  is  subtracted  the  net 
cost  of  advertising  in  both 
papers  is  $0.92  per  inch. 

“This  means,”  Cook  asserted, 
“that  adverti.sei's  buy  the  second 
jiaper  after  .spending  $5.04  per 
inch  to  ([ualify  for  $1.88  per- 
inch  on  second  newspaper  cir¬ 
culation  of  85,000.  Compare  this 
$1.88  per-inch  advertising  buy 
with  our  $2.18  per-inch  25,000 
circulation  newspaper.” 


Oki.aiio.ma  City 

Paul  S.  Hirt,  president  of 
International  Newspaper  Promo¬ 
tion  .Association,  told  the  South¬ 
ern  Region  INP.A  Conference 
last  week  that  they  must  realize 
that  every  other  communications 
vehicle  is  “a  competitor  of  yours 
and  you  must  leain  what  the 
competition  is  doing  in  order 
that  you  will  remain  competi¬ 
tive.” 

“Talk  your  competitors’  lan¬ 
guage,  l)e  able  to  make  compari¬ 
sons  with  other  media  on  price 
structures,”  Hirt  said.  “Drama¬ 
tize  .success  stories  that  your 
newspapers  have  scored  with,” 
he  advised,  “and  always  be  ready 
with  facts  and  figures  to  assure 


your  customers  that  retail  ad¬ 
vertising  brings  great  results 
and  that  newspapers  are  the 
most  viable  and  fastest  growing 
organizations  in  the  communica¬ 
tions  business.” 

Hirt  pointed  out  the  broad 
reach  that  newspapers  have 
which  can’t  be  obtained  from 
the  electronics  medium,  then 
warned : 

“Good  professional  promotion 
is  vital  today  in  the  newspaper 
business.  Television  is  making  a 
greater  bid  for  advertising  reve¬ 
nues  from  the  major  retail 
chains  and  you  can’t  anymore 
take  for  granted  that  news¬ 
papers  are  preeminent  in  the 
retail  field.” 


Karafili  convicted 
on  all  20  counts 

PHILADtXPHIA 
A  jury  deliberated  slightly 
over  2  hours  to  find  Harry  J. 
Karafin  guilty  on  all  20  counts 
of  blackmail  and  20  counts  of 
unlawful  solicitation.  The  jury 
began  deliberation  after  a  2- 
hour  charge  by  Judge  Robert 
N.  C.  Nix  Jr.  who  told  them 
“the  right  of  a  free  press  is 
highly  regarded  in  this,  our 
country,  and  because  of  this  re¬ 
gard  there  are  very  few’  laws 
governing  the  press,  therefore 
a  violation  of  that  trust  or  re¬ 
sponsibility  is  a  serious  mat¬ 
ter  not  only  to  Harry  Karafin 
but  also  serious  to  the  com¬ 
munity.”  The  former  Inquirer 
reporter  was  committed  to 
jail  on  $.30,000  bail.  Sentencing 
was  deferred  pending  motions 
for  a  new  trial. 


Come  write  for  us 
where  the  green  grass  grows 
all  around  all  around 

Could  be  you're  the  one  to  write  the  clear,  vivid,  con¬ 
vincing  copy  we  need.  We’re  looking  for  a  writer  who 
can  transform  technical  information  into  plain  talk — 
and  then  make  it  sell. 

Your  experience  may  be  with  a  magazine,  or  a  news¬ 
paper,  or  an  advertising  agency.  What  counts  is  your 
professionalism  as  a  writer.  Fluency  and  facility,  of 
course.  But  more  —  an  instinct  for  language,  a  way 
with  words,  a  sense  of  style,  an  awareness  of  how  the 
reader  will  react  to  the  things  you  say  and  the  way  you 
say  them. 

We're  luring  you  to  the  heartlands  of  America,  a 
grass-roots  Ohio  community  where  the  living  is  easy, 
the  air  unpolluted  and  where  there's  lots  of  room  to 
raise  kids,  horses  and  hopes. 

If  this  is  the  life  for  you,  and  you  are  the  writer  for  us, 
please  send  a  resume  and  letter  telling  us  why. 

SCOTTS,  the  ifi  ass  people 
Feb  Grumman,  Director  of 
Corporate  Communications 
Marysville,  Ohio  43040 
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ASNE  queries  pels 
on  freedom  of  info 


Washington 

Presidential,  Senatorial  and 
Congressional  hopefuls  found 
some  first  class  mail  mixed-in 
with  their  hills,  ads  and  maga¬ 
zines  last  week.  The  letters  came 
from  the  American  Society  of 
Newspaper  Editors. 

Candidates  for  the  Senate  and 
the  Hou.«e  of  Representatives 
were  mailed  a  series  of  ques¬ 
tions  on  their  views  on  Fol 
problems,  sent  to  them  by  the 
ASNE  in  cooperation  with  the 
Fol  Center  at  the  University 
of  Missouri. 

At  the  same  time  Sam  Ragan, 
chairman  of  the  ASNE  Freedom 
of  Information  Committee,  sent 
to  Vice  President  Hubert  Hum¬ 
phrey,  Richard  M.  Nixon  and 
George  C.  Wallace,  the  Demo¬ 
cratic,  Republican  and  Independ¬ 
ent  Presidential  nominees,  two 
questions  asking  what  their  at¬ 
titude  would  lie  toward  improper 
withholding  of  government  in¬ 
formation  and  the  use  by  the 
Administration  of  a  constitu¬ 
tional  claim  of  executive  privil¬ 
ege  as  grounds  for  refusing  in¬ 
formation  to  Congress. 

In  his  letter  to  candidates  for 
the  Senate  and  House,  Ragan 
stated : 

“The  American  Society  of 
Newspaper  Editors  lielieves  that 
Freedom  of  Information  is  vdtal 
to  the  American  public  and  that 
the  position  of  candidates  on 
such  issues  is  of  vital  public 
interest.” 

He  then  asked  each  candidate 
whether  he  would  support  Fed¬ 
eral  legislation  requiring  dis¬ 
closure  of  financial  contributions 
to  candidates  and  committees 
supporting  them;  political  cam¬ 
paign  expenditures  for  federal 
elective  office  by  candidates, 
their  committees  or  other  organi¬ 
zations  supporting  their  candi¬ 
dacy;  the  financial  interests  of 
memliers  of  the  Senate  and 
House,  their  principal  staff  as¬ 
sistants  and  the  professional 
memlters  of  Committee  staffs, 
and  the  exact  expenditures  of 
counterjiart  funds  or  other  for¬ 
eign  and  U.S.  currencies  spent 
by  memliers  of  the  Senate  and 
House  on  official  trips  abroad. 

Op«‘n  nierlings 

The  candidates  were  also 
asked  if  they  favored  a  change 
in  the  rules  of  the  Senate  and 
House  to  recjuii-e  all  committee 
and  sulicommittee  meetings  to 
lie  open  to  the  public  unless  the 
committee  or  suf)committee  de¬ 


termines  by  a  majority  vote  that 
an  executive  session  is  required 
in  the  interest  of  national  secur¬ 
ity.  In  a  final  query,  the  candi¬ 
dates  were  asked: 

“Do  you  favor  a  requirement 
that  memliers  accredited  to  the 
Press  Photographers’  Gallery 
and  the  Television  Correspond¬ 
ents’  Galleries  be  permitted  to 
take  photographs  during  Senate 
and  House  Committee  and  Sul>- 
committee  meetings  unless  the 
Committee  or  Subcommittee  de¬ 
termines,  by  majority  vote  at 
each  meeting,  that  photography 
will  not  be  permitted?” 

The  text  of  the  questions  sub¬ 
mitted  to  presidential  candidates 
follows : 

“1.  Section  16  of  the  Execu¬ 
tive  Order  establishing  the  sys¬ 
tem  for  classifying  and  protect¬ 
ing  national  defense  informa¬ 
tion,  (E.O.  10-.501)  provides  for 
Presidential  designation  of  a 
staff  member  to  handle  com¬ 
plaints  about  improper  withhold¬ 
ing  of  information.  This  com¬ 
plaint  procedure  has  nev'er  been 
made  effective  by  assigning  a 
full-time,  qualified  White  House 
staff  member  to  handle  it.  Would 
you,  as  President,  implement 
Section  16  so  that  members  of 
the  public  can  file  complaints 
about  improperly  classified  in¬ 
formation  and  can  get  action 
upon  their  complaints? 

“2.  In  some  recent  administra¬ 
tions  the  claim  of  an  ‘executive 
privilege’  based  upon  the  Con¬ 
stitution  has  l»een  used  b\'  many 
Executive  Branch  officials  to  re¬ 
fuse  information  to  Congress; 
in  other  administrations  the  use 
of  the  ‘executive  privilege’  claim 
has  lieen  limited  to  the  Presi¬ 
dent,  himself.  Would  you,  as 
President,  narrow  the  claim  of 
power  to  a  presidential  author¬ 
ity  or  would  you  broaden  it  to 
permit  other  Executive  Branch 
officials  to  claim  ‘executive  privil¬ 
ege’  to  withhold  information 
from  the  Congress?” 

Besides  sending  the  questions 
direct  to  candidates,  Ragan,  who 
is  executive  editor  of  the 
Raleigh  (N.  C.)  News  &  Ob¬ 
server-Times,  sent  copies  of  the 
questionnaire  and  a  cover  letter 
to  editors  in  all  fifty  states  who 
lielong  to  the  ASNE  Freedom  of 
Information  Committee  Advis¬ 
ory  Board  asking  them  to  for¬ 
ward  the  questionnaire  to  all 
political  candidates  in  their 
states. 

Returns  from  the  question¬ 
naire  will  be  tabulated  bv  the 
Freedom  of  Information  Center 


and  the  results  announced  well 
before  the  November  election. 
The  Center,  working  with 
Ragan,  will  prepare  an  in-depth 
report  of  the  Fol  attitude  of 
successful  House  and  Senate 
candidate  so  that  the  media  can 
follow  through  on  their  votes  on 
FOL  issues  in  the  next  Congress. 

Earlier  last  week  the  Fair 
Campaign  Practices  Committee, 
of  which  former  Presidents  Tru¬ 
man  and  Eisenhower  are  honor¬ 
ary  members,  had  asked  the 
news  media  for  reports  on  steps 


Boston  Globe 
remembers 
the  Pueblo 

Boston 

An  exhaustive  study  of  the 
U.S.S.  Pueblo  incident,  including 
personal  stories  of  the  crew 
members  and  their  families,  was 
presented  by  the  Boston  Globe  in 
a  special  eight-page  copyrighted 
section  Sunday,  Sept.  29. 

Publication  of  the  docu¬ 
mentary,  entitled  “Remember 
The  Pueblo,”  climaxed  a  three- 
month  project  during  which  a 
team  of  repoiters  was  dis¬ 
patched  between  Maine  and  Cali¬ 
fornia  to  intendew  the  families 
of  the  crew. 

The  Globe  noted  in  its  intro¬ 
duction  that  it  was  the  first  of 
any  U.S.  newspapers  to  under¬ 
take  such  a  task  and  report  the 
historic  event  in  such  intimate 
terms. 

The  section  contained  candid 
shots  of  the  crew  members, 
some  while  in  North  Korean 
custody  and  others  before  the 
.seizure  of  the  ship.  It  showed 
photos  of  a  number  of  children 
and  other  relatives.  Globe 
writers  revealed  the  hopes  and 
sorrows  of  both  the  men  and 
their  relatives. 

To  contact  all  but  a  relatively 
few  of  the  families,  the  news¬ 
paper  overcame  a  tremendous 
handicap — the  Defense  Depart¬ 
ment’s  rigid  policy  of  not  identi¬ 
fying  the  men  by  addresses. 
This  policy  concems  prisoners 
of  war. 

Starting  with  the  official  list 
of  crew  members,  which  bore 
only  the  names  and  ranks  of 
the  men,  the  Globe  gradually 
learned  the  identities  of  the 
men  by  inter\’iew'ing  families 
that  been  listed  in  hometown 
newspapers. 

In  a  number  of  cases,  one 
family  of  a  crew  member  re¬ 
ferred  the  Globe  to  another  with 
whom  it  had  been  in  communica¬ 
tion  since  the  seizure. 


they  have  taken  to  cut  off  last 
minute  news  and  advertising 
that  would  harm  a  candidate’s 
campaign  when  there  would  be 
no  time  before  the  election  for 
him  to  answer  his  opponent’s 
charges. 

Charles  P.  Taft,  chairman  of 
the  Fair  Campaign  Practices 
Committee,  said  that  the  FCPC 
does  not  “want  to  convert  politi¬ 
cal  campaigns  into  verbal 
minutes”  but  will  do  everything 
it  can  to  keep  them  fair  and 
clean. 


Two  Globe  reporters  visited 
families  in  the  Washington, 
Oregon  and  California  areas. 
Others  traveled  the  Mid-West, 
the  Washington,  D.C.  area  and 
the  New  England  region. 

Among  the  stories  were  in¬ 
terviews  with  Mrs.  Lloyd  M. 
Bucher,  wife  of  the  skipper,  and 
the  Rt.  Rev,  Msgr.  Nicholas  H. 
Wegner,  director  of  Boys  town. 
Neb.,  where  Cmdr.  Bucher  spent 
part  of  his  teen-aged  years. 

The  project  was  under  the  di¬ 
rection  of  Charles  E.  Claffey  of 
the  Globe’s  editorial  staff.  He 
was  assisted  by  reporters  Rich¬ 
ard  J.  Connolly,  Jeremiah  V. 
Murphy,  James  H.  Hammond, 
Earl  Banner,  James  Stack,  Al¬ 
exander  Hawes,  Jr.,  and  William 
J.  Cardoso  and  Darius  S. 
Jhabvala,  the  Globe’s  U.N.  cor¬ 
respondent. 

The  section  was  edited  and 
designed  by  John  C.  Burke,  as¬ 
sistant  night  editor,  and  Peter 
A.  Stilla,  a  Globe  news  editor, 
who  worked  with  Joseph  Burak, 
staff  artist. 

• 

Milwaukee  reporter 
writes  book  on  race 

Milwavkee 

Although  the  civil  rights 
movement  in  Milwaukee  has  not 
been  simply  a  matter  of  marches 
and  demonstrations,  these  events 
have  dramatized  the  problems  of 
Milwaukee’s  black  community, 
Frank  A.  Aukofer,  Milwaukee 
Journal  reporter,  says  in  a  book 
recently  published  on  the  1967 
Milwaukee  disturbances. 

“City  With  A  Chance,”  pub¬ 
lished  by  Bruce  Publishing  Com¬ 
pany  of  Milwaukee,  Aukofer’s 
first  book,  is  a  history  of  the 
entire  civil  rights  movement  in 
Milwaukee  as  witnessed  by  the 
author  in  covering  the  racial 
situation  for  the  Milwaukee 
Journal. 

Aukofer’s  book  shows  how  the 
details  of  Milwaukee’s  civil 
rights  development  differ  from 
those  of  other  cities,  and  the 
role  of  Milwaukee’s  controversial 
priest.  Father  James  E.  Groppi, 
in  these  developments. 
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Managing  editors 

(Continued  from  page  13) 

Knickerbocker  Xeum,  empha¬ 
sized  :  “There’s  no  substitute  for 
a  fine  product,  produced  by  well- 
trained  craftsmen  under  a  pro¬ 
gressive  management.  I’m  afraid 
that  many  mediocre  or  poor 
papers  flourish  because  there 
simply  isn’t  another  paper  in 
their  community,  while  many 
l)etter  papers  are  struggling  be¬ 
cause  of  the  fiercely  competitive 
situation  in  their  cities.” 

Charles  S.  Rowe,  editor  of  the 
Fredericki^hurg  (Va.)  Free 
Lnnce-Star,  said,  “The  scope  and 
quality  of  a  papei-’s  news  cover¬ 
age  is  far  and  away  the  most 
vital  factor.  Even  when  another 
factor  is  the  proximate  cause 
of  failure,  it  can  usually  be 
found  that  poor  news  coverage 
reflected  management  attitude 
that  contributed  to  the  immedi¬ 
ate  causes  of  the  demise.” 

William  B.  Dickinson,  man¬ 
aging  editor  of  the  Phiindelphin 
(Pa.)  liuUetin  stressed:  “No 
editor  can  put  out  a  good  news¬ 
paper  unless  his  management 
wants  one,  and  will  back  him 
up  with  the  men  and  the  ma¬ 
terial  he  needs  with  a  fair  and 
consistent  editorial  policv.  etc.” 

“Give  ’em  the  news  and  they’ll 
buy  the  papers,”  summed-up 
Ted  F.  McDaniel,  managing  edi¬ 
tor  of  the  Empariu  (Kansas) 
(inzefte. 

• 

Newspaper  Guild 
wants  protection 

The  Newspaper  Guild  of  New 
York  has  adopted  a  resolution 
in  which  it  demands  that  the 
Mavor  of  New  York  City  and 
Police  Commissioner  take  “what- 
ev’er  action  is  necessary  to  guar¬ 
antee  the  protection  by  the 
police.” 

The  resolution  reads: 

“The  Newspaper  Guild  of 
New  York  is  alarmed  by  the  in¬ 
creasing  hostility  directed  by 
some  members  of  police  depart¬ 
ments  at  accredited  reporters 
and  photographers  carrying  out 
their  legitimate  and  constitu¬ 
tionally  protected  rights  of 
gathering  news. 

“The  Guild  has  been  informed 
of  in.stances  in  which  some 
policemen  have  attacked  news¬ 
men  and  photographers  and 
shattered  their  equipment.  Such 
violence  cannot  be  tolerated.” 

“Therefore,  the  Executive 
Board  of  the  Newspaper  Guild 
of  New  York  demands  that  the 
Mayor  of  the  City  of  New  York 
and  the  Police  Commissioner 
take  whatever  action  is  neces¬ 
sary  to  guarantee  the  protection 
by  the  police  of  reporters  and 
news  photographers,  who  are 
dedicated  to  reporting  the  news 


Bergen  Record 
Publishes  Sunday 

In  the  New  Jersey  townships 
of  Hackensack — Bergen,  Pas¬ 
saic,  and  in  New  York’s  Rock¬ 
land  County,  readers  of  the 
Record  and  the  Morning  Call  of 
Paterson  received  their  first  edi¬ 
tion  of  the  Sunday  Record  Call 
Sept.  29. 

The  new  edition,  published  by 
the  Bergen  Evening  Record 
Corporation,  contained  a  main 
news  section  of  92  pages,  four 
supplements,  and  several  adver¬ 
tising  insert.s.  The  supplements 
included  a  quarter-size,  32-page 
tv  section,  with  the  full  week’s 
listing  and  stories  by  staff 
writers  and  syndicated  colum¬ 
nists;  “At  Ease”,  a  32-page  tab¬ 
loid  magazine,  locally  written 
and  produced;  “Family  Week¬ 
ly”,  the  nationally  distributed 
rotogravure  section;  and  a  10- 
page,  full-color  comics  section. 

The  main  news  section  had 
four  divisions  with  a  large  con¬ 
tent  of  local  news  in  the  3-coun¬ 
ty  area,  in  addition  to  staff- 
written  state  news.  This  was 
supplemented  by  the  newspa¬ 
per’s  broad  complex  of  wire 
services.  Included  in  the  main 
sections  are  4  i)ages  of  editorial 
and  reader  opinion,  extensive 
sports  coverage  at  the  local,  col¬ 
lege,  and  professional  level,  and 
business  and  financial  news, 
travel,  entertainment,  and  home 
and  family. 

Most  of  the  Initial  press  loin 
of  200,000  is  home-delivered. 
The  newsstand  price  of  The 
Sunday  Record  Call  is  20  cents.  . 

More  than  a  year  in  planning 
and  design,  the  Sunday  news¬ 
paper  is  part  of  a  growth  pat¬ 
tern  dating  to  1895,  when  the 
Evening  Record  was  established. 
The  present  ownership — Donald  i 
G.  Borg,  editor  and  publisher,  [ 
and  Malcolm  A.  Borg  and  Greg- 1 
ory  G.  Borg,  assistant  publish¬ 
ers — traces  back  to  1920;  the  I 
family  became  sole  owner  in ! 
1930.  I 

In  April  19(54  the  Bergen 
Evening  Record  Corporation  ac¬ 
quired  as  a  subsidiary  the ; 
Morning  Call  of  Paterson,  of- ' 
ficially  founded  in  1889. 

The  Sunday  edition  is  pi’o- 
diiced  by  the  staffs  of  both  news¬ 
papers.  Don  E.  Carter  is  execu¬ 
tive  editor.  Sunday  editor  is 
Jerry  Bellune;  Mark  Howat  is 
assistant  Sunday  editor.  The 
Record  has  discontinued  Satur¬ 
day  publication.  The  Call  is  pub-  ' 
lished  7  days  a  week. 

objectively.  The  officers  of  the 
Guild  stand  ready  to  meet  with 
city  officials  and  publisher  rep¬ 
resentatives  to  develop  any  pro- 
giam  needed  to  assure  this 
protection.”  | 


Richards  promoted  to 
Louisville  post 

Louisville,  Ky. 

Sev'eral  changes  among  key 
personnel  of  the  advertising  and 
production  departments  of  the 
Courier- Journal  and  the  Louis¬ 
ville  Times  were  announced  this 
week. 

Effective  Oct.  1,  John  L.  Rich¬ 
ards,  director  of  advertising 
sales,  will  fill  the  newly-created 
position  of  director  of  opera¬ 
tions  of  the  newspapers.  Rich¬ 
ards  will  be  responsible  for  the 
general  management  of  all  func¬ 
tions  associated  with  production, 
purchasing,  engineering,  main¬ 
tenance  and  building  super¬ 
vision. 

Maurice  J.  Buchart,  Jr.,  will 
become  the  new  director  of  ad¬ 
vertising  sales  and  Bernard  D. 
Rosenthal  will  succeed  Buchart 
as  manager  of  retail  advertising. 

C.  Earl  Bullard,  composing 
room  superintendent,  has  been 
promoted  to  production  manager 
of  the  Courier- Journal  and  the 
Louisville  Times.  He  succeeds 
Richard  C.  Borghi,  who  resigned 
to  join  the  Chicago  Sun-Times. 

C.  Frank  Mann,  Jr.,  com¬ 
posing  room  day  foreman,  will 
be  Bullard’s  replacement. 

• 

Grayson  family  asks 
aid  for  Runyon  Fund 

Harry  M.  Grayson  died  Sept. 
30  in  St.  Luke’s  Hospital  in  New 
York  City  from  cancer.  His 
widow.  Ivy,  and  son,  Harry  Jr., 
request  that  donations  be  sent 
to  the  Damon  Runyon  Cancer 
Fund. 


DPI  conference 
adds  HHH&Nixon 

Washington 

Major  addresses  by  the  three 
leading  presidential  candidates 
highlight  the  completed  program 
announced  this  week  for  the 
1968  United  Press  International 
editors  and  publishers  confer¬ 
ence  here  Oct.  7-8. 

Third  party  candidate  George 
C.  Wallace  will  speak  at  the 
opening  session  Monday  morn¬ 
ing,  Oct.  7,  and  Republican  nom¬ 
inee  Richard  M.  Nixon  will  ad¬ 
dress  the  conference  at  two 
o’clock  that  afternoon.  Vice 
President  Hubert  H.  Humphrey, 
the  Democratic  candidate,  will 
be  the  featured  speaker  Tues¬ 
day  afternoon,  Oct.  8. 

More  than  350  newspaper  ex¬ 
ecutives  and  their  wives  will 
attend  the  two-day  conference, 
at  the  Statler  Hilton  hotel,  which 
will  also  feature  other  nation¬ 
ally  known  speakers  and  panel 
discussions  on  leading  issues. 

• 

Help  wanted  index 
nears  record  high 

The  help-wanted  advertising 
index  rose  significantly  in 
.August,  the  National  Industrial 
Conference  Board  reported  this 
week. 

At  198  (’57-’59=100),  the 

index  is  13  points  higher  than 
in  July,  and  18  points  above  its 
year-ago  level. 

The  index  now  stands  4  points 
below  the  all-time  high  of  202 
recorded  in  March  1968. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


A^NOUyJCmCNTS  _ 

Appraisers— Consultants 

APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654 


Rooks— Magazines 

READ  "The  ISRAEL  and  MIDDLE  i 
EAST  NEWSLETTER.”  For  informa-  , 
tion  and  sample  copy,  send  $I  to  P.O. 
Box  2331,  Sunnyvale,  Calif.  94087.  | 

Business  Opportunities 

PUBLISHER  DAILIES,  WEEKLIES 
seeks  to  lease  additional  weeklies. 
Minimum  advertisinsr-circuiation  jfross 
$75,000.  Replies  held  confidential.  Box 

1629,  E<Iitor  &  Publisher.  _ _ _ 

5(K/e  INTEREST  MIDWI^T  DAILY. 
Chancy  situation,  but  could  have  posi¬ 
tive  end.  $15,000  down  on  $60,000  in¬ 
terest.  Krehbiel-Bolitho  New8pa|)er  Serv¬ 
ice,  Box  133,  Emporia,  Kans.,  66801, 
PERSON  W,  SALES  EXP^IENCE 
an<l  hackitround  in  newspai>er  field  to 
combine  with  our  proven  success  record 
anil  know-how  in  business  brokeratte. 
Paul  Chapman,  Chapman  Associates, 
204.7  Peachtree  Ril.,  Atlanta,  Go.  30309. 


ANNOUNCJCMENTS 
Community  Service 


CURB — Rush  tearsheets  white  papers 
with  black  people  in  display  ads 
(sketches  preferred)  to  CURE  (com¬ 
municators  Urginfr  Racial  Equality). 
Suite  2210,  Clark  Building,  Pittsburgh, 
Pa.  15222. 


Newspaper  Brokers 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20004 
(AC  202)  NAtional  8-1133 

Mel  Hodell,  Dir..  Newspaper  Div., 
Hazen  Co..  191  N.  Euclid  Ave..  Up- 
land.  Calif.  91786.  (AC  714)  982-1595. 

THE  DIAL  Agency.  1503  Nazareth,  Kal- 
amaz<M>.  Mich.  49001.  Ph:  349-7422. 
"America’s  No._l  Newspaper  Broker.” 
“confidential  INFORMATION 
Daily  Newspaiier  Properties 
W.  H.  Glover  Co..  Ventura,  Calif,  93001 
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Macliinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


Keirspappr  Itrokers 

NE(;<)TI ATORS  for  tronsfer  of  nows- 
paiier  i>ro|xTti«*s  sale  or  |iurchas«‘. 
Dixie  Ne\vs|)ai>ers.  I’.O.  Rox  imi.  (iads- 
den.  Ala.  Rh.  (ACJo.',  i 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  ne\vs|ia|>er — it's  the  |ier- 
^tnality  and  jihility  of  the  Iniyer.  This 
is  why  we  insist  on  ixTsonal  contact 
selling. 

LEN  EEIGHNER  AOENCY 
Box  I  Sit.  Mount  Pleasant.  .Mich.  |ss.",s 

BILL  MATTHEW  COMPANY 
Conducts  professional,  conhdential  ne¬ 
gotiations  for  sale  and  purchttse  of 
highest  quality  daily  and  weekly  news- 
I>a|>er  in  the  country.  Before  you 
consider  stile  or  purchase  of  a  proiierty. 
you  should  call  (AC  'll:!)  4tf.-ikTl  day 
time:  (AC  S13l  7.3.3-1100  nijrhts:  or 
write  Box  .3.304.  Cletirwater  Beach.  Flor- 
id.a  33.71,3.  No  obligation,  of  course. 

VERNON  V.  PAINE 
Daily  |)iu>ers  Nation-wide  .service 
30.7  Taylor.  Claremont.  Calif.  9171 1 


THOROrCH  OB.'^ERVANCE  of  max¬ 
imum  security  and  extra  transfer  serv¬ 
ices.  Newspaiier  Service  Co.,  Inc.,  has 
lieen  chosen  to  hanille  sales  of  mtiny 
of  the  South's  lietter  newspatiers.  215 
Curtis  St..  JenniiiKs.  La.  70516.  Ph :  1- 
31S-S24-0475. 


\rtrspapers  for  Sale 

SAN  .lOAQl'lN  VALLEY  WEEKLY  - 
$1(10.0110  uross  class.  $25.0(0  or  more 
down,  lonir  terms.  S'-;  interest  on  bal¬ 
ance  to  qualiheil  (lublisher  or  chain 
O|»eration.  For  immediate  stile.  Box 
1558,  Eilitor  &  Publisher. 

EXCLUSIVE  CALIFORNIA  WEEKLY 
otfsi^t ;  own  press:  attractive  locale. 
$75,000  with  only  $20.f(0  down.  J.  A. 
Sn.vder.  Newspaiier  Broler  22.3  (  E. 
Romneya  Dr.,  Anaheim.  Calif.,  92806. 

THRIVING  W  EEKLIES  Gooil  town, 
(rood  terms.  $10,000  up.  Alabama.  Mis¬ 
sissippi.  Louisiana.  New  York.  S.vd  S. 
Gould  .Associates.  P.O  Box  9.50,  Mont- 
Komery.  Ala..  .36102.  (205)  262-1751. 

WESTERN  EXCLU.  COUNTY-SE.AT 
letterpress  weekly,  isolated  from  com¬ 
petition.  Man  'Wife  team  can  earn  $19  - 
000  per  year.  HeaHhf-1  climate.  $17,000 
down.  ,T.  .\.  Snyder.  New’sp.aper  Broker. 
22.34  E.  Romne.vti  Dr..  Anaheim.  Calif.. 
92806. 

_  FOR  SALE 

Fully-equippeil,  fast-irrowinir  daily 
newsiiaper  in  overseas  troiiical  tourist 
■■’t  JS'-f.OOO  for  quick- 
sale.  Owner  is  retirinir.  Write  to  Rox 
1636.  Editor  &  Publisher. 

NEW  MEXICO  WEEKLY.  State's  most 
popultir  and  attractive  year-round  rec¬ 
reational  area.  City  of  5.500.  Will  cross 
$90M  in  1968  from  newsi>aiw*r  and 
office  supply:  no  job  printing.  Will  sell 
after  17  .years  ownership.  Price  $lnfiM 
29'-;  down.  DEAN  SELLERS.  News- 
paier  Bkr..  6.37  E  Main.  Mesa.  .Ari-/.. 
85'201.  Phones:  (6021  ii6I-24.3I  or  961- 
109.3. 

SEMI-WEEKLY 

Chicapro  are.a  neiirhliorhood.  Owner  re¬ 
tirin''.  Gross  for  '68-  $  >i  (i.t  i  o  p'lis. 

Excellent  profits.  $160,000  with  29'7 
down.  Write  fullv  to: 

J.  N.  WET.LS  &  COMPANA' 
/(I’c'-frtv  .V.'Tc.tS'if’rr  fbr  lo'eu  ) 

51.3  W.  Roosevelt  Rd.  Wheaton.  111. 

INDIANA  EXCLUSIVE  WEEKLY  in 
irrowine  town  on  Interstate.  Prici-d 
$33,000.  alHiut  cross:  $7,50o  down. 
Krehbiel-Bolit  ho  Newspaiier  Si'rvici*. 
Box  13.3.  Emporia.  Kans.  66801. 

SMALL  ORGEON  WEEKLY  with  po¬ 
tential,  Low  overhead.  Price  $20,0()0: 
$5,000  down.  Write  Box  16!i.3.  Editor  & 
Publisher. 

WR8T  TEXAS  exclusive  weekly,  dom- 
inent  in  county.  Gniss  $:’2.00n  ;  sell  for 
$23,500  $.3.5t'0  down.  Krehbiel-Rolitho 

Newsiuiiiec  Si'rvice.  Box  1.33.  Emimria. 
Kans..  66sol. 


IS'etcspapers  For  Salt* 

(IIIOWTH  ARKA  SITBURHAN— Week¬ 
lies.  Midwest.  Gross  Mmlern  (ilF- 

sel  pktnt.  All  or  half  interest  to  proven 
julvertisinjr.  mana>;ement-nian  or  team. 

cash  d(*wn  is  minimum.  Prove 
tinanoial  ability  for  details.  H(»x  1677, 
Editor  &  Publi.sher. 

FLOKIIIA  OFFSET  WEEKLY  —  Has 
composition,  ciimera  and  press  ecjuip- 
ment:  some  job  work.  $10.(0u.  Another 
wcH^kly  printeil  by  central  web  plant 
$7."»oo.  Both  pa|»erK  have  second-class 
P.O.  entry.  L.  Parker  Likely.  Box  431, 
St.  Petei'sburjr.  Fla.  33731. 


JSeu'spapers  II  anted 

WANT  SMALL  WEEKLY  in  South. 
Southwest  or  West  principals  or 
brokers.  Box  1627,  E<iitor  &  Publisher. 


>KV^>AF^^^VICES 

Features  Available 

•MOSTLY  ABOUT  PEOPLE" 

Only  <uice-a-week  column  of  its  kind! 
Dailies  and  wt*eklies!  VV’orks  wonders! 
Samples  and  4-wt»ek  trial  FREE.  Write 
OslKirne  House  Feature  Syndicate, 
P.O.  Box  966.  Menlo  Park,  Calif. 
94fl2r>. 

I  address  this  ad  to  publishers  and  <*d- 
it4)rs  of  weeklies  anti  small  dailies.  Put 
THE  SIXTIES  t>n  your  etlitorial  pa>?e 
to  make  that  pa^e  more  vital.  WM. 
WALLACE.  FRASER,  N.Y.  13753. 

LOCALIZED  XMAS  FEATURES  — 
tailoretl  pane  one  series  will  brighten  I 
ytmr  Xmas  issues.  New  idea.  Guaran- 
teetl.  Send  $3.  Ferax  Features.  150 
Broadway,  New  York,  N.Y.  10038. 


i'omptfsinfs  Hoorn 

FOR  SALE:  2  HEADLINERS:  1  rntwlel 
800;  1  mtslel  4o<».  Both  in  top  condi¬ 
tion.  Will  sell  separately  ttr  together. 
Citizen  Newspa|H*rs,  3932  W.  Main  St., 
McHenry,  Illinois  6oo5tb  or  call  (AC 
8l5t  3S5-7120. 

LI  NOFILM.  Photo  unit  and  two  key- 
lK)ard8,  tyiH*  grids  and  witith  cards. 
Excellent  copdit  t»n.  11  ytiu  dt>  not  have 
linofiim  we  will  train  .vtmr  maintenance 
man  under  one  of  the  l>est  in  the 
business.  Coast  Disiiatch,  Box  878,  En¬ 
cinitas.  Calif.  92021. 


Mailroom  Ftpiipment 

BRAND  NEW  USED  ONLY  6  MOS.  I 
1966  Mtslel  C  Cheshire  lal>eling  ma¬ 
chine  t  without  lal»eling  head!.  Handles 
both  '•.»  and  >4  fobled  products.  Max¬ 
imum  Lj  inch  paper  thickness.  Geared  I 
to  run  15.0un  copies  i>or  hour.  Tnclud-  I 
ing  1966  Cheshire  Quarter-Fobling  Ma-  j 
chine  and  6-foot  conveyor  New —  1 

$11.8.50:  asking  $12,500.  Mattia  Press,  ! 
91  Terry  St..  Belleville.  N.  J.  07109. 

t2ai)  759-06ro  , 


Fillers 

HANDY  FILLERS,  four  sizes,  printeil 
headed,  ta|)e.  Samples  available.  P.O. 
Box  5451,  San  Francisco,  Calif.,  94101. 


Fress  Engineers 

Newspa|»er  Press  Installations 
MOVING  REPAIRING— TRUCKING 
Ex|M)rt  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(.•\('  212>  JAckson  2-6105 


{'imtpttsin^  Room 

ELEKTRON,  Sii’70483,  electric  pot. 
feeder.  blower,  hydra  quadder,  4 
magazines.  V-<irive  motor,  from  private 
plant  llike  new). 

MANHAITAN  LINOTYPE  SUPPLY 
2'M  Elizabeth  St..  N.  Y..  N.  Y.  10012. 
tAC  212)  WAIker  .5-0100 

ALL  MODELS 

Linotypes-  -  I  ntertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Stnnd,  N.  Y.,  N.  Y.  lOOoT 

FOR  SALE:  One  Minlel  V  Intertype 
Linecasting  machine.  Sl?23225,  with 
'ITS  I’nit  5J2895.  Can  l>e  seen  operating 
on  our  floor.  In  excellent  condition. 
$3.0<  0.  Herman  Stevens.  Daily  Ban¬ 
ner,  Cambridge,  Md.,  2161.3.  (301) 

22K-3131. 

L.  &  B.  HEAVY  DUTY 
,  NEWSPAPER  TURTLES 

are  in  use  all  <»ver  the  Uniteil  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them.**  $92.95  to  $107.25. 

'  None  l>etter  at  any  price.  Write  for 
literature. 

:  L.  &  B.  SALF>S  COMP\NY 

!  World's  largest  distributor  of 

111-113  W.  Market  Si.,  Elkin.  N.C. 
WorbPs  largest  distriibtor  ot 
Newspaiier  Form  Trucks 
I  Telephone:  919-835-1513 


Miscellaneous  Machinery 

TYPESETTING  PLANT 

Allletd  Typesetting 
Ann  Arbor,  Michigan 

Complete  hot-type  department  only 
must  be  sold  immediately  to  make 
room  for  $150,000  in  new  equipment. 

See  operatinq!  Available  immediately! 
[  Cratinq/loading  (3)  reasonable  prices. 

'  Linotyi>e  Mo<lel  31,  S.N.  67967  TTS 
j  (Hiuipped 

'  Linotyi>e  Model  8.  S.N.  43637  w/'ITS 
;  LlnotyiK*  Mislel  31,  S.N.  55340  Star 
1  Quadder 

1  2  'leletyiKtsetter  (Fairchild)  Punch 
I  Units 

I  Elrod  Caster  S.N.  F23457E.  14  Molds 
I  59“ -Extra  full  Linotype  magazines 

9  Split  Magazines 

!  lOo  Fonts  Mats:  Spartan.  Baskerville, 

I  Garamond,  Btsloni,  (Jothics,  etc., 
,  complete  w  sorts;  condition  excel- 
!  lent 

Approxi.  700  Liners 
I  Rouse  Band  Saw 
,  Steel  Galley  ('abinets,  all  sizes 
I  ,3—  Hammoml  Glidi'r  Saws 
j  Rouse  Power  Miter  No.  El 293 
I  Ludlow  Caster  S.N.  6541  w  elec,  pot 
'  Ludlow  Super  Surfacer 
j  Assorted!  Ludlow  Sticks 
I  7  Steel  Ludlow  Cabinets 
120  Fonts.  Ludlow  Mats.  Tempo.  Lite, 
;  Black.  B<»1<1,  Heavy.  ItaPcs,  Bitdoni. 

I  Gothic,  etc.,  condition  excellent 

!  Almitst  New  SP20  Vamlerc<H»k  Pr(K>f 
I  Press  w  Power  Inker 
!  Vandercook  Press  No.  3.  S.N.  7(G1 
j  w  Inkers 

10  Tons  Lino  Metal  Cast  Margach 

FOR  SALE  INFORMATION 
WRITE  OR  CALL: 

i  The  Joseoh  Sheldon  Co,,  Inc. 

I  7^200  Greenfield  Road 
Oak  Park,  Mich.,  48237 
I  Phone:(313)399-2525 


MACHiXEKY  &  SI  PPl.lKS 

Presses  &  Machinery 

64  PAGE  OFFSET  PRESS 
AVAILABLE  NOW! 

Pei'fei'l  press  for  small  or  me<lium-siz» 
daily  with  larne  paire  capacity  reipiirc- 
ments.  Half  the  cost  of  new  eiiiiipment. 
'i'he  press  consists  of  4  double  width 
semi-cylindrical  units.  Will  iirint  64 
panes  in  black,  collect,  or  48  panes  in 
iiiack  with  si«)t  color  on  16  panes  or  16 
panes  in  4  color.  Btrainht  capacity  is  ;12 
lianes.  Press  presently  neared  at  30. (  or 
papers  per  hour  strainht  or  15,a0i 
papers  per  hour  collect.  Full  utilizatiu 
of  the  press  will  reipiire  some  enninee. 
inn  or  a  comiiotent  pressman  mechanii 
Can  be  seen  ninninn.  33, cutoff.  South 
town  Kconomist,  728  W.  65th  St.,  Chi- 
cano.  III.  60621.  Ph.  487-1  100,  Kxt.  18. 

HOE  COLOBMATIC  (1968) 

Four  units — one  color  cyl— tensionplate 
lockup  heavy  duty  3 '2  folder — AC  unit 
type  drive-  reels  and  fully  automatic 
pasters — rated  70,000  hour.  Availnlile 
in  one  year  at  consideralile  savinns 
Stereo  to  mnch. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-1.590 

FOR  SALE:  Four  16-pane  units  Walter 
Scott  newspaper  letteriiress  lieinn 
totally  sacrificed  by  News  &  D'spatch. 
Tarentum.  Pa.,  which  has  converteil 
to  offset.  Make  your  own  offer  on  part 
or  all.  For  complete  mechanical  de¬ 
scription.  call  or  write  Business  Man- 
aner.  Valley  Daily  News.  Tarentum. 
Pa.  1'I84  Phone;  4 ' 2-22 1-4321 . 

FOR  SALE: 

2  UNIT  WEB  OFFSET  PRESS 
Thatcher  with  ’5.  ’i  Tiane  folder.  220'," 
cutoff.  32"  web  width.  Two  units,  two 
roll  stands.  10  H.P.  variable  speeil 
drive. 

This  poimiar  press  will  iirint  8  standard 
size  (Metro)  panes  or  16  tabloid  panes 
at  speeils  up  to  15.000  p.p.h. 

Offereil  completely  rebuilt,  delivered,  in- 
st.-illeil  and  printinn  in  your  plant  for 
$21,500. 

Cull  r  rcritf: 

WEB  OFFSET  DIVISION 
Inland  Newspaiier  Machinery  Corp. 
1720  Cherry  St..  Kansas  City.  Mo.  64108 

.\C  816  221-9060  _ 

SCOTT  STRAIGHTLINE  three  deck 
press,  12  panes  on  strainht  run.  21 
panes  collect  with  nil  sterotype  equip¬ 
ment  avnilahle.  Can  be  seen  in  oper¬ 
ation  until  Feb.  1969.  when  it  w'ill  lie 
available.  Presently  used  for  tiiiblishinn 
8,000  six-ilav-a-week  newspaiier.  W.  H. 
Champion.  Courier-Herald.  Dublin,  Ga, 
31021. 

HURLETRON  INSETROL 

1  Complete  Unit — AC  equipped —prac¬ 
tically  new— removed  from  the  New 
York  Herald  Trihune, 

BEN  SHULMAN  ASSOCIATES 
60  E.  r.’nd  St..  N.Y.  17.  N.Y.  OX  7-4.590 


Stereotype  Equipment 

FOR  SALE:  NEW  NOLAN  2-ton  elec¬ 
tric  remelt  pot;  3  phase.  220  volts  with 
water-cooled  pin  molds.  Still  in  crate. 
Contact  Joe  Brooks.  News-Journal 
Corp..  901  Sixth  St..  Davtona  Beach. 
Fla..  32017. 


Wanteil  To  Huy 


ELROD,  nas-fired;  nood  workinn  con¬ 
dition.  Box  1612.  Eijitor  &  Publisher. 


9143.  Ideal  for  mail  laliels,  bundle 
Inliels  and  delivery  tapes  with  auto¬ 
matic  totals:  also  files,  punches,  etc. 
D.J.  Maul.  Buffalo  Courier-Express. 
Buffalo.  N.  Y.  14240. 


Perforator  Tape 

I  NOW  STATIC-FREE  jierf  tapes  at  our 
I  same  prices  -lowest  in  USA.  All  colors 
I  — Top  Quality. 

I'lill  or  Write: 

PORTAGE  1216)  PO  2-3555 
I  25  E.  Exchanne  St.,  Akron.  Ohio  4430S. 


HKM*  Vi  ANTF.I) 

Administrative 

IF  YOU  ARE  A  MAN  ASPIRING 
TOWARD  TOP  MANAGEMENT 
This  is  an  excellent  opportunity  as 
Business  Manager  of  one  of  the  oldest 
newspapers  in  the  Southwest  (Area  6). 
Excellent  working  conditions  and 
fringe  benefits  with  a  company  that  is 
widely  known  as  a  leader  in  progress. 
If  you  are  an  energetic,  dynamic, 
personable  man  with  well-rounded 
newspaper  experience,  both  business 
and  mechanical,  write  complete  back¬ 
ground  in  confidence  to  Box  1628,  Ed¬ 
itor  &  Publisher. 
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Csreer  Opportunities 

THE  lEST  JOI  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Administratirp 

ASSISTANT  GENERAL  MANAGER 
ADVERTISING  DIRECTOR 
Poaition  open  on  established,  progress¬ 
ive  Wisconsin  daily,  32M  circulation. 
Man  we  want  must  be  energetic,  well- 
seasoned  in  display  and  classified  sell¬ 
ing,  able  to  direct  and  inspire  staff, 
solve  problems,  produce  promotional 
ideas. 

The  job  is  interesting,  challenging,  re¬ 
warding,  with  excellent  salary,  liberal 
incentives,  bright  future.  Send  full 
resume  including  references  to  Box 
16G6,  Editor  &  Publisher. 


Artists 

ART  DIRECTOR — Have  you  reached 
the  point  of  no  return?  Maybe  you  are 
second  in  command  and  have  the  qual¬ 
ities  of  being  the  lea<ler.  Your  ideas 
may  lie  beyond  the  reach  of  your 
present  employer,  or  i)erhaps  he  is 
not  aggressive  enough  to  recognize 
them.  If  this  is  your  problem,  ours  is 
just  the  opposite. 

We  need  an  art  director  with  loads 
of  talent  capable  of  supervising  our 
layout,  production,  and  promotion  de¬ 
partments.  If  you  are  able  to  think 
creatively,  have  knowledge  of  tyi)e- 
casting,  paste-up  proceedures,  capable 
of  producing  light  illustrations,  and 
have  all  the  qualifications  to  supervise 
a  modern  graphic  art  department,  send 
us  your  resume.  Salary  commensurate 
with  ability.  Te<l  Small,  Dir.  of  Ad¬ 
vertising.  Paddock  Publications,  217  W. 
Campliell,  Arlington  Heights,  Illinois 

eoniiG. 


Circulation 

AGGRESSIVE  CIRCULATION  MAN 
capable  of  filling  our  No.  2  spot  in  a 
Southeastern  30,000  daily.  Ebccellent  op¬ 
portunity  for  advancement ;  good  salary 
plus  benefits.  References  and  resume 
first  letter.  Box  1592,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  SUPERVISOR  wanted 
for  large  Home  Delivery  department  in 
Zone  2.  Compensation  commensurate 
with  background.  Box  1624,  Editor  & 
Publisher. 


Circulation 

MANAGER 

neede<l  for  the  Champaign- 
Urbana  (Illinois)  Courier — 
circulation  30,000  range,  7-days 
per  week.  Growing  university 
city  and  competing  p.m.  dail¬ 
ies  make  this  job  a  real  chal¬ 
lenge  for  the  right  man.  Di¬ 
rect  staff  of  12  in  coverage  of 
Champaign-Urbana  and  12- 
county  area. 

If  you  have  a  demonstrated 
ability  in  circulation  manage¬ 
ment,  the  ability  to  supervise 
and  administer  a  circulation 
department,  and  the  ability  to 
grow  professionally  in  this  job. 
you  are  the  man  we  need.  Lib¬ 
eral  salary — depends  on  your 
ability. 

One  of  six  newspapers  in  a 
growing  group,  ^nd  resume 
and  salary  requirements  to 
James  E.  Spangler,  Lindsay- 
Schaub  Newspapers,  Inc.,  P.O. 

Box  789,  Decatur,  Illinois 
62325.  Your  reply  will  be  held 
in  strict  confidence. 

CIRCULATION  MANAGER^PM  daily 
in  Southern  California.  Must  be  fully 
experienced  in  circulation  details,  strong 
promotion  in  highly  competitive  area. 
Send  complete  resum6  with  references 
and  salary  history.  Position  available 
now!  Box  1568,  Editor  &  Publisher. 


ASSISTANT  CM 

for  large  p.m.  Sunday  newspaper  in 
Zone  2.  Must  Im  aggressive  and  have 
extensive  Home  Delivery  exiJerience. 
Only  highly-qualifie<l  circulators  should 
apply.  Box  1656,  Editor  &  Publisher, 


I  Circulation 

I  ASSISTANT  C.M  needed  for  25M 
Florida  daily:  carrier  and  motor 
I  routes.  Excellent  opi>ortunity — national 
I  organization.  Starting  salary  {8,000. 

I  Contact;  Box  1645,  Editor  &  Publisher. 

FLORIDA  DAILY  has  an  oijening  for 
an  exiierienced  district  manager.  Should 
l)e  strong  on  promotion  an<l  exi)erience<l 
in  carrier  boy  oiwration.  .Salary,  l>onus 
I  and  car  allowance.  This  is  excellent  oi>- 
■  IKirtunity  lor  a  gooil  promoter  with 
lioys.  Write  Box  1692,  Editor  &  Pub- 
I  lisher. 

ASSKSTANT  CM  (Chart  Area  2) 

I  Six-ilay  evening  metro|>olitan  news- 
!  pni)er  needs  an  ex|ierience<l  circulation 
man  to  fill  our  No.  2  job.  Excellent  op- 
I  |H)rtunity  for  advancement.  Gttod  salary, 
j  Must  have  metrn|K>litan  experience. 
Write  Bo.\  I69ii,  Eclitor  &  Publisher. 

OPPORTILMTY  AVAILABLE  with 
i  solid  gri.up  of  newspai>ers,  siiecifically 
!  an  18.090  daily  in  Zone  7.  Exjierience 
j  necessary  in  carrier  and  mail  promotion, 
j  Great  market — great  future.  Forward 
I  all  details  to  Box  1709,  Editor  &  Pul>- 
lisher.  Replies  confidential. 


Classified  Adrertising 

i  Director  Of 

CLASSIFIED 
ADVERTISING 

We  are  seeking  an  energetic,  dynamic, 

'  personable  and  capable  e.xecutive  to  head 
well-stiiffed  classified  <lei)artment  that 
now  accounts  for  3  million  lines,  $750,- 
I  009  without  even  trying. 

This  is  an  excellent  opportunity  for  one 
'  (lualified  to  unilertake  a  responsible  and 
top  management  (sisition  with  a  pro- 
'  gressive  iiuality  newspai>er  chain  locate<l 
I  in  one  of  the  fastest-growing  suburban 
'  areas  in  the  country. 

:  Please  submit  details  of  experience,  ac- 
I  complishments,  and  romiiensation  his¬ 
tory  which  will  Ik*  held  in  strict  con¬ 
fidence.  to  Stuart  Paddock,  Paddock 
Publications.  Inc..  P.O.  Box  277,  Arl¬ 
ington  Heights,  Illinois  69ii(i6. 


SUNSHINE  YEAR-ROUND! 

Spend  this  winter  on  our  lieautiful 
l)eaches  .  .  .  We  have  an  immediate 
o|>ening  on  our  staff  of  seven  for  a 
classified  salesman  or  woman  with  a 
minimum  of  I-year  ex|)erience.  Salary, 
commission  and  auto  exi>ense.  Excellent 
fringes  including  paid  vacation  after  6 
months.  pai<l  holidays  an<l  hospitaliza¬ 
tion.  New  air-conditioned  |>lant.  Beat 
the  cobl  weather.  Write  Ron  Everly. 
CAM..  THE  HERALD.  P.O.  Box  921, 
Bradenton,  Fla.  3:!.)95.  NO'W  I 


Display  Atlrertising 

AD  MANAGER-SALESMAN  for  13,000 
university  daily.  Chance  for  experienced 
ad  man  to  further  educatio  nat  under¬ 
grad  or  grad  level.  Attractive  salary, 
above-average  Iwnefits.  Resume  and 
references  to:  Publisher,  Daily  Iowan, 
Iowa  City,  Iowa  52240. 

working'  too  hard  “ 

P’OR  TOO  LITTLE? 

If  you  have  two  years  or  more  ex- 
fierience  selling  daily  display,  we  want 
to  talk  to  you.  Since  Howard  Hughes 
came  to  town  our  market  is  expanding 
faster  than  we  can.  Our  offer  is  far 
alwve  the  average!  Write:  J.  D.  King, 
Retail  Adv.  Mgr.,  Las  Vegas  Review- 
Journal,  P.O.  Box  70,  Las  Vegas, 
Nev.ada  89101. _ 

PERSON  W,  SALES  EXPERIENCE 
:ind  background  in  newspa|)er  field  to 
combine  with  our  proven  success  record 
anil  know-how  in  business  brokerage. 
Paul  Chapman.  Chapman  Associates, 
2945  Peachtree  Ril.,  Atlanto,  Ga.  30309 
ADVeRTISI N G  Mi^NAGER  S  JOB  open 
this  fall  in  the  finest  place  to  live  in 
California.  GikhI  fiay.  lienefits:  no  sales 
competition.  Box  1170,  Eililor  &  Pub¬ 
lisher. 


Display  Advertising 

TOP  MONEY— East  coast  suburban 
newspajier  lielieves  it  can  double  its  ad¬ 
vertising  linage  in  three  years  with 
the  right  kind  of  leadership.  The  man 
who  does  this  for  us  will  earn  a  substan¬ 
tial  five  figureil  income.  This  is  the 
chance  of  a  life  time  for  an  advertis-  , 
ing  director  with  daring,  intelligence,  j 
integrity  and  comfietence.  Mu.st  have  ! 
previous  advertising  management  e.x-  I 
jierience.  F'ull  details  first  letter.  Write  | 
Bo.x  1791,  Editor  &  Publisher. 

ADVERTISING  M.ANAGER  I 

If  you  .are  second  man  in  gcxKl-sized  i 
advertising  department,  a  proven  sales-  . 
man  with  .ambition,  we  have  an  out-  j 
standing  opisrrtunity  as  ad  manager  for  I 
strong  weekly  in  northern  N.J.,  26.000 
circulation,  salary,  benefits,  bonus. 
Write  Box  1672,  Editor  &  Publisher.  : 


SIX  NEWSPAPE.R  GROUP  in  highly  I 
competitive  suburban  area  neeils  young  | 
salesman  ready  for  greater  responsibil-  i 
ity  to  continue  exjiansion  and  growth 
of  quality  editorial  product.  Will  or-  j 
ganize  and  lead  retail  advertising  staff. 
Mu.st  have  creative  letterpress  news- 
paiier  advertising  background.  Now  run-  ^ 
ning  average  32  Itages  weekly:  13.000  i 
circulation.  Sen<l  complete  letter,  , 

career,  salary  goals,  W.  H.  Schroeder,  i 
Lakeland  Newspapers.  Box  268,  Grays-  ! 
lake.  III.  699.30. 


AD  REP  AD  SALES  PROMOTION  on  j 
12-M  5-day  daily.  Growing  fast  in  , 
former  monofHily  empire.  Minneapolis  I 
Daily  American.  Fran  McGovern  (612)  1 
721-6471.  I 


Editorial 

EDITOR  for  metropolitan  daily  in 
west.  Must  have  experience  on  50,000- 
100,000  circulation  daily,  preferably  in 
competitive  market.  Good  salary,  work-  i 
ing  conditions  and  profit-sharing.  Send 
resume  to  Box  1564,  Editor  &  Pub-  . 
lisher. 

SCIENCE  WRITER  interested  in  medi¬ 
cine  for  well  established  bi-weekly  | 
medical  magazine,  circulating  to  all  i 
practicing  physicians  in  U.S.  Send  | 
resume.  Reply  to  Personnel  Office.  Mod-  i 
ern  Medicine  Publications,  4015  W.  65th 
St.,  Minneapolis,  Minn.  55435. 

SAN  FRANCISCO  BAY  AREA  award¬ 
winning  a.m.  offset  daily  wants  two 
aggressive  young  career  men  on  way  ! 
up  for  police-general  assignment,  and 
school  beats  in  All-America  finalist 
city.  Premium  for  good  camera.  1-2 
years’  minimum.  $12.5-$140.  Top  fringe  | 
package,  profit-sharing.  No  sissies, 
please.  Ofienings  immediate.  Top 
growth  opiHjrtunity.  Write  or  phone: 
The  Argus.  Thomas  H.  Harris,  Editor,  i 
122  Center  Square.  Fremont.  Calif., 
94536.  (415)  797-5275.  : 

REPORTER  who  can  handle  anything  ! 
in  a  real-news  city,  or  who  would  like 
to  learn  how.  We  pay  competitive  wages 
and  fringes,  but  require  college  degree.  | 
Write:  Daily  News,  Newport,  R.l. 
02840. 

TURF  EDITOR 

,  The  Miami  Herald  needs  a  young  sports 
;  writer  with  feeling  for  the  human 
I  touch  who  is  interesteil  in  horse  racing. 

'  whose  nose  is  inquisitive,  writing  style 
down-to-earth  and  his  liking  for  the  $2 
window  restrained.  This  young  man  . 
would  lie  Turf  Editor  during  the  six 
winter  racing  months  and  work  as  copy 
desk-rewrite-sports  writer  during  off 
season  until  horse  racing  liecomes  year 
’round  operation,  which  is  expected 
I  Siam  If  inter€*sted  and  qualifieil.  write 
'  John  McMullan.  Executive  Eilitor,  The 
I  Miami  Herald,  Miami,  Florida  33191. 

■  GENERAL  NEWS  REPORTER  for  af-  i 
I  ternoon  daily — 15.0C0  circ.  Salary  de- 
;  iiendent  on  education,  experience.  All  i 
i  fringe  benefits;  5-day  work  week;  pleas-  i 
I  ant  working  conditions;  haven  for  sum-  | 
'  mer,  winter  sports.  Immediate  opening.  | 
;  Contact  Editor.  Leader-Herald,  (jlovers-  > 
I  ville,  N.  Y.  12078. 


EDITOR  ac  PUBLISHER  for  October  5,  1968 


Editorial 

MANAGING  EDITOR 

Direct  the  day-to-day  activities 
of  a  rapidly-growing  news  staff 
in  the  second-level  editorship. 
You’ll  work  for  a  group  of  the 
nation’s  leading  suburban  news¬ 
papers.  which  consistently  win 
top  national  and  state  awards 
for  general  excellence. 

Our  steady  growth  In  a  dy¬ 
namic  market  enables  us  to 
offer  you  a  solid  growth  future 
in  salary  and  responsibility. 
We’ll  match  our  salary  scale 
and  fringe  benefits  against  any 
in  the  suburban  newspaper  in¬ 
dustry. 

COPY  DESK  CHIEF 

We  need  an  astute  journalist 
who  is  adept  at  copy  editing 
and  developing  reporters  to 
head  our  copy  desk  and  as¬ 
sume  increasingly  more  edi¬ 
torial  management  rcsi>onsibil- 
ities. 

This  position  could  be  a  good 
step  up  for  a  skillful  copy  edi¬ 
tor  or  writer  who  wants  to 
move  up  the  management  lad¬ 
der.  If  you  produce  as  a  top- 
notch  professional,  our  growth 
assures  you  of  ample  opportuni¬ 
ties  for  future  promotions. 
Chart  Area  5. 

BOX  1621,  EDITOR  &  PUBLISHER 


DESKMAN-REPORTER  for  #2  spot 
on  Southwestern  Ohio,  14,000,  6-day 
week,  afternoon  daily.  Salary:  $8,000 
range.  College  area.  Xenia  Daily  Ga¬ 
zette,  Xenia,  Ohio  45385. 

REPORTER  FX)R  WEEKLY  at  sea¬ 
shore  area;  general  assignments.  Send 
resume  to  Wildwood  Leader,  Wildwood. 
N.  J.  08260. 

FOOD.  FASHION, 
FEATURES.  LAYOUTS? 

Here’s  your  chancel  Vacancy  soon. 
Want  able  young  woman  who  knows 
value  of  fine  Women’s  Department  on 
staff  of  four.  55,000  p.m.  Sunday  paper. 
Tell  all  first  letter.  Gene  Thorne,  Man¬ 
aging  Ed..  Waterloo  (Iowa  50704) 
Courier. 


CLASSIFIED 

Advertising  Rates 

’’SITUATIONS  WANTED” 
t Payable  with  order) 


4-wnlis . $1.00  per  line,  per  lisiie 

3-weeks  . . .  $1.10  per  line,  per  iitue 

2-wKk$  .  $1.20  per  line,  per  issue 

1-week  $1.30  per  line. 


Count  Are  averpfe  words  per  line 
3  lines  minimuni 
(No  abbreriations) 

Add  SOc  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Oo  not  send  irreplaceable  clippinfs, 
etc.  in  response  to  ’help  wanted* 
advertisements  until  direct  request  It 
made  for  them.  EAP  cannot  be  re¬ 
sponsible  for  their  return. 


"all  other  CLASSIFICATIONS" 


4-weeks  .  $1-M  per  line,  per  Issue 

3-wteks  .  $1.M  per  line,  per  issue 

2-wecks .  $1.70  per  line,  per  issue 

1-wtek.  $!.$•  per  line. 


DISPLAY — CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  chanpot  yeur  claui- 
led  ad  to  display.  The  rate  for  display- 
classiAed  it  $3.15  per  apate  line — $44.10 
per  »lumn  inch  minimum  space. 
WEEKLY  CLOSING  TIME 
TiMtdoy,  4i30  PM 

Box  numben,  which  are  mailed  each  day 
at  they  arc  receivod,  arc  valid  far  1-ycar. 

Editor  &  Publisher 

8S0  Third  Avc.,  N.  Y..  N.  Y.  10022 
(AC  2121  Plaza  2-70S0 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  ANTED 

Editorial 


SOUTHWEST  VIRGINIA— One  of 

America’s  last  frontiers.  Propress  and  | 
chanpe  are  cominp,  but  the  battle  is  I 
ruppe<l.  We  need  a  younp  man  or  wo-  j 
man  to  cover  this  story — and  all  of  the 
other  stories  in  a  repion  famous  for  . 
them — in  words  and  pictures — a  1-man 
bureau  job  with  room  to  move  around, 
on  a  wide-awake  .10,000  daily.  J-prad 
with  savvy  or  a  year’s  experience  could  ' 
qualify.  Write  Manapinp  Editor,  Kings¬ 
port,  Tenn.,  Times-News.  i 


TOO  YOUNG  TO  STAGNATE? 
Growth  opportunity  in  Chicago  for  re¬ 
porter  with  2-3  years’  experience.  Suc¬ 
cessful  firm  of  industrial  journalists 
has  d.vnamic  challenge  for  freedom- 
lover.  Talent  needetl;  so  please  send 
clips  or  manuscripts.  Chicago  inter¬ 
views  can  be  arranged.  Frank  Associ¬ 
ates.  lO.lfl,';  Fairgrove  Ave.,  Tujunga, 
Calif.,  91042. 

YOUNG  REPORTER  with  2  or  3  years’ 
experience.  Nice  Ohio  city  of  30,000. 
Good  opportunity  for  advancement. 
Box  1625,  Editor  &  Publisher. 


GOT  WHAT  IT  TAKEiS  to  be  this 
mmlern  daily’s  top  reporter?  Emphasis 
on  no-holds-barred  in-depth  reporting, 
urban  affairs.  Top  salary.  Located  in 
Midwest.  Top  salary.  Zone  5.  Box  1663, 
Editor  &  Publisher. 


WHEN  YOU’RE  LOOKING— look  at 
management,  look  at  facilities,  look 
for  opportunity  to  advance  and  look 
at  the  present  product.  Look  us  over  if 
you’re  ready  to  take  a  new  challenge 
on  one  of  our  daily  papers  in  Central 
or  Northern  Ohio.  Three  reporting  jobs 
are  open  with  top  pay  at  $135  for  the 
educated  and  experienced.  One  assist¬ 
ant.  photo-conscious  editor’s  job  open 
with  salary  based  on  experience.  Write 
Box  1635,  Editor  &  Publisher. 


EDITOR  for  weekly  newspaper  in  Zone 
1.  Experienced,  able  to  handle  all 
phases  of  weekly  news.  Opportunity 
to  run  a  lively  paper.  Employee  bene¬ 
fits.  Box  1659,  Editor  &  Publisher. 


NEED  EXPERIENCED  DESKMAN, 
two  reporters  for  31,000  daily  in  110,000 
Connecticut  city.  Good  salaries,  bene¬ 
fits.  Send  resume,  salary  expected.  i 
Box  1644,  Elditor  &  Publisher. 


BEGINNER’S  CHANCE  to  learn  re¬ 
porting  while  covering  local  sports  for 
lively  dailv  in  resort  town  on  scenic 
shore  of  Lake  Michigan.  Prefer  some 
sports  writing  exiierience  in  high 
school,  but  will  train  young  man  who 
is  more  interested  in  opportunity  than 
salary.  Write:  Managing  Eklitor,  South 
H.iven  (Mich.)  Tribune. 


GENERAL  NEWSMAN 
Attractive  salary,  money  raises  and 
advancement  opportunities,  bonus,  life 
and  hospital-surgical  plans — other  ex¬ 
tras — offered  by  downstate  Illinois 
daily,  35.000  circulation,  for  good  gen¬ 
eral  newsman. 

Modern,  attractive  quarters,  liest  of 
equipment,  advancement  OM>ortunitie8. 
Tell  all  about  experience,  etc.  Box  1658, 
Exlitor  &  Publisher. 


REPORTER  needed  for  the  Edwards- 
ville  (Illinois)  Intelligencer — a  6,000 
daily  in  a  growing  college  community 
2.5-miles  from  St.  Louis.  Job  duties  in¬ 
clude  :  coverage  of  city  government, 
CofC  and  general  assignments.  Degree 
requireil.  Some  experience  preferred. 
Salary  to  $150  tier  week.  Good  fringe 
benefits.  We  need  a  person  able  to 
handle  a  variety  of  assignments  and 
the  ability  to  develop  into  a  top 
porter.  For  more  information,  contact: 
Pensonnel  Dept..  Lindsay-Schaub  News¬ 
papers,  Inc.,  P.O.  Box  789,  Decatur. 
Illinois  62525  :  or  call  collect  (AC  217) 
422-8531. 


MOVE  UP 

If  your  editing  is  sharp  and  your  head¬ 
lines  e\-en  sharper,  the  prize-winning 
Detroit  Free  Press  may  have  a  spot  for 
you  on  its  copy  desk.  The  pay  is  good : 
the  atmosphere  congenial.  Write  to: 
Robert  McKelvey,  Detroit  Free  Press, 
Detroit,  Michigan  48231. 


GROWING  DAILY  of  19,000  in  the 
Illinois  river  valley  needs  state  editor 
who  can  double  as  swing  man.  Five-day 
week.  Write:  Herb  Hames,  Editor, 
News-Tribune,  La  Salle,  Illinois  61301.  j 


YOUNG  REPORTERS- 
Are  you  ready  to  move  up  7  We  can 
use  general  assignment  men  with  three 
years  or  more  experience  and  a  good 
record  on  your  present  job.  Good  salary, 
fringes  and  opportunity  for  advance¬ 
ment.  Send  resume,  clips.  Managing 
Editor,  Pitt-sburgh  Post-Gazette,  Pitts¬ 
burgh,  Pa,  15230. 


EDITOR  for  copy  desk  of  progressive 
daily  in  South  Jersey  approaching 
30,000  daily  circ.  Experience,  proven 
ability  and  desire  for  perfection  is  a 
must.  If  you  like  to  let  things  slide, 
don’t  answer  this  ad.  W'rite  Managing 
Ekiitor,  Burlington  County  Times, 
Route  130,  Willingboro,  N.J.  08046. 


.  ARE  YOU  A  WOMEN’S  EDITOR  on  a 
i  small  daily  or  experienced  staffer  on 
metrot)olitan  paper  who  is  ambitious  to 
move  up  One  of  the  country’s  most 
I  respected  newspaper  has  an  opening  in 
I  its  women’s  news  department  for  a 
fully  experienced  reporter  and  copy- 
reader,  to  fill  No.  2  spot  in  the  depart¬ 
ment.  Excellent  salary  and  fringe  bene- 
i  fits.  Send  reply  to  Edward  F.  Maher, 
Industrial  Stations  Director,  The 
Blade,  Toledo,  Ohio  43604. 


j  SPORTS  'WRITER  for  5-man  p.m. 
i  staff.  Will  share  desk  responsibilities, 
assume  variety  of  assignments  ranging 
,  from  prep,  college  i^iorts  to  outdoor 
writing.  Don  Forsythe,  Sports  Editor, 
The  Lincoln  Journal,  Lincoln,  Nebr., 
I  68501. 


;  COPY  READER  AND  REPORTER  for 
.  170,000  dominant  North  Florida  daily 
I  located  in  the  hold  new  city  of  the 
I  South:  growth  situation  with  company 
'  that  draws  its  news  executives  from 
the  ranks :  moilem  year-old  plant;  the 
fringes  you’d  expect.  Write:  Personnel 
Dir.,  Florida  Times-Union/Joumal, 
Box  1949,  Jacksonville,  Fla.,  32201. 


EXCITING  CHALLENGE! 

Young,  hard-working  rei)orter  needetl 
by  rapidly-expanding  prestigious  N.  J. 
daily  (circ.  63,000)  in  N.Y.  metropol¬ 
itan  area.  Assignment  would  include 
municipal  government,  investigative 
rei>orting,  features. 

Night  beat.  Top  pay,  best  fringe  bene¬ 
fits.  Must  have  car.  Real  opportunity 
for  advancement.  Newspaper  has  out¬ 
standing  reputation  for  public  service. 
Could  be  a  big  step  up  for  the  right 
man  or  woman. 

BOX  1660,  EDITOR  &  PUBLISHER 


WRITER  for  growing  financial  PR 
agency  having  newspai)er  writing  back¬ 
ground.  Financial  writing  experience 
desirable  but  not  necessary  if  you  have 
"feel”  for  stock  market.  Send  resume 
to  Martin  A.  Cohen  Associates,  Inc., 
1188  Post  Rd.,  Fairfield,  Conn.,  06430. 

ASSOCIATE  EDITOR 

Lively,  fast-moving  N.Y.C.  suburban 
offset  weekly,  30.000  circulation.  Good 
opportunity  for  growth  with  corpor¬ 
ation.  Camera  helpful:  car  necessary. 
Immediate  opening!  Call  Mr.  Aldrich 
(914)  EL  6-2525,  or  write  Box  2d8, 
Spring  Valley,  N.Y.  10977. 

REPORTER— The  Bayonne  (N.J.) 
Times  is  looking  for  a  young  man 
who  aspires  to  be  a  first-rate  reporter : 
some  experience  helpful.  Good  wages, 
benefits  and  working  conditions.  Call 
Bob  Horowitz,  Managing  Elditor,  for 
an  appointment.  (201)  339-4200. 

EDITOR  for  Los  Angeles  suburban  40- 
year-old  semi-weekly,  18,000  circulation. 
Must  lie  familiar  and  experience<l  in 
all  phases  of  community  newspaper 
journalism  :  i.e..  make-up.  editing,  re- 
IKirting.  Must  lie  solid  in  e.xperience 
and  not  a  clock  watcher.  Last  man 
held  this  position  7-years,  left  to  ad¬ 
vance.  Send  resume  and  state  salary 
requirements.  All  replies  confidential. 
Box  1696.  Editor  &  Publisher. 


WOMEIN’S  PAGE  EJDI’TOR  who  can 
also  do  general  reporting  and  lively 
features  needed  for  53,000  circ.  Cath¬ 
olic  diocesan  weekly  in  Western  Pa. 
Goo<l  salary  plus  fringes.  Box  1599,  Ed¬ 
itor  &  Publisher. 


EDITOR-WRITER 

National  magazine  with  far-reaching  in¬ 
fluence  in  a  vital  field  needs  a  talented 
new  staff  member  who  can  cultivate 
sources,  keep  on  top  of  developments, 
analyze  complex  issues,  identify  and 
interpret  trends,  and  write  crisp  copy. 
He  must  also  lie  a  self-starter  who  can 
judge  article  ideas.  He’ll  join  a  staff  of 
professsionals  with  two  things  in  com¬ 
mon — Buiierior  intellect  and  maturity. 
Starting  salary  to  $15,000.  Excellent 
fringe  benefits.  New  York  area.  Write 
fully  to  Bo.x  1683,  Elditor  &  Publisher. 


EDITOR — Dealer  and  Employee  Pub- 
j  lications  for  lending  oil  company  head- 
1  quartered  in  Louisville.  Kentucky. 
Prefer  college  grad  with  studies  in 
English  or  Journalism,  must  he  good 
writer,  previous  exjierience  in  industrial 
wiiting  helpful  but  not  necessary. 
Salary  oiien.  Excellent  benefits,  ad¬ 
vancement  oi>portunities.  Send  resume 
to  R.  C.  Wooton,  Standard  Oil  Co., 
P.O.  Box  1446.  Louisville,  Ky.  40201. 


LOOKING  FOR  EASY  LIVING,  big 
money?  Don’t  read  any  further.  link¬ 
ing  for  a  chance  in  the  world  of  fun 
and  games?  We  want  a  young  man  with 
drive,  imagination.  Must  type  40  WPM. 
Objective:  Sports  Writer.  Tremendous 
oiiportunity  for  right  man.  Contact:  Ed 
Cktiden,  Executive  Sports  Editor,  The 
Trentonian,  Trenton,  N.J.  08602.  Area 
resident  preferred. 


TIRED  OF  THE  RAT  RACE?  Join 
this  Aren  2  weekly  as  news  editor. 
Position  offers  editorial  freedom  on 
State’s  largest,  highly-respected  weekly 
newspaper.  Open  immediately.  Write 
Box  1712,  Exlitor  &  Publisher,  with  full 
resume. 


WASHINGTON  DC  CORRESPONDENT 
Full-time  coverage  of  medical  ,md 
health  related  subjects  for  national 
publication  for  M.D.’s.  prefer  previous 
relate<l  exiierience  in  Washington. 
Please  send  resume  with  salary  re¬ 
quirement  to  Box  1676,  Eklitor  &  Pub¬ 
lisher. 


THE  GLOBE-DEMOCRAT  seeks  an  ex- 
|ierience<l  copy  e<litor.  Superior  salary, 
company  lienefits  and  opportunity  for 
advancement.  Write:  Personnel  Direc¬ 
tor.  St.  Louis  Globe-Democrat,  12th 
Blvd.  at  Delmar,  St.  Louis.  Mo.  63101. 


TWO  JOBS  OPEN 

We  seek  a  young  editor  who  can  write 
meaningful  heads,  edit  for  accuracy 
and  iiersiiective :  we  also  seek  a  young 
reporter  who  is  intelligent,  curious  and 
imaginative.  Ple.ase  send  resume,  s-alary 
re<iuirements  to  I-arry  Hale,  Assistant 
Managing  Ekiitor,  The  Evening  Press 
and  The  Sunday  Press,  Binghamton, 
N.Y.  13902. 


’THE  CHALLENGE  .  .  .  working  for 
a  400,000  plus  New  England  daily,  is 
waiting  for  you  if  you  are  ready  for  it. 
We  need  bright.  exiierience<l  fast-think¬ 
ing  people  to  fill  oiienings  ns  ReiKirters, 
Rewritemen  and  Copy  Editors.  Your 
future  with  us  will  deiiend  on  your 
ability  to  cover,  write  or  e<lit  fast- 
bre:iking  news  for  this  hard-hitting 
metro  A.M.  Send  resume  with  clips; 
state  salary  desired  and  availability,  to 
Box  1695,  Eklitor  &  Publisher. 


REPORTER — Capable  of  taking  over 
I  news  bureau  in  small  suburban  city. 
Interested  in  feature  writing,  photo- 
grai)hy.  Small  daily  experience  helpful; 
bachelor’s  degree  requireil.  Guild  con¬ 
tract  $195  five-year,  minimum.  Reply 
with  letter,  resume.  County  Editor, 
Eugene  Register-Guard,  Box  1232, 
Eugene,  Oreg.,  97401. 

SPORTS  WRITED  needed  in  tiger  town 
(Massillon,  Ohio!,  the  high  school-fiK>t- 
bnll  capital  of  the  world.  E'or  details 
write  to:  The  Eklitor,  The  Evening  In- 
deiiendent,  Massillon,  Ohio  44616. 


SKI  EDITOR  Midwest’s  largest  ski 
newspaper  has  imme<linte  aliening.  Live 
within  30-minutes  of  7  ski  areas.  Must 
I  have  feeling  for  skiing  plus  experience 
'  in  writing  and  layout.  This  is  a  year- 
I  around  position  with  an  organization 
I  that  plans  to  <levelop  several  recre- 
I  ational  publications.  Contact  Tom  Mc¬ 
Daniels.  Charlevoix  Oiurier.  Charleviox. 

I  Michigan  49720.  Phone  (616)  547-6558. 

I  MANAGING  EDITOR  12-M  ,5-day  daily.  I 
Growing  fa.st  in  former  monopoly  | 
empire.  Minneaiiolis  Daily  American. 

'  E'ran  McGovern  (612)  721-6471. 

BIZ 

I  MAG  BAG 

'  But  it’s  not  really  a  magazine.  It’s  a 
fast-moving  weekly  business  newspaiier 
-  the  only  one  in  its  field— and  gearing 
I  for  expansion.  We’ve  got  an  opening 
I  for  a  staff  reporter  at  our  Boston  head¬ 
quarters.  Required :  in-<lepth  reporting 
I  and  an  individual  who  thinks  about  the 
readers  he’s  writing  for.  Opportunity 
!  to  grow  with  a  major  regional  news- 
i  paiier  that’s  covering  the  Northeast  to- 
I  day  and  is  now  moving  down  the  EXst 
'  Coast.  Tell  us  about  yourself,  including 
I  salary  requirements.  Box  1690,  Eklitor 
,  &  Publisher. 


1  CENTRAL  VA.  A.M.  DAILY  needs 
deskman  with  some  experience  and  will¬ 
ing  to  learn.  Must  have  flair  for  heads 
and  layout.  Excellent  pay  and  fringe 
benefits;  good  working  conditions.  Write 
i  Box  1704,  Editor  &  Publisher. 


!  WOMAN’.'?  EDITOR 

We  want  to  publish  the  best  women’s 
I  pages  in  our  are.-i  and  to  do  it  we  need 
j  a  gifteil.  dynamic  woman  with  mature 
I  judgment.  The  i>erson  selected  must 
'  have  the  ability  to  plan  and  supeiwise 
the  work  for  a  staff  of  10  to  12  on  a 
1  two-paper  oi>eration.  'The  opportunity 
I  is  as  big  as  the  challenge.  Excellent 
I  pay  anil  lienefits.  Ijovely  city  and 
j  climate.  Outstanding  cultural  and  rec¬ 
reational  advantages.  Zone  3.  Write 
fully  in  complete  confidence  to  Box 
1688,  Eklitor  &  Publisher. 


SPORTS  PHOTfXIRAPHY— prep  to 
Big-1 0;  tennis  to  hockey — major  need  of 
r,.5.ono  circulation  p.m. -Sunday  paper. 
Staff  of  four.  Modern  plant.  Best 
fringes.  Tell  all  first  letter.  Gene 
Thorne.  M.E.,  Waterloo  (lowal  Courier. 


CT-NTRAL  PA.  EVENING  DAILY  in 
25.000  circulation  bracket  needs  reliable, 
self-starting  news  staffer  to  handle 
branch  office.  Salary  commensurate  with 
ability;  excellent  fringe  benefits.  Fine 
community  with  unusual  educational 
anil  recreational  offerings.  Early  inter¬ 
view  sought.  No  liooze  fighters  need 
apply.  Box  1705.  Editor  &  Publisher. 


EDITOR-M’TUTER 

Experienceil  in  writing,  eiliting  and 
layout  for  monthly  newsletter  of  in- 
]  ternational  service  club  organization 
;  plus  research  and  writing  of  articles  on 
!  variety  of  subjects.  Knowledge  of  other 
languages  desirable.  Excellent  benefits 
and  working  conditions.  Send  resumi 
to: 

ROTARY  INTERNATIONAL 
1600  Ridge  Ave.,  Ex'anston.  III.  60201 


REPORTER  -  PHOTOGRAPHER  for 
bureau  fiosition  with  statewide  daily  in 
northern  New  England.  Either  J-grad 
or  some  exiierience.  Need  hard  driving, 
self-reliant  type  for  immediate  place¬ 
ment.  Write  Box  1670.  Ekiitor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  wanted  by  27.000 
offset  daily  in  a  growing,  progressive 
Zone  3  city.  If  you  are  a  young,  ex¬ 
perienced  newsman  with  a  desire  to 
excel  in  a  position  of  responsibility  with 
a  salary  to  match,  send  complete  resum4 
to  Box  1668.  Eklitor  &  Publisher. 


ALL’ROUND  REPORTER  and  feature 
writer  for  Eastern  Pa.  p.m.  daily  and 
Sunday;  40-hour  week;  modern  offices. 
Top  pay,  fringe  benefits.  FViendly  com¬ 
munity-congenial  staff.  Box  1674,  Ed¬ 
itor  &  Publisher 
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HELP  WANTED 

HELP  W  ANTED 

HELP  WANTED 

HELP  W  ANTED 

Editorial 

Offset  Printing  Consultant 

,  Operators — Machinists 

Operators — Machinists 

GROWING  22.000  MIDWEST  p.m.  daily 
in  estalilishwl  newspaiier  firoup  seeks 
city  eilitor :  will  consider  reiMjrter  or 
dOTkman  ready  for  bicger  challenice. 
Also  combination  si>orts-Keneral  assign¬ 
ment  reporter ;  can  be  a  beginner.  Com¬ 
petitive  salary  schedule,  top  fringes, 
good  future.  Box  1604,  Editor  &  Pul>- 
liiher. 

you  WHO  CAN’T  ABIDE  WINTRY 
blasts  of  the  North,  take  note  I  Have  ■ 
opening  for  beat  re|M>rter  on  five  after¬ 
noon  an<t  Sunday  morning  paper  with 
strong  local  news  and  picture  leanings. 
Deep  in  the  balmy  Rio  Grande  Valley 
of  Texas.  Would  like  as  much  as  ex¬ 
perience  as  can  afford,  but  will  train 
militant-free  beginner  if  necessary. 
Good  working  conditions,  good  year- 
around  climate  in  interesting  winter 
resort  city  on  the  Isirder  :  13. .100  circula¬ 
tion.  Send  resume  to  Managing  Editor, 
Herald.  Brownsville.  Texas  7S520,  or 
phone  (AC  512)  LI  2-4.331. 

REAL  OPPORTUNITY  for  hustler: 
handle  editorial  and  advertising  for 
3.000  ui>-state  N.Y.  weekly.  Gootl 
money  and  bright  future  with  pro¬ 
gressive  organization.  Write  for  sur¬ 
prising.  inviting  details.  Box  1700.  Ed¬ 
itor  &  Publisher. 

SPORTS  EDITOR  12-M  3-day  daily. 
Growing  fast  in  former  monoiKjly 
empire.  Minneapolis  Daily  American. 
Fran  McGovern  (612)  721-6471.  j 

WOMEN’S  PAGE  STAFFER— Find 
your  place  in  the  sun.  Come  to  Central 
Florida  and  the  fast-growing,  prize-  1 
winning  women’s  deiiartment  of  The 
Le<lger.  Young  rei>orter-deskman,  with 
a  flair  for  imaginative  make-up  and 
bright  writing  neetled.  Salary  based  on 
exiierience.  ability.  Call  collect:  Sally  . 
Batson.  W'omen’s  Editor.  The  Ledger. 
Lakeland.  Fla.  (AC  813)  686-1131. 

LOOKING  bX)R  A  JOB? 
f  We’ve  got  ’em  f'lenty)  , 

News  Department  of  Central  New  Jer-  ' 
sey’s  top  comiietitive  daily — with  a 
staff  of  more  than  60-  is  setting  up 
four  new  beats  and  two  additional 
desks. 

Re|K>rters  and  copy  editors  of  talent  | 
and  experience  will  find  both  challenge  > 
and  reward  here.  We  are  expanding —  I 
not  just  plugging  holes.  Box  1711,  Ed¬ 
itor  &  Publisher. 


REPORTER.  4-5  years’  exiierience.  with 
political  savvy  and  aggressive  instincts 
for  37.000  San  Francisco  Bay  Area 
p.m.  Resume,  recent  samples  with  first 
letter.  Box  1702,  Editor  &  Publisher. 


W’E  NEED  A  COPY  READER  who  can 
do  a  sharp  editing  job  and  write  a 
meaningful  headline,  and  a  si>orta 
writer  who  can  turn  out  bright  copy 
on  a  10-man  sports  staff.  Good  salary, 
lilieral  fringe  benefits  for  the  right 
men.  Address  replies  to  Box  1710.  Ed¬ 
itor  &  Publisher. 


Free  Lance 


EXPEIRIENCED  INTERIORS  WRITER 
to  work  on  regular  free-lance  basis  for 
major  Chicago  newqiaper.  Assignment: 
to  search  out  and  write  up  exciting 
interiors  in  the  Chicago  area.  We  are 
seeking  a  professional  who  can  come 
up  with  a  real  discovery  every  week  in 
exchange  for  a  by-line  and  excellent 
money.  Write  to  Box  1664,  Editor  & 
Publisher, 


WRITER,  ARTISTS  for  assignments  for 
commercial  publications,  ^itor.  Box  , 
530,  No.  Hollywood,  Calif.,  91603. 


Mail  Room 


PRINTING 

Consultant 


HEAD  MACHINIST 
for  The  Edwardsville  (Illinois) 
Intelligencer — a  6.000  daily  in 
a  growing  college  community 
of  11,000. 

Six-machine  plant,  ITS  equip¬ 
ped.  Scale  now  $150.38  for  37^ 
hour  week.  Head  machinist 
paid  above  scale,  depending  on 
experience  and  ability.  Good 
fringe  benefits  including  pen¬ 
sion. 

For  more  information  write 
A.L.  Knox.  117  No.  Second  St., 
Edwardsville.  Illinois  62023:  or 
call  collect  (AC  618)  656-4700. 

LINOTYPE  OPERATOR— Experienced. 
Opportunity  for  right  man.  Excellent 
scale  and  fringes  in  desirable  area. 
Permanent  Situation.  Night  Work.  Box 
1518,  Editor  &  Publisher, 

OPERATOR-CXJMPOSITOR :  Good  pay. 
Weekly  chain.  Vidette,  109  E.  Syca¬ 
more,  Columbus  Grove,  Ohio,  or  call 
Mr.  Fisher  2161. 

OPERATOR-FLOORMAN  11.600  cire. 
daily.  37 H  hours.  Excellent  working 
conditions.  Fine  community  for  fanaily 
living.  Scale  $3.68 ;  many  benefits.  Con¬ 
tact  The  Advertiser-Tribune,  Tiffin, 
Ohio  44883. 


MACHINIST — Must  know  Elektrons. 
Excellent  career  opportunity  with  mod¬ 
ern  company.  Zone  5.  Box  1610,  Editor 
&  Publisher. 

. . .  ri:i:i'i:i:iiin!i;i:i!i:iiiiiii:iiiiiiiiiiiiiiiiiiiiiiiii^^ 


TTS  OPERATORS  —  Unjustified  Upe 
operation.  60-words-per-minute  compe¬ 
tency.  ITU  scale  $175.00.  Top  fringe 
benefits.  Write:  W.  Stremming,  Hawaii 
Newspaper  Agency,  Inc.,  605  Kapiolani 
Blvd.,  Honolulu,  Hawaii  96801. 

RETIRING  MACHINIST,  would  you 
like  to  take  it  easy  in  this  retirement 
area  and  work  20-30  hours-a-week  main¬ 
taining  our  Linos  and  Intertypee  T  Age 
no  problem  if  you  are  a  working  pro. 
Write  The  Brownsville  (Texas)  Herald. 

G-4-4  MIXER  OPERATOR,  for  union 
shop.  $168.40  week.  Excellent  working 
conditions  and  hospitalization  plan. 
Write  full  details  to  Box  1440,  iMitor 
&  Publisher. 

TELBTYPESBHTERS 
Immediate  openings  for  TTS  operators 
who  desire  permanent  situations. 
$168.00  for  37%  hours.  Excellent  vaca¬ 
tion,  insurance  and  savings  program. 
Contact  Jack  B.  Hall,  Rockfoid  News¬ 
papers,  Rockford,  III.  61105. 

i  IMMEDIATE  OPENING  for  experi- 
j  enced  Liaotype  operator  for  county-seat 
!  weekly  and  job  shop.  Most  know  legal, 

,  ad  and  job.  Top  pay,  benefits.  On  the 
shore  of  Lake  Superior.  Write  Box  158, 
Tyro  Harbors,  Minn.  56616. 

MACHINIST  for  hot-metal  daily.  Help- 
i  ful  if  you  have  floor  and  operator’s  ex- 
'  perience.  Five  machines,  all  ship-shape. 

Open  shop.  $3.50  hour.  EAR'S  Area  8. 
I  Box  1226,  Editor  A  Pubiisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


-Zip  Code- 


with  the  sales  company 
of  a  large  newsprint 
and  pulp  manufacturer. 
Experience  in  offset 
printing  required.  Sal¬ 
ary  commensurate  with 
qualifications.  Liberal 
and  extensive  fringe 
benefit  program. 


All  replies  handled  in 
confidence  Our  em¬ 
ployees  know  of  this  ad. 

Send  detailed  resume 
along  with 

geographical  preference,  to: 

Box  1580 
Editor  &  Publisher 


HKI.P  >X.ANTKI) 

Operatttrs-Marhinists 

TTS  OPERATORS  for  newspajier  re¬ 
cently  converted  to  offset:  23,00U  circu¬ 
lation  in  community  of  50,000  located 
in  heart  of  outstanding  hunting  and 
fishing  area.  Scale  $4.09  per  hour,  35- 
hour  week.  Call  or  write:  Lloyd  G. 
Schermer  or  James  E.  Borgess  (406) 
542-0311,  The  Missoulian,  Missoula, 
Montana  59801. 

UNOTYPE  OPERATOR,  double  in 
makeup.  Combination  daily.  Experi¬ 
enced  light  machine  maintenance  help¬ 
ful.  Special  job  for  special  disposition. 
Reasonable  work  load.  Contact  Holye 
Phillips,  Collier  County  Daily  News. 
Box  1737,  Naples,  Fla.  33940. 

MACHINIST,  COMPOSING  ROOM— 
Knowledge  of  TTS  operation  familiar 
with  electrons.  Day  work.  Steady  em¬ 
ployment.  pleasant  working  conditions, 
paid  hospitalisation,  pension  plan,  paid 
vacation.  Write  Box  913,  c/o  The  Bucks 
County  Courier  Times,  8400  Route  13. 
Levittown,  Pa.  19058. 

M.XCHINIST.  exi>erienceil  on  offset 
presses.  Take  charge  maintenance  of 
web  olfset  jtresses.  or  will  train  man 
with  basic  |iress  machinist’s  ex|)erience. 
High  iMty  with  future.  N.Y.  Metro¬ 
politan  area.  (.\C  212)  629-2909. 


Photography 

WE’ RE  CAHNG  OFI'SET  and  we  need 
a  top-flight  iihotographer  to  join  an 
excellent  staff  on  one  of  Ohio’s  finest 
newspapers.  We're  photo-conscious  so 
ex|>erience.  preferably  including  color 
work,  and  fresh  apt)roach  to  news 
lectures  are  musts.  Write  Jim  Daubel, 
ME.  The  Chronicle-Telegram,  Elyria. 
Ohio,  44035. 

CHIEF  PHOTOGRAPHER- 

DEPARTMENT  .MANAGER 
Excellent  opportunity  for  experienced 
l>hotographer  with  administrative  abil¬ 
ity  and  know-how  to  handle  a  news¬ 
paper  and  commercial  photograph  de¬ 
partment.  Ten  people  presently  in 
department,  two  darkrooms,  one  color, 
one  black  and  white. 

The  man  we  seek  must  know  organ¬ 
ization  of  news  and  commercial  depart¬ 
ments.  have  professional  enthusiasm 
and  ideals,  lie  energetic  and  demanding 
over  standards  of  accomidishment, 
know  color  photography. 

Fringe  benefits  e<|ual  to  the  best. 
Salary  commensurate  with  experience 
and  ability.  Send  complete  background 
of  ex|>erience.  qualifications  to  Box 
16.50.  Editor  &  Publisher. 

W.-^NTEP;  Fully  experienceil  newspaper 
photographer.  Must  have  complete 
knowleilge  of  darkroom  processing  and 
lie  willing  to  relocate  in  V’irgin  Islands. 
Send  complete  resume  to  Box  1633, 
Eilitor  &  Publisher. 


1‘ressman—Slt'rottlypors 

PKES.''M.\N — Immerliate  openings  for 
exiierienced  pressmen  qualified  to  op¬ 
erate  Hoe  and  Goss  high-speerl  ^tary 
letterpress  equiiiment.  35-hour  week: 
holulays:  vacations.  Overtime  available 
at  iiresent.  Contact  Pnxluction  Mgr., 
nil  S.  Bro.adway,  Los  Angeles.  Calif., 
90051.  (AC  213)  74,'^-3810.  Advertise¬ 
ment  placed  by  Production  Manager  of 
Los  -Angeles  Herald-E'xaminer.  Strike 
in  active  progress  at  this  establishment. 
.\n  Equal  Opportunity  Employer 

WEB  OFFSET  PRESSM.4N.  capable, 
experienced,  for  top-notch  reproduction. 
Zone  1.  Excellent  wages.  Box  1582, 
Editor  &  Publisher. 

PRESSROOM  FOREaiAN— Experienced 
pressman  to  lie  working  foreman :  non¬ 
union  letterpress  shop  in  small  town. 
Several  presses,  including  large  cylin¬ 
ders  :  quality  color  work  essential.  Air- 
conditioned  plant.  Sun  Pub.  Co.,  Lau¬ 
rens,  Iowa  50554. 

LCTTERPRESSMAN 
Permanent  position  for  experienced 
man.  Good  scale,  fringe  benefits.  Small 
city  with  excellent  working  and  living 
conditions.  Write  details  to:  Publisher, 
The  Advertiser-Tribune,  Tiffin,  Ohio 
44883. 


HELP 

V^.AMEI) 

Pressman- 

—Stereotypers 

E.XPERIENCED  WEB  OFFSET  press¬ 
man:  knowledge  of  Urbanite  presses. 
Top  3  —  exceptional  benefits.  Call  Phil 
Aldin  (516)  593-6UU5  or  (212)  AX  7- 
tU44. 

PRESSMAN.  COMBINATION  MAN. 
experienced  on  Duplex  Tubular.  Scale: 
$146.  Life  insurance,  hospitalization, 
sickness,  medical,  major  medical — full 
benefits.  Union.  Press  in  excellent 
shape.  Seashore  community:  excellent 
schools.  Write  fully  to  Box  1272,  Eklitor 
&  Publisher.  Area  1. 

PRESSMAN-STEREOTYPER  for  morn¬ 
ing  combination  oiieration  in  Zone  2. 
Must  know  color.  Box  1310,  Eklitor  & 
Publisher. 

WEB  PRES.<M.\N,  exiierienceil  on  web 
offset  newspaper  presses.  Steady  position 
—  high  iiay.  N.Y.  metro|H>litan  area. 
Call  Collect  (212)  629-2731. 


Printers 

Sl’PEKVISOR  for  offset  comiiosing 
riHim  of  widely-known  suburban  weekly 
grouii.  Outstanding  community.  Op- 
IKMtunity  with  firm  which  has  gener¬ 
ated  unusual  momentum.  Box  1698, 
Eklitor  &  Publisher. 

Mechanical 

SUPERINTENDENT 

Long-established  New  H.ampshire  let¬ 
terpress  daily,  expanding  into  new 
proiluction  facilities,  needs  experienced 
mechanical  suiierintendecit.  Must  have 
record  of  efficient  direction  of  union 
employees.  Send  resume  and  references 
to  Wm.  Bean.  Assistant  Gen.  Mgr., 
Nashua  Telegraph,  N.ashua,  N.H.  03060. 

EXPEHIIENCED  FLOORMAN  for  6- 
day  afternoon  18.000  circulation  daily 
located  in  SE  tri-state  district  in  Ohio. 
Attractive  scale  with  fringe  lienefits 
including  iife  insurance,  hospitalization, 
etc.  ITU  shop:  37*-5-hour  5-day  week: 
hot  metal.  Call  or  write:  G.  A.  Shaw. 
Publisher.  East  Liverpool  Review,  210 
E.  E’ourth  St..  East  LiveriKX)l,  Ohio 
43920.  Phone:  216-385-4.545. 

TOP  MONKEY  FOR  TOP  MAN  in  com¬ 
posing  room  who  is  familiar  with  hot 
and  cold-ty|)e  processes;  7-day  evening 
and  Sunday  operation  in  Midwest.  Go^ 
salary  with  best  of  fringe  benefits, 
including  substantial  pension.  Submit 
resume  listing  past  performances, 
qualifications  and  date  of  availability. 
Box  1103,  Eklitor  &  Publisher. 

RARE  OPPORTUNITY  FOR 
COMPOSING  ROOM  E’OREMAN 
Unexpected  man,agerial  illness  creates 
career  opportunity  for  exiierienced  com¬ 
posing  working  foreman.  Area  4  non¬ 
union  offset  newspaper,  commercial 
plant  with  8  composing  persons — all 
cap.able.  but  need  direction  in  expand¬ 
ing  operation.  Outstanding  equipment, 
working  conditions:  pay  good  with 
fringe  benefits  -+-  profit-sharing.  Take 
charge  and  prosper !  Send  background, 
experience  to  Box  1524,  Editor  &  Pub¬ 
lisher. 


Production 

PRES.-4ROOM  SUPERINTENDENT 
Excellent  opiiortunity  for  top-flight 
man  with  proven  results  in  all  phases 
of  pressroom  management.  Large 
metropolitan-suburban  daily.  Zone  2. 
Top  salary  for  right  man.  Confidence 
respected.  Submit  details.  Bo.x  1634, 
Eklitor  &  Publisher. 

PRODUCTION  MANAGER 
Outstanding  opportunity  for  man  cap¬ 
able  of  assuming  full  production  re- 
sixmsibility  in  major  West  Ckiast  offset 
plant.  Prefer  man  with  both  newspaper 
and  commercial  printing  background. 
Must  have  complete  working  knowledge 
of  all  production  processes,  including 
photo  composition. 

The  man  we  are  seeking  is  probably 
presently  employed  but  looking  for  a 
bigger  challenge,  more  opportunity  and 
higher  income.  This  position  offers  all 
of  this  and  more  to  the  right  man. 

Send  complete  resume  to 
Box  1640  Eklitor  &  Publisher. 


WRITER 


('.cnlrul  \ew  York  iiianufurturrr  of  industrial, 
roiiinierrial  and  ronsunirr  poods  lias  an  opon- 
inp  in  its  Publir  Ktdalions  Division  for  a 
news  and  fralurr  article  writer  with  news¬ 
paper,  free-lanee  or  industrial  experience. 

Excellent  norhing  conditions 
and  benefits  in  a  gnnetb  company. 

litt.x  1717.  Editor  &  Puliiishor 

In  t.tfuat  (fpportunity  Umploypr^—  i  l*lnn$  for  l*ronre.%s  llomitnny 


PUBLIC  RELATIONS  MEN 

.\  large,  old-line,  well-established  fund¬ 
raising  firm  is  se«>king  competent  PR 
men.  We  have  an  iqipreciation  of  iier- 
formances  and  offer  opportunity  for  a 
career  with  complete  fringe  lienefits. 
Interesting  work  with  midille  and  u))- 
l>er  class  public.  Good  salary.  Bonus 
plan.  Travel  necessary.  Age  28  to  52. 
Well-e<lucated.  Good  character.  Send 
resume  to  Box  1601,  Eklitor  &  Pub¬ 
lisher. 


WRITER  FOR  GOVERNMENT  PR 
Must  be  quick,  accurate,  yet  mature 
ami  deep.  Decided  advantage  if  also 
has  edited,  done  layouts,  managed 
people,  and  has  more  than  nodding 
understanding  of  economics.  Excel¬ 
lent  opportunity  for  advancement  from 
moderately  good  start  as  key  number 
of  Florida  State  Government  PR  team. 
Send  resum#,  pay  needs,  feature  and 
or  layout  samples;  prompt  response 
promised.  Box  1616,  Editor  &  I’ub- 
lisher. 


ACCOMPLISHED  WRITER 

with  newspaiier  or  wire  service  experi¬ 
ence.  for  public  relations  department  of 
highly-respecteil  national  association. 
Ex|ierience  in  speech  writing,  editing 
1  important.  Should  lie  interested  in 
\  developing  travel  features.  Excellent 
1  opisirt  unity  for  mlvancment.  Generous 
I  iiensioii  plan,  other  lienefits.  Salary  to 
'  five-figures  deiH-nding  on  qualifications. 
Please  send  resume  to  Box  1614,  Eklitor 
&  Publisher. 


ALUMNI  EDITOR 

Strong  writer  with  publications  ex¬ 
perience  wanted  as  the  editor  of  the 
University  of  Rhode  Island  Alumni 
Bulletin.  Will  have  photographic  and 
design  assistance  for  six  issues  yearly. 
Opportunity  to  join  growing  profes¬ 
sional  staff.  Pleasant  New  England 
!  campus  near  ocean.  Salary  about  $9,000 
I  to  start.  Send  resume  to  Charles  A. 

.  Hall.  21  Davis  Hall.  Univ.  of  R.I., 
I  Kingston,  R.I.  02881. 


Ready  for  .  .  . 

A  Career  in  Public  Relations? 

Looking  for  the  opportunity  to  embark  on  a  satisfying 
public  relations  career  with  one  of  the  largest  and 
oldest  U.S.  corporations?  (Chart  Area  5) 

Want  a  iiosition  which  presents  a  distinct  challenge 
to  your — 

,  .  .  writing  experience  .  .  .  high  level  of 
and  skills?  intelligence? 

.  .  .  leadership  ability?  .  .  .  sound  judgment? 

Are  you  a  college  graduate  who  has  demonstrated  pro¬ 
fessionally  the  ability  to  think  clearly  and  write  con¬ 
cisely  under  pressure? 

If  your  answers  are  all  affirmative,  send  full  personal 
data  to 

Boiruoo 

EDITOR’ &  PUBLISHER 

An  Equal  Opportunity  Employer 
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CITY  EDITOR  40.000  daily — early  30’s 
— ready  for  biirger  challenge.  Wide  ex¬ 
perience  editing,  rim.  reporting : 
proven  administrator.  Prefer  West 
Coast.  Box  1637,  Editor  &  Publisher. 


WASHINGTON— Top  aide  to  U.S.  Sen¬ 
ator  two  years:  previously  political 
writer,  columnist  on  prestigious  Wash¬ 
ington  daily  eight  years:  seeks  new  and 
resiwnsible  Washington  challenge  after 
elections :  prefer  return  to  solid  ne'vs 
operation:  bureau,  magazine,  radio,  tv, 
reporting,  writing:  will  consider  gov¬ 
ernment,  academic,  public  relations:  33, 
married.  Ivy,  journalism  masters.  Box 
1556,  Editor  &  Publisher. 


PRESSMAN,  experienced  on  Goss 
Headliner,  desires  job  in  combination 
shop.  Completely  competent  in  all 
phases  of  press  and  stereotype  work. 
Charles  Grolea'i,  Box  85,  Mulberry, 
Indiana  46058. 


.‘JKASONI'U)  AD  EXECUTIVE'  seeks 
management  iiosition  with  daily  news- 
paiier,  large  or  small.  If  your  roiuire  a 
"take-charge"  thinker,  planner  that  can 
motivate  and  guide  staff.  I'm  it !  Will¬ 
ing  to  relocate  anywhere.  Position  must 
lie  competitive  and  challenging.  Not  in¬ 
terested  in  isolateil  markets  or  papers 
with  heir  problems.  Salary  negotiable, 
dependent  on  position.  Interviews  at 
your  expense.  Write  fully.  Box  16S7,  Ed¬ 
itor  &  Pulilisher. 


FEATURE  WRITER  :  also  fashion,  foo<l 
and  travel,  make-up  editor.  Excellent 
record  many  awards.  Mature  female. 
Availiible  in  Novemlier.  South  or  West. 
Box  1669,  Editor  &  Publisher. 


PRESS-STEREO  FOREMAN  seeks 
position  of  respons'hility,  12  years’  ex¬ 
perience  on  Gom  Unitulw.  Duplex  Tubu¬ 
lar  Presses.  Zone  5  preferred.  Write 
Box  1436,  Eiditor  &  Publisher. 


COPY  DESK  job  wanted.  Young,  but 
willing.  Stymietl  in  present  reiairter- 
desk  job.  Box  1682,  Editor  &  Publisher, 


SPORTS  EDITOR  seeks  job  editing, 
writing-erliting  or  copy  on  metro  news¬ 
paper:  15  years’  experience.  Excellent 
references.  Bob  Herdien,  3005  Wilmette 
Ave.,  Wilmette,  Illinois  60081.  (AC 
312)  251-526-2. 


WEB  OFFSET  PRESSMAN,  experi¬ 
enced  on  Goes  Suburban  plates,  strip¬ 
ping  and  some  camera.  Prefer  small 
daily  or  weekly  in  Area  5.  Box  1079. 
Editor  &  Publisher. 


Circulation 


WOMAN  REPORTER  seeks  general  as¬ 
signment  Ea.st  Coast  metro  daily,  or  TV 
news  writing.  Experience:  two  years’ 
daily  suburban  and  wire  service.  M.S.J. 
Box  1691,  Editor  &  Publisher. 


ARE  YOU  LOOKING  FOR  SOMEONE 
with  19  years’  solid  circulation  ex- 
lierience?  Including  little  merchant 
plan,  rural  motor  routes,  cash  sales, 
distributor  sales,  production  and  office 
management.  If  so,  resume,  references 
and  salary  history  will  be  sent  im¬ 
mediately.  Will  travel  and/or  relocate. 
Box  1638,  Editor  &  Publisher. 


EXPERIENCED  WEB-OFF.'^ET  press¬ 
man,  camera,  stripper,  desires  job  as 
foreman  in  small  daily  or  weekly  plant. 
Area  5.  Box  1697,  Editor  &  Publisher. 


COLLEGE  GRADUATE.  25  (M.A. 

Journalism)  seeks  position  on  sports 
desk.  Region  8  or  9  preferred.  Leo 
Hirsch.  1155  Marine— 2^421,  Boulder, 
Colo.,  80302. 


WRITER— Wire  service,  metropolitan 
newspaiier,  government.  PR  experience. 
Prefers  quality  metroiiolitan  daily.  Box 
1706,  Eilitor  &  Publisher. 


Printers 


PUBLIC  AFFAIRS  DIRECTOR  for 
cabinet  secretary  :  13  years’  daily  news¬ 
paper  exiierience  in  Denver  and  New 
York;  7  years’  public  alTairs  experience 
in  Washington.  Strong  administrator. 
Seeks  managing  editor’s  job.  Box  1643, 
Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR 


RECORD  CRITIC.  Fine  .Arts  Reviewer 
— 13  years’  exi>erience  in  three  news- 
paiiers.  one  national  magazine — offers 
broad-based,  top  quality  record  review- 
column  at  nominal  rates;  also  reviews 
and  features  in  music,  drama,  TV  liter¬ 
ature.  Samples  on  request.  Box  1685, 
E<litor  &  Publisher. 


FOREMAN-PRODUCTION  MANAGER 
composing  room,  12  years’  newspaper 
experience.  Combination  doorman  and 
Linotype  operator  including  TTS  com¬ 
puter  typesetting  operation.  "Top  offers 
only — Long  Island  preferred:  consider 
Areas  1  and  2.  Box  1567,  Editor  ft 
Publisher. 


Seeking  No.  1  or  2  slot  with  an  ag¬ 
gressive  organization.  Thoroughly  ex- 
Iierienced  in  all  facets  of  circulation 
promotion  and  ilevelopment. 

For  a  "take-charge  man"  who  will 
get  results,  write  Box  1703,  Editor  & 
Puldsher. 


EXPERIENCED  EDITOR  (20  years’) 
wants  out  of  academic  public  relations 
(3  years),  back  to  proper  position  as 
newspa|>er  executive.  Highly-trained  in 
every  phase  of  daily,  Sunday  nietro- 
rural  news  coverage  and  administra¬ 
tion.  Columbia  MS.  Box  1651,  BMitor  ft 
Publisher. 


REPORTER-WRITER-EDITOR,  with  8 
years’  ex|)erience  in  business  and  science 
writing,  particularly  atomic  energy  and 
electric  power,  seeks  organization  offer¬ 
ing  new  challenge.  Experience  also  in¬ 
cludes  some  automotive,  chemical  and 
iwtroleum  writing,  anil  daily  newspaper 
desk  work.  MS  in  journalism.  North¬ 
western.  Available  October.  Box  1673, 
Editor  ft  Publisher. 


CM  — 12  years:  strong  on  "Little 
Merchant."  promotion  and  management. 
Age  39.  marrieil.  Top  references.  Box 
16x6,  Editor  &  Publisher. 


ALL  PHASES  COMPOSING— Latert 
technology.  Presently  foreman.  Seeks 
progressive  newspaper.  All  replies  an¬ 
swered.  Box  1616,  Editor  ft  Publisher. 


Display  Advertising 


Prctduction 


DRAMA  AND  MOVIE  CRITIC.  One 
’upmanship’  for  your  paper.  Give  title 
— get  best  untitled  critic  in  New  Jersey. 
Marquette  J-grad,  31,  six  years’  on  two 
50,000-plus  dailies.  Zones  1-2.  Box  1654. 
Eilitor  &  Publisher. 


ADVERTISING  EXECUTIVE 
FOR  A  MAN  OF  ACTION  .  .  .  per¬ 
sonally  sold  $200,000  annually ;  created 
and  directed  tens  of  thousands  in  ad¬ 
ditional  new  business  against  fierce 
competition.  Skilled  in  modern  sales 
and  management  methods.  Ideal  for 
your  metlium  daily  or  large  suburban 
group.  Box  1549,  Elditor  ft  Publisher. 


ATTEN’nON:  PUBLISHERS! 

Top  production  man  available  soon. 
Capable  of  turning  all  departments 
into  one  smooth  system.  Hot  metal. 
cold-tyi>e,  offset,  letterpress.  Completely 
competent.  Box  1639,  Editor  ft  Pub¬ 
lisher. 


WOMEN’.'t  EDITOR  Will  give  you 
l>ages  that  sparkle  with  lively  features 
(l(x:al,  of  course)  and  giKxl  make-up. 
Minimum  of  club  news.  Bo.x  1671,  Editor 
&  Publisher. 


DYNAMIC  NEWSMAN.  28  stifled  on 
major  metro,  seeks  top  challenge  on 
consumer,  trade  journal,  PR  or  radio- 
■TV.  B.A.,  M.S.J.  plus.  Chicago  pre¬ 
ferred  but  will  relocate.  Box  1631,  E<1- 
itor  &  Publisher. 


PRODUCTION  MANAGER  and/or  Gen¬ 
eral  Manager  for  medium-size  daily  (25 
to  40.000  class)  or  large  commercial 
plant.  Hot  and  cold,  letterpress  or  off¬ 
set.  Conversions.  Direct  printing.  Pres¬ 
ently  employeil  in  alsive  |M>sition.  All 
replies  answered.  Box  1708  Pklitor  ft 
Publisher. 


EXPERIENCED  YOL’TS’G  REPORTER 
wants  new  challenge  on  Zone  1-2  daily. 
Box  1679,  Blitor  &  Publisher. 


PROVEN  35-YEAR-OLD  ad  salesman 
ready  for  full  responsibilities  of  man¬ 
agement;  14  years’  ext)erience  in  clas¬ 
sified.  display  and  national  advertising. 
Desire  Connecticut  location.  Write  Box 
1579.  Exlitor  ft  Publisher.  _ 


RETORTER.  31.  J-grad.,  LL.B.,  9 
years’  exi)erience.  politics,  courts,  city 
hall,  general  assignment.  P'amily  man 
willing  to  trade  ability  and  de<lication 
for  right  salary  in  desk  spot  or  PR  op¬ 
portunity.  Box  1680,  Editor  &  Publisher. 


DOES  QUALITY  COUNT?  Then  I 
want  to  work  for  you!  Young  news 
editor  needs  challenge.  Now  editing 
Zone  5  county-offset  weekly.  Eight 
years’  experience  all  phases  reporting, 
news  photography,  including  darkroom  : 
news  editing,  layout.  Box  1641,  Editor 
&  Publisher. 


ACGRES.'tIVE  .AD  SALESMAN  with  12 
yearsi’  experience  in  retail  and  national, 
seeks  greater  otqmrtunity.  Presently 
employed  as  assistant  to  ad  manager  on 
medium-size  daily:  successful  back¬ 
ground:  liest  of  references.  Prefer  Zone 
9.  Box  1612.  E<litor  &  Publisher. 


YOUNG  MAN  seeking  |x>sition  as  As¬ 
sistant  Pnxiuction  Manager  on  merlium- 
size  newspaiier  in  Zone  1  or  2.  Knowl¬ 
edge  of  all  mechanical  oiierations.  Pres¬ 
ently  employed  as  assistant:  looking 
for  better  future  under  older  man.  Box 
1707.  Editor  &  Publisher. 


F ree  Lance 


SPORTS  CARTOONIST  Phil  Pipe  will 
draw  your  local  “Player  of  the  Week.’’ 
For  details  write  P.O.  Box  323,  OIney, 
Md..  20S32. 


OFFSETT  EXPE'RT  seeks  siqiervisor’s 
Iiosition.  Last  four  .vears  spent  instal¬ 
ling.  training-supervising  world’s  larg¬ 
est  web  offset  installation.  Considered 
by  many  as  the  top  man  in  this  field. 
Exiierience  in  all  phases  composing, 
camera  color  through  press.  Can  furnish 
top  references  and  recommendations. 
Reply  Box  1684,  Editor  ft  Publisher. 


E&P  Employment  Zone  Chart 


Miscellaneous 


Use  zone  numoei  to  InSieate  location  witnout  specific  identification 


P.ART-TI.ME:  Can  anyone  use  |iart-time 
representation  in  Connecticut?  Wish  to 
supplement  ad-management  siilary  in 
spare  time.  Am  46;  21  years’  circulation, 
classifieil.  national,  retail  exiierience. 
MB.A  1968.  Lt.  Col..  Retireil  Reserves. 
Write  Box  1689,  Editor  &  Publisher. 


Public  Relations 


MOM. 


PR  POSITION — some  e.xperienee.  B.A. 
in  journalism;  working  on  M.S.  Viet¬ 
nam  P.I.O.  Single,  26.  Crave  challenge 
and  responsibility.  Resum6  available. 
Box  1648,  Editor  &  Publisher. 


Operators^Machinists 


TTS  OPERATOR,  straight  or  tabular: 
fast/accurate:  18  years  in  newspaper- 
trade  plant  field.  Male,  37.  married. 
Prefer  day  situation.  Union.  Zone 
open.  Box  516.  Eflitor  ft  Publisher. 


SCIENCE  WRITER  PR.  30.  B.S.  de¬ 
gree  and  B..A.  in  journalism :  3  years’ 
writing  chemistry  news;  some  radio 
writing  and  broadc.asting.  Desire  Wash¬ 
ington.  D.C.  area.  Box  1678.  Eilitor  ft 
Publisher. 


TTS  OPERATOR  desires  d.ay  situation; 
19  years’  in  newspaiier/trade  plant  field. 
Married,  male,  39.  Zone  open.  Union. 
Available  immediately.  Box  1368,  Elditor 
ft  Publisher. 


UNIVERSITY  PR  NEWSWOMAN  with 
three  years’  daily  experience  seeks  PR 
at  college  with  grad  schmil  anywhere. 
Carol  Marsh.  103  E'.  Strawberry  Dr., 
Mill  Valley.  Calif.,  94941.  Ph :  (415) 
389.2734. 


Photography 


PHOTO-JOURNALIST.  28.  wide  ex- 
perience:  perceptive  photographic  cov¬ 
erage.  Box  1609,  Editor  ft  Publisher. 


EDITOR-WRITER  seeks  university,  as¬ 
sociation,  corporate  pr  publication  post. 
Box  1681.  Editor  ft  Publisher. 


EDITOR  ac  PUBLISHER  for  October  5,  1968 


VZi 

r  tq-  -I 

Administrative 

Editorial 

Editorial 

Pressman—Stereotypers 

r 


Shop  Talk 

By  KolM'rt  U.  Brown 

Double  Standard 

A  F'ederal  Court  in  New 
Orleans  affirmed  a  one-year 
sentence  of  a  BoRalusa,  La., 
man  who  attacked  a  photog¬ 
rapher  at  a  civil  rights  march 
only  to  »liscover  that  his  victim 
was  an  FBI  agent. 

The  Court  of  Appeals  said 
there  was  no  dispute  over  the 
fact  that  .Jimmie  I).  Burke 
slugged  Robert  L.  Wertman 
with  his  fists.  That’s  all  that 
matters.  Under  the  law,  the 
court  said,  it  was  not  necessary 
for  the  prosecution  to  prove 
that  Burke  knew  he  was  at¬ 
tacking  a  Federal  agent  “en¬ 
gaged  in  or  on  account  of  the 
performance  of  his  official 
duties.” 

Bui'ke  was  sentenced  to  one 
year  in  prison  after  his  con¬ 
viction  Sept.  2(1,  11)66.  He  re¬ 
mained  free  under  $3,000  l)ond 
pending  the  appeal. 

This  case  would  be  a  boon 
to  newspaper  photographers  in 
providing  protection  during  the 
course  of  their  w'ork  if  it  could 
be  established  that  a  guy  would 
go  to  the  pokey  almost  auto¬ 
matically  for  slugging  a  pho¬ 
tographer.  What  a  help  it 
would  be! 

However,  the  guy  was  not 
sentenced  because  he  hit  a  pho¬ 
tographer  but  because  he  hit 
a  federal  officer  even  though 
he  didn’t  know  his  identity. 
Everyone  knows  what  would 
have  happened  if  the  photog¬ 
rapher  had  been  only  a  pho¬ 
tographer  and  not  an  FBI 
agent — the  slugger  wouldn’t 
even  have  been  arrested.  Why 
not?  It’s  open  season  on  pho¬ 
tographers. 

On  the  other  hand,  maybe 
there  is  some  merit  to  per- 
I)etuating  the  idea,  and  es¬ 
tablishing  the  doubt  in  the 
minds  of  all  would-be  sluggers, 
that  all  newspaper  photog¬ 
raphers  could  ^  FBI  agents 
therefore  it  would  be  l)est  to 
leave  them  alone. 

Mayl)e  the  newspaper  busi¬ 
ness  ought  to  work  on  that 
idea.  There  are  enough  in¬ 
stances  of  this  masquerade  to 
substantiate  it. 

»  *  * 

We  wonder  if  any  of  the 
newspaper  photographers  or 
rept)rters  who  were  l)eaten  up 
by  the  Chicago  police  during 
the  Democratic  Convention 
were  FBI  agents  in  disguise. 
What  a  dilemma!  Imagine  the 
constellation  of  the  police  to 
have  one  of  their  own  arrested, 
convicted  and  sentenced  for 


at  Thirty 


beating  up  a  Federal  officer 
simply  liecause  he  thought  it 
was  a  plain  old  newspaper¬ 
man. 

Now,  of  course,  a  plain  old 
newspaperman  is  something 
else. 

Anyone  can  beat  them  up  and 
get  away  with  it.  Especially 
the  police.  And  especially  those 
policemen  who  have  had  their 
pictures  taken  while  they  were 
doing  it  and  are  easily  identi¬ 
fiable. 

It  has  happened  in  California 
and  other  places.  Chicago  is  no 
exception,  it  just  happens  to  be 
the  most  recent. 

A  spokesman  for  the  Chicago 
police  said  right  after  the  Con¬ 
vention  that  an  investigation 
was  being  made  of  the  charges 
that  some  policemen  had  at¬ 
tacked  reporters  and  photogra¬ 
phers.  E&P  has  sought  the  re¬ 
sults  of  the  investigation.  For 
four  weeks  we  have  been  told 
they  would  be  released  “next 
week.” 

We’re  not  interested  in  who 
was  responsible  for  the  demon¬ 
strations,  who  provoked  the 
police  or  how  they  did  it,  or 
how  the  police  reacted  to  the 
onslaught  of  the  mob.  That’s 
all  important,  of  course,  for 
understanding  wffiat  transpired 
there.  But  we  want  to  know 
only  w'hy  easily  identifiable 
newsmen  got  it  in  the  neck  and 
what  can  lie  done  to  prevent 
similar  incidents  in  other  cities 
in  the  future.  Judging  from 
some  of  the  i)ictures  we  have 
seen  the  newsmen  were  not  just 
“caught  in  the  middle.” 

• 

Shotgun  fired 
at  editor’s  door 

Madisonville,  Tenn. 

Dan  Hicks,  editor  of  the 
Monroe  County  Democrat,  has 
l)een  the  victim  of  shotgun 
blasts  and  a  l)eating  recently. 

The  incidents  l)egan  after  he 
printed  stories  on  a  suit  charg¬ 
ing  a  local  road  superintendent 
with  misuse  of  funds  and  equip¬ 
ment  and  calling  for  his  ouster. 
The  road  superintendent  has 
resigned. 

On  Sept.  27,  Hicks  swore  out 
warrants  against  two  men, 
charging  them  with  attempted 
murder.  The  editor  of  the  weekly 
said  shotgun  blasts  ripped 
through  the  door  of  the  news¬ 
paper  office  and  passed  close  to 
the  desk  where  he  was  working 
Sept.  26. 


Southern  mills 
cut  back  price 
increase  to  $4 

Protests  by  Southern  pub¬ 
lishers  against  what  they  called 
discriminating  newsprint  prices 
and  the  action  by  Southland 
Paper  Mills,  Inc.,  in  pegging  the 
increase  at  $4  a  ton  instead  of 
$.5  listed  by  other  companies  has 
l)enefited  the  South  and  carved 
a  new  price  zone  in  the  United 
States-Canadian  newsprint  mar¬ 
ket. 

This  resulted  last  week  when 
other  paper  mills  moved  to  ad¬ 
just  to  the  $4  increase  in  a  new 
Southern  price  zone. 

Southland  Paper  Mills,  with 
])lants  at  Houston  and  Lufkin, 
Tex.,  announced  their  $4  Iwost 
to  take  effect  Jan.  1  in  their 
“historical  sales  market  area” 
of  the  Southeastern  states,  the 
southern  Mississippi  River  re¬ 
gion  and  Kansas  and  Missouri. 

International  Paper  Co.  and 
its  subsidiary,  Canadian  Inter¬ 
national  Paper  Co.,  immediately 
announced  they  would  lower 
their  previously  announced  $.1 
increase  in  this  same  area  to  $4. 
This  action  was  followed  by  two 
other  companies,  Kiml)erly-Clark 
Corp.  and  Bowater,  Inc.,  Iwth 
of  which  had  jireviously  posted 
$.>  increase. 

The  development  meant  less 
costly  newsprint  for  complain¬ 
ing  Southern  jjuhlishers  and 
carved  the  U.S.  into  three 
regional  market  zones:  the  West 
Coast,  the  Southern  area,  and 
the  remainder  of  the  U.S.  The 
separate  Western  zone  was 
created  in  November,  1964. 
Newsprint  there  currently  sells 
at  $137  a  ton  against  $142  else¬ 
where.  The  $4  and  $5  increases 
will  l)e  added  after  Jan.  1  to 
prices  in  the  separate  areas. 

• 

Editor  cites  the  law, 
gets  hearing  opened 

Wilkes-Barre,  Pa. 

When  a  judge  in  Orphan’s 
Court  here  recently  banned  re- 
portei's  from  a  hearing  on  a 
marriage  license  petition,  man¬ 
aging  editor  Joe  Collis  of  the 
Wilkes-Barre  Record  literally 
threw  the  law  books  at  him. 

The  Record  published  a  story 
containing  quotations  from 
numerous  court  decisions  bear¬ 
ing  on  the  limited  right  of 
ju<iges  to  conduct  closed  hear¬ 
ings.  The  next  day  the  judge 
said  he  had  “reappraised”  his 
ruling  and  would  allow  report¬ 
ers  to  cover  the  case  involving 
the  petition  of  a  wealthy  re¬ 
tired  auto  dealer  and  a  young 
Florida  woman  for  a  marriage 
license. 


Mother  files  suit 
on  use  of  teen’s  names 

Klamath  Falls,  Ore. 

Mrs.  Eileen  White  filed  a  law¬ 
suit  Sept.  18  over  publication  of 
her  daughter’s  name  in  connec- 
nection  with  a  police  action. 

She  filed  the  suit  on  behalf  of 
Faye  Ann  White,  16.  The  com¬ 
plaint  seeks  $15,000  in  damages 
from  Klamath  Publishing  Com¬ 
pany,  and  like  sum  from  Joe 
Caraher,  publisher  of  the  Her¬ 
ald  and  y^ews. 

The  complaint  said  the  news¬ 
paper  policy  of  printing  names 
of  minor  children  in  conne<‘tion 
with  police  reports  is  in  violation 
of  state  law.  It  asked  that  the 
paper  be  ordered  not  to  publish 
such  reports  in  the  future. 

The  Herald  and  News  listed 
the  girl’s  name  -Aug.  5  in  a  story 
on  police  action,  it  was  reported. 

• 

Press  told  its  eriiiie 
coverage  is  fair 

Hartford 

Law  enforcement  officers  have 
told  a  state  news-study  com¬ 
mittee  that  the  Connecticut 
news  media  have  been  fair  in 
their  crime  coveragfe. 

Committee  co-chair  is  Carter 
H.  White,  publisher  of  the 
Meriden  Reconl- Journal  News¬ 
papers. 


When  you  want  your 
company's  message  to 
reach  the  right  people,  put 
it  in  The  Washington  Star. 

Colt 

Industries 

does. 

Corporate  advertising  belongs 
in  The  Star-the  newspaper 
read  by  influential  Washington. 
Did  you  know  that  The  Star 
reaches  thousands  more  of  the 
highest-income  people  than  any 
other  Washington  paper?*  To 
talk  about  projecting  your  im¬ 
age  in  Washington,  call  the 
Million  Market  Newspapers  of¬ 
fice  near  you.  Or  call  Joseph 
Marsh,  Star  national  advertising 
manager:  202-Llncoln  3-5000. 

'Adults  with  annual  household  in¬ 
comes  of  $25,000  or  over.  BRI 
Washington,  1967. 

TlThe 

Washington 
flkd  Star 
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Signode  automatic  Narostrap 
bundle-tying  machine  with 
optional  bottom-wrap  feeder. 


SIGNODE 


Benefits  claimed 
by  Narostrap  users 

“Since  it  was  installed,  we  have  had 
an  average  of  1 2  minutes  per  month  of 
downtime.” 


Fast  way 
to  make  a  neat 


■  Here  are  the  features  of  the  Narostrap  machine  that  account  for 
most  of  the  benefits  claimed  by  its  users; 

Speed-up  to  1200  ties  per  hour  with  bottom  wrap  feeder 

Dependability — negligible  downtime  with  recommended  normal 
maintenance 

Ability — to  tie  bundles  of  mixed  sizes  without  loss  of  speed 

Narostrap  strapping  itself — flattened  high-tensile  steel  1/16  wide 
that  doesn’t  cut  or  snag 

This  machine  greatly  enlarges  Signode’s  capacity  to  serve  the  news¬ 
paper  business.  As  you  probably  know,  our  Model  KW  Signode 
Parker  machine  has  been  working  in  mailrooms  for  over  40  years. 

Shouldn't  you  find  out  what  the  Narostrap  machine  can  do  for  you? 
Just  write  us,  or  call  your  Signode  man. 

See  us  at  PRINT  68,  Booth  N338 


“We  have  been  completely  satisfied 
with  the  performance  of  this  machine 
and,  in  fact,  have  recently  ordered  a 
second  unit.” 

“Prior  to  the  installation  of  the  Signode 
wrapper,  we  were  using  two  model  Q’s 
daily  and,  on  large  paper  days,  using 
three.” 

“We  especially  liked  the  flat  strap  used 
with  this  model.” 

“We  bought  the  Signode  MN44  and 
have  been  very  pleased  with  it.” 

“We  are  extremely  pleased  with  the 
Narostrap  machine.” 

“Our  average  ‘down  time’  is  less  than 
S  minutes  per  week  and  this  includes 
changing  the  wire.” 

“We  tie  varying  sizes  of  bundles  and 
the  machine  adjusts  automatically  with 
no  loss  of  speed.” 

“It  is  both  economical  and  fast.” 


Let's  find  better  ways. . .  we' II  follow  through 


SIGNODE 


SIGNODE  CORPORATION  .  STRAPPING  DIVISION  .  2685  N.  WESTERN  AVENUE.  CHICAGO.  ILLINOIS  60647 
Offices  Coast  to  Coast.  Representation  in  70  countries  around  the  world.  In  Canada;  Signode  Canada  Limited. Toronto  •  Montreal 
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Printed  in  U.S..d. 


Entry  Deadline:  November  15 

Ernie  Pyle  Memorial  Award 


The  Scripps-Howard  Ernie  Pyle 
Memorial  Award  is  for  newspaper 
writing  during  the  year  1968  most 
nearly  exemplifying  the  style  and 
craftsmanship  of  Ernie  Pyle.  The 
entry  deadline  is  Nov.  15...  only  six 
weeks  away. 

Sponsored  by  the  Scripps-Howard 
Foundation,  the  competition  is  for 
$1000  cash  and  medallion  plaque. 
Any  U.  S.  newspaperman  or  woman 
may  be  nominated  for  an  award  by 
a  newspaper  or  newspaper  reader. 
Nominations  of  candidates  for  an 
award,  including  clippings  or  tear 
sheets  of  candidate’s  work  pub¬ 
lished  during  1 968  and  a  biographi¬ 
cal  sketch,  should  be  sent  to: 

ERNIE  PYLE  MEMORIAL  AWARDS 

SCRIPPS-HOWARD 

NEWSPAPERS 


200  Park  Avenue,  New  York,  N.  Y.  10017 


Photo  by  Milton  3.  Pik* 


